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Unilever unveils 10-year
‘sustainable living plan'

Co To Hizlve Greenhouse Emiissions, Wit Usgye By 2080

Our Bureau
NEW DELHI

INDUSTAN Unilever has
H chalked out an ambitious

plan to halve water usage
and greenhouse gas emissions by
2020 as the manuffacturer of Surf
detergent and Lakme cosmetics
launched the Unilever
sustalnable living plan aeross the
wotld on Menday:.

For a company whose products
are used two billion times a day in
neatly 170 counities, small steps
could make a big difftarence to tie
environment and, at the same
time, save costs, Harish Manwani,
chairman of India’s largest
packaged consumer goods compa-
ny and president, Asla, Africaand
Central & Eastann Europe,
Unilevet; told ET:

The Unilever sustainable living
plan—ammounced simultaneously
in New Delhi, London, Rotterdam
and New York on Monday—
targets to halve greenhouse gas
emissions, waste production and
water usage by the company and
its suppliers, and source all its
agricultural supplies such as tea

» Measures will be
quantified and implemented

» Co to help 1 billion people in
Asia, Africa and Latin
America improve hygiene
and well-being by
promoting the Lifebuoy soap

and palm oil from sustainable
sources. The measures will be
quantiified and be implemented by
Unilever CEOs across the world,
Mr Manwani said.

“Chairmen and CEOs of countri-
es, including India, have to deliver.
We don't yet have all the answers
on how the plan will work on all
the brands. Butitisa 10-yearplan
and sets out over 50 social, econo-
mieand environmeniail targets,” he
said, Pointing out to specificexa-
mples of how the sustainability plan
would be linked to brangis, Mr
Manwanri talked abeut the
eompany’s low-cost in-heme water
puiiifier, Pureit, whieh deesnet

require electricity or continuous tap
water supply.

The company also plans to help
one billion people in Asia, Africa
and Latin Ametiica improve their
health and well-being by promot-
ing the use of its Liftehuoy soap to
change their hyglene habits.

Unilever also plans tolaunch in
Asia and Africaiits Comfiort Qe Ri-
nse, a fabric conditioner that enables
people torinse clothes in one bucket
of water instead of threg, saving up
to 30 litres of water a wash, “If all our
laundry brand users in Asia and Af-
riea wreCanttat@nemings iitvow-
ld save over 500 billion litres of wat-
erayear;” said M Manwani.




