Key CSR Projects approved by the Board for FY 24-25

HUL initiative Details
1 Water Conservation The Company through the Hindustan Unilever Foundation (HUF) will continue to partner on multi-
Projects year programmes with reputed NGOs in the country to scale up solutions that can help address

India’s water challenges - specifically for rural communities that intersect with agriculture.

In addition, through the Prabhat program, we will continue to improve water security and the
governance in the communities around our factories.

2 Project Shakti - Skilling | Project Shakti will financially empower and provide livelihood opportunities to women in rural India.
and Livelihood The Company plans to continuously increase the number of Shakti Entrepreneurs. The company
enhancement projects will also equip Shakti Ammas with the necessary tools to drive social change at grassroots

particularly around the topics of health and nutrition.

3 Health & Wellbeing In line with the Government’'s Swach Bharat and Poshan Abhiyaan mission, the Company will
(Hygiene, Sanitation improve Health & Wellbeing outcomes in the country through creating access to infrastructure
Nutrition) (Suvidha), and driving awareness of good habits of hygiene, sanitation, and nutrition programs

through multiple partnerships across the country.

Prabhat’s Nutrition Buddy programme will focus on improving the health and nutritional status of
women and children under the age of 5 years.

Swasthya Ki Baat partnered by Power of Nutrition, is a behaviour change programme for hygiene
and nutrition for women, using mobile technology.

4 Protect & Regenerate Through partnerships with organizations, the Company aims to work with local communities to
Nature protect and regenerate nature & agriculture through on - ground environmental activities.
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HUL initiative Details

5 Waste Free World Through partnerships with organizations such as UNDP, Xynteo and local municipal bodies, the
Company will improve awareness of waste source segregation, demonstrate end-end models of
waste management, and improve the lives of waste pickers (Safai Saathis).

Through Prabhat, the Company will also improve waste management structures in relevant
communities.

6 Youth Skilling & Through Prabhat’s Livelihood Centers and other on-ground partnerships, the Company aims to
Livelihoods train women, men, and youth on vocational skills, physical skills and livelihoods and make them
future-fit.

Project SAFAL will equip young people with essential entrepreneurship skills.

The Company has partnered with ‘Coaching Beyond' to train budding women cricketers and support
them to excel in the game.

Through Samriddhi, Pharma-alliance programme, the pharmacists act as healthcare champions,
and provide education and certification to amplify impact on community health.

Suprabhat ITI promotes vocational education to the economically backward communities in Doom

Dooma.
7 HUL Stands with the Asha Daan is a home in Mumbai for abandoned and differently-abled children, HIV-positive patients
Nation and destitute people. Since the inception of Asha Daan in 1976, the Company has been looking after

the maintenance and upkeep of the premises.

The Company partnership with FICCI will help accelerate the Indian corporate sector’s climate
action by institutionalising sustainability leadership across FICCl members.

The Company has partnered with Save Life Foundation to reduce road crash fatalities in Uttar
Pradesh.
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S. no.

HUL initiative

Army Welfare through
Directorate of Indian
Army Veterans

Details

Through Directorate of Indian Army Veterans, the Company shall support the armed force veterans,
war widows & their dependants for their skills / education / livelihoods.

Climate Action Program

The project will align the national objectives of reaching Net Zero emission target by 2070.

10

Women'’s Livelihoods in
Tea Estates

The program will mobilise collective action in the Tea industry to ensure equal rights and equal
opportunities to impact women in the Tea industry.
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