Hindustan Unilever Limited,
Unilever House,

B D Sawant Marg, Chakala,
Andheri East, Mumbai 400 099

Tel: +91 (22) 50433000 | Web: www.hul.co.in | CIN: L15140MH1933PLC002030

25th June, 2020

Stock Code BSE: 500696
NSE: HINDUNILVR
ISIN: INEO30AO1027

BSE Limited,

Corporate Relationship Department,
2nd Floor, New Trading Wing,
Rotunda Building, P.J. Towers,
Dalal Street,

Mumbai - 400 001

Dear Sir,

Sub: HUL to rebrand ‘Fair & Lovely’

;20 "‘%‘2

Huaduston Unadenver Lunmited

National Stock Exchange of India Ltd
Exchange Plaza, 5th Floor,

Plot No. C/1, G Block,

Bandra - Kurla Complex,

Bandra (E),

Mumbai - 400 051

Please find attached a Press Release, with respect to the subject above, the contents of which

are self-explanatory.

You are requested to take the above information on record.

Thanking You.

Yours faithfully,
For Hindustan Unilever Limited

D EVO PA Digitally signed
by DEVOPAM

M BAJPAI
Date: 2020.06.25
BAJPAI

12:44:17 +05'30'
Dev Bajpai
Executive Director, Legal & Corporate Affairs

and Company Secretary
DIN: 00050516 / FCS No: 3354

Sensitivity: Confidential



HUL announces next step in the evolution of skin care portfolio, reiterating
its commitment to a more inclusive vision of beauty

HUL to rebrand ‘Fair & Lovely’; new brand name to be announced after regulatory
approvals

Mumbai, 25 June 2020: HUL announced today the next step in the evolution of its skin care
portfolio, with the rebranding of its flagship brand Fair & Lovely. Taking forward the brand’s
journey towards a more inclusive vision of beauty, the company will stop using the word "Fair’
in the brand name ‘Fair & Lovely’. The new name is awaiting regulatory approvals and we
expect to change the name in the next few months.

Over the last decade, Fair & Lovely’s advertising has evolved to communicate a message of
women’s empowerment. The brand’s vision is to adopt a holistic approach to beauty that cares
for people, that must be inclusive and diverse - for everyone, everywhere. The brand is
committed to celebrating all skin tones.

In early 2019, the brand’s communication moved away from the benefits of fairness, whitening
and skin lightening, towards glow, even tone, skin clarity and radiance, which are holistic
measures of healthy skin. HUL also removed from Fair & Lovely’s packaging, words such as
‘fair/fairness’, ‘white/whitening’, and ‘light/lightening’ that could indicate a fairness-led
transformation. The cameo with two faces showing shade transformation, as well as the
shade guides were removed from the packs. The Company will continue to evolve its
advertising, to feature women of different skin tones, representative of the variety of beauty
across India.

Sanjiv Mehta, Chairman and Managing Director, HUL said, “We are making our skin care
portfolio more inclusive and want to lead the celebration of a more diverse portrayal of beauty.
In 2019, we removed the two faced cameo as well as the shade guides from the packaging of
Fair & Lovely and the brand communication progressed from fairness to glow which is a more
holistic and inclusive measure of healthy skin. These changes were very well received by our
consumers. We now announce that we will remove the word ‘Fair’ from our brand name Fair
& Lovely. The new name is awaiting regulatory approvals, and the pack with the revised name
will be available in the market in the next few months.”

Fair & Lovely is based on pioneering technology that has made multiple skin health benefits
available to millions of consumers at an affordable price. The brand has been progressively
changing its formulation, and includes other vitamins like B6, C & E, allantoin, known to
improve skin health and protect the skin from external aggressors, UV rays and
environmental pollution. The product is designed to improve skin barrier function, improve
skin firmness and smoothen skin texture - all of which help enhance radiance and glow
holistically. The brand has never been and is not a bleaching product.

In addition to the changes to Fair & Lovely, the rest of our skin care portfolio will also reflect
the new vision of positive beauty.
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Additional information about Fair and Lovely Foundation

Connecting women to opportunity:

Career guidance. High-quality education. They are vital elements to building a career and
essential to empowering women. That's especially true where socio-cultural, infrastructural
or economic barriers stand in women's way - barriers such as gender stereotyping, safety
concerns about studying outside the home, or misplaced norms about household
responsibilities.

Impact at Scale :

The Foundation was set up in 2003 to offer women scholarships to pursue their education. In
2017, it launched a mobile-friendly  career and  education platform
www.fairandlovelyfoundation.in as a holistic solution. This mobile platform offers career
guidance as well as a curated selection of courses. The courses are chosen from well-
regarded, high-quality digital education partners such as edX.org (founded by Harvard and
MIT], the IT skills training firm, NIIT Limited, and English Edge, an English language training
specialist.

By the end of 2019, over one million people had registered to access skills and training
through the platform, with 350,000 career tests already completed.

As with the rebrand of Fair & Lovely, we will be also announcing the new name for the Fair &
Lovely Foundation.

[ends]
About Hindustan Unilever Limited
Hindustan Unilever Limited (HUL) is India's largest Fast-Moving Consumer Goods company
with its products touching the lives of nine out of ten households in the country. HUL works to
create a better future every day.

For media enquiries:

mediacentre.hul@unilever.com
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