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Basis of Preparation

and Presentation

Summary

The terms ‘HUL, 'the Company’, ‘your
Company’, ‘we’, ‘our’ and ‘us’ refer to
Hindustan Unilever Limited. Our Integrated
Annual Report encompassing the Statutory
Reports, (page nos. 28 to 119), contains
information about us, how we create

value for our stakeholders and how we

run our business. It includes our strategy,
business model, market outlook and key
performance indicators. The Report of
Board of Directors and the Management
Discussion and Analysis include details of
our performance as well as our approach
to sustainability and risk management.
Our Corporate Governance Report, part of
the Report of Board of Directors, (page nos.
86 to 119), contains an analysis of steps
taken in the area of Corporate Governance
including information as required under
the Securities and Exchange Board of
India (Listing Obligations and Disclosure
Requirements) Regulations, 2015 (Listing
Regulations). Our Financial Statements
and Notes are on (page nos. 120 to 300).
The Integrated Annual Report, Statutory
Reports and Financial Statements have
been approved by the Board of Directors.

Standards & Frameworks

The financial and statutory data presented
in this Integrated Annual Reportis in line
with the requirements of the Companies
Act, 2013 (and the rules made thereunder);
Indian Accounting Standards; Listing
Regulations; and the Secretarial Standards
issued by the Institute of Company
Secretaries of India. The Integrated Annual
Reportis prepared in accordance with

the guiding principles of the Integrated
Reporting <IR> Framework recommended
by the International Integrated Reporting
Council (IIRC).

Accountability Statement

The Company’s Board of Directors confirm
that the HUL Integrated Annual Report,
taken as awhole, is fair, balanced and
provides fair and necessary information

to shareholders on the Company'’s
performance, business model and
strategy, together with a description of the
material risks and opportunities.

Reporting Scope

The Integrated Annual Reportincluding the
Statutory Reports and Audited Financial
Statements with respect to the Company’s
operations for the Financial Year 2021-22
(unless specifically mentioned otherwise).

Cautionary Statement
Statements in this Integrated Annual
Report, particularly those that relate

to the Management Discussion and
Analysis, describing the Company’s
objectives, projections, estimates and
expectations, may constitute ‘forward-
looking statements’ within the meaning
of applicable laws and regulations.
Although the expectations are based
on reasonable assumptions, the actual
results might differ.

Assurance by Independent
Auditor

The enclosed standalone and
consolidated Financial Statements of
your Company have been audited by
Independent Auditors M/s.BSR & Co. LLP,
Chartered Accountants.

Your Company'’s reported Compass
sustainability performance is a subset

of Unilever PLC's reported Compass
sustainability performance. External
independent assurance in accordance with

ISAE 3000 (Revised) has been provided by
PricewaterhouseCoopers LLP over selected
Unilever PLC aggregated Compass

pillar commitments and Environmental
and Occupational Safety performance
indicators. Details are available at
www.unilever.com/planet-and-society/
sustainability-reporting-centre/
independent-assurance.

The Company has obtained Certificate
from M/s.BS R Co. & LLP, Statutory Auditors
confirming the compliance of conditions
of Corporate Governance as stipulated
under Listing Regulations and Certificate
from M/s. S. N. Ananthasubramanian &
Co., Company Secretaries confirming
compliance with the Companies Act, 2013
(the Act), applicable Rules made under
the Act, Listing Regulations issued by
Securities and Exchange Board of India
(SEBI). The Certificates form part of this
Integrated Annual Report.

Materiality Determination

This Integrated Annual Report provides

fair and balanced information about the
relevant matters that substantively affect
your Company’s ability to create value
both positively and negatively, including
risks and opportunities and favourable and
unfavourable performance or prospects.

To identify material information or matters,
we have taken a holistic perspective

by regularly engaging with the various

key stakeholders.

You can find more information about Hindustan Unilever Limited at www.hul.co.in

Find more information about HUL Compass Commitments:

https://www.hul.co.in/planet-and-society/

Integrated Annual Report along with other related documents can be downloaded:
https://www.hul.co.in/investor-relations/annual-reports/
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Our History

Marking the beginning of our journey of becoming
Hindustan Unilever Limited, a consignment of crates
marked ‘Sunlight’ landed at the Kolkata harbour,
over 130 years ago, in 1888.

Subsequently, many more brands were launched
that became household names - such as Lifebuoy
in 1895, followed by Pears in 1902, Lux flakes in
1905, and Vim scouring powder in 1913. The growth
trajectory was on a strong upward trend, and the
bouquet of offerings was expanding.

Since the 1880s, the Company has travelled the
years alongside the country. In May 1933, the
Company set up a soap factory in Mumbai and

on October 17th, the same year, Lever Brothers
India Limited was incorporated in India. A new
chapter had begun in our journey - one marked by
innovation and growth, mergers and acquisitions;
one in which we overcame challenges and strove to
become the largest FMCG Company in India.

Lever Brothers India Limited, Hindustan Vanaspati
Manufacturing Company Limited and United
Traders Limited merged in 1956 to form Hindustan
Lever Limited (HLL), and the first shares were offered
by the Company to the public. The Company’s name
changed to Hindustan Unilever Limited in 2007.

From simple beginnings, we
have grown with the times
powered by our deep
understanding of India
and Indian consumers.
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We made strategic mergers - the Company acquired
the Tata Oil Mills Limited in 1994, one of the largest
mergers in the sector at the time. The Company
made acquisitions that brought us brands like
Kissan, Kwality and Lakmé. Brooke Bond India and
Lipton India merged in 1994 to form Brooke Bond
Lipton India Limited, which merged with HLL in 1996,
and in 1998, Pond’s India merged with the Company.
During 2020, in one of the largest FMCG M&A
transactions, GlaxoSmithKline Consumer Health
Limited (GSK CH) merged into your Company

which added the iconic brands Horlicks and Boost
to our portfolio.

We were the first FMCG Company to set up

a research centre in the 1960s. In the 1970s,

we supported the Government’s drive to develop
rural India by setting up manufacturing operations
and developing livelihood opportunities around
them. At the turn of the new millennium, the
Company launched the rural health and hygiene
initiative ‘Lifebouy Swasthya Chetna’ and the
livelihood initiative ‘Project Shakti’, that helps

rural women become entrepreneurs. To address
the water challenges in the country, we launched
Hindustan Unilever Foundation, a not-for-profit
subsidiary in 2010. To address social, environmental
and economic challenges and concerns of local
communities, we launched Project Prabhat a
sustainable community development initiative.

The Company has grown with the times as it
journeyed through history, always with the belief
that ‘what is good for India, is good for HUL. Today,
nearly 90 years later, Hindustan Unilever continues
to work with the same belief as it continues to strive
towards a better future and helps people feel good,
look good and get more out of life.

To know more about the History of HUL:
https://www.hul.co.infour-company/hul-history,
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Purpose and Values

A belief that sustainable
business drives superior
performance lies at the heart of
our Compass Strategy

Our Purpose
is to make

sustainable living
commonplace

P, O\
& Wity purpost”

Our Vision is to be a leader in
sustainable business. We will
demonstrate how our purpose-
led, future-fit business model
drives superior performance
delivering consistent,
competitive, profitable and
responsible growth.

Our Values

“Our history is a story of
growth powered by ideas
and values. Products,
brands and profits
followed in their wake. And
while we will change to
meet the challenges of our
times, our values will not.”

Integrity

We do the right thing in every
decision we make, supporting our
long term success

Responsibility
We take care of the people we serve
and the world in which we operate

Respect

We treat people with dignity,
honesty and fairness, and celebrate
the diversity of people

Pioneering

We have a passion for leading our
industry, winning in the market, and
intelligent risk-taking

e
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AtaGlance

9 out of 10 Indian households use
one or more of our brands

Nearly 90 years of Our brands are available in
presence in the country around 9 million outlets

Strong brands with purpose

Our 50+ brands help people feel good,
look good and get more out of life

16 brands with turnover We operate across
ofover 31,000 crores 15 distinct categories

Read more about our brand and consumers on pages 29-32

Using our scale for good

Our commitments towards the Planet and Society are delivering a significant impact

Plastic Neutralin2o21, Over 1.9 trillion litres of
1.16 lakh tonnes plastic waste cumulative water potentiq[
collected and safely disposed created

(till financial year 2020-21)

94% reduction

in CO, emissions
((kg/tonne of production) in our manufacturing
operations compared to 2008 baseline)

Read more about ourplanet and society on pages 37-38

Powered by our people

Our purposeful and inclusive culture attracts the best talent

44/56 Gender Balance 21,000

in management (female/male) employees

(excluding employees onboarded with the

merger of GSK CH)

#1 A proud ALLY

Employer of choice #UnitedWithPride

across industries

Read more about ourpeople onpages 33-34
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Our Financial Highlights

(Standalone)

Turnover Turnover growth Profit After Tax

y 8,818
¥50,336cr 11% 8, cr
EPS growth Dividend per share Cash from operations

11%

X34

11,684 cr

Our Three Divisions

Home
Care

What we stand for:

To make people’s homes a
better world, and to make our
world a better home.

16,578 cr

Revenue

3,193 cr

EBIT

L

Beauty &
Personal Care

What we stand for:

To be the most positive
beauty business for people
and the planet.

19,460 cr

Revenue

5,354 cr
EBIT

Y

Foods &
Refreshment

What we stand for:

To make brands that not only
taste and feel good, but that
are a force for good.

14,105 cr

Revenue

2,623 cr
EBIT
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OurWide and
Resilient Portfolio
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Chairman'’s
Statement

Dear Shareholders,

We live in a volatile world. We witnessed a
devastating pandemic that brought into
sharper focus challenges such as climate
change and social inequity. We also saw
unprecedented volatility in the business
environment and geopolitical tensions between
nations. Amid this tumultuous phase, society
continued to look up to businesses to help build
a sustainable, equitable and fair future.

Hindustan Unilever Limited, a Company that
reaches 9 out of 10 Indian households with its
brands, can help address the evolving needs of
the Indian consumer and create a bright future.

The India FMCG landscape

India remains one of the fastest growing Fast
Moving Consumer Goods (FMCG) markets.
However, the high inflation in recent times has
led to a marked slowdown in growth rates.

The recent slowdown notwithstanding, the
penetration of FMCG products both in urban
and rural India, provides significant headroom
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for growth. More people entering the middle class, a large working
population, increasing nuclear family structures, urbanisation
and rapid adoption of technology, all bode well for FMCG growth
in the country.

The Indian consumer is evolving rapidly. The pandemic has
accelerated several trends that will continue to have far-reaching
effects on the Indian consumer - an increased affinity towards
holistic health and wellbeing, a massive shift in the adoption of
digital technology and importantly, a heightened consciousness
amongst consumers on sustainability and social equity. The Indian
consumer is increasingly choosing superior products and brands
that are also good for the people and the planet.

HUL - creating a future-fit business

At Hindustan Unilever, we pride ourselves on understanding and
serving the needs of people. The last two years of the pandemic
had a significant impact on the nation and its citizens. At the
same time, we believe that it has made us an even more agile and
resilient organisation. We have been taking several actions to
help us stay relevant in an increasingly volatile and challenging
business environment.

Embedding technology to build an intelligent enterprise
India has nearly 800 million internet users and has the highest
mobile data consumption per user in the world. Rapid digitisation
has transformed the market across sectors, and winning in the
future will require businesses to adopt digital capabilities across
the value chain.

At HUL, we identified the digital opportunity early on, and have been
leading a technology-based agenda ‘Reimagine HUL for several
years now. This agenda is about leveraging data, harnessing the
latest technologies, and emerging business models to redefine how
we engage with consumers, customers, and the way we operate.
Our strong technology backbone made a substantial difference
during the pandemic, helping the business navigate challenges with
enhanced speed and agility.

We are now on a journey to build an intelligent enterprise that will
enable us to create a tech-powered and human-centric solution that
fits the complexity of the business and emerging consumer needs.
This will enable our core business to become smarter and more
efficient through data-led and machine-augmented processes,
create platforms and ecosystems that will help deliver differentiated
customer and consumer value, and help build a value chain that
delivers the scale and efficiency of the large but acts with the
nimbleness and agility of the small.

Preparing to serve consumers of the future
At HUL, we pride ourselves on our ability to address the needs
of every single Indian across the socio-economic pyramid, while
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also anticipating and building
markets of the future.

Over the last decade, we have
launched several products delivering
higher-order benefits, such as

liquid detergents, salon-like hair
solutions, advanced skincare and
cosmetic products, meal-makers

and green tea for health-conscious
consumers, amongst others. Faced
with a growing consumer need for
health, hygiene and sanitation during
the pandemic, we innovated with
speed and launched several new
products such as fabric sanitiser, fruit
and vegetable wash, anti-bacterial
dishwash and even an entire range of
dishwasher detergent.

We are creating a portfolio that
caters to the evolving consumer.
For instance, we have expanded
our Nutrition portfolio with a ‘High
Science’ range that addresses
specific nutritional needs - such as
Horlicks Diabetes Plus for diabetics
and Horlicks Mothers Plus for
nursing mothers.

Leading social and

environmental change

At Hindustan Unilever, we have
always strived to grow our business
while protecting the planet and
doing good for the people. We
believe that to generate superior
long-term value, we need to care for
all our stakeholders - our consumers,
customers, employees, shareholders
and above all, the planet and society.
We call it the multistakeholder model
of sustainable growth. With more
people entering the consumption
cycle and adding to the pressure on
natural resources, it will become even
more important to decouple growth
from environmental impact and drive
positive social change.

The Unilever Compass is our fully
integrated business strategy

that lays the pathway for us to
deliver superior value to all our
stakeholders and at the same

time, realise our vision of being

the leader in sustainable business.
Translating the Compass into action
are multi-year commitments in the
areas of environment, social equity
and governance.

In India, we have made significant
progress against our commitments.
We have already become a plastic
neutral business. Water is another
area of focus for us. Along with
partners, Hindustan Unilever
Foundation (HUF), has created a
cumulative and collective water
potential of over 1.9 trillion litres that
is equal to the drinking water needs
of India’s entire population for ayear.

Another key commitment that we
have made is to build more resilient
and equitable communities by raising
living standards, advancing equity,
diversity and inclusion and preparing
people for the future of work. As part
of this, we will ensure that everyone
who directly provides goods and
services to the Company will earn at
least a living wage orincome by 2030.
We believe that we can help raise
standards of living for not only those
who work with us but also impact the
communities where we operate. Our
‘Shakti Ammas’ are a classic example.
We have empowered over 1.6 lakh
women in rural India to become Shakti
entrepreneurs. The project helps
them generate income for themselves
and also cater to the needs of their
communities. Our purpose-driven
brands such as Dove through its
#StopTheBeautyTest or Brooke Bond
Red Label through the 6-pack-band,
have been campaigning for a fairer,
more inclusive society.

Integrity and good governance
The future will also necessitate a
paradigm shift in the way businesses

are governed. Corporations are
increasingly being evaluated
on environmental and social
metrics, as well as on their
corporate governance.

William Hesketh Lever, at the very
inception of Unilever, had said,

“| believe that nothing can be greater
than a business, however small it may
be, that is governed by conscience;
and that nothing can be meaner

or more petty than a business,
however large, governed without
honesty and without brotherhood.”
At HUL, responsible corporate
conduct is integral to the way we

do our business. Our actions are
governed by our values and principles
which are reinforced at all levels
within the Company.

The responsibility for the governance
of the Company lies with the Board,
and Independent Directors oversee
crucial processes. In HUL, all our
Board committees except one, are
chaired by the Independent Directors.
For years now, we have had a

Board composition which has more
Independent Directors than Whole
Time Directors, a reflection of our
governance-led approach.

We are committed to doing things

the right way, which includes taking
business decisions and acting in ways
that are ethical and in compliance
with applicable legislation. This is

our road to consistent, competitive,
profitable, and responsible growth
and to creating long-term value for
our shareholders, our people, and our
business partners.

I would like to thank you, our
shareholders, for your continued
support and trust in Hindustan
Unilever Limited.

Regards,

Nitin Paranjpe
Chairman
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Chief Executive Officer
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and Managing Director’s Statement

Dear Shareholders,

The year 2021-22 was yet another challenging
year for all of us. The severe second wave

of the Covid-19 pandemic had a significant
humanitarian and economic impact.

