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THE ^20,000-crore FM-
CG giant Hindustan
Unilever Ltd (HUL)

feels the immediate future
for the company remains
challenging both in terms of
costs and volatility, but aims
to counter this through cost
discipline and selective
price increases. "We aim to
tackle this through a combi-
nation of measures such as
aggressive cost savings pro-
gramme, better return on in-
vestments, leveraging buy-
ing efficiencies and finally
selective price increases,"
said Nitin Paranjpe, manag-
ing director & CEO, HUL.

With half its turnover
coming from the developing
and emerging markets,
Unilever Pic, HUL's Anglo-
Dutch parent, looks at India
with increasing signifi-
cance. "With developing
and emerging markets
growing at a faster pace,
their contribution is expect-
ed to only increase going
forward. India is one of the
key such markets and is ex-
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pected to grow rapidly in
the years to come. Given
Unilever's strong position
in India, it is well placed to
benefit from the growth op-
portunity thatlndia offers,"
says Paranjpe.

Late June, Unilever un-
derscored this when it ap-
pointed Harish Manwani,
non-executive chairman,
HUL as chief operating offi-
cer (COO) at Unilever Pic as
part of a new organisation
structure to tap opportuni-
ties in some key markets.
"The new structure will help
Unilever drive growth even
faster," Paranjpe said.
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