Marketing in a

Connected World



India: A Unique Market

India #2 country behind China
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India growing at 44% vs. rest of the world at 9%
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Internet usage across the pyramid

Sources: www.internetlivestats.com
Mary Meeker Report, IDC India

Large feature & growing smartphone segments

Smart Phone vs Feature Phone: Market Share In India
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Enablers To Win in India

Pioneer and Deploy Build Partner
Experiment with Scale Eco-System
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Pillars to win in a connected world
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Winning on search @



It’s about pull not push

m i Search Ygu i a YlJlI 3
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DANIEL BAUER

TRESemmé HAIRSTYLIST

> Pl W) 0:05/1:30 @ e o > Bl W) 015/155 5 ra > > ) 050/307

Daniel Bauer Makeup & Hair | TRESemmé The Uber Pout Hair e The Casual Sleepover Look ne Autoplay © €D How to get the day to night work to party look

Daniel Bauer Makeup & Hair / ‘ al ki il 1 al an Up: The Bachelorette Party Lakme India

S A i ¢ Py | ool AKME
449 o st Fac dia e - ! 8 79,990 .
o ‘ : 3 subscrbe i . CE=3 25,035 views

39 Viewd®)» 9142 Views €©» 25293 Views €»

BD\;" EUE the braided bun hairstyle BEIH]' EL.E how to get a party look E'Dki_ Bl  face makeup

. o Videos ages Apps eWs Viore Search tools
All Images Videos News Search tools All Videos Images News Maore Search tools Videos images APPS News More Search fools

ok AP AT O P et e A1 BT el e 00 results (0.79 seconds)
} N 4 \ A eyt b 2 b 1 =i 27 corr ] | )
About 20,30,000 results (0.76 seconds) About 40,10,00,000 results (0.87 seconds)

Images for the braided bun hairstyle 10 Easy Ways To Look Party Ready | StyleCaster Get Flawless face make-up - bebeautiful.in

. ; , %] www.bebeautiful.in/makeup ~
stylecaster.com/beauty/10-beauty-makeup-party-ready-looks/ - : - i P _ .
. _ Step wise tutorial for perfect face make-up for everyday wear. Read Now
o : Update your hair and makeup with these sexy 10 party looks.

‘ . ' 3 Ways to Look Good for a Party - wikiHow Images for face makeup Report images
= h . samanas vanleibumias e o v Dmrmmmmml Mareem fme Wanibl 2 Wenatbls Cankbimem -

2.2M Searches ,@ 250k annual Searches ,@ 1.8M Searches ,@

*Source Info: Google




Be the Wikipedia of Personal Care

61%

360M Beauty searches
annually growing at 44%
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Dramatic rise in mobile
searches vs 2013

Be the WIKIPEDIA Of PC with Unilever
brands serving 70% of all beauty searches
organically
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The Micro-moments of Search

S (=

e How to use e To salons e Experiment e A specific brand

e Which outfit e Use perfectly e Best product

e | atest Trends e Occasion led looks e The complete look




In Depth Understanding of Searches

5

4 il

Skin Hair Make-up
18M monthly 23M monthly 12M monthly
12M unbranded 13M unbranded 5M unbranded
2.6M branded 2M branded 4.5M branded
3.5M SM 2.5M

irrelevant irrelevant irrelevant



Searches Are Surprisingly Basic

GO gle How to get healthy hair

All

GO gle How to get fair skin

All

GO gle How to apply kajal

All




The Beauty Wikipedia
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The Be-Beautiful Ecosystem
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Extensive Text & Video Content

350+ Articles 100+ videos
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How To Get Perfect Red Lips - All Things Makeup

Be Beautiful

B
E [ » ST 112,808

254,305 view



Covering Regional Languages Too

3M Hindi searches in 2015 42% Growth in language searches

LI mlemeu 1

GUG L 19e0mBHE 2 GagBLT Lilgadleh LitpliL) m-CagBLT UaLenT eT(hS S, 2emnd 2_mIH6T
&600T @)6emLD (LP(LREUSILD L, & MISET.
BB PICKS—AVIANCE'S NEW
HYDRA BALANCE & WHITE
INTENSE RANGE