We witnessed socio-political unrest in several
parts of the world, resulting in the disruption
of global supply chains and unprecedented
volatility in commodity costs. In this uncertain
operating environment, our focus remained on
the health and safety of our people, ensuring
uninterrupted supply of our products, meeting
the evolving demand of our consumers,
caring for the communities, safeguarding

the environment and protecting our

business model.

Against this challenging backdrop, our

robust results for the financial year 2021-22
demonstrate strategic clarity, strength of our
brands, our execution prowess and agility.

I am very happy to report that we have crossed
the 50,000 crores turnover mark in this fiscal,
with our turnover at 350,336 crores. Our turnover
growth at 11% and underlying volume growth at
3% was significantly ahead of the market. More
than 75% of our business is winning both value
and volume market shares. Our market share
gain this year was the highest that we have had
in more than a decade. EBITDA margin remained

healthy at 24.8%, 20bps lower than the financial year 2020-21. PAT at
%8,818 crores was up 11%. Our track record of strong cash generation
continued in the year. The Board of Directors have proposed a final
dividend of 319 per share, subject to approval of shareholders at

the AGM. Together with interim dividend of 215 per share, the total
dividend for the year amounts to 334 per share.

As we gradually came out of the challenging phase of the pandemic,
the heightened consumption of health and hygiene products
moderated while a demand for discretionary and out-of-home
products increased. The consumer trends that we witnessed a year
earlier, continued to evolve further. E-Commerce continued to grow
with more people shopping online; consumers continued to prefer
products that enhanced their health and wellbeing; and there was a
significant shift towards buying products that they saw as making a
positive impact on people and the planet.

We have been addressing evolving consumer needs through our wide
and resilient portfolio. We now have 2x more superior products versus
2019. Alongside providing superior functional benefits, our brands
have been striving to drive positive social change through their
marketing campaigns and have been recognised for their efforts at
various forums. For instance, Dove’s #StopTheBeautyTest campaign
won a silver at Cannes and we were the most awarded advertiser at
the prestigious Emvies.

In our Beauty and Personal Care portfolio, we continued to grow

our core. Leveraging our Winning in Many Indias (WiMl) philosophy,
we designed products based on specific needs of our consumers
across different regions in the country. For instance, our Skin
Cleansing brands such as Lifebuoy and Lux, introduced winning
products by regions, keeping consumer centricity at the heart of the
product design philosophy. Our market share in Hair Care touched a
15 year high in 2021. During the year, TRESemmé launched the Thick
and Full Shampoo and Conditioner with Biotin and Wheat Protein
and expanded its hair mask range. In Skin Care, Dove launched

Love & Care - a new range of hand & body moisturisers while Pond’s
introduced its gold beauty range including Facewash, Serum,

Day Creme, Peel-off Mask and a Night Creme. Lakmé expanded

its cosmetics range with volume mascara, highlighter and liquid
concealer. With e-Commerce gaining relevance with consumers,

we continued to strengthen our play in the Masstige beauty segment
and now have three fully-operational digital-first brands - Simple,
Love Beauty & Planet, and Baby Dove. We are investing in technology
driven commerce ahead of the curve with capabilities such as Virtual
Try-on and Artificial Intelligence (Al) Skin Analyzer on the Lakmé
Direct-to-Consumer platform. At the same time, in our Premium
Beauty portfolio and formats of future we are driving market
development through innovations and extensive sampling.

In our Home Care business, our purpose-driven brands such as

Surf excel, Wheel and Vim continued to champion social causes
through their communication and sustained their high performance
in fabric wash and household care segments. Surf excel is now the
biggest laundry brand and in the last five years, our liquid detergents
and fabric conditioners business has grown four times. Rin celebrated
India’s Olympic fencer Bhavani Devi’s story of grit, determination,
and hard work while Sunlight through the ‘Tantir Rong’ during Durga
Pujo, supported the handloom weavers of Bengal.
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Building on consumer insights,
Domex launched a superior product
backed by a breakthrough patented
Fresh Guard technology which fights
malodour in toilets. With urbanisation
and nuclear families on the rise, we
are increasingly seeing a demand
for convenient cleaning solutions.
We are continuously innovating

to deliver superior products that

are also sustainable. Surf excel

has been leading this journey and
has become environment-friendly
with biodegradable actives,

100% recyclable plastic bottles,
made with 50% recycled plastic

and a portfolio-wide pipeline of
water-saving products.

Our Foods and Refreshment

brands continued to attract new
consumers through superior
products, impactful innovations

and purposeful activations. Tea, for
example, strengthened its leadership
position and leveraged the WiMI
strategy to deliver superior products
that are tailor-made for varied
consumer tastes. Our Ice Creams

and Frozen Desserts portfolio made
a strong comeback and was ahead
of pre-pandemic levels. It was

made possible through impactful
innovations like the Crackle tub or
the Trixy cup, integrated campaigns
to reach consumers both online and
offline, and ICNow, our initiative to
serve the evolving online consumer. In
our journey towards making nutrition
available to more consumers,

we carried out extensive market
development activities for our
nutrition portfolio, consisting of iconic
brands like Horlicks and Boost, and
even launched a ‘High Science’ range
of products such as Diabetes Plus,
Mother’s Plus and more. In line with
evolving consumer needs, during the
last two years, we have launched
several products that offer positive
nutrition - foods that are rich in
protein, fibre, fruits and vegetables,
omega 3, vitamins and minerals.

As consumers continue to move
online, the Indian retail landscape
witnessed rapid change. We
continued to work with all our

partners to ensure that they remain
future-fit while at the same time
attend to our consumers’ changing
needs. We are helping traditional
trade embrace technology through
the Shikhar app that enables
zero-touch online ordering and has
helped solve two biggest challenges
that retailers face - capital and space.
Today, we have over 8 lakh stores
enrolled on Shikhar.

This year, we faced unprecedented
inflation in commodities, packaging
as well as transport costs. Our

teams moved dynamically to ensure
business continuity by securing
material supply, onboarding new
suppliers fast, flexing formulations
and making strategic buying
interventions. In fact, we localised
sourcing of many of our chemicals
and leveraged the growing domestic
chemicals industry, to reduce our
import dependency. To remain future-
fitin an increasingly technology-
enabled world, we are now employing
sophisticated digital tools to identify
new innovation partners, monitoring
and reviewing quality performance,
and tracking logistics and supply
risks in real time.

Underlying all our actions was

our commitment to create a

positive impact for people and

the planet. We continued to make
steady progress on our Compass
commitments and became plastic
neutral in 2021. This means we
collected and safely disposed more
plastic packaging from the streets of
India than we use in packaging the
products we sell. Hindustan Unilever
Foundation, our not-for-profit
subsidiary that works in the area

of water management, along with
its partners, created a cumulative
water potential of 1.9 trillion litres.
We eliminated coal usage across our
operations replacing it with greener
alternatives such as biomass and
biodiesel. This is a significant step
towards our commitment to achieving
zero emissions in our operations

by 2030. To address the growing
inequality in our country and reduce
the widening gap between minimum

and living wage, we have made an
ambitious commitment to ensure
that everyone across our value chain
shall earn a living wage by 2030.

In our endeavour to create a diverse
workforce, we are steadily enhancing
women representation on the shop
floor through Project Samavesh.
Similarly, through the Ahilya
initiative, we are empowering women
to become sales professionals.
Through our Shakti initiative, that
helps enhance livelihoods and
financially empower rural women,
we have now reached over 1.6 lakh
Shakti entrepreneurs. We also

aim to achieve 5% representation

of people with disabilities in our
workforce by 2025.

In the near future, with geopolitical
tensions and commodity price
inflation, the business environment
will continue to be challenging.

I truly believe that with a compelling
business strategy, our five growth
fundamentals - Purposeful Brands,
Improved Penetration, Impactful
Innovation, Design for Channel and
Fuel for Growth, and the future-fit
technology that we have built over
the last few years, holds us in good
stead. In fact, the last two years of
the pandemic has made us even
more responsive and resilient as a
business. Our competitive advantage
continues to be our purpose-driven
set of people and a wide and
diversified product portfolio with
more than 50 trusted brands across
15 distinct categories.

I would like to take this opportunity
to thank all our people who have
been tirelessly working to ensure
that we continue to be the most
preferred FMCG Company in an
extremely challenging environment.
Most importantly, | would like to
thank you, our shareholders, for
your overwhelming trust, support,
and confidence in Hindustan
Unilever Limited.

Warm regards,

Sanjiv Mehta
Chief Executive Officer and
Managing Director
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Management Committee

Mr. Sanjiv Mehta Mr. Ritesh Tiwari Mr. Dev Bajpai
Chief Executive Officer and Executive Director, Executive Director, Legal & Corporate
Managing Director Finance & IT and Chief Financial Officer Affairs and Company Secretary

Mr. Wilhelmus Uijen Ms. Priya Nair Mr. Srinandan Sundaram
Executive Director, Executive Director, Executive Director,
Supply Chain Beauty & Personal Care Foods and Refreshment

Ms. Anuradha Razdan Dr.Vibhav Sanzgiri Ms. Prabha Narasimhan
Executive Director, Executive Director, Executive Director,
Human Resources Research and Development Home Care

Note - Mr. Deepak Subramanian will succeed Ms. Prabha Narasimhan as Executive Director, Home Care
w.e.f. 1st July, 2022.
Mr. Madhusudhan Rao was appointed as Executive Director, Beauty and Personal Care
in succession to Ms. Priya Nair, who was appointed as Chief Marketing Officer,
Beauty & Wellbeing at Unilever.

Mr. Kedar Lele

Executive Director,
Customer Development
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Awards and
Recognition

Brands with Purpose Grow

‘Client of the
Year’ at the
Effie Awards 2021

Hindustan Unilever Limited | Integrated Annual Report 2021-22

Dove’s
#StopTheBeautyTest
campaign won a Silver
Cannes Lion Award

Companies with Purpose Last

AlIMA

ALL INDIA MANAGEMENT ASSOCIATION

HUL won AIMA'’s 8th Business
Responsibility Summit & Project
Excellence Contest & Awards in the
Covid-19 category

HUL was named
‘No. 1 Employer
across Sectors at

i, il Limitad

#Q

EMPLOYER OF CHOICE
ACROSS SECTORS

all B-schools’ as
per InsidellM’s
2021 brand
perception study

HUL received the ‘Sustainable
Factory of the Year Award’ for its
Pondicherry HPC Factory at the 12th
edition of Frost & Sullivan and TERI's
Sustainability 4.0 Awards 2021

People with Purpose Thrive

Our Chief Executive Officer and
Managing Director, Sanjiv Mehta
was conferred with the Business
Today MindRush 2021 Award for
Best CEO - Medium Company

HUL emerged as the

‘No. 1 Dream Company to Work For
2021" as part of the Dare2Compete
survey, co-powered by Forbes India
and CRISIL Limited

‘Outstanding
Company of the
Year’' by CNBC

TV18 at the

17th India Business
Leader Awards 2021

HUL was recognised as a champion
in ‘Leading Practices in Diversity

& Inclusion’ at the PeopleFirst HR
Excellence Awards 2021

Our Executive Director, Human
Resources, Anuradha Razdan
was awarded ‘CHRO of the Year’
Award at the PeopleFirst HR
Excellence Awards 2021

Lifebuoy’s ‘"Hackwashing’
campaign won a Cannes
Bronze Lion Award

No. 1 Employer

across sectors as per
InsidellM’s 2021 brand
perception study

HUL's factory in
Dapada recognised by
World Economic Forum
as ‘Advanced 4th
Industrial lighthouse’

HUL was recognised as

a champion in Leading
Practices in Pandemic
Response at the PeopleFirst HR
Excellence Awards 2021

HUL won PeopleStrong’s
New Code of
Work Award 2021

PORTUNE,

Our Executive Director, Beauty
and Personal Care, Priya Nair,
was recognised in Fortune
India’s ‘Most Powerful Women in
Business’ 2021 list



. Overview

Our Performance

Financials

Segmental Revenue (%)

Segmental Results (%)

@ Home Care 30% B Home Care 27%
Revenue M Beauty & Personal Care  39% M Beauty & Personal Care  50%
Foods & Refreshment 29% Foods & Refreshment 21%
Others 2% Others 2%
Standalone
® in crores)
Statement of Profit & Loss Account 2021-22 2020-21 2019-20
Turnover 50,336 45,311 38,273
Other Income (includes other operating income) 1,250 1,198 1,245
Finance Cost (98) (108) (106)
Earnings Before Interest and Taxes (EBIT) 11,478 10,312 8,667
Profit Before Taxation 11,773 10,717 9,289
Profit After Taxation (PAT) 8,818 7,954 6,738
Earnings Per Share 37.53 33.85 3113
Dividend Per Share 34.00 40.50* 25.00
+includes Special Dividend
([ in crores)
Balance Sheet 2021-22 2020-21 2019-20
Property, Plant and Equipment 6,714 6,409 5,138
Intangible Assets 45,221 45,241 431
Other Assets 17,802 16,466 14,033
Total Assets 69,737 68,116 19,602
Share Capital 235 235 216
Other Equity 48,525 47,199 7,815
Other Liabilities 20,977 20,682 11,571
Total Equity and Liabilities 69,737 68,116 19,602
Key Ratios and EVA 2021-22 2020-21 2019-20
EBITDA (% of Turnover) 24.8 25.0 25.1
Fixed Asset Turnover (No. of Times) 1.0 0.9 6.9
PAT/Turnover (%) 17.5 17.6 17.6
Return on Capital Employed (%) 107.8 113.0 103.4
Operating profit margin (%) 22.8 22.8 226
Economic Value Added (EVA) (X crores) 4,435 3,810* 6,085
*Opening balances adjusted for GSK CH merger
Others 2021-22 2020-21 2019-20
HUL Share Price on BSE (Per Share of ¥1)* 2,049 2,431 2,298
Market Capitalisation (X crores) 4,81,396 5,71,133 4,97,514

*Based on year-end closing prices quoted on BSE Limited

Information on 10 years record of Financial Performance is available at
www.hul.co.in/investor-relations/annual-reports/hul-annual-report-related-documents.html
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Our Performance

Environmental, Social
and Governance

HUL became
coal-free
across its

operations
in 2021

(till financial year 2021)

Social

health and education

Governance

4/5

Board Committees - led
by Independent
Directors

Hindustan Unilever Limited | Integrated Annual Report 2021-22

Environmental .

In 2021, your Company became a

Plastic Neutral and arranged for
collection and safe disposal of over

1.16 wan

tonnes of plastic waste

Over 1.9 trillion litres

of water potential created by HUF cumulatively through
improved supply and demand water management

>7 million people reached through
Project Prabhat initiatives near our locations that focus on
economic empowerment, environmental sustainability,

>2 lakh people

have access to safe sanitation through Project Suvidha

4 years in a row

Corporate Governance
leadership position -
IFC-BSE-1iAS
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94, 47+

reduction in CO, reduction in

emissions (kg/tonne water consumption

of production) in HUL's (in m3/tonne of production) in
manufacturing operations HUL's manufacturing operations
over 2008 baseline over 2008 baseline

54

reduction in the total waste generated
(kg/tonne of production) from HUL's
factories over 2008 baseline

R«
93, @ gg,

of tomatoes of Teain India
used in Kissan sourced from
ketchup were from sustainable sources

sustainable sources

Over 1.6 lakh

Shakti entrepreneurs
empowered through the Shakti programme

Audit and Nomination &
Remuneration Committees

Compirise only of Independent Directors

To battle the shortage of medical oxygen during
the pandemic, your Company’s Mission
HO,PE - airlifted over 5,500

oxygen concentrators
from across the world

"

T~
-—
BUSINESS
(o)
100% INTEGRITY
Employees trained on

Code of Business Principles and
policies related to Governance
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Evolving Consumer Trends
Shaping the FMCG Industry in India

Holistic health 7

The pandemic exposed consumers to unprecedented
health risks leading to a reassessment of their
priorities. Consumers are adopting healthier food
habits and fitness regimes while prioritising personal
wellbeing. This is driving consumer preferences for:

- Paying more attention to on-package ingredients
+ Avoiding ‘chemical-sounding’ alternatives

- Focus on hygiene

Affinity
towards natural
& traditions

The pandemic led consumers
across all age groups to lean
towards traditions in foods,
beauty regimes and health and
wellness. People want products
which offer functional benefits
aligned with their cultural needs
and seek immunity boosting,
energising or stress relieving
benefits rooted in traditions.
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Un-stereotype

With the rise in education and
opportunity, the consumers
are on ajourney of social
mobility. There is also an
emerging realisation that the
old-fashioned templates can
often hamper this progress.
People are now looking to
break these stereotypes

Information-based shopping of cocietal preudice. of

People, especially in urban India now treat information appearances, roles and origins
gathering as an integral part of the shopping experience. to celebrate the unique self.

