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Modern retail makes a hig splash

Market Share Daultlies Tl 0064 3 YeararsaGonsusiptiotdrattatesGhangage

Namrata Singh &
SamidhaShanmma

Mumbaii: Modern retail has
doubled its share to 10% of
the Indian retail landscape in
just three years. lts contribu-
tion has gone up from 5% in
2007 to 1% 28200 acoodding
to internal estimates by the
country's largest comsumer
produets eompany Hindus:

tan Unilever (HUL). While
this reduees the general
trade pie {0 96%, experis said
general trade would eontin:

He teremain 1arge.

In a presentation of inves-
tors, HUL said modern trade’s
presence in major cities like
Hyderabad, Gurgaon, Banga-
lore and Chennaii, is even
higher, at an average of ap-
proximatelly 30% of the t@iﬁd
retail pie. This, said marke-
ters, is a pointer to achfmge in
eonsumption pattern. “The
gontribution ef medern trade
to the gverall retail pie s &
slally in ties-1 towns has Be

comeexamely §19ﬂm@§mm

the last eouple 6F years. New
gategeries like M&@%% Qﬁ@i
meuthwashes aré @lﬁ%
covered at 3 medsrn iraqe
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Modem trade, said Mall,
exists more like a fir st port of
call for consumers where

they experiment with new
products. As demand in-
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Eating Into Traditional
Year Modern General
2007 5 95
2010 10 90
2015 18 82*
2025 25 75*
City-Wise Modern Share
Bangalore 335
Chennai 29.2
Mumbai 259
Ahmedabad 203
Kolkata 14.6
Hyderabad 345
Gurgaon 431
Average 28.6

creases. it positively impacts
general trade as well. The
platform is being used by
FMCG companies for de-
mand creation, especially for
new categories. “Earlier a
consumer would switeh from
Lux soap t6 Deve in a longer
period of time. Today, sueh a
transition takes Ela@e in six
menths with the Relp ef tele-
visien and medern trade and
ithelps tHecompany, medern
trade and géﬂél’ﬁl trade all at
the same fHime," said Mall.
FMCG companies are as-

siduously devising strategies
for moderntetail. HUL hasbe-
gun to measure the health of
its brands based on the market
shares they have in modern
retail, even though it contin-
ues to enjoy strong leadersliip
9@§lt10ﬂ§ in mest of the cate-
gories in general trade as well.

" igheattennathalaunmed-

8rf trade market shares are
ven Righer than eur shares in
general trade across calege:
Higs. We have grown share in
85% of our categories In med:
erp trade iA 2010 and alse
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grown in aggregate share in
modern trade over 2009," said
liemant Bakshi. executive di-
rector. sales and customer dke
velopment,HUIL.

HUL was one of the first
FMCG companies to set up a
dedicated modern trade ac-
couint management team in
2008. 1t also ensures that its
plans are alighed with cus-
tomers' needs, besides in-
vesting in building peeple ea-
pabilities.

“We have leveraged Uni-
lever's learnimgs from across

markets and deployed the
best-in-class practices that
we use globally: Our ambi-
tion isnotomly tobe the large-
st supplier for modern trade
but also to be the most pre-
ferred," said Bakshi.

Studies suggest that while
a majority of conmsumers in
metropolitan India are as
global in orientation as those
at the higher end of the con-
sumption cycle, consumers
residing in tewns beyond met-
res are alse inereasingly open-
ingup to spend for abetter life-
style. “Asfar astier-2 and tief-3
towns ge we have had streng
aeeeptanee through Big Ba:
zaar even for value added

Foducts. lH fﬁ@% modern
Fade Nelps Bring ah ut dis a
4iien 1A §IHE& E@§
PQ HEI HL l @%Ef
H@P%B ey S

A Pn'lcewaterh@numx(:@op
ers survey estimates the size
of the Indian retailing indus-
try at $350 billion. "The Indi-
an retailing industry is at an
inflection point. 1t is set to en-
ter a new growth trajectory
owing t6 rising household
consumption and theentry of
gorporate entities and global
retailers,” the repert said.
With the sectoF grewing at 30-
46% per anaum, mest global
Brands/tetatlers have
evinced an interest in enter-
ing the market.

While the retail sector is
yet to be liberallized, the gov-
ernment has taken a step in
this direction by allowing a
maximum of 51% equity par-
ticipation by foreign compa-
nies in a joint venture with
an Indian company.
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