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HUL Brews Planto
Open Coffee Shop

Rolls out Bru World Café outlet on a pilot basis at Juhu, Mumbai

SAGIIIIAI.VWA&JWM.ITWB
MUMBAI

The country’s largest consumer
products company Hindustan Uni-
lever is testing waters in the coffee
shop market even as US giants
Starbucks and Dunkin' Donuts fi-
nalise plans to tap into increasing
out-of-home consumption of coffee
in the country, Hindustan Unilever
has quietly
Café’ outlet on apilotbasisat Juhu,
an upmarket western suburb of
Mumbai.

“Bru World Café will bebr!ng:ing
various coffee experiences across
the globe to the Indian palette,”
HUL's heverages category head
Arun Srinivas said.

Rising affluence in the country
and the fact that consumers now
spend moretime outof home point
to the high potential of coffee re-
tailing business, he said.

The organized coffee market in
India is around 7600 crore, or 20%
of the total domestic coffea con-

sumption of 3,000 crore,
Launched in 1962, Bru is Unilever’s
only coffee brand and is sold only
inIndia.

Experts say the café entry will
help Hindustan Unilever boost its
coffee powder sale. “Once scaled
up, their coffee shopscanserveasa
point of purchase and help create
branﬂma]lfotrhihommmnmp-

Fbunderl-larish Bijoor said.

With coffee prices at an all time
high, brand visibility could allow
Hindustan Unilever a better pric-
ing power for Bru coffee, feel analy-
sts. Nestle, Hindustan Unilever’s
arch rival and leader in the T 800-
crore instant coffee segment, hasa
similar format—Café Nescafe. But
it has not made any remarkable
progress tillnow.
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= Estabilshndmffuechaim such as
Cafe Coffee Day, Lavazza-Barista and
Costa Coffee plan to flood the indian
street with hundreds of outlets over
the next few years

Starbucks, last manth announced
a deal with Tata Coffee

der pressure to maintain its mar-
gins in its core businesses and has
been trying to build a portfolio of
premium brands to negate rising
input cost. Its beverages business
accounted for 11.9% of its sales in
calendar 2010, while profit contri-
bution wasaround 12.6%.

Hindustan Unilever isthe market
leader in the overall coffee seg-
ment with a range of products in
conventional coffee, ice and hot
cappuccino and out-of-home vend-
ing space. It has roped in Bolly-
wood actors Shahid Kapoor and
Priyanka Chopra as brand ambas-
sadorstopush its Brubrand.

Yat, it won't be easy for the compa-
ny to tap into a market that is in-
creasingly getting cluttered by cof-
fee shops Established coffee

chains such as Cafe Coffee Day, La-
vazza-Barista and Costa Coffee
have planstoflood theIndian street
with hundreds of outlets over the
nextfewyearstocash inon theirin-
creasing popularily among young
Indian consumers, who have more

form for hangout and in the proc-
essdrive sales of not just coffee but
also tea,” said K Ramakrishnan,

the marketing president of Banga-
lore-based Amalgamated Bean
Coffee Trading Company, which

runs l,Dm(hﬁCoffBDayout]atq.

“Macro-economic factors like
higher per capita and disposable
incomearekey sales trigger for cof-
fee chains in the country," Ramak-
nsh.na.nadded
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| Heard on the Street

HUL Bucks Trend as Investors
Take Sheller in Defenswes _
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d‘tlansonm,lmdav inadeclining
‘market, investors tend totake shel-
‘ter in shares of FMCG and pharma-
eeuﬁzalsmmmesmbelmfm
‘these sectorsare unlikely tabeaf-
fected much by adverse eco-nomic
situationarising out of scaringin-

sequent harden- oA 1) ot e ] Rank
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