A good number of urban consumers check at least two

data points (beyond prices and discounts) when they are
buying something, and roughly half of them do some sort of
online research - including product reviews, manufacturing
methods, and how a product compares with alternatives in
terms of features.

Digitalisation: From
resistance to reliance

The pandemic has accelerated digital transformation
in India, by forcing consumers to adopt new habits

of online shopping, food delivery and contactless
payments. The last two years have accelerated
digitalisation across payments, online commerce,
internet banking, among others.

Net Zero-
sustainable living

Consumers are becoming conscious

of their individual contribution to
climate change. Eco-anxiety is driving
environmental activism and purchasing
decisions. Consumers worried about
climate change are also reducing the
use of plastic, cutting food waste and
increasingly recycling more, among other
activities. In addition to this, consumers
also expect brands to play a more active
role in driving social change.
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Our Strategy

Our strategic choices and actions help us
fulfill our purpose and vision

Developing
our portfolio

Growing the Core Accelerating Driving Premiumisation
Market Development

Win with our brands as a force for good,
powered by purpose and innovation

Improve the Improve people’s Contribute to a Win with
health of the planet health, confidence fairer, more socially differentiated science
and wellbeing inclusive world and technology

Lead in the
channels of the future
Accelerate pure-play and Strengthen Drive category leadership
omni-channel e-Commerce e-B2B presence through shopper insight

Build differentiated

structures and capabilities

Empowered Winning in Digital transformation
Business Units Many Indias (WiMl) (Reimagine HUL)
Build a purpose-led, future-fit
organisation and growth culture
Unlock capacity through Be a beacon for Upskill through
agility and digital diversity, inclusion lifelong learning

and values-based leadership

Operational Excellence through the 5 Growth Fundamentals

Purposeful Improved Impactful Design Fuel for
brands penetration innovation for channel growth

20
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Our growth creates value through
a multi-stakeholder model

(] \
Consumers Suppliers &

business partners

Referpages '

Our
people

Planet &
society ™

Shareholders

Our 4G Growth model

Consistent % Competitive o' Profitable w7 Responsible
o8l growth al® growth * growth &= growth

21



HUL Compass Commitments
Environmental, Social and Governance
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Win with our brands as a force for good, powered by purpose and innovation

Improve the health of the planet

Climate action

Protect and
regenerate nature

Waste-free world

Improve people’s
health,
confidence and
wellbeing

Positive
nutrition

Net zero emissions for all
our products from sourcing
to point of sale by 2039

Halve greenhouse gas
impact of our products
across the lifecycle by 2030

Zero emissions in our
operations by 2030

Replace fossil-fuel
derived carbon with
renewable or recycled
carbon in all our cleaning
and laundry product
formulations by 2030

Share the carbon footprint
of every product we sell

Deforestation-free supply
chain in palm oil, paper
and board, tea, soy

and cocoa by 2023

Help protect and
regenerate land, forests
and oceans by 2030

100% sustainable sourcing
of our key agricultural crops

Empower farmers

and smallholders to
protect and regenerate
farm environments

Contribute to 3 trillion litres
of water potential in India
through HUF by 2025

Respect human rights

Implement water
stewardship programmes
in 12 locations in water
stressed areas by 2030

100% of our ingredients will
be biodegradable by 2030

Collect and process more
plastic than we sell

100% reusable, recyclable
or compostable plastic
packaging by 2025

15% recycled plastic by 2025

Halve food waste in our
operations by 2025

Maintain zero waste to
landfill in our factories

Respect and promote human rights and the effective implementation

of the UN Guiding Principles, and ensure compliance with our
Responsible Sourcing and Business Partner Policy

Double the number of
products sold that deliver
positive nutrition by 2025

70% of our portfolio to meet
WHO-aligned nutritional
standards by 2022

95% of packaged ice
cream to contain no more
than 22g total sugar per
serving by 2025

95% of packaged ice cream
to contain no more than
250 kcal per serving by 2025

85% of our Foods portfolio
to help consumers reduce
their salt intake to no more
than 5g per day by 2022
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Improve people’s
health,
confidence and
wellbeing

Health and
wellbeing

Take action through our
brands to improve health

and wellbeing and advance

equity and inclusion

We will focus on:

- Gender equity

- Body confidence
and self-esteem

- Mental wellbeing

- Hand hygiene

- Sanitation

- Oral health

- Skin health and healing

integrity

@ Responsible advertising

and marketing

o .
.7~ Business 6 Safety

@ atwork

Contribute to a fairer, more socially inclusive world

Equity, diversity
and inclusion

Achieve an equitable
and inclusive culture by
eliminating any bias and
discrimination in our
practices and policies

Raise living
standards

Ensure that everyone who
directly provides goods
and services to HUL will
earn at least a living wage
orincome by 2030

Accelerate diverse
representation at all
levels of leadership

Help 2 million small and
medium-sized enterprises

grow their business by 2025

5% of our workforce to be
made up of people with
disabilities by 2025

Spend 2,000 crores
annually with diverse
businesses by 2025

Increase representation
of diverse groups in
our advertising

Ourresponsible business fundamentals

‘.’ e) Employee 0
VU v wellbeing

.[_T_l Engaging with

2828 stakeholders

Product safety
and quality

@ Responsible
taxpayer

Responsible
innovation

Future
of work

Help equip 1.5 million
young people with
essential skills by 2030

Pioneer new models to
provide our employees
with flexible employment
options by 2030

Reskill or upskill
our employees with
future-fit skills by 2025

Safeguarding
data

,@\; Committed
¢ to transparency
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Our Business Model

A belief that sustainable business drives superior performance lies at
the heart of our Compass.

What we dependon.. -» What we do..

Relationships
Purposeful people a 6
Our 21,000 talented people invest their C insiaht I ti
skills and time in our offices, factories, R&D onsu:n:r m.SIQ s nnovak K.)n d
Centres and are increasingly working in Wetrackc 0”9'”9 Our marketing an
more flexible and agile ways consumer sentiment R&D teams use these
' through our People Data insights, plus the best
Trusted suppliers Centre, combining social ideas and thinking from
Around 1,300 supplier partners source listening with traditional specialists outside the
’ consumer research. Company to develop our

materials and provide critical services for us.
brands and products.

Committed partners

Our relationships with governments,

customers, NGOs, and other organisations

help us to increase our impact beyond what ° +

we could achieve on our own.

Consumer use

More than 9 out of 10
Resources Indian households use our
products every day to feel
good, look good and get
more out of life.

Input materials

We use thousands of tonnes of agricultural
raw materials, packaging materials, and
chemicals for our products.

Financial resources +
Capital from our shareholders allows us to °

invest for the long-term.

. Sales Marketing
Intangible assets We use many channels to We are one of the largest
=i et RED e sl s el make our brands available advertisers in the country
Intellectual property, such as patents and to consumers wherever based on media spends.
trademark, manufacturing excellence, and whenever they shop. We create an increasing
technological capabilities, and Our products are available amount of tailored digital
organisational design set us apart.

in 9 million retail outlets. content ourselves to

- § connect with consumers
and make it easy for them
to choose our brand.

Owned and leased assets

29 Company owned factories, 11 offices,
and 35 logistics warehouses spread all
across the country.

Allunderpinned by the management of our principalrisks: pages 42-47
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Sourcing

Each year, we buy

large quantities of raw
materials and packaging
materials to make our
products and services to
run our business.

Manufacturing
Our factories and
third-party manufacturers

convert materials into the
product we sell.

Logistics

A countrywide network
of logistics warehouses
ultimately deliver our

products to millions of
retail outlets.

—+» The value we create for...

Consumers Refer pages 29-32 »
We aim to provide superior-quality
products and purposeful brands that
take action on the issues that matter
to people and planet.

Our people
We aim to reward people fairly for the
work they do, while helping them find

their purpose so they become the best
they can be with the Company.

Refer pages 33-34 >

Customers Refer page 35+

We partner with large and small

retailers to grow our business and theirs.

Suppliers &
business partners
We partner with suppliers to help
innovate our products and support
mutual and sustainable growth.

Refer page 36 >

Planet & society  referpages7-3s—
We aim to improve the health of the
planet while contributing to a fairer

and more socially inclusive world.

Shareholders Refer page 39-41 -+
We aim to deliver consistent,
competitive, profitable and

responsible growth.

Contributing
to the SDGs

1 NO
POVERTY

e o0 o

AT

GOOD HEALTH
AND WELL-BEING

e

GENDER
EQuALITY

¢

GLEAN WATER
/AND SANITATION

v

DECENT WORK AND
ECONOMIC GROWTH

o

1 REDUCED
INEQUALITIES

V'S
=)
v

QO

1 CLIMATE
ACTION

& 4

uFe
15 %o
-~
&=
L

1 PARTNERSHIPS
FORTHE GOALS

&
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Reimagine HUL

The rapid digitalisation of India, has led to the
fragmentation of consumer choice, channel shifts
and the creation of new service ecosystems. This has
and will continue to impact how consumers interact
with brands, how they shop and where they shop.
Keeping this in mind, the Reimagine HUL journey
envisioned in 2016 has accelerated our shift towards

Hindustan Unilever Limited | Integrated Annual Report 2021-22

becoming an “Intelligent Enterprise”, by keeping Data,
Technology & Analytics at its core. This has enabled us
to seamlessly connect our consumers, customers and
operations ecosystems leading to a superior experience
for our stakeholders while improving agility and
responsiveness across the business.

Consumer Ecosystem

To match the rapidly evolving
consumer journey, we are focused on
faster-better innovation, leveraging
next generation media tools to
reach consumers effectively and
efficiently, and building consumer
engagement platforms.

Lakmé was amongst the forerunners
in the digital curve, we are now
E -..-E able to sharply identify consumer
i cohorts, engage consumers through
E technology, enabling an end-to-end

consumer experience.
Lakmé
D2C website

Customer Ecosystem

We are building competitive moats
across demand capture, demand
fulfilment and demand generation
enabled by digitalisation and
data-driven analytics.

Our e-B2B app, Shikhar, is giving
retailer the flexibility to order at any
point of time without waiting for the
salesman to visit the store, providing
recommendation for the right
assortment and ensuring reliable
service to the retailer.

Shikhar
e-B2B app

Lakmé- Digital First:

* Largest Instagram following across
beauty brands in India

* 30% of its business coming digitally

* 20 lakh D2C website
visits per month

* Engaging consumers
(beauty tech)

* Virtual try-ons

Shikhar:

* Covers > 8 lakh stores
Anytime ordering
Reliable service

Easy credit
Analytics-based recommendations

* ¥ ¥ ¥




. Overview
Reimagine
HUL
2014-15 2015-16
Winningin

Many Indias

Machine
Learning

Pulling disparate
data-WiMl

Automated India’s 1st FMCG
Warehousing Lighthouse Factory*
2018-19 2019-20 - 2021-22
e-B2B Direct to
Shikhar consumer

*World Economic Forum

Operation Ecosystem

The digitalisation of our processes is
enabling greater agility, flexibility and

efficiency across our value chain

S.

To enable agile production, we have
set up nano factories that allow us
to produce in batches of kilograms

rather than tonnes.

Our lighthouse factory in Dapada uses
4th industrial revolution technologies,

#E Dapada Samadhan
5 Lighthouse Warehouse
Factory

driving efficient growth while keeping

sustainability at its core.

The advanced dispatch centres are
compressing fulfilment timelines

leading to faster dispatches and
demand capture.

Highlights:
* |ndia’s 1st FMCG Lighthouse Factory
(World Economic Forum)
* 3 Nano factories - manufacturing 100+ SKUs
* Advanced fulfilment centre for N+1 delivery

Data, Technology and
Analytics Ecosystem

Through the integration of data Highlights:

from multiple internal and external * Scientific Whitespace Mapping
sources, we have built capabilities * Decision support Al systems

which combine disparate sets of data * Machine Learning led

from trade, consumers, media, and demand planning

financial data to analyse multiple * Data Lake to join up most granular

business levers. This has helped
improve the speed and quality o
decision making.

data across functions
f

Chinkys

Pesmmsic! by DAE=VVHRE-
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Report of Board of Directors

Hindustan Unilever Limited | Integrated Annual Report 2021-22

and Management Discussion and Analysis

Our fast-changing world

We operate in a complex and volatile world. Our strategy is constantly evolving to adapt to the trends and forces

shaping our markets and impacting our stakeholders.

Hindustan Unilever Limited is part of the Fast-Moving
Consumer Goods (FMCG) industry which continues to
be one of the biggest long-term sustainable business
opportunities that our country offers. Despite being one of
the fastest growing markets globally for FMCG products,
India’s per capita FMCG consumption is still amongst the
lowest in the world. Rural markets account for more than
60% of our country’s population and contribute to just
about 30% of FMCG consumption; thus, offering significant
headroom for growth. Rising affluence, large working
population, nuclear family structures, urbanisation and
rapidly increasing adoption of technology will positively
impact the growth of FMCG industry in the country.

The operating environment this year continued to remain
volatile and challenging. India witnessed a devastating
second wave of Covid-19 during the June quarter with a
significant humanitarian and economic impact. Due to
the disruption in global supply chains, inflation in many
key commodities like crude oil derivatives, palm oil and
packaging rose to historic highs. The latter half of the
year witnessed a marked moderation in the FMCG market
growth with volumes being impacted due to high inflation.
This was more pronounced in rural markets.

As we gradually emerged from the challenging phase
of the pandemic, the consumption of hygiene products
moderated. With mobility going up, there was an increase
in demand for discretionary and out of home products.
Consumers are also increasingly choosing brands which
they see as making a positive impact on the world.

India is undergoing rapid digital transformation,
new-age technologies are transforming the landscape
of consumer goods market, bringing opportunities for
brands, consumers, and customers alike. E-Commerce
continues to gain traction as more consumers shop online
and with more digital-first brands entering the market.
With a technology-focused approach, retailers are
reinventing their business models to stay more connected
in the digital world.

The two years of pandemic has made us a stronger, better
business which is much more resilient and responsive.
As the economy, consumer and channel landscapes
rapidly evolve, we continue to be agile to leverage our
strengths, capture opportunities and navigate through the
challenges. Our strategy is constantly evolving in line with
the trends and forces shaping our markets and impacting
our multi-stakeholders. We remain committed to delivering
4G growth - growth that is consistent, competitive,
profitable, and responsible.

A. Stakeholder review

Our Compass and our business model are designed
to create value for our stakeholders. Understanding
their changing needs helps us make informed
strategic decisions.

Our multi-stakeholder model

We have identified six stakeholder groups that are critical
to our future success: consumers, our people, customers,
suppliers & business partners, planet & society, and
shareholders. The stakeholder review on pages 29 to 41
explains how we have worked to create value for each of
our stakeholders in the financial year 2021-22 as well as
how our business benefits from these vital relationships.

In light of our purpose and strategy to create long-term
value as setouton page no. 20, we take steps tounderstand
the needs and priorities of each stakeholder group through
a number of mediums, including by direct engagement
or via their delegated committees and forums. We have
provided a high-level summary of how we engaged with
stakeholders and had regard to their interests, when
setting our strategy and taking decisions concerning the
business in the last year. This has been provided in the
Business Responsibility Report on pages 72 to 85.
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Consumers

Our brands are evolving to meet the changing needs of consumers.

Value and values

As we gradually emerged from the challenging phase of
the pandemic and Covid-related restrictions, the consumer
uncertainty and anxiety started receding. Driven by high
inflation and choices fuelled by digitalisation, consumers
have become more conscious and selective.