HAIRCUT STYLES TO TRY
HOW TO DO A FRENCH JUDA S HAIRCU ES TO TRY

HAIRSTYLE

HOW TO REPAIR DAMAGED
et @

HOW TO GET FAIR SKIN AT

Y. 5 WAYS WOMEN CAN IMPROVH @
A THEIR BONE HEALTH

HRI aiferar 3R IRT 9 ¥ ST Siecd qo & R

written by Girija Naiksatam on May 03, 2016

R THE ONLY SQUAT ROUTINES YOU

i o HOME
TH A § {5 &3 goa Bibed O $1 ‘TP AR Ul & 9§ @A & | B Gebal ¢ b T8 TEI 81, 3R M| 3@ 1 geg B NEEDTE ADD TO YOUR
e fae 2 Al oue! faes A g a1 81 | 5991 [oed & g 8RR U Ader fagivw SR aifern & 9 gAR) WORKOUT
TSl diet T 91 o it & S e SEEee S15Sd He o AReRETN § Sieed qb B I Yo S |
L I[O @\, HOW TO MAKE A FACE PACK

- oy FOR GLOWING SKIN
Qeueflfmlm GagemnL & GHTHOFHSH S, emS LIDLIL|L 6T HEVHE!, 2_hIFH6T &Henor \ ;;’u
@I NREREMRE BANATAT (@B 1N ANANQIEIN | | ARIRAT w\

*Source Info: Google



Making Be-Beautiful

A Leading Beauty Publisher

2015 Data

1.1 MN

Ave g e Monthly Visitors
l"l 111111111111111111

0.5 MN

0.5 MN
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Helping Our Brands Win On Search

3X CTR VS (so g|e How to get clear skin
benchmark

Books Maore « Search tools

Get clear skin today - bebeautiful.in
EE www bebeautiful.in/get-clear-face ~
O u e Use this step-wise guide for brighter,clearer skin now.Read here
Do it Yourself - Beauty Wiki - Beauty Tips - Skincare Home Remedies
We b S Ite t ra ffl C Remove Face Pigmentation How To Reduce Acne Scars
I How To Get Fair Skin Get Rid Of Dark Circles
to @ million wunez016)

+700bps

consideration
amongst viewers*

*Google Brand Lift study



Leveraging Be-Beautiful Further

A gateway to a relevant and engaged audience

IWWHIHJ "‘ | \  BUYTHE TRENDIEST
N \E TR - EYE MAKEUP.
'I.‘. i @

. OFFICE LODKS WITH §F® : PARTY READY!
3 . 5L THETRENDIEST
. i kd - U , ?[}f‘s’!?&g

= kL bl m \ SHOP NOW 0 o

a BT v [\
Defined sharper target Customized creative for Leading to 10X better
audiences each audience profile conversion on E-commerce

*Sourced : Google



Leading Trends <«




We Are Trend Leaders In New Segments

In all these segments

Fabric Conditioner BB Cream / CC Cream Green Tea Hair Conditioner

Intense
Repair




. EASIOR
Pioneer Beauty Trends at WEEK

Lakmeé Fashion Week

NEW HI-DEFINITION
MATTE LIPSTICK
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Amplified To Millions Real time

e 1 LOVe Lakme FOLLOW

| Love Lakme
Nyt LAKME
o eaLo ! vl

TREND ALERT: Sparkling lips are making it big on the
B Lakmé Fashion Week runway! We loved this look, did
S you too?

