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HUL pips Nestille

in instant cafftse

Lalitha Srinlvasan

Mumbai, Jan 18: FMCG
major Hindustan Unilever
Ltd (HUL) has pipped Nestle
India to gain volume leader-
ship in the branded instant
coffee sector in India. In e
September quarter of FY
2011, HUL has garnered a
51.1 % market share while
Nestle India's share stood at
48%, aceording to data from
fharket researeh  fivm
Nielseq. Interesifiggly; in the
Jung  guarer  Nestle's
Neseafe had led the market
with a 51.9% matket share,
while HUL's Bruwasseesnd,
with a 47.8% market share.
The Rs 300-crore instant eof:
fee sector will witifessaletof
aetien as lead players HUL

and NestleIndiaarefine tum-
ing their marketing opera-
tions to gain a competitive
edgeinthissector.

“As the seasonal con-
sumption pattern ofi coffee
changes, the market share
pattern also varies from
quarter to quarter. So the
neck-to neck competition
between HUL and Nestle
will continue,” said an in-
dustry analyst based in In-
dia. Cleatlly, a new market-
ing storm is brewing in the
Indian coffee cup.

To sustain its leadtarship
in this seetor, HUL is
puttingin placean integrat-
ed marketing plan which -
eludes, pewer-packed tele-
visien eampaighs, rural
ééﬂ\ﬁﬂeﬂ pregramime and
micre  marketing inita:
H\é%é FOF starters, HUE has
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sadors of Bru to ttake on
Nescafe's star endorssis. At
present, HUL is geantiing up
to launch a high-volijtage ad
campaign in Februzary this
year. In the overall byanded
coffee sector whiieh ifi-
cludes roasted & greund
categony HUL cwiriently
leads the pack.

Meanwhiile, Nesttle India
is adding on star pwjwer to
its current Nescafe; ad eam-
paigns which featurygs eine
star Deepika Pacgykene.
With the tagline 'Swiiiteh o
the best in you' Nasiale's
new commercial nipw fea-
tures Karan Jolair; Piirab
Kohli and  Deepika
Padukomne. On thee &fher
hand, HUL is shawpening
itsfocus on rural actiivatien
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QUARTER, HUIL
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and sampling activities to
W00 consume;s.”On
ground activation tyuas un-
dertaken to build instant
coffee market in ruiral and
small towns through prod-
uct sampling. We recog-
nized that sampling alone
wouldn't suffice atad eon-
sumers needed to be: gdueat-
ed about the pradiut's role
in their life,” isaid a
spokesperson from ¥HUL,.
In the Rs 2000 crane bhrand-
ed coffee sector iin ndis, lesd
players HUL and Nestle are
beefing up their operations to
drive volumes. "HUL, '& Nes-
tle's sales revenues firom the
coffee segment are iif the fe-
Eiﬁ&f R;?Omeﬁmﬁ-
* said an indusitry ana:
ly§§ based in M&‘HﬂiBﬁl
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