The varying impact of the pandemic has also led to some
shoppers treating themselves to more premium products
while others are increasingly cost-conscious, looking for
the best-performing products they can afford. Despite the
gradual easing of restrictions and people spending more
time out of their homes, online shopping and the demand
for convenience stayed strong; e-everything is here to stay.

Consumers continue to be increasingly discerning - looking
for highly effective and quality products, with ingredients
that are good forthem and good for the environment. There
is compelling evidence that brands with purpose grow. Our
own research shows a strong correlation between brand
purpose and brand attractiveness (referred to as brand
powen), which, in turn, drives market share and growth.

Our three Divisions anticipated and met consumers’ needs
throughinnovative products, strong marketing capabilities
including digital and performance marketing, and
purpose-driven brands. We are harnessing new Artificial
Intelligence (Al) powered innovation tools to spot trends
early and test new product concepts. Our nano-factories
provide us the flexibility to manufacture on-trend products
in small batches, reducing the time from idea to shelf.

Beauty & Personal Care

We want to be the most positive beauty business for
people and the planet

We believe in beauty that not only does less harm, but
also does more good - beauty that’s both inclusive and
sustainable. To achieve our new Positive Beauty vision,
we are using our scale to create positive change and drive
growth through our big brands, impactful innovation and
portfolio transformation.

In the Beauty & Personal Care (BPC) division, we operate in
categories that play a significant role in consumers’ lives
and touch avast majority of Indian households. The current
nascent stage of evolution of many of our BPC categories
presents an excellent opportunity to boost penetration,

consumption, and premiumisation, presenting a healthy
long-term potential. With a portfolio of iconic, well-
loved and purposeful brands that span the price-benefit
pyramid, we ensure that our brands are accessible and
aspirational for all consumers across the country.

Growing the core

We are growing our core business by investing in our
purposeful brands and delivering superior products. India
is a diverse country - with different climatic conditions,
varied skin and hair types and even differing quality of
water. We are bringing to life our product philosophy of
designing for India and Winning in Many Indias (WiMI).

In our Skin Cleansing portfolio, our brands Lifebuoy and
Lux have introduced winning products by regions with
consumer centricity at the heart of the product design
philosophy. We are also bringing this thinking of ‘Design
for Many Indias’ into Skin Care & Hair Care with products
like Pond’s Light Moisturiser that is specifically designed
to perform in hot and humid weather. In addition, we are
leveraging our WiMI philosophy to market our products
across different regions.

We continue to strengthen brand equity through
consistent, purposeful communication on our iconic
brands. Clinic Plus, Dove and Sunsilk were rated as the
top 3 Hair Care brands in the country as per ‘Kantar Brand
Health Check Report'. Lifebuoy continues to build the
habit of handwashing, through the ‘H for Handwashing’
campaign. The brand is also scaling up its telemedicine
initiative through the ‘Mobile Doctorni’. Similarly, Clinic
Plus, launched a film under its inspiring #MeriBetiStrong
campaign to educate mothers on the issue of domestic
violence. We have committed to extend our reach to over
one lakh women across our ecosystem and educate them
on their rights as well as provide them with appropriate
resources to address thisissue.

Accelerating Premium Beauty and Market Development

We are energised by the huge opportunity to accelerate
Premium Beauty and lead Market Development in
categories like hair conditioners, serums, body lotions,
body wash and sunscreen to name a few. Our priority is to
drive growth in our five big beauty master-brands, Dove,
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Pond’s, TRESemmé, Lakmé and Indulekha, which span
across categories. We are doing this through on-trend
and relevant innovations, solutions that are designed
for consumers and channels of the future, and by driving
adoption of key future formats. Through compelling
communication, we are addressing key category triggers
and barriers, as well as scaling up education-led sampling.
This year, TRESemmé launched the Thick and Full Shampoo
and Conditioner with Biotin and Wheat Protein and
expanded its hair care range. In Skin Care, Dove launched
Love & Care, a new range of hand and body moisturisers
while Pond’s introduced its gold beauty range including
Facewash, Serum, Day Creme, Peel off Mask and a Night
Creme. Lakmé expanded its cosmetics range with volume
mascara, highlighter and liquid concealer. The female
intimate hygiene brand VWash, which was acquired by
us in the previous year, continued to gain traction with
consumers. We are also creating new capabilities for
driving ‘beauty’ market development through salons,
medical marketing and online marketing, which serves as
adistinct competitive advantage.

We continue to strengthen our ‘naturals’ strategy by
building specialist brands like Indulekha and Hamam.
This year, we expanded the Indulekha franchise into
relevant benefit segments like anti-dandruff, as well as
e-Commerce relevant formats like masks and serums.
Another pillar of our naturals strategy involves natural
variants of our existing brands like Clinic Plus Egg Protein
shampoo, TRESemmé Botanique, Glow & Lovely Ayurvedic
Care, Lifebuoy Neem and Turmeric, Pears Naturale etc.

Winning with the consumer of the future

Since the consumers’ shopping journey is increasingly
moving online, e-Commerce continues to gain relevance.
Last year, we had set up the Premium Beauty Business Unit
(PBBU) within the Beauty & Personal Care organisation to
strengthen our play in ‘Masstige’ beauty segment. This
unit is now fully operational with three digital-first brands
Simple, Love Beauty & Planet and Baby Dove. PBBU is not
just about building brands but also about incubating
organisation-wide capabilities fit for the fast-changing
digital world. We have created an agile innovation model
that enables us to pick up trends and launch the product
in minimal time, scaling it up as it succeeds. We are
building nano factory setups and a flexible supply chain
that allow us to produce quickly and in small batch sizes.
We have also developed Performance Marketing, D2C and
e-Commerce capabilities required to target the digital
native consumers.

Technology-driven commerce will continue to grow
disproportionately, and we are investing in it ahead of the
curve. Lakmé’s leading Beauty Tech Solutions like virtual

try-on and Artificial Intelligence (Al) Skin Analyser on its
D2C platform allow consumers to replicate their offline
journeys online. Lakmé is the most followed Indian beauty
brand on Instagram with around 30% of its sales now
through digital channels. We continue to strengthen our
content platform ‘Be Beautiful’ which educates consumers
on their Beauty & Personal Care needs, and are also
creating new ecosystems that can help us scale Influencer
Marketing and lead the curve on upcoming opportunities
like Social Commerce.

Home Care

Making people’s homes a better world, and our world
abetter home

As we work to make the lives of our consumers easier,
cleaner and safer, we are also leading our industry
towards a cleaner future through the power of science and
innovation. Last year, ‘Get-Set-Clean’, our online platform
for housekeeping and cleaning tips, stepped up to create
meaningful content to ease consumers’ worries around
the pandemic. Our relentless focus on serving consumer
preferences and needs through our strong purposeful
brands continue to fuel strong competitive growth thereby
extending our market leadership.

Building purpose-led brands

Putting purpose at the heart of every action and
communication, our brands continue to drive salience
with consumers. Through its purposeful activations, our
biggest brand Surf excel is spreading its philosophy of
‘Daag Acche Hain’ or ‘Dirt is Good'. Our latest Surf excel
Holi campaign encourages people to celebrate joyous
moments like a child would, with family and friends, and
lead fulfilling lives. Wheel continued to uphold the concept
of equal partnership between husband and wife through
its campaign that depicted men actively participating in
household chores challenging social stereotypes. This year
Rin celebrated India’s Olympic fencer Bhavani Devi’s story
of grit, determination, and hard work, inspiring millions to
keep persevering in pursuit of their dreams. Sunlight’s Pujo
campaign ‘Tantir Rong’ this year supported the handloom
weavers of Bengal and decided to add back colours to their
lives by generating demand and awareness for their art.

Ourdishwash portfolio continued its resilient performance.
Vim with its well-defined purpose of ‘change your
outlook, move beyond dishes’ focussed on breaking the
societal stereotype that dishwashing is solely a woman'’s
responsibility. Based on a clear consumer need, our home
hygiene brand Domex launched a superior product backed
by a breakthrough patented Fresh Guard technology which
fights malodour in toilets for 100 flushes.
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Upgrading consumers to higher order benefits

Over the years, we have witnessed great success in
upgrading consumers and premiumising our portfolio,
and we continued this strategy during the year, where our
premium products outperformed the rest of the portfolio.
Through our portfolio which straddles the price-benefit
pyramid, we continue to actively engage with consumers
in their upgradation journey. For instance, Surf excel has
been driving upgradation in detergent powders, led by
Surf excel Easy Wash and Surf excel Matic. Premiumisation
continues to be an important agenda for the dishwash
business and with a strong and scalable consumer
contact programme, Vim liquid continues to pioneer
premiumisation in the country.

Creating categories of the future through market
development

With the changing demographics in our country,
urbanisation and nuclear families, the need for more
convenient ways for cleaning and laundry continue to
develop. Over the years, our Fabric Care business has
developed strong expertise in seeding and scaling new
categories. Led by effective market development actions
we have been able to drive relevance for our liquid
detergents, matic liquids and fabric conditioners portfolio.
We continue to investin newer formats like Surf excel Smart
shots and Smart sprays for effective fabric care and Vim
Matic range for dishwashers.

Towards a clean future

We know that consumers want sustainable products
that perform just as well as conventional ones. In 2021,
we embarked on our clean future journey with Rin and
Surf excel. Rin has launched an environment-friendly and
superior product. Surf excel’s product and packaging has
become environment-friendly with biodegradable actives,
100% recyclable plastic bottles, made with 50% recycled
plastic and a portfolio-wide pipeline of water-saving
products. Another example is the new ‘Smart Fill' machine,
an in-store vending model which offers consumers option
to reuse plastic bottles by refilling our home care products
through this machine.

We are committed to transition from fossil fuel-derived
chemicals in our cleaning and laundry products by 2030.
During the year, we took a step forward in this journey by
partnering with ‘Tuticorin Alkali Chemicals and Fertilizers
Limited’ and ‘Carbon Clean Solutions’ for Soda Ash, one
of the key raw materials for our laundry products, using
carbon capture technology.

Foods & Refreshment
Taste good, feel good, force for good

Our brands continue to provide great-tasting, nutritious
and sustainable foods for consumers - using our world-
class innovation and brand purpose to inspire change.

Grow the core

Through a combination of superior products, impactful
innovations and purposeful activations, our brands
continue to attract new consumers. Our market leadership
position in tea was further strengthened during the year,
enabled by a very strong portfolio that straddles the
price-benefit segment serving the different needs of
consumers. Leveraging our Winning in Many Indias (WiMI)
strategy, we continue to build tea blends which are suited
to the tastes and preferences of consumers. Our iconic
brand Red Labelis bringing to life the taste of togetherness
through its ‘Swad Apnepan Ka’ campaign.

During the year, the Ice Cream and Frozen Desserts
business recovered strongly and was significantly ahead
of pre-pandemic levels. We scaled up our in-home
consumption portfolio through innovative, delicious
products like the Kwality Wall’s Cadbury Crackle tub and
the Trixy cup. Offering sweet delicacies to consumers
during festive season, Kwality Wall's activated integrated
campaigns to reach consumers offline as well as online.
ICNOW, our digital initiative for home delivery of Ice
Creams is receiving a good response from consumers.

Kissan strengthened its market leadership in ketchups
and introduced new pack sizes offering more convenience
and value for consumers. Building on its credentials
of ‘restaurant-like-food’ at home, Knorr activated its
campaigns on soups and Chinese gravy mixes.

Creating categories of the future through market
development

Our strong brands and capabilities in the Health Food
Drinks (HFD) space continue to serve the nutritional needs
of our consumers. During the year, we expanded the reach
of our Nutrition business by integrating it with HUL's sales
systems and processes. We are now focussing on building
category relevance and driving penetration through
market development. Our persuasive media campaigns
and extensive sampling programmes are reaching out
to millions of consumers. To address nutrition needs at
various stages of life we have expanded the Horlicks
portfolio with the high sciences range such as Diabetes
Plus, Mother’s Plus, etc. All these actions are enabling us to
gain market share and penetration in HFD.
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Ournew productofferingsin Foods portfolioviz. Hellmann’s
Mayonnaise, Kissan Peanut Butter are gaining traction
with consumers and building scale. Strengthening our
coffee portfolio we recently launched BRU Beaten Coffee,
aproductthatis specifically designed for taste preferences
of coffee lovers in North and West of India. Our functional
tea portfolio which includes brands like Lipton Green Tea
and Red Label Natural Care continues to do well. During
the year, we expanded Lipton Darjeeling tea nationally.

Foods & Refreshment as a force for good

As one of India’s largest F&R businesses, HUL is using its
scale and reach in its efforts to encourage the wider food
ecosystem to become healthier and more sustainable.

Over the last two years, we have launched several
products that offer positive nutrition - foods that are
rich in protein, fibre, fruits and vegetables, Omega-3,
vitamins and minerals. Our HFD portfolio is designed

for macro and micro nutrition supplementation to help
alleviate childhood malnutrition. The Horlicks Plus range
addresses specific adult health issues such as protein
supplementation, loss of calcium in women, and sugar and
cholesterol management for diabetics.

HUL is amongst the largest buyers of agri-commodities
like tomatoes, cereals, tea, coffee and dairy. We have
partnered with ‘Sahyadri Farms’, a farmers’ co-operative
based in Maharashtra, for sustainable sourcing of
tomatoes, helping consumers experience products
made from great quality tomatoes, at affordable prices,
while providing better livelihood to farmers. We are now
extending this sourcing model to other agri-commodities.

We are also one of the co-founders and co-funders of
Trustea - The India Sustainable Tea Programme. Trustea
has played a pivotal role in achieving sustainable sourcing
and zero deforestation commitments in tea.
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Our people

When we take care of our people, our people take care of the business.

This year reinforced the importance of being a safe,
inclusive and supportive place to work for all our
employees. Health and safety of our employees, their
families and the people in our extended value chain
remained our #1 priority. We continued to nurture a culture
in which our people can thrive, become future-fit and bring
their best selves to work.

Supporting our people through the pandemic

We have continued to help our people protect
themselves from Covid-19 with enhanced timely testing
and vaccinations to keep our workplaces as safe and
productive as possible. We ensured that our people and
their families received medical care through our facilities
and healthcare resources, telehealth options and
connections with community resources. We increased our
medical staff and infrastructure, and leveraged our strong
affiliations with 200+ hospitals to provide prompt medical
support to our people.

Our team of 130+ employee volunteers went above and
beyond to support our Covid-19 impacted employees
and their families with timely medical assistance. We
created a dedicated HUL Healthcare Helpline for anytime
Covid-19 assistance and also facilitated vaccination for our
employees and people in our extended value chain.

Safety at work

Safety of our employees and people in our extended value
chainis at the core of everything that we do. We launched a
safety awareness programme “BeSafe” in 2021 and trained
over 12,000 employees to further strengthen our safety
culture. We have rolled out a new incident management
tool to enhance faster and easier reporting.

Our Total Recordable Frequency Rate’ (TRFR) was 0.31
accidents per million hours worked (1st October 2020 to
30th September 2021) as compared to 0.34 in the same
period last year.

Sadly, two of our employees were involved in a fatal
car accident. When fatalities occur, our first priority is
to support the needs of the families of the individuals
involved. Road safety is one of the focus areas for us
and we have been taking several preventive measures
to reduce road incidents. We have strengthened our

* (TRFR: Employee + Contractor)

Safe Travel Policy and have been training our employees
as well as our extended driver network about safe
on-road behaviours.

Wellbeing for all

Alongside safety at work, supporting our people’s physical,
mental and emotional wellbeing has never been more
important. We dialled up our systematic approach on
wellbeing with customised interventions for various
employee segments. We provided our people a range of
tools to help them to focus on their wellbeing.

In a wider focus on mental health across the business,
we took this conversation to our frontline teams, training
45 blue-collar Mental Health Champions (MHCs) across
10 factory locations and we have over 850+ trained MHCs.
As a result of our sustained efforts, we saw the reflections
in our annual employee survey, UniVoice, with 85% office
based employees and 96% factory employees sharing their
belief that the Company cares for their wellbeing.

Attracting and retaining talent

In an highly competitive talent market, we made concerted
efforts to attract and retain talent. We continued to
build meaningful and deep engagements with students,
digitally as well as on campus, to strengthen our employer
brand and attract the best talent for the Company. Our
purpose-led and future-fit vision and culture ensured that
we cemented our position as the ‘No. 1 Employer of Choice’
across industries in 2021. In a resurgent talent market, our
voluntary attrition continued to be well below the FMCG
industry benchmarks.