© TRENDING NOW:

¢ BOLD SPARKLING LIPS

KAREENA
KARPOOR N ~
EVES : DEFINED SMOKEY EYES - A0 ‘ ' = - llluminate looks from Lakmé
LIPS : ROSE GOLD SHIMMER it i A - FRTGH e ki

purplle.com
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Unique Reach Engagement rate Increase in LFW Increase in Purchase interest on
of TG in 5 days VS horm awareness on FB Twitter among those engaged
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FAL

Beauty on duty

8 98M Views 0 8% increase in awareness among viewers (“best-in-class” as per India
' benchmarks*)

*Source- Google Brand Lift study
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Lakmeé Make-up Pro
India’s 1st Real Time Make-Up App

LAKME

~ Revolutionizing Make-up Trial

~ Choose from 100+ pro-stylist looks

>~ Shop the look on the app

> 1.8M downloads in a year

LAKME : Ingias
‘ FIRST Realtime
|

Makeup App
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Make-up Pro 2.0

{4 8 336 "4 8 336
Q LAKME STUDIO Q == < DO IT YOURSELF Q

TRENDS &
INSPIRATION

PROSTYLIST
LOOKS

-

PSS &
TRICKS

< O < O




< TRENDS & INSPIRATION {a} < TRENDS & INSPIRATION fat ¢ LIPS i
The Sculpt Look with Lakmé A... =

4

#lakmeFashionWeek Teal Tale
/ This summer sport blue! Shraddha's teal eye

game had us craving the colour throughout | \

this season. It was pure magic and mayhem on LT 4
the runway. The vivid blue shade on her lids, d . - -
made her eyes look much brighter and more ,’f‘ 2‘1
defined.
OUTLINE ——
UPPER LIP

SHRADDHA KAPOOR'S SAPPHIRE ~LIPS > WNENEE
SHIMMER LOOK "

Shraddha Kapoor's look was all about llluminate, Shine and Shimmer at the

Lakme Fashion Week! Read more about how to sport her divalicious spunk st.. h J . PRU““CTS

lavender Love -
The look was completed with a shimn
surprise! Her lips were a lavender pink {ng

shimmer to go with the eccentric tint on her

Byes.




Harness
E-Commerce



E-commerce in India:
An Exploding Opportunity

220M online shoppers by 2020 Spend to increase 5X vs 2015 Can be >10% of retail like in USA

E-Commerce as % of Total Retail Sales, USA, 2000-2015

220
< 31260 -
12% $340B+
of E-Commerce
— Spend
=
3 10% /
(qV)
wm
140 ‘©
k2
= 8%
8
2
o
X 6%
G
@
o
@
S 4%
O
<
20 L
_ "
* *
m2013 ®2015 m2018* m 2020 2013 2015 2018%  2020%
2588385883228 53
Figure 3. Online shoppers (in million) of internet user in India Figure 4. Average spend per online shopper in India (includes Q2209009000000 0999
(includes only B2C e-tail excluding online travel and classifieds) B2C a-tail, online travel classifieds)

*Google Bain Study 2015 *Google Bain Study 2015 *Mary Meeker Internet trends report



Planning For The Future
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Marketing Excellence

Improve content available online

20* offormore
al"l—'l.a/;onm 0 R Beauty Bounty l"

Shop by Hello, shallendra  Wish
Category ~ shailen..'s Amazon.in Today's Deals GiftCards Sell Customer Service Your Orders ~ List ~

amazon. el (ARl

Shop by Hello, shailendra  Wish
Category - shailen..'s Amazonin  Today's Deals  Gift Cards Sell Customer Service Your Orders -~  List -

Grocery & Gourmet Foods Bestsellers  Snack Foods  Tea, Coffee & Beverages  Spices & Masalas  Dried Fruits & Nuts ~ Cereal & Muesli Beauty  Luxury Beauty Besisellers Make-up & Nails  Skin Care  Hair Care & Styling Fragrance Men's Grooming

« Back to search results for "knorr” < Back to search results for "dove oxygen moisture shampoo”

Knorr Rolls and Wraps Mix Chicken Chilly Garlic, 50g Share ® E Dove Oxygen Moisture Shampoo, 340ml
;ﬁ from Knorr ) from Dove )
== | Feveveved - 2 customer reviews 100% Purchase Protection Prievrirss ~ 176 customer reviews 100% Purchase Protection
Original Products | Easy Returns Original Products | Easy Retums
E Sale: 7 50.00 FREE Delivery on orders over 499,00 Details Securs Payments Price: 7-297.00 score Payments
i Inclusive of all taxes Sale: ¥ 223.00 FREE Delivery on orders over 499,00 Details One-time purchase:
Quantity: [ 1.3 You Save: T 74.00 (25%) ® 222300

Cash on Delivery eligible.
v el Inclusive of all taxes

In stock.

