
HUL exceeds 
expectations on 
buoyant sales 

i ndus t an Unilever Ltd 
(HUL) had a far be t te r 

S e p t e m b e r q u a r t e r t han ana-
lysts expected, as h igher in-
c o m e s e n c o u r a g e d c o n s u m e r s 
to buy its p r o d u c t s desp i te an 
increase in pr ices . 

In a fu r the r ind ica t ion of the 
sus ta ined recovery in its 
growth p rospec t s af ter a lean 
pa tch that had d r a w n crit icism 
f rom global chief executive 
Paul Po lman , t he coun t ry ' s 
largest c o n s u m e r packaged 
goods c o m p a n y by sales re-
por ted s t rong growth in reve-
n u e and profit . 

HUL said on Monday that 
net profi t for t he qua r t e r rose 
21.7% to -J688.92 crore, bea t ing 
the ^581 crore m e d i a n forecast 
in a poll of 25 analysts by 
Bloomberg. T h e c o m p a n y ' s 
stock rose 7.38% to ^375.25 on 
BSE on a day w h e n the bench-
mark Sensex lost 0.56% to 
close at 17,705.01 points . 

"Against the b a c k d r o p of a 
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challenging envi ronment , we 
have delivered one of our 
strongest quar te r s with top-
line growth well ahead of the 
market and improved opera t -
ing margins ," HUL cha i rman 
Harish Manwani said in a re-
lease. 

Volume growth as well as 
price increases helped the 
c o m p a n y grow in the three 
mon ths to September . "The 
contr ibut ion of volume and 
value growth to revenue was 
half and half," said R. Sridhar, 
chief financial officer of IIIJL. 
Sales grew 18% to ^5,522 crore, 
of which vo lume growth ac-
counted for 9.8% and price in-
creases the rest. 

HUL repor ted strong growth 
in all its ma jo r categories: 
soaps and detergents , personal 
products , and foods. It did so 
without a ma jo r s t ep-up 
in market ing spends , which 
were main ta ined at 11.8% of 
sales. 

However, there could be sig-
nificant chal lenges in the 
m o n t h s ahead , the c o m p a n y 
indicated . 

C o n s u m e r goods compan ie s 
have been trying to main ta in 
profit margins despi te a sha rp 
increase in the prices of key in-
puts . The deprecia t ion of the 
rupee in recent weeks could 
lead to pers is tent cost pres-
sures. 

"The recent deprecia t ion of 
the rupee m e a n s that we ' re go-
ing to have inflat ionary pres-
sures cont inu ing on the busi-
ness," Sridhar said in a confer-

ence call after the results were 
a n n o u n c e d . "Competi t ive in-
tensity will con t inue to be high 
for the Indian market , which is 
clearly one of the more at trac-
tive markets globally." 

"Raw material cost is the 
biggest chal lenge. If it goes up 
fur ther , margins will remain 
unde r pressure ," said Gautam 
Dugad, analyst at Prabhudas 
Lilladher Pvt. Ltd. 

Among HUL's main compet -
itors, Colgate-Palmolive India 
Ltd posted a net profit of 
^99.80 crore, lower than the 
Bloomberg es t imate of ? 104.2 
crore, for the quar te r ended 30 
September . Quarterly revenue 
rose to ^685.01 crore f rom 
^577.39 a year ago. 

Dabur India Ltd, the maker 
of Hajmola and Real juice, re-
ported an 8.4% growth in profit 
to 73.86 crore in the quar ter , 

up from ? 160.35 crore a year 
earlier. Consol idated revenue 
stood at ^1,269.72 crore, up 
29.5% from ^980.46 crore a 
year ago. 

Of Dabur ' s 29.5% revenue 
growth, 16% growth came from 
overseas acquis i t ions and 
13.5% growth from domest ic 
operat ions, said Sunil Duggal, 
cbief executive officer. 

The Dabur stock gained 
0.85% to close at ^101 and Col-
gate-Palmolive rose 0.4% to 
end at ^1,002.70 on BSE. 

Since July, HUL has gained 
9.48% and ou tper formed peers 
such as Colgate-Palmolive, 
which gained 2.18%, and 
Dabur, which lost 11.44%, 
apart f rom the FMCG index's 
rise of 3.74%. Since July, the 
Sensex has lost 6.05%. 

Reuters contributed to this 
story. 
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Sustained recovery: HLJ1, chairman Harish Manwani. 