Preparing for the Future of Work

The world of work is changing. Our 2021 employee survey
showed that 91% of our people believe we have become
simpler, faster and more agile in the last 12 months.
Covid-19 has been a catalyst to expand flexible and
more inclusive ways of working. We also continue to build
organisational capabilities with a clear focus on functional
learning to enable our people to upskill and reskill for their
roles and help them prepare for the changing landscape
of work. In our latest employee survey, 87% of our people in
offices and 94% of our people in factories believe that the
Company provides opportunities for skill development to
advance them towards a successful future.
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a)

b)

c)

Becoming more agile

We are transforming how we work at HUL by
introducing more flexible and agile ways of working
that unlock capacity and help individuals find a
meaningful and balanced way of working. Our
Al-powered internal talent marketplace allows us
to match people with specific skills to projects that
require them. This helped us assign resources to
over 500 business critical projects when teams faced
capacity constraints.

Nurturing our growth culture

Our endeavour is to shape a Growth Culture based
on three tenets: Human, Purposeful and Accountable.
Using our future-fit plans, our people are shaping
development and career plans based on their
purpose. We sustained very high engagement levels -
85% in offices and 95% in factories — which places us in
the top quartile for employee engagement compared
to industry benchmark.

New ways of working

We implemented a best-in-class Return to
Workplace programme and co-created our hybrid
ways of working, keeping employee context and
flexibility at the heart. We continue to create
flexible working options for our people and have
launched new employment models, U-Work and
Open2U, built on the premise of providing flexibility
combined with security.
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d)

A beacon for equity, diversity & inclusion

We also want to be a workplace where everyone
feels they belong and are able to thrive. This means
creating an inclusive culture free from the barriers
that limit people in reaching their true potential. We
have identified our equity, diversity and inclusion
priorities - gender, people with disabilities and
LGBTQI+ communities. We are building the capabilities
of our business leaders and HR practitioners to
support equity advocacy, diversity awareness and
psychological safety in their teams.

We continue to make progress in our commitment
to be gender balanced across our managerial levels
within the next few years. In calendar year 2021, we
improved our gender balance from 42% to 44%’at
managerial levels. Another step in our diversity
journey has been the introduction of 250+ women in
our extended sales ecosystem and the addition of 186
women on our shopfloor. In 2021, we also launched
the HUL ProUd network as an employee resource
group for LGBTQI+ employees and allies.

To support the agenda of ending the silence on
domestic violence, in March 2021, we launched the
#UnMute campaign. We aim to address the issues
related to women safety by enabling our employees
and extended value chain, to become the voice of
allyship on women'’s safety and domestic violence.
As part of this campaign, we have raised awareness
among employees and over 100,000 women in
our extended value chain on safety at work, safety
in public spaces and safety at home. We aim to
continue this journey and reach 500,000 women by
the end of 2022.
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Customers

We work with our many retail partners to help them grow sustainably alongside the

Company.

We have a long-standing relationship with our customers that
is based on trust and mutuality of interest. We continue to work
with all our partners including small family-owned stores to
large organised retail and e-Commerce to serve the evolving
needs of our shoppers. Our endeavour is and has always
been to ensure that our brands are easily available wherever
shoppers choose to shop.

Our brands are present in over 9 million retail outlets
spread across the country through a network of 3500+
distributors, who are the backbone of our retail reach.
We also reach our consumers through large, organised
retailers, e-Commerce and omnichannel customers as well
as our own D2C platforms. As a gateway to the people who
buy and use our products, these customer partners are
critical to our success.

Selling with purpose

Protecting lives and livelihoods of our people and of those
in our extended value chain became even more important
during the pandemic. During the second wave of Covid-19,
we extended medical assistance via our Medical and
Occupational health team as well as through Covid-19
warriors working on ground across the country. We continued
to follow appropriate safety protocols while also using
our learning from the previous year to ensure the smooth
running of operations.

Through our Shakti initiative, which helps enhance
livelihoods and financially empower rural Indian women, we
have now reached over 1.6 lakh Shakti entrepreneurs. We are
now working to create a larger socialimpact by making these
Shakti entrepreneurs future-fit through sessions on nutrition
awareness, waste recycling, women empowerment etc.
With these inputs, they could truly become vehicles of social
change and impactin theirvillages.

A shifting retail landscape

India’s retail landscape is rapidly evolving as technology
continues to influence consumer behaviour, with shoppers’
path to purchase now spanning various channels and
devices. The fast-evolving shoppers of today move
seamlessly between online and offline channels, seeking
convenience, value and premiumisation across categories.
To service the needs of these discerning digital shoppers,
we have adapted a D4C (Design for Channel) approach in
launching brands and SKUs. At the same time, we also have
afew premium brands going D2C through digital means.

Traditional Kirana stores, which continue to be the largest
ecosystem for consumers to access their favourite brands,
is witnessing the evolution of e-B2B and eB2C offerings. At
the same time, organised retail is undergoing consolidation
and customers are expanding with omnichannel offerings.
We are seeing the rise of new models like social commerce,
where people shop through social media platforms, and quick
commerce, where people expect to receive their orders in less
thanan hour, often, within 15 minutes of the orders being placed.

Partnering for growth

As the customer landscape continues to evolve, we have
been taking several steps to ensure that our partners
and distributors remain future-fit. We are supporting
traditional trade in their efforts to embrace technology.
Shikhar - our e-B2B solution for online ordering - to give
our retailers a safe, non-contact way of interacting with
us at convenient times to place orders, track stock and
shipments, and see prices and promotions. With a large
number of our traditional trade business having access
to Shikhar app, our ability to accept their orders allowed
us to service the needs even during Covid-led lockdowns.
This solves two main challenges that a retailer faces:
capital and space, by empowering them to order online
at their convenience, getting fast and reliable service and
improving assortment. Not only does this create a better
experience for our customers, but it also helps them
increase sales. We have scaled up Shikhar by onboarding
over 8 lakhs stores.

We are increasingly designing products and organising
our business to suit the requirements of our Modern
Trade and e-Commerce channel partners. We are
collaboratively working with them to create growth plans
based on shopper centric innovations and activations. We
continue to enhance our capabilities such as performance
marketing, deploying advanced analytical tools and
executing Market Development initiatives at scale to
engage shoppers both online and in-stores.

The Pharma channel offers a strategic growth opportunity
and an essential platform for operating in the more
premium and specialised Health & Beauty segment. This
year, we piloted various initiatives to understand the
product portfolio, content and in-store execution, and
the route-to-market interventions needed to win in this
channel. We are also engaging with medical professionals
and pharmacists to educate them on products and their
benefits, through our ‘Expert’ channel.
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Suppliers & business partners

We are working more closely with our many suppliers and partners to deliver our strategy.

Our supplier ecosystem is an integral part of our business
delivery helping us to innovate our products and drive
mutual and sustainable growth. Involving lakhs of people
in India as well as around the world - from small local
producers to large multinationals, we partner with around
1,300 suppliers who provide us with goods and services
such as raw materials, logistics, advertising, professional
services and much more.

Strengthening agility and resilience

The pandemic-induced restrictions continued to challenge
supply chains, with lockdowns affecting our suppliers’
businesses in many parts of the world. Commodities,
packaging and transport, all experienced significantly
high levels of inflation. We also experienced a marked
increase in supply volatilities from the pandemic as well as
by supply-demand imbalances, energy crisis, production
curbs, crossborderrestrictions and geopoliticalchallenges.

To ensure business continuity, our teams acted fast
by securing material supplies, onboarding many new
suppliers, making strategic interventions and designing
to value. We operated in a dynamic manner, shortened
our planning cycles to ensure we responded quickly
to the changing environment. Our R&D and Supply
Chain teams worked closely with local suppliers for
capability development to improve supply reliability,
while also increasing value chain transparency and cost
competitiveness. We localised sourcing of many of our
chemicals by developing alternative supplier capacity
in India and leveraged the growing domestic chemicals
industry, to reduce our import dependency. We have
developed manufacturing capabilities for small quantities,
making the production process more agile and responsive.

We worked closely with our supply partners and made
strategic interventions to manage prices and demand
spikes/supply shocks, utilising multi-modal logistics. We
looked at all cost lines of our P&L with a sharp focus to cut
costs and minimise the impact of inflation. Further, we
extended our efficiency improvement programme to our
suppliers to reduce inefficiencies and wastage from their
processes, thereby reducing cost and enabling growth.

Collaborative and intelligent growth

We worked alongside our suppliers to respond to the
demand variations across product categories during the
current volatile environment. The value of data insights,
smarter sourcing and more real-time visibility of goods
and logistics became clearer. This is a key focus for us -
we are using increasingly sophisticated digital tools to
identify new potential innovation partners, onboarding
new suppliers by conducting virtual audits, monitoring
and reviewing quality performance online, and tracking
logistics and supply risks in real time.

Partnering with purpose

The support of our suppliers, who are the gateway to the
lakhs of people in our wider supply chain, is critical to
our progress towards key aims such as reducing carbon
emissions, protecting nature, and improving diversity
and inclusion. We can only achieve our ambitious goals
by bringing our supply partners with us - in doing so, we
believe we are positioning both our business and theirs
for growth. Our ‘Partner with Purpose’ programme aims at
building an open, inclusive supplier ecosystem to deliver
growth, while doing good for the people and planet.

We worked extensively with our supply partners on
integrating better with our supply chain. For instance,
producing packaging materials closer to our factories
helps us improve material availability while reducing
carbon footprint. For agricultural commodities like Tea,
Coffee, Tomato, Dairy and Cereals, we are developing
integrated local partnerships across the value chain to
help drive transparency, sustainability, competitiveness
and resilience, while creating a positive social impact
on smallholder farmers. Partnerships based on clear
standards of responsible sourcing strengthen our supply
chain and the businesses within it. Our Responsible
Sourcing & Business Partner Policy (RSBPP) sets out our
commitment to conduct business with integrity, and with
respect for universal human and labour rights as well as
environmental sustainability. It's a crucial part of the
due diligence we undertake to identify and encourage
remediation of issues by suppliers. We are launching a
refreshed RSBPP in 2022 with an expanded focus on climate
and nature - and a new requirement for suppliers to pay
a living wage instead of a minimum wage, which will be
introduced progressively covering all by 2030.
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Planet & society

Our Business will not prosper without a healthy planet and society.

Our approach to sustainability continues to recognise
the interconnection of the planet and society - and that
sustainability can be adriver of business performance.

Improving the health of our planet

India has seen several incidents linked to global warming
in 2021 alone, from a glacier collapse in the Himalayas, to
a sweltering heat wave and three cyclones that occurred
within a few days of each other causing considerable
damage to lives and livelihoods. The urgency to tackle
climate change, reduce plastic waste and protect nature
has never been greater.

Climate action

Climate Action is at the heart of our business strategy. We
are committed to the Unilever Climate Transition Action
Plan that sets out the steps that will be taken to reduce
emissions and achieve net zero in our operations by 2030.

A waste-free world

Your Company has achieved plastic neutrality by collecting
and responsibly processing over 1.16 lakh tonnes plastic
in 2021. We have a framework called ‘Less Plastic, Better
Plastic, No Plastic’ with which we evaluate our plastic
footprint. For instance, we have reduced virgin plastic
usage by replacing them with Post-Consumer Recycled
(PCR) plastic for Vim Dishwash, Surf excel Matic, Surf excel
Easy Wash, Rin Matic and Comfort etc.

We are working with leading organisations such as UNDP
and Xynteo to change consumer behaviour of plastic
segregation at source to build a better ecosystem for post
consumer recycle uses and it’s circularity. So far, the project
has reached out to more than 75,000 households.

Protect and regenerate nature

We continue to work towards a deforestation-free supply
chain. Unilever’s People & Nature Policy enhances supplier
requirements around no deforestation and human rights
for our key commodities. Our Regenerative Agriculture
Principles guides our suppliers and farmers, including
smallholders, on how to nourish soil and water, capture
carbon and restore land. We are sourcing nearly 95% of
tomatoes used in Kissan ketchup sustainably. We have
sourced and procured over 68% of tea from sustainable

sources and by the end of 2021, 100% of the chicory was
sourced sustainably.

Through the Hindustan Unilever Foundation (HUF), a
not-for-profit company that works in the area of water
management, we reached over 10,000 villages. Along with
its partners, the foundation has delivered a cumulative and
collective water potential of over 1.9 trillion litres through
improved supply and demand water management, over
1.3 million tonnes of agricultural and biomass production,
and over 60 million person-days of employment in
financial year 2020-21.

A fairer, more inclusive world

We are helping to build more resilient and equitable
communities by raising living standards, advancing equity,
diversity and inclusion.

Raising living standards

Growing inequality in society has direct impact on
consumption and India has one of the highest gap. We have
taken an ambitious target to ensure everyone in our value
chain who directly provide goods/services to us shall earn
a living wage by 2030. Through Prabhat, our community
development initiative around HUL's sites, we have trained
women and youth in employable and future-fit skills such as
IT, electrical, plumbing, solar technician, tailoring, beauty
and more. In our journey to build a fairer and more inclusive
future, we have been training people with disabilities,
transgenders, sex workers, widows and other vulnerable
communities, through Project Prabhat’s 18 livelihood centres.

Equity, diversity and inclusion

We believe that until social justice and fairness become
commonplace, it is our responsibility to drive equity
and create a fairer, more socially inclusive society.
We have achieved 44%" gender diversity in 2021 across
our managerial base and have a strong roadmap to be
gender balanced by 2025. Through several programmes
we are striving to enhance women representation on the
shop floor. Samavesh is our project to improve women
participation in our factory shop floors. With our Ahilya
initiative, we are empowering women to become sales
professionals. Our ambition is to achieve 5% of our
workforce to be made up of people with disabilities by 2025.

* excluding employees onboarded with the merger of GSK CH
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Improving health, confidence and wellbeing

Through our brands and our operations, we continue
to promote health and wellbeing, inclusive beauty
and positive nutrition - finding ways to power growth
through purpose.

Health and wellbeing

Lifebuoy’s purpose is preventing illness and saving lives
through handwashing with soap. Its ‘H for Handwashing’
education campaign has been teaching children the
importance of handwashing since its inception. To drive
awareness on Covid Prevention in communities, Lifebuoy
and the Federation of Indian Chambers of Commerce
and Industry (FICCI) partnered for a new public service
campaign called ‘It’s In Your Hands'. The campaign made
a humble appeal to the people of the country, asking them
to play their part in fighting the virus by practising proper
hygiene, wearing a mask in the right way, maintaining
social distancing, getting vaccinated and washing
hands with soap.

Based on our learning from 2020, we took steps to
augment health infrastructure in Covid-19 hotspots
during the second Covid-19 wave. In response to the
severe shortage of medical oxygen and to reduce the
pressure on healthcare infrastructure, we airlifted over
5,500 oxygen concentrators from across the world. Under
Mission HO,PE, these were made available in the most
impacted areas in the country. We initiated a partnership
through which we executed a model that delivers oxygen
concentrators to Covid-19 patients at home through a
borrow-use-return model.

During the year, we launched three more Suvidha centres
with the centre in Dharavi, Mumbai being one of the largest
community toilets in India. ‘Suvidha'’ is a first-of-its-kind
urban water, hygiene and sanitation community centre,

that was first set up at Ghatkopar, one of the largest
slums in Mumbai. Inspired by the success of the first seven
Suvidha centres, along with Municipal Corporation of
Greater Mumbai & HSBC. We have announced the plan for
establishment of 10 more Suvidha centres across the city.

Positive nutrition

Your Company’s ‘Future Foods’ ambition demonstrates
our commitment to being a force for good. Your Company
is continuously working to improve its products to help
people transition towards healthier diets. Your Company’s
aim is to help people make the transition to healthier
eating by providing positive nutrition. Foods that deliver
positive nutrition are defined as products containing
impactful amounts of vegetables, fruits, proteins, fibre,
unsaturated fatty acids or micronutrients such as vitamins,
zinc, iron and iodine. Your Company has committed to
double the number of products sold that deliver positive
nutrition by 2025.