Add to Cart |
i igil Quantity: 14
Delivery to pincode 452001 - Indore Guaranteed by Tomorrow 8pm if you order it in the next 1 hour and 15 minutes, and choose One-Day Delivery at Cash on Delivery eligible ity: 1
checkout. Details Buy Now | In stock.
i ; ; Add to Cart |
Sold by Cloudtail (4.4 out of 5 | 511,508 ratings) and Fulfilled by Amazon. Gift-wrap available. Delivery to pincede 452001 - Indore within 7 - 10 business days. Details
{ /
Rolls & Wraps Mi)s Give a chilli twist ta your snack with Knorr Chicken Chilli garlic mix Deliver to: Seld by Cloudtai (4.4 out of & | 611,445 rafings) and Fuflled by Amazon. Gifi-wrap available |u Buy Now ‘

‘.Chic\:en Chilli Garlig With new Knorr rolls & wraps mix now every home is a restaurant 6 offers from ¥ 223.00

shailendra patel- indore ~

Ready in 5 minutes -
All you need 30 percent Protein P, N Size: 340ml Deliver to:

Can also be used for used io make sandwiches, parathas, tikkis and pizzas. Witk N I Q 80mi 180ml 340ml shailendra patel- indore ~

No added preservatives € from ¥ 80.00 7131.00  223.00

Oxygen o
. . Molsture
@ This is 2 Non-vegetarian product. e Smoothness Subscribe & Save: Save 5%
95 percent thicker looking hair WD

The order quantity for this product is limited to 5 unit per customer.
Please note that orders which exceed the quantity limit will be auto-cancelled. This is applicable
across all sellers

Note: The order guantity for this product is limited to 4 units per customer.
Please note that orders which exceed the quantity limit will be aute-canceled. This is Add to Wish List o

applicable across sellers.
All food products are non-returnable. PP
This item is non-returnable.Learn more

Other Sellers on Amazon

6 offers from ¥ 223.00

amazon: . 20% offormore panded view
5 onal Care surf excel washing powder Beaug! Bnng'

Roll ever image to zoom in Shop by Hello, shallendra  Wish
Category ~ shailen...'s Amazon.in  Today's Deals Gift Cards Sell Customer Service Your Orders ~  List ~

Have one 1o sell? Sell on Amazen
Frequently Bought Together Health & Personal Care  Bestsellers  Diet & Nutrition ~ Household Supplies  Health Care  Medical Equipment  Personal Care  Sports Supplements  Shaving & Hair Removal  Sexual Wellness e

< Back to search results for "surf excel washing powder”
Total price: ¥120.00

[ Add botto Car | Surf Excel Quick Wash Detergent Powder 1 kg Share (9

from Surf Excel

~ 35 customer reviews g 100% Purchase Protection
| Easy R

00

Original Products Returns

Sale: ¥ 192.00 [ENFTIZK FREE Delivery on orders over ¥499.00.Details o
: . ‘ Inclusive of all taxes One-time purchase:
This item: Knorr Rolls and Wraps Mix Chicken Chilly Garlic, 50g 50.00 o ° i

Cash on Delivery eligible 192.00

Knorr Chefs Chicken Masala, 75g ¥ 70.00 . 2 In stock.

r Viewing This Item?

Quantity: 14
Delivery to pincode 452001 - Indore Guaranteed by Tomorrow 8pm if you order it in the next 1 hour and 14 minutes, and choose One-Day Delivery at o

checkout. Details
) Add to Cart
Sold by Cloudtail (4.4 out of 5 | 511,506 ratings) and Fulfilled by Amazon. Gift-wrap available.

