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HUL exceeds
expectations on
buoyant sales

B¥ SAPWNA AGARWAL
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industam  Unilever Ltd

(HUL) had a far better
September quarter tham ana-
lysts expected, as higher in-
comes encouraged comsumers
to buy its products despite an
increase in prices.

In a further indicatiom of the
sustainedl recovery in its
growth prospects after a lean
patch that had drawm criticism
from global chief executive
Paul Polmam, the country's
largest consumer jpackaged
goods compamy by sales re-
ported strong growth in reve-
nue and profit.

HUL said on Monday that
net profit for the quarter rose
21.7% to 88.92 crore, heating
the %581 crore mediiam forecast
in a poll of 25 anallysts by
Bloowhérgrg. The company's
stock rose 7.38% to 2375.25 on
BSE om a day whem the bench-
mark Sensex lost 0.56% to
close at 17,705.01 points.

“Against the backdrop of a
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challenging environmemt, we
have delivered one of our
strongest quatters with top-
line growth well ahead of the
market and improved operat-
ing margins,” HUL chairman
Harish Manwamii said in a re-
lease.

Volume growth as well as
price increases helped the
compamy grow in the three
months to September. “The
contributiom of volume and
value growth to revenue was
half and half,” said R. Sridhar,
chief financial officer of NUL.
Sales grew 18% te 5,522 erore,
of whieh velume grewth ae-
esunted for 9.8% and priee in-
ereases the rest.

HUL reported strong growth
in all its major categories:
soaps and detergemnts, personal
products, and foods. It did so
without a major step-up
in rmarketing spends, whieh
were faintained at L1.8% ef
sales.

However, there could be sig-
nificant challenges in the
months ahead, the company
indicated.

Consumer goods cmmpanies
have been trying to maintain
profit margins despite a sharp
increase in the prices of key in-
puts. The depreciation of the
rupee in recent weeks could
lead to petsistent cost pres-
sures.

“The recent depreciatiom of
the rupee means that we're go-
ing to have inflationary pres-
sures continuing on the busi-
ness,” Sridhar said in a confer-

Sustained recovery: HILL, dheirmam Hftarish \Manwani.

ence call after the results were
annoumnced. “Competiitive in-
tensity will continue to be high
for the Indiam market, which is
clearly one of the more attrac-
tive markets gllobally."

“Raw matemial cost is the
biggest challenge. If it goes up
further, margins will remain
under pressure,” said Gawutam
Dugad, analyst at Praibhudas
Lilladher Pvt. Ltd.

Among HUL's main compet-
itors, Colgate-Palmolive India
Ltd posted a net profit of
%99.80 crore, lower than the
Blaermbérgrg estimate of Y104.2
crore, for the quarter ended 30
September. Quarterly rewemnue
rose to %685.01 crore from
R577.39 a year ago.

Dabur India Ltd, the maker
of Hajmola and Real juice, re-
ported an 8.4% growth in profit
to X173.86 crore in the quarter,

up from X160.35 crore a year
earlier. Consolidated rewvenue
stood at %1,269.72 crore, up
29.5% from 2%980.46 crore a
year ago.

Of Dabur's 29.5% revenue
growth, 16% growth came from
overseas acquisitions and
13.5% growth from domestic
operations, said Sunil Duggal,
chieff executive officer.

The Dabur stock gained
0.85% to close at 101 and Col-
gate-Palmallive rose 0.4% to
end at ¥1,002.70 on BSE.

Since July, HUL has gained
9.48% and outperformed peers

such as Colggmte-Palmolive,
which gained 2.18%, and
Dabur, which lost 11.44%,

apart from the FMCG iimdex's
rise of 3.74%. Since July, the
Sensex has lost 6.05%.

Reuters contriibteded to tinis

staryy.