Respecting and promoting human rights

We aim to advance and promote respect for human rights
in everything we do - within our workplaces, through our
supply and distribution chains and through our brands.
With our suppliers, peers, industry bodies, trade unions
and civil society we are working to address human rights
impact and ensure that all those connected to our value
chain are treated with respect, dignity and fairness.

In addition to this, our Code of Business Principles
(‘the Code’) upholds the principles of human rights
and fair treatment. The Code also conforms to the
International Labour Organisation (ILO) principles. The
principles of human rights are followed in the same spirit
within and outside the organisation when engaging with
business partners.
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Shareholders

We are focusing on our strategic choices to deliver 4G growth i.e. consistent, competitive,

profitable and responsible growth

This financial year was unpredictable and challenging
with continued pressure from Covid-19 and unprecedented
cost inflation. As global supply chains were disrupted,
firstly, due to the pandemic and then later due to the
geopolitical crisis, inflation in many commodities like
crude oil derivatives, vegetable oils, packaging, etc. rose to
historic highs resulting in significant input cost pressures.
High inflation also resulted in a marked moderation in
FMCG market growth with volumes declining in second
half of the year.

Our performance

In a challenging environment, we have shown resilience
and agility to deliver strong all-round performance.
Our reported turnover and net profit grew 11% and 11%
respectively in financial year 2021-22. We further cemented
our leadership position with highest YoY market share
gains” in more than a decade. More than 75% of our
business is winning market share, both value and volume.
We have gained market shares in all our divisions, across
price segments and across regions.

In our divisions, Home Care delivered a strong
performance, growing 19% led by double-digit growth in
both Fabric Care and Household Care. Beauty & Personal
Care grew 8% with Skin Cleansing and Hair Care performing
well on a strong base comparator. Skin Care and Colour
Cosmetics portfolio which was impacted due to Covid-19
led mobility restrictions recovered during second half
of the year and was ahead of pre-pandemic levels in the
latter half of the year. Foods & Refreshment continued to
perform well and grew 7% on an exceptionally high base.
Ice Cream made a strong comeback and was significantly
ahead of pre-pandemic levels. Tea delivered another year
of strong performance, strengthening value and volume
market leadership.

Our dynamic financial management, a strong savings
programme and calibrated pricing actions helped protect
our business model against rising input costs as we kept
our EBITDA margins at a healthy 25%. Our cash from
operations (after taxes) was at311,684 crores.

* As per Nielsen Market Report (for HUL relevant categories)

Your Directors are pleased to recommend a final dividend
of 219/- per equity share of face value of ¥1/- for the year
ended 31st March, 2022. The interim dividend of 15/- per
share was paid on 12th November, 2021. The total dividend
for the financial year ended 31st March, 2022 amounts to
%34/- per share of face value of ¥1/- each.

Our strategic choices for growth

Last year we set out in detail the Compass strategy to
deliver our vision. The five clear choices we have made
in our strategy - portfolio, brands, channels, structure
& capabilities, and culture - the continued delivery of
our five Growth Fundamentals, have been playing an
important role in building momentum across the business.

Developing our portfolio

We continue to invest in building a future-fit portfolio
and create long-term value. We are strengthening our
core, creating categories of the future through market
development, and driving premiumisation by upgrading
consumers to higher order benefits.

We are driving growth in our core portfolio by focusing on
product superiority and building purposeful brands. Our
biggest brand Surf excel, for instance continued to build its
relevance through the iconic campaign ‘Dirt is Good’ and
has been delivering strong results for us.

With a wide and resilient portfolio that straddles the
price-benefit pyramid our consumers are able to choose
their trusted brands at various price points. Even our
highly penetrated categories like Fabric Wash and Tea
offer opportunities to grow through premiumisation. Our
brands like Surf excel, Dove, TRESemmé, Brooke Bond are
responding to the needs of the consumers and leading
premiumisation in their respective categories. In early
2021, we also setup the Premium Beauty Business unit
(PBBU) to strengthen our play in the fast growing ‘Masstige’
beauty segment. Overall, these actions have yielded good
results as our premium portfolio grew ahead of the rest of
the portfolio during the financial year 2021-22.

We have a strong track record of seeding and building scale
in new categories through market development activities.
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For instance, our liquid detergents and fabric conditioners
grew 4 times in last 5 years to become a 1,700 crores
business. We are also covering portfolio white spaces
through Mergers & Acquisitions. Indulekha, a specialist
natural hair care brand with strong Ayurveda credentials
has grown 6x since its acquisition in 2016. VWash, a female
intimate hygiene brand acquired in 2020 is gaining good
traction with consumers. With the merger of GSK CH, we
acquired strong brands and capabilities in the functional
nutrition space. Overall, our market development portfolio
performed wellin the financial year 2021-22.

Winning with our brands as a force forgood, powered
by purpose and innovation

We see an increasing number of consumers preferring
trusted brands that not only deliver great products, but
also positively impact people and planet. With more
than 100 PhD scientists working across three R&D centres
in India and access to the work done by 5,000 people in
Global R&D function of Unilever, we have the largest R&D
function across FMCG companies in India. Using world-
class technology, we continuously strive to bring superior
products which are also good for the planet. For instance,
our brand Surf excel has launched a new formulation for
its liquid detergent with biodegradable actives, packed
in 100% recyclable plastic bottles made with 50% recycled
materials. Horlicks has launched Diabetes Plus which is
scientifically made to support dietary management of
at-risk and diabetic individuals. By harnessing digital,
artificial intelligence (Al) capabilities, as well as the
latest IT solutions, our newly set up Agile Innovation Hub
is transforming HUL's speed of innovation using a unique
digitalinnovation workflow.

Leading in the channels of the future

Advancement in technology is increasingly influencing
consumer behaviour. While traditional Kirana stores
continue to be the largest ecosystem for consumers to
access their favourite brands, e-Commerce is growing
at a fast pace. There is also consolidation amongst
customers, evolution of the e-B2B firms and omnichannel
ecosystems. With quick commerce, shoppers now have a
choice of express/instant deliveries in many places. As
the distribution landscape is rapidly transforming, we are
clearly focussed in ensuring that our brands are available
wherever shopper wants to shop.

Design for Channel has been one of the strategic thrusts
for us and we are designing products and organising our
business for organised retail by collaborating with our
customers and partners. Shikhar, our e-B2B online ordering
solution is a real gamechanger for us. We believe that by

helping smaller retailers engage with the digital economy
through Shikhar, we can help them build more resilient and
profitable businesses that also grow our sales. We have
now scaled Shikhar to cover more than 8 lakhs stores.

We are also expanding our digital presence through D2C
platforms - we now have D2C websites for our premium
brands like Lakmé, Indulekha, Simple and a multi-brand
platform UShop. This allows consumers access to their
favourite brands directly from our platforms and get it
home delivered giving them a unique shopping experience.
All these initiatives have now enabled us to capture more
than 20% of our demand digitally and gives us a unique
ability to run our demand generation and demand
fulfilment activities in a disruptive way.

Building differentiated structure and capabilities

Rapid digitalisation in our country has transformed
the market dynamics across sectors. This has led to
fragmentation of consumer choice, new channel shifts and
the creation of service ecosystems. Our Reimagine HUL
journey continues to help us accelerate our shift towards
becoming an “Intelligent Enterprise”. Subsequent to the
digitalisation of our process, we are now focussing on
creating connected ecosystem across consumer, customer
and operation, supported by data, technology and
analytics atits core.

As part of the consumer ecosystem, we are focused on
faster-better innovation, leveraging next generation
media tools to reach consumers effectively and efficiently,
and building consumer engagement platforms. In the
customer ecosystem, we are building competitive moats
across demand capture, demand fulfilment and demand
generation by digitalising our operations and leveraging
data-driven analytics. To drive agility and resilience for
our business, optimise costs with a focus on sustainable
growth, our supply chain is undergoing a transformation.
We continue to treat data as an enterprise asset and are
enabling data-led decision making in all parts of our
business. We are integrating data from disparate internal
and external data sources and are analysing them to
enable better and faster data-led decision making
across the business.

Winning in Many Indias (WiMI) has been a cornerstone of
our strategy. Looking at the diverse nature of our country
we have de-averaged India into 15 consumer clusters. This
brings us close to the consumers and allows us to capture
consumer trends at a granular level. With the help of these
rich granular insights, we are able to deploy customised
strategies to drive growth. As consumers increasingly
become more discerning our WiMI strategy will continue to
keep us future-fit.
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Building a purpose-led, future-fit organisation and
growth culture

We believe that when employees are clear on their purpose
in life and how this connects to the work they do, they are
more engaged and willing to go the extra mile. Working
with purpose is at the heart of our culture. This also helps
us attract the best talent, as evidenced by our status
as number one employer of choice across industries in
the country. We are transforming how we work at HUL by
introducing more flexible and agile ways of working. We
continue on our journey to build a diverse and inclusive
organisation through our progressive policies. We are
reskilling and upskilling our people, and embracing hybrid
ways of work to prepare for the future of work. We continue
to build organisational capabilities with clear focus on
functional learning priorities and embedding digital-first
mindset to make our people future-fit.

Technology absorption

The Company continues to derive sustainable benefit
from the strong foundation and long tradition of R&D at
Unilever, which differentiates it from others. New products,
processes and benefits flow from work done in various
Unilever R&D centres across the globe, including in India.
The Unilever R&D labs in Mumbai, Bengaluru and Gurgaon
work closely with the businessto create exciting innovations
that help us win with our consumers. With world-class
facilities, and a superior science and technology culture,
Unilever attracts the best talent to provide a significant
technology differentiation to its products and processes.

The R&D programmes, undertaken by Unilever globally,
are focused on the development of breakthrough and
proprietary technologies with innovative consumer
propositions. The global R&D team comprises highly
qualified scientists and technologists working in the
areas of Home Care, Beauty & Personal Care, Foods
& Refreshment and Water Purification and critical
functional capability teams in the areas of Regulatory,
Clinicals, Digital R&D, Product & Environment Safety and
Open Innovation.

We have an existing Technical Collaboration Agreement
(TCA) and a Trademark License Agreement (TMLA) with
Unilever since 2013. Your Company is enjoying the benefits
of an increasing stream of new products and innovations,
backed by technology and know-how from Unilever.
The pace of innovations and the scope of services have
expanded over the years. Unilever’s global resources are
providing greater expertise and superior innovations.
This has helped in bringing to the Indian consumers bigger,
better and faster innovations.

The TCA provides for payment of royalty on net sales
of specific products manufactured by your Company,
with technical know-how provided by Unilever. The TMLA
provides for the payment of trademark royalty as a
percentage of net sales on specific brands where Unilever
owns the trademark in India including use of ‘Unilever
Corporate logo'.

Your Company maintains strong and healthy interactions
with Unilever through a well-coordinated management
exchange programme, which includes setting out
governing guidelines pertaining to identifying areas of
research, agreeing timelines, resource requirements,
scientific research based on hypothesis testing and
experimentation. This leads to new, improved and
alternative technologies, supporting the development of
launch-ready product formulations based on research,
and introducing them to markets. Your Company
continuously imports technology from Unilever under the
TCA, whichis fully absorbed.

Your Company also receives continuous support and
guidance from Unilever to drive functional excellence in
marketing, supply management, media buying and IT,
among others, which help your Company build capabilities,
remain competitive and further step-up its overall
business performance. Unilever is committed to ensuring
that the support in terms of new products, innovations,
technologies and services is commensurate with the needs
of your Company and enables it to win in the marketplace.
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B. Our risks and opportunities
Ourrisk appetite and approach torisk management

Risk management is integral to your Company’s
strategy and to the achievement of HUL's long-term
goals. Our success as an organisation depends on
our ability to identify and leverage the opportunities
generated by our business and the markets we operate
in. In doing this we take an embedded approach to
risk management which puts risk and opportunity
assessment at the core of the Board’s agenda, which is
where we believe it should be.

HUL's appetite forrisk is driven by the following:

+ Our growth should be consistent, competitive,
profitable, and responsible;

+ Ouractionsonissues such as plastic and climate change
must reflect their urgency, and not be constrained by the
uncertainty of potential impacts;

+ Our behaviours must be in line with our Code of Business
Principles (Code) and Code Policies;

+ Our ambition to continuously improve our operational
efficiency and effectiveness.

Our approach to risk management is designed to
provide reasonable, but not absolute, assurance that
our assets are safeguarded, the risks facing the business
are being assessed and mitigated and all information
that may be required to be disclosed is reported to HUL's
Senior Management and Board & Board Committees
including, where appropriate, the Chief Executive
Officer and Managing Director, Chief Financial Officer,
Audit Committee, Risk Management Committee.

For each of our principal risks we have a risk management
framework detailing the internal controls we have in place
andwhoisresponsible formanagingboththe overallriskand
the individual controls mitigating that risk. Our assessment
of risk considers short and long term as well as internal and
external risks including financial, operational, sectoral,
sustainability (particularly Environment, Social and
Governance related risks), information, cyber security, legal
& compliance and any other risks as may be determined by
the Company Leadership teams. How the identified risks
are changing as well as emerging risk areas are reviewed
on an ongoing basis, and formally by Risk Management
Committee and the Board at least twice ayear.

Processes

HUL engages in a wide range of processes and activities
across all its operations covering strategy, planning,
execution and performance management. Risk
management isintegrated into every stage of this business

cycle. These procedures are formalised and documented
and are increasingly being centralised and automated into
transactional and other information technology systems.

Risk and Internal Adequacy

The Board advised by the Risk Management Committee,
where appropriate, regularly reviews the significant
risks and decisions that could have a material impact on
HUL. These reviews consider the level of risk that HUL is
prepared to take in pursuit of the business strategy and
the effectiveness of the management controls in place to
mitigate the risk exposure.

The Company’sinternal control systems are commensurate
with the nature of its business and the size and complexity
of its operations. These are routinely tested and certified
by Statutory as well as Internal Auditors and cover all
offices, factories and key business areas. Significant audit
observations and follow up actions thereon are reported
to the Audit Committee. The Audit Committee reviews
adequacy and effectiveness of the Company’s internal
controls environment and monitors the implementation
of audit recommendations, including those relating
to strengthening of the Company’s risk management
policies and systems.

Principalrisks

In the following pages we have identified the risks that we
regard as the most relevant to our business. These are the
risks that we see as most material to HUL's business and
performance at this time. There may be other risks that
could emergein the future.

Our principal risks have not changed this year. However
the Macro economic and Geopolitical movements, rapidly
evolving business transformation, heightened ESG focus
and increasing vulnerability of systems and information
have accentuated the risks in these areas. Much of
our risk mitigation focus during the year has been on
managing these risks.

Key areas where we believe thereisanincreased level
of risk compared to last year are as under-

1.  Macro-economic and geopolitical volatility

Heightened risk due to inflationary and supply chain
pressures, geopolitical and Covid-19 uncertainties.

2. Systems & Information

Greater exposure to Cyber risks with increased
digitisation of business and the cyber attacks being
increasingly active and sophisticated.
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Rapidly changing Business Models

Rapidly evolving consumer behaviour, new-demand
spaces and changing shopping habits; Transforming
retail channel landscape; Pandemic accelerated
reconfiguration of work protocols-hybrid models;
Heightened ESG focus.

The potential impact and likelihood of certain principal
risks remain heightened due to the Covid-19 pandemic.
These risks are the safety and wellbeing of our employees
and the extended value chain, continuity of operations,
and IT availability.

We regularly review our risk areas and the Company
leadership retains the responsibility for determining the
nature and extent of significant risks and drawing out
commensurate mitigation plans. We identify the most
relevant risks for our business and reflect on whether the
level of risk associated with each of our principal risks is
increasing or decreasing.

We set out below our principal risks, certain mitigating
actions that we believe help us to manage our risks and the
increase/decrease corresponding to each of the these.

Risk Risk Description Management of Risk Level of risk

Brand Our success depends on the value and relevance

preference of our brands and products to our consumers
and on our ability to innovate and remain
competitive.

Consumer tastes, preferences and behaviours
are changing more rapidly than ever before. We
see a growing trend for consumers preferring
brands which both meet their functional needs
and have an explicit social or environmental
purpose. Under indexation of product portfolio
in segments where substantial market is moving
to, may lead to loss of market share and long-
term competitive disadvantage. Our ability to
create innovative products that continue meeting
the needs of consumers and deploy the right
communication, both in terms of messaging
content and medium is critical to the continued
strength of our brands.