9 offers from ¥ 186.00 Buy Now

Size: 1 Kg

Combined with the power of stain removing products like blue, bleach and lemon Deliver to: I
Removes various stains like curry, mud, pickle, grease and ink shailendra patel- indore ~
With x-tra cleaning particles, it makes for the perfect wash.

VI The order quantity for this product is limited to 3 units per customer Subscribe & Save: Save 5%
RUNGId  Please note that orders which exceed the uantity limit will be auto-canceled. This is % 182.40
applicable across sellers.

This item is Non Returnable
Add to Wish List

Other Sellers on Amazon

¥ 186.00 Add to Cart
+3 75.00 Delivery charge
Sold by: GLOBAL MEGA MART

Click to open expanded view 9 offers from ¥ 186.00

Fraauentiv Rauaht Tanasthar

Total price: ¥278.00

Add both to Cart |

Have one to sell? Sell on Amazon
This item: Surf Excel Quick Wash Detergent Powder 1 kg 7 192.00
Surf Excel Bar - 800 g (Pack of 4*200g) 7 86.00

What Other Items Do Customers Buy After Viewing This Item?




Marketing Excellence
The Shop The Look Model

Pop Culture Lakmé Fashion Week The Bridal Occasion

—. A ¢ RENE. S . .
i iiMINTATOONINONNINN
BUY PRODUCTS WORTH ~ iU MNINg faNfing

z‘1-000 FROM rAf’K”

r WUY/(= > -
ke LAKME
‘ E 4@ FASHION

WEEK
(ooxs COLLECTION moin e
. GET

s 3150 OFF

* ‘ SHOP NOW >
|

Bollywood movie Association LFW Online Store Online Bridal Store
4X conversions 25X conversions 12X conversions

4X Increase in AOV 1.6X Increase in AOV 1.6X Increase in AOV







Marketing Excellence

Destination Stores

Tea & Coffee Store

Valentine Day activation

Home care store

Department

Hello, Aprajit Kathuria

Your Orders >

FESTIVAL
20" - 23™ February

-
1.4X

\

jump in offtakes

amazon.n \/

& Bigbasket
The "Look Good", "Feel Good" beauty sale. Shop on

bigbasket and get upto 25% off on beauty and personal care
products,

F_ o sk R S ROADS

PERSONAL CARE PRCOUCTS

Upto 25% off.

Inchia's Largest Online Supermarket.

+205bps
share delta for PC

amazon.in Q \¥
Super Value
s

Shop worth *1,000/%2,000/%3,000
from this store and get “250/°500/°750
as Amazon.in Gift Card.

Detergents by

Surf Excel

6X jump in laundry
and dishwash sales



Our E-commerce Business IS

Share & Profit Accretive

-
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Mobile Marketing



Mobile Landscape

Mobile TV
Penetration Penetration
- - [ l— Mobile is the
DIDIDI i - medium with the
" e—— widest reach




Diverse Consumer Base and Needs

Feature phone Users
No Data Usage, talk-time starved

Voice is the big driver

Low end Smartphone Users
Restrictive Data Usage

W RN "
'q" ~ ¢ »

v e
» “Q'# A~ —
e e

O AT

PRy

High end Smartphone Users
No restriction in usage, WiFi Access

Democratize Video

Build rewarding relationships

*Source: Primary research



Diverse Portfolio of brands to Address Each
Segment

"'.m'ﬁl -

e ~

TRESemme

USED BY PROFESSIONALS

TN

LAKNMI
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Targeted to the mass end of the spectrum

Voice based, solving an unmet consumer need

43 MN 3 MIN 30 Min

Total Subscribers Active Subs. per/month Avg. Engagement

Now getting rolled out in

Bangladesh as
(Kanamachi Station) BauElEAsREGuEsEs




KKT leading to an ECO system







,J)| Communication |dea

Wheel rekindles the husband wife romance

through its fragrance

| The Campaign

A medium to the wives to talk to |
their husbands for FREE ||






Results

*Source: Internal Data




Brand Insight The Campaign

Unfair as it is, appearance can open or shut Rin Career Ready Academy
doors to a brighter future

JOIN RIN CAREER READY ACADEMY,
GIVE A MISSED CALL ON

1800-121-4545.

