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Companies Delight, Core Sector Disappoints India Inc continues to post sterling numbers
across the spectrum ata time when economy is showing signs of a slowdown

Robust HUL Results Show
Demand Continues to Grow

FMCG co's net jJumps 22% to
689 crin Q2, stock at life high

OURBUREAU
MUMBAI

industan Unilever (HUL), the country’s
H largest consumer goods company, beat

street estimates to post a 21.7% rise in
second quarter net profit on the back of rising
prices and volume growth. The company
warned against uncertain global economic en-
vironment, inflation, and adverse impact of ru-
peedepreciation, but vowed to maintain relent-
lessfocus on cost management and execution.

The Indian unit of Anglo-Dutch Unilever said
itssales grew by 18% toreach theirhighestlevel
inthepast1l quarters, asitssharesrose to alife
high of 2377 on the Bombay Stock Exchange be-
fore finally closing 7.38% up at ¥375.35 on Mon-
day in asubdued Mumbaimarket.

HUL'’s strong performance indicates consum-
erdemandremainsrobustdespiteinflationand
apprehensions about aslowing economy.

“We are really blessed that India continues to
see growth. The government schemes for rural
areasmean there ismore money for consumers
in those places. All this augurs well along with
thefactthattheconsumptionlevelsfrom which
we started off are very low and there is plenty
of headroom to grow,” said HUL Chief Execu-
tive Nitin Paranjpe.

The maker of Dove soap, Clinic Plus shampoo
and Close Up toothpaste said some commodity
costswentup by asmuch as25-40% on ayear-on-
year basis but showed signs of flattening on a
sequential basis.

“The positive impact of commodity price flat-
tening will get eroded by rupee depreciation,”
said HUL Chief Financial Officer R Sridhar.

The company’s domestic sales, also seen as
proxy for fast moving consumer goods (FMCG)
demand in the country, went up by 19.7% to
¥5124.7 crore, from ¥4277.9 crore in the year-ago
period, outperforming the FMCG industry
which grew 12-14% during the quarter, said
HUL quoting market research firm Nielsen.
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HUL's strong performance indicates that consumer
demand remains robust despite inflation and
apprehensions about a slowing economy

But the company has warned against uncertain
global economic environment, inflation, and
adverse impact of rupee depreciation
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Coreat 31-mth Low, Crawls 2.3% in Sept

The infrastructure sector grew at its slowest in 31 monthsin
September, dragged down by a virtual standstill in coal mining
and a drop in the production of natural gas and fertilisers.

The output of eight infrastructure industries rose 2.3%

from 3.3% a year ago. FULL REPORT»» 17




Results Above Expectations of Most Analysts
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HUL’s net profit rose to ¥688.92
crore in the three months to Sep-
temberagainst3566.12croreinthe
year-ago quarter and it was able to
expand its profit margin by 130 ba-
sis points. “Against the backdrop
of a challenging environment, we
have delivered one of our stron-
gest quarters with topline growth
well ahead of the market and im-
proved operating margins. We
will continue to leverage consum-
er insights to deliver winning in-
novations and maintain relent-
less focus on execution, cost

management and building organi-
sational capabilities for competi-
tive advantage,” said HUL Chair-
man Harish Manwani.

Analysts were pleased with the
company’s performance. “The re-
sults are above our expectations.
We were expecting 15% overall
growthandaroundz610croreinnet
profit. HUL outperformed on both
parameters,” said Himani Singh,
equity analyst at investment bank
Elara Capital. “We are expecting
positive growth in future as the
company hasre-launched products
in several categories which shows
its confidence in further growth.”

HUL, which is also India’s large-
st advertiser, increased its adver-
tising and promotion spends mar-
ginally by 0.76% to ¥651.37 crore,
or 11.8% of its total sales during
the July-September quarter.

During the quarter, the firm’s
home and personal care business
grew by 20.5% to ¥4151.24 crore.
Sales of its largest segment —
soapsanddetergents—rose21.8%
mainly because of priceincreases
across several brands, suchasRin
and Lux.

Volume growth drove up sales of
personal care products by 18.2%
and beverages segment by 14.6%.

New launches such as Knorr %5
pack and relaunch of Kissan
range resulted in the foods busi-
nessgrowingby 17%. But the com-
pany’s revenue from other busi-
nesses, which includes chemicals
and water purifier business, fell
24% year-on-year to ¥116.07 crore
over thethree-month period.

The company’s board also ap-
proved a proposal for entering in-
to a strategic alliance with Tata
Teleservices Ltd and Tata Teleser-
vices(Maharashtra)Ltd for distri-
bution of telecom products lev-
eraging the HUL distribution
network inrural marketsin India.
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