The Covid-19 pandemic has driven significant
changes in consumer habits and demands
which requires rapid evolution of portfolio and
continued innovations to remain relevant and
competitive.

«>
No Change

Your Company monitors external market trends
and collates consumer, customer and shopper
insights in order to develop category and brand
strategies. We invest in markets and segments
where we have built, or are confident that we can
build, competitive advantage.

Our R&D function actively identifies ways to
translate trends in consumer preferences into new
technologies for incorporation in future products.
Our innovation management process converts
category strategies into projects which deliver
new products to market. We develop product
ideas both in-house and with selected partners
to enable us to respond to rapidly changing
consumer trends with speed.

Our brand communication strategies are
designed to optimise digital communication
opportunities. We develop and customise brand
messaging content specifically for each of our
chosen communication channels (both traditional
and digital) to ensure that our brand messages
reach our target consumers. Our brand teams
are driving social purpose into their brand’s
proposition and communications.

Compliance with laws and regulations is an
essential part of HUL's business operations.

Legal &

Regulatory
Proliferation or instability in regulatory policies
related to levy of direct/indirect taxes, data
privacy, corporate governance, listing &
disclosure, food quality compliance, labour laws,
consumer communications, imports among
others, may lead to adverse impact on growth

and profitability and increased exposure to civil

and/or criminal actions leading to damages,
fines and criminal sanctions against us and/or
our employees with possible consequences for
our corporate reputation. Changes to laws and
regulations could have a material impact on the
cost of doing business.

>
No Change

HUL is committed to complying with the laws and
regulations of the country. In specialist areas, the
relevant teams are responsible for setting detailed
standards and ensuring that all employees are
aware of and comply with regulations and laws
specific and relevant to their roles. Our legal and
regulatory specialists are involved in monitoring
and reviewing our practices to provide reasonable
assurance that we remain aware of and are in line
with all relevant laws and legal obligations.
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Risk Risk Description

Su pp[y Our business depends on purchasing materials,
chain efficient manufacturing and the timely
distribution of products to our customers.

Our supply chain network is exposed to
potentially adverse events such as physical
disruptions, environmental and industrial
accidents, labour unrest, trade restrictions or
disruptions at a key supplier, which could impact
our ability to deliver orders to our customers.

The cost of our products can be significantly
affected by the cost of the underlying
commodities and materials from which they are
made. Fluctuations in these costs may negatively
impact business especially if such movements
are not effectively managed.

Covid-19 and geopolitical uncertainity around
the world has challenged and continues to
challenge the resilience and continuity of our
supply chain. Maintaining manufacturing and
logistics operations will continue to require
ongoing focus and flexibility.

Management of Risk Level of risk

We have contingency plans designed to enable us
to secure alternative key material supplies at short
notice, to transfer or share production between
manufacturing sites and to use substitute
materials in our product formulations and recipes.

Commodity price risk is actively managed
through forward buying of traded commodities,
other hedging mechanisms and product pricing.
Trends are monitored and modelled regularly and
integrated into our forecasting process.

We have policies and procedures designed to
ensure the health and safety of our employees
and the products in our facilities, and to deal with
major incidents including business continuity and
disaster recovery.

4+

Increased

Business Successful execution of business transformation

transfor- projects is key to delivering their intended

mation business benefits and avoiding disruption to
other business activities.

HUL is continually engaged in major change
projects, including acquisitions, disposals
and organisational transformation, to drive
continuous improvement in our business and
to strengthen our portfolio and capabilities.
We have an extensive programme of
transformation projects. Ineffective execution
of strategic business transformation projects
could result in under-delivery of the expected
benefits/synergies, inability to unlock growth
opportunities and a significant negative impact
on the value of the business.

Continued digitalisation of our business models
and processes, together with enhancing data
management capabilities, is a critical part of our
transformation.

All acquisitions, disposals and transformation
projects have steering groups in place led by
senior leadership teams. Sound project discipline
is followed in all transformation projects and
these projects are resourced by dedicated
and appropriately qualified personnel. All
such projects are monitored through strong
governance and reviewed by the Board of the
Company for delivery of maximum synergies.

The digitalisation of our business is led by
a dedicated specialist team together with
representatives from all parts of the business
to ensure an integrated and holistic approach.
New ways of working and business models
are constantly being explored to manage our
business optimally in changing times.

A o g
No Change

Macro- Uncertain macro-economic outlook coupled

. with geopolitical uncertainties may impact
Econqr_mc consumer demand for our products, disrupt sales
VOlCltIllty operations and/or impact the profitability of our
operations.

Prolonged and accentuated inflationary
pressure; rise in unemployment, fall in disposable
incomes could lead to a demand shock.

HUL's flexible business model allows us to adapt
our portfolio and respond quickly to develop new
offerings that suit consumers’ and customers’
changing needs during economic downturns.
We regularly update our forecast of business
results and cash flows and, where necessary,
rebalance investment priorities. We believe that
many years of exposure to challenging market
conditions have given us experience of operating
and developing our business successfully during
periods of economic & political instability.

4+

Increased

44



. Reports

Risk Risk Description

Plastic
packaging

We use a significant amount of plastic to
package our products. Areductioninthe amount
of virgin plastic we use, the use of recycled
plastic and an increase in the recyclability of our
packaging are critical to our future success.

Consumer and customer responses to
environmental impact of plastic waste and
emerging regulations by Government to tax or
ban the use of certain plastics, require us to find
solutions to reduce the amount of plastic we use;
increase recycling post-consumer use; and to
source recycled plastic for use in our packaging.
Not only is there arisk around finding appropriate
replacement materials, due to high demand, but
the cost of recycled plastic or other alternative
packaging materials could significantly increase
in the foreseeable future and this could impact
our profitability. We could also be exposed to
higher costs as a result of taxes or fines if we
are unable to comply with plastic regulations
which would again impact our profitability and
reputation.

Management of Risk Level of risk

We are working on three different streams to
address the risk:

Advocacy: We are working with Government and
Industry bodies on packing substitutes, central
regulation for all States, improving recycling
infrastructure for plastics, framing of EPR
regulation framework.

Collection and Recovery: We are driving waste
management pilots through tie-ups with various
companies/NGOs deploying mass collection,
processing and disposal models. We are also
helping consumers to understand waste
segregation and disposal methods. In 2021, we
achieved plastic neutrality by collecting and
responsibly processing over 1.16 lakh tonnes
plastic.

Design and development of alternative
packaging: We are committed to make 100%
of our plastic packaging reusable, recyclable
or compostable by 2025 and are working on
innovative solutions for accelerated development
of alternative packaging and associated Supply
Chain capability in order to reduce usage of
virgin plastic.

>
No Change

Systems &
information

Your Company’s operations are increasingly
dependent on IT systems and the management
of information.

The cyber-attack threat of unauthorised access
and misuse of sensitive information or disruption
to operations continues to increase. Such an
attack could inhibit our business operations in
a number of ways, including disruption to sales,
production and cash flows, ultimately impacting
our results.

Increasing digital interactions with customers,
suppliers and consumers place greater
emphasis on the need for secure and reliable IT
infrastructure and careful management of the
information that is in our possession to ensure
data privacy.

Given the changes in ways of working of all
our employees as well as our customers and
suppliers, with increased activities online, there
has been a greater reliance on certain elements
of our IT infrastructure. We are particularly reliant
on third party experts in this space and thus the
impact of any disruptions on their operations
also poses a risk for us. Accelerated pace of
digitisation of our operations also gives rise to
the need to detect and mitigate risks arising
from technological advancements such as
deployment of Al, Robotics Process Automation,
Machine Learning.

To reduce the impact of external cyber-attacks
impacting our business we have firewalls and
threat monitoring systems in place, complete
with immediate response capabilities to mitigate
identified threats. We also maintain a robust
system for the control and reporting of access
to our critical IT systems. This is supported by an
annual programme of testing of access controls.

We have policies covering the protection of
both business and personal information, as
well as the use of IT systems and applications
by our employees. Our employees are trained to
understand these requirements.

We also have a set of IT security standards and
closely monitor their operation to protect our
systems and information. Hardware that runs and
manages core operating data is fully backed up
with separate contingency systems to provide
real-time backup operations should they ever
be required.

We have standardised ways of hosting information
on our public websites and have systems in place
to monitor compliance with appropriate privacy
laws and regulations, and with our own policies.

We are increasingly putting in place review and
monitoring frameworks for new age automations
to assess inherent open risks and mitigate
the same.

4+

Increased
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Risk Risk Description
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Quality
and safety

The quality and safety of our products are of
paramount importance for our brands and our
reputation.

The risk that raw materials are accidentally
or maliciously contaminated throughout the
supply chain or that other product defects occur
due to human error, equipment failure or other
factors cannot be excluded. Labelling errors
can have potentially serious consequences for
both consumer safety and brand reputation.
Therefore on-pack labelling needs to provide
clear and accurate ingredient information so
that consumers can make informed decisions
regarding the products they buy.

Management of Risk Level of risk

Our product quality processes and controls are
comprehensive, from product design to customer
shelf. Our internal safety and quality norms are
constantly reviewed to ensure that our products
meet the most stringent norms. HUL has a robust
quality inspection process in all manufacturing
and warehousing locations to avoid and detect
quality and safety issues. Our key suppliers are
externally certified, and the quality of material
received is regularly monitored to ensure that it
meets the rigorous quality standards that our
products require. We have processes in place to
ensure that the data used to generate on- pack
labelling is compliant with applicable regulations
and HUL labelling policies in order to provide the
clarity and transparency needed for consumers.

>
No Change

Talent

Ensuring employee safety and wellbeing is a
key priority for us. A skilled workforce and agile
ways of working are essential for the continued
success of our business

Covid-19 has had a significantimpact on people’s
lives, therefore helping our employees manage
this impact and their ability to work effectively
require continued focus.

Covid-19 accelerated the shift to remote working.
We are now working in an interweaving ecosystem
of physical and virtual work spaces and our ability
to manage hybrid ways of working will be the key
to operational effectiveness. There is an imminent
need to re-engage and redeploy our workforce to
pre-covid levels.

With the rapidly changing nature of work and
skills, there is a risk that our workforce is not
equipped with the skills required for the new
environment.

Our ability to attract, develop and retain a
diverse range of skilled people is critical if we are
to compete and grow effectively.

The loss of management or other key personnel
or the inability to identify, attract and retain
qualified personnel could make it difficult to
manage the business and could adversely affect
operations and financial results.

In light of Covid-19, we have been proactive
and swift in ensuring safe working conditions
and providing the necessary infrastructure and
equipment across all operations to strictly adhere
to government guidelines on Covid-19 safety
measures.

Our working spaces have been reconfigured with
renewed protocols in line with return to work
requirements post Covid-19.

We constantly invest in upskilling, reskilling,
redeployment and dynamic allocation of our
talent. We regularly review our ways of working
to drive speed and simplicity through our
business in order to remain agile and responsive
to marketplace trends. We are adopting flexible
ways of working to unlock internal capacity and
optimise talent deployment.

Over the years we have developed a good
equity to attract top talent. We have an
integrated management development process
which includes regular performance reviews
underpinned by a common set of leadership
behaviours, skills and competencies. We
have development plans to upskill and reskill
employees for future roles and will bring in
flexible talent to access new skills. We have
targeted programmes to attract and retain top
and niche talent and we actively monitor our
performance in retaining a diverse talent pool
within HUL.

L 4
No Change
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Risk Risk Description Management of Risk Level of risk

Ethics

HUL’s brands and reputation are valuable assets
and the way in which we operate, contribute to
society and engage with the world around us is
always under scrutiny.

Acting in an ethical manner, consistent with the
expectations of customers, consumers and other
stakeholders, is essential for the protection of the
reputation of HUL and its brands. Any significant
breach to our Code by employees or extended
enterprises would lead to damage to HUL's
corporate reputation and business results.

Our Code and our Code Policies govern
the behaviour of our employees, suppliers,
distributors and other third parties who work with
us. Our processes for identifying and resolving
breaches of our Code and our Code Policies are
clearly defined and regularly communicated
throughout HUL. Data relating to such breaches is
reviewed by HUL Management Committee and by
relevant Board Committees that help to determine
the allocation of resources for future policy
development, process improvement, training and
awareness initiatives. Our Responsible Sourcing
Business Partner Policy help us improve the lives
of the people in our supply chains by ensuring
human rights are protected and makes a healthy
and safe workplace a mandatory requirement for
our suppliers

We have detailed safety standards and monitor
safety incidents at the highest level. Through our
Brands with Purpose agenda, a number of our
brands are taking action on societal issues such
as fairness and equality

>
No Change

Climate
change

Climate change and governmental actions
to reduce such changes may disrupt our
operations and/or reduce consumer demand for
our products.

Climate change may impact our business in
various ways through increased costs or reduced
growth and profitability. Physical environment
risks such as water scarcity could impact our
operations, reduce demand for our products that
require water during consumer use or decrease
sales on account of reduced product efficacy
due to water shortage. Uncertainty in timing and
severity of summer, winter and monsoon may
impact the seasonal swings that we get on our
mixes.

Increased frequency of extreme weather events
such as high temperatures, hurricanes or floods
could cause increased incidence of disruption to
our supply chain, manufacturing and distribution
network.

Market risks associated with the energy transition
and rising energy prices could disrupt our
operations and increase costs.

Our inability to reduce our carbon footprint and
meet conscious consumption agenda across
consumer segments may be detrimental to our
reputation and growth in the long term.

As part of our sustainability targets, we monitor
climate change and are responding by ensuring
that we reduce the environmental impact of our
operations to the extent possible.

« Remove as much carbon from our operations
and supply chain as we can

+ Sustainably source all our key commodities
+ Ensure deforestation-free supply chain

In order to deal with the water scarcity and
quality problems in the country, we are making
water saving formulations available for seasonal
deployment across portfolios. We also have
ongoing plans to de-seasonalise our product
portfolios to deal with extreme unfavourable
seasonal swings. We monitor governmental
developments around actions to combat climate
change and take proactive action to minimise the
impact on our operations.

4+

Increased
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Opportunities

What We are doing to respond to

Growingin
channels o
the future

With the advent of technology-enabled distribution

f models there has been a hyper fragmentation of
channels. Accelerated growth of e-Commerce and
Modern Trade has brought about a huge opportunity
to tap into these channels and drive business growth.
Covid-19 has caused rapid digitisation of purchase
behaviours which require us to accelerate development
of our e-Commerce and e-RTM capabilities.

Strategically designed and flawlessly executed e-RTM,
B2B solutions and E2E Supply Chain transformation
would open up a huge opportunity to tap into the new
age channels and drive business growth.

While HUL continues to drive growth in the traditional
trade and route to market, it is also critical to increase
the Company’s footprint in emerging channels. Covid-19
has accelerated the shift of consumers to online with the
trend of e-everything becoming highly discernible. Your
Company is working on rapid proliferation of technology
enabled distribution models to engage key customers
and consumers strategically.

Several new initiatives have been piloted which
include digitisation of general trade through our
eB2B app Shikhar, smart demand capture, leveraging
opportunities in Omni channel, B2B2C and e-Commerce.

Future-fit HUL's strategic investment choices in keeping with Our strategy and our business plans are designed
portfolio changing consumer demographics, aspirations and to ensure that resources are prioritised towards high
spending power will bring about an opportunity growth segments. As an outcome of Covid-19 there
for growth and improved margins. There is a huge has been an upswing in categories like health, hygiene
headroom to grow through building our product and nutrition. We have a strong pipeline of relevant
portfolio in high growth spaces such as masstige, innovations and are staying close to consumers by
health and hygiene, digital first brands, naturals and proactively spotting consumer insights and capturing
therapeutics. potential trends to adapt to the emerging demand
patterns in the short term and prepare for any structural
changes in the medium term. We are also focused on
making brands aspirational and driving premiumisation
across the breadth of the product portfolio. HUL
has significantly enhanced brand propositions and
marketing investments to increase adoption in under-
penetrated categories.