* English Speaking
» Office Dressing
* Interview Training

BRITISH
COUNCA




"1 . TIPSONCOLOUR OF i SINVLAY'S TIPS ON [,
Y v
LIPSTICK m/ INTERVIEW PREPARATION ~ “ems/

FOR PARTIES

Bright or dark lipstick

Rinvijay

FOR OFFICE

Light coloured lipstick that matches skin tone
and attire.

INTERVIEW TRAINING
RINA'S TIPS ON @

INTERVIEW TRAINING
RINVIJAY'S TIPS ON HOW TO @
INTERVIEW PREPARATION s

WRITE A RESUME RCADENY

Rinvijay always
ensures that

his resume is not
more than

ONE SIDE LONG.

Resume

Certificates
Recommendation letters
Passport size photos

OFFICE DRESS.II-NIGPS ON ACCESSORIES m OFFICE DRE?_ASS IC CORPORATE
RINA'S _ Y RINA'S !
) LOOK FORATERRIFIC TUESDAY e/

FOR PARTIES :
Dressing
2 AN® * White collared shirt
- *%*"‘ ) * Well-fitted black trousers

Grooming

* Light lipstick

FOR OFFICE ' * Well combed hair

Accessories

* Elegant bracelet

ENGLISH SPEAKING
RINVIJAY ON OFFICE L
LANGUAGE: PHOTOCOPY e

‘ - . Rinvijay can you please give me

~hnantaranu :
a photocopy of this

proposal?
Yes Sir, the COPIES are already on ’
your desk.
ENGLISH SPEAKING
RINA ON OFFICE LANGUAGE: v
SAME PAGE Nsperr/

| trust we are all on the Same
page for the meeting with the
regional manager.

Yes Ma'am, |
with our plan to grow
in South India.

INTERVIEW TRAINING
RINVIJAY'S TIPS ON Y
INTERVIEW PREPARATION SR/

Rinvijay’s

INTERVIEW TRAINING .
RINA'S TIPS ON (G,
INTERVIEW PREPARATION S

INTERVIEW TRAINING
RINVIJAY'S TIPS ON :
HOW TO CRACK AN INTERVIEW "N/

Rinvijay

OFFICE DRESSING

RINVIJAY'S TIPS ON SHOES

.....







Results




Video on Mobile

Smartphones have proliferated Internet usage has grown
: 750
Smartphone Penetration 39% Data Consumption 620
5 36%
< 33.4%
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But data ARPU has not increased Due to high data costs & poor networks

500

“I know | can watch video on Mobiles but

- /\ it COnsumes more Of my data paCk”

250

200

“Bad Data networks causes the video to
load forever”

50
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*Source: eMarketer, India Data *Source: Statista; Nokia MBTI Study
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Build Rewarding
Relationships



L AKME
MAKEUP

i




How do we Stay
Ahead of the Curve?



Unilever Foundry:

Building Partnerships For The Future

%’ E‘:hopalyst

o o
StoreKing” Engagement
Convenience Commerce & Ad models
Shopper

Marketing

uniphore
@ annear.

LOCATION . AUDIENCE . REACH

@.
GROFERS

Market D|G|TA|_ Content
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EEFICIENCY ‘Y FAB BAG
GREYORANGE places Curation THE BEST OF BEAUTY IM A MOKNTHLY BAG

Supply Chain
PEY IOT
Efficiency
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Pioneering & Holistic approach
Experimenting to digital

Marketing in a connected world

Pears Rexona LAKVE  HESHNWE
S ves @)nﬁft Pepsodent | ndulekha

Deploying
with scale

BRU~
—

Dove

dmMaZon.com

facebook.

Google
NSAk.,

Eco-system
of partners

Grow our brands
& business
sustainably