Digital Digital Transformation Opportunities arising from HUL has been aleaderin using big data and analytics as
transforma- rapidly emerging digital technologies, analytics a tool to drive sustainable growth. We continue to drive
ti and big data present a chance to make meaningful organisation-wide digital transformation agenda under
oh interventions and develop capabilities across the value the umbrella of ‘Reimagine HUL’ to capture the digital
chain redefining the way we do business. The ability to opportunity. Pre-empting the imminent disruption,
keep our operations future-fit through building digital we have established a sharp digitalisation agenda in
capabilities in systems, workforce and business models each function. These include those around our core ERP
will help us stay agile and respond in time to evolving platform using Cloud, Artificial Intelligence and other
stakeholder requirements. digital technologies. Each day we build new capabilities
in Systems, Workforce and Business Models with strong
focus on external orientation and partnerships across
large IT Companies/Industry Bodies. We are also
invested to make sure that our talent is digitally enabled

and future-fit to ride the digital transformation wave.
ESG focus The effects of climate change and nature loss are HUL is a frontrunner in sustainable business practices.

becoming ever more apparent and increasingly urgent.
Our stakeholders recognise that responsible business
practices are critical to generating long term value.

Your Company is committed to operate and grow
the business in a responsible way. Our Compass
commitments guide our purpose and vision. Your
Company has the opportunity to leverage its ESG
credentials for a consumer perception benefit.

Through the Compass we have integrated our
sustainability and business strategies. We aim to
demonstrate that robust financial results are not
contrary to sustainable business; in fact, they are
complementary.

The Company has a strong governance mechanism in
place consisting of cross functional steering committees
to action our ESG commitments. We are constantly
driving advocacy around sustainability and getting
broader industry participation to lead the change.
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Financial Review

Results
® in crores)
For the year ended JFortheyearended
31st March, 2022 31st March, 2021
Turnover 50,336 45,311
Earnings Before Interest, Taxes, Depreciation and Amortisation (EBITDA) 12,503 11,324
Profit before exceptional items and tax 11,773 10,717
Profit for the year 8,818 7,954

Division Wise Turnover

® in crores)

For the year ended 31st March, 2022 For the year ended 31st March, 2021
Turnover Others* Turnover Others*

Home Care 16,470 108 13,883 76
Beauty & Personal Care 19,157 303 17,709 255
Foods & Refreshment 14,020 85 13,148 56
Others (including Exports and consignment sales) 689 361 571 298
Total 50,336 857 45,311 685

* Others include service income from operations, relevant to the respective businesses.

Summarised Profit and Loss Account
®in crores)

Forthe yearended JFortheyearended
31st March, 2022 31st March, 2021

Turnover 50,336 45,311
Other operationalincome 857 685
Total Revenue from operations 51,193 45,996
Operating Costs 38,690 34,672
Profit before Depreciation, Interest, Tax (PBDIT) 12,503 11,324
Depreciation 1,025 1,012
Profit before Interest & Tax (PBIT) 11,478 10,312
Other Income (net) 295 405
Profit before exceptionalitems 11,773 10,717
Exceptional items (34) (227)
Profit before Tax (PBT) 11,739 10,490
Taxation 2,921 2,536
Profit for the year 8,818 7,954
Basic EPS (%) 37.53 33.85
Key Financial Ratios:
[ o122 20201 ]

Return on Net Worth (%) 18.6 17.0
Return on Capital Employed (%) 107.8 113.0
Basic EPS (after exceptional items) 37.53 33.85
Debtors Turnover 28.1 30.2
Inventory Turnover 13.8 14.0
Interest Coverage Ratio 129.2 108.8
Debt Service Coverage Ratio 214 20.2
Current Ratio 1.3 1.3
Debt Equity Ratio 0.02 0.02
Operating Profit Margin (%) 22.8 22.8
Net Profit Margin (%) 17.5 17.6

The calculation for above ratios (including restatement of prior year ratios, wherever necessary) is in accordance with formula prescribed by
Guidance note on Schedule Il issued by the Institute of Chartered Accountants of India.

Opening balances for FY 2020-21 have been adjusted for GSK CH merger

Increase in Return on Net Worth is led by PAT growth

There is no significant change (i.e. change of 25% or more as compared to the FY 2020-21) in the other key financial ratios.
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Detailed explanation of ratios

() ReturnonNetWorth
Return on Net Worth (RONW) is a measure of profitability of a Company expressed in percentage. It is calculated by dividing total
comprehensive income by average shareholder’s equity.

(ii) Returnon Capital Employed
Return on Capital Employed (ROCE) indicates the ability of a Company’s management to generate returns for both the debt holders and the
equity holders. It measures a Company’s profitability and the efficiency with which its capitalis used. It is calculated by dividing profit before
exceptional items, interest and tax by capital employed. Capital Employed = tangible net worth + total debt + deferred tax liability.

(iii) Basic EPS
Earnings Per Share (EPS) is the portion of a Company’s profit allocated to each share. It serves as an indicator of a Company'’s profitability.
Itis calculated by dividing Profit for the year by Weighted average number of shares outstanding during the year.

(iv) Debtors Turnover
Debtors Turnover measures the efficiency at which the firm is managing the receivables. The ratio shows how well a Company uses and
manages the credit it extends to customers and how quickly that short-term debt is collected oris paid. Itis calculated by dividing turnover by
average trade receivables.

(v) Inventory Turnover
Inventory Turnover measures the efficiency with which a Company utilises or manages its inventory. It establishes the relationship between
sales and average inventory held during the period. It is calculated by dividing turnover by average inventory.

(vi) Interest Coverage Ratio
The Interest Coverage Ratio measures how many times a Company can cover its current interest payment with its available earnings. It is
calculated by dividing earnings available for debt service by interest payments.

(vii) Debt Service Coverage Ratio

Debt Service coverage ratio is used to analyse the firm’s ability to pay-off currentinterest and instalments. It is calculated by dividing earnings
available for debt service by debt service.

(viii) Current Ratio

(ix)

x)

(xi)

The Current Ratio indicates a Company’s overall liquidity position. It measures a Company’s ability to pay short-term obligations orthose due
within one year. It is calculated by dividing the current assets by current liabilities.

Debt Equity Ratio

Debt Equity ratio is used to evaluate a Company'’s financial leverage. It is a measure of the degree to which a Company is financing its
operations through debt versus wholly owned funds. It is calculated by dividing total debt by shareholder’s equity.

Operating Profit Margin (%)

Operating Profit Margin is used to calculate the percentage of profit a Company produces from its operations. It is calculated by dividing
EBIT by turnover.

Net Profit Margin (%)

The net profit margin is equalto how much net profitis generated as a percentage of revenue. It is calculated by dividing net profit by turnover.

Other Financial Disclosures

There were no material changes and commitments
affecting the financial position of the Company which
occurred between the end of the financial year to which
this financial statement relates on the date of this
Integrated Annual Report.

During the financial year, there was no amount proposed
to be transferred to the Reserves.

Capital Expenditure (including Intangible Assets)during
the financial year was at ¥919 crores (34,051 crores in the
previous financial year).

During the financial year, your Company did not accept
any public deposits as defined under Chapter V of the
Companies Act, 2013.

Your Company manages cash and cash flow
processes assiduously, involving all parts of the
business. There was cash and bank balance of
%3,618 crores (financial year 2020-21: 34,321 crores), as on

31st March, 2022. The Company’s low debt equity ratio
provides ample scope for gearing the Balance Sheet,
should the need arise. Foreign Exchange transactions are
fully covered with strict limits placed on the amount of
uncovered exposure, if any, at any pointintime.There are no
materially significant uncovered exchange rate risks in the
context of Company’s imports and exports. The Company
accounts for mark-to-market gains or losses every quarter
end, are in line with the requirements of Ind AS 21. The
details of foreign exchange earnings and outgo as required
under Section 134 of the Companies Act, 2013 and Rule 8(3)
of Companies (Accounts) Rules, 2014 are mentioned below:

(% in crores)

1,407
2,698

Foreign Exchange earnings 1,527

3,131

Foreign Exchange outgo

Includes all Indian subsidiaries, excludes Unilever Nepal Limited
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Performance of subsidiaries

The summary of performance of the subsidiaries is
provided as below:

Unilever India Exports Limited

Unilever India Exports Limited is a wholly owned subsidiary
of the Company and is engaged in FMCG exports business.
The focus of the FMCG exports operation is two-fold: to
develop overseas markets by driving distribution of brands,
such as Vaseline, Dove, Pears, BRU, Red Label, Lakmé,
Horlicks, Boost and to effectively provide cross-border
sourcing of FMCG products to other Unilever companies
across the world.

The topline growth of the Company was driven by robust
growth in Personal Wash, Personal care, and Culinary
products portfolio. Brands like Dove, Vaseline, Lakmé,
Glow & Lovely, Horlicks, Lifebuoy, Knorr and Kissan have
registered healthy growth in the focused markets.

Lakme Lever Private Limited

Lakme Lever Private Limited is a wholly owned subsidiary of
the Company. The Company is engaged in Salons business
and also operates a manufacturing unit at Gandhidham
which carries out job work operations for your Company
by manufacturing toilet soaps, bathing bars and
detergent bars.

The company delivered robust topline and bottom line
growth led by recovery in the salon business which was
impacted by Covid-19 during the previous financial
year. With focus on safety, quality of operations, expert
treatments and prudent cost optimisation, the salon
business continues to perform well in the beauty services
category. Job work business continues its strong top line
and bottom line growth momentum.

It has over 400 owned/managed and franchisee salons.
At Lakmé Salon, safety and wellbeing of our experts and
consumers have always been the topmost priority. This is
assured by detailed Lakmé SOPs, rigorous training and
high-quality products. The stringent safety and hygiene
protocols rolled out after the first wave were strengthened
when salons reopened post wave 2. The extended team
comprising the housekeeping staff, experts, salon
managers and business partners have been trained and
audited continuously to ensure complete adherence to
protocols. The safety standards were communicated
in an authentic and credible manner leveraging walk
throughs and client testimonials with the Safer than Home
campaign. This has improved company’s ‘Net Promoter
Score’ whichis in the healthy range of 85 to 90%.

Innovations like Free Spirits - vibrant colours, Beautysutra
facials and manicure/pedicure treatments and Tresplex
hair treatments added excitement to our comprehensive
Runway Secrets portfolio. Thematic campaigns - Good Hair
Day, Happy New You and Hair Tech helped gain new clients
and sustain existing ones. Lakmé Salon was awarded
several awards notable amongst which are Best Franchisor
- Beauty and Wellness at the Franchise India Summit and
Best National Salon Chain at the Salon Congress.

Hindustan Unilever Foundation

Hindustan Unilever Foundation (HUF) is a not-for-profit
company that anchors water management related
community development and sustainability initiatives
of Hindustan Unilever Limited. The company operates
the "Water for Public Good’ programme, with a specific
focus on water conservation, building local community
institutions to govern water resources and enhancing farm-
based livelihoods through adoption of judicious water
practices. HUF's programmes currently reach over 10,000
villages* in 46 Districts in 8 States and 2 Union Territories
across India in partnership through 15 NGO partners and
multiple co-funders. The Company also supports several
knowledge initiatives in water conservation, governance
and behaviour change.

By the end of financial year 2020-21, the cumulative and
collective achievements through partnered programmes
of the Company (independently assured) include:

« Water Conservation: Over 1.9 trillion litres of water
potential created;

- Crop Yield: Additional agriculture production of over
1.3 million tonnes has been generated;

+ Livelihoods: Over 60 million person-days of employment
have been created though water conservation and
increased agriculture production’”.

Unilever Nepal Limited

Unilever NepalLimited (UNL), asubsidiary of your Company
and is engaged in manufacturing, marketing and sale of
detergents, foods and refreshment products, toilet soaps,
personal products and laundry soaps in Nepal.

During the year, UNL enhanced its growth trajectory
which was broad based across all categories. UNL has
maintained its bottom-line performance, driven by mix,
judicious price management and by leveraging the current
manufacturing capability. Transformation programmes
such as Distributor Management System and SAP migration

*The significant reach and livelihood impact are on account of HUF's
support to MGNREGS programme partnership in West Bengal with
PRADAN, a reputed non-profit organisation. This programme reaches
out to over 7,000 villages across 54 blocks in 6 districts.
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are helping in faster decision-making, localised and
swifterinnovation delivery and increased speed-to market.

Unilever India Limited

Unilever India Limited is a wholly owned subsidiary of
your Company that had been incorporated to leverage
the growth opportunities in a fast-changing business
environment. Presently, it is in the process of setting up
its manufacturing facility at Sumerpur, Uttar Pradesh. It is
proposed to manufacture detergent powder at this facility.

This company is on-track to commission its factory and
start commercial production in the financial year 2022-23.

Other Subsidiaries

Pond’s Exports Limited is a subsidiary of your Company
which was engaged in leather business and has currently
discontinued operations.

Bhavishya Alliance Child Nutrition Initiatives is a not-for-
profit subsidiary of your Company and has discontinued
operations.

Daverashola Estates Private Limited is a subsidiary of
your Company which currently has no business activity.
There is an ongoing litigation on the property owned by the
company in Tamil Nadu.

Jamnagar Properties Private Limited is a subsidiary of
your Company and has currently discontinued operations.

Levers Associated Trust Limited, Levindra Trust Limited
and Hindlever Trust Limited, subsidiaries of your
Company, act as trustees of the employee benefits trusts
of your Company.

The Scheme for merger of Ponds Exports Limited and
Jamnagar Properties Private Limited into Unilever India
Exports Limited was filed with the Hon'ble National
Company Law Tribunal, Mumbai on 1st July, 2021. As
on date, the final order on the company petition for
merger is awaited.

During the year, your Company has obtained a certificate
from the Statutory Auditors certifying that the Company
is in compliance with the Foreign Exchange Management
Act with respect to the downstream investment made in its
subsidiary company i.e. Unilever India Limited.

C. Others
Cost Audit

In terms of the Section 148 of the Companies Act, 2013
read with Rule 8 of the Companies (Accounts) Rules, 2014,
the cost audit is applicable for following businesses such

as Coffee, Drugs and Pharmaceuticals, Insecticides, Milk
Powder, Organic Chemicals, Other Machinery, Petroleum
Products and Tea. The accounts and records for the above
applicable businesses are made and maintained by the
Company as specified by the Central Government under
sub-section (1) of Section 148 of the Companies Act, 2013.

Employee Stock Option Plan (ESOP)

Details of the shares issued under Employee Stock Option
Plan (ESOP), as also the disclosures in compliance with
SEBI (Share Based Employee Benefits) Regulations, 2014,
are uploaded on the website of the Company https://www.
hul.co.in/investor-relations/annual-reports/hul-annual-
report-related-documents/. No employee has been issued
share options during the year equal to or exceeding
one percent of the issued capital of the Company at
the time of grant.

Pursuant to the approval of the Members at the Annual
General Meeting held on 23rd July, 2012, the Company
adopted the ‘2012 HUL Performance Share Scheme’.
In accordance with the terms of the Performance Share
Scheme, employees are eligible for award of conditional
rights to receive equity shares of the Company at the
face value of ¥1/- each. These awards will vest only on the
achievement of certain performance criteria measured
over a period of three years. The Company confirms that
the 2012 HUL Performance Share Scheme complies with
the provisions of SEBI (Share Based Employee Benefits)
Regulations, 2014.

No shares were awarded to employees under the ‘2012 HUL
Performance Share Scheme’ in the financial year 2021-22.

The employees of the Company are eligible for Unilever
share award plans, namely Performance Share Plan (PSP)
and the SHARES plan. Through PSP, all managers are
eligible to receive a conditional grant of Unilever shares on
an annual basis. The Target PSP share award is equivalent
to 50% of the Target Bonus for Managers and 100% of the
Target Bonus for Senior Leaders. The actual share grant
is determined by the line manager basis the employees’
sustained impact, leadership and future-fit talent profile.
These shares vest after a 3 year period with vesting being
determined by Company performance against metrics.

Underthe SHARES Plan, eligible employees caninvestinthe
shares of Unilever PLC (Holding Company) up to a specified
amount and after three years, one share is granted to the
employees for every three shares invested, subject to the
fulfilment of conditions of the plan. The Holding Company
charges the Company for the grant of shares to the
Company’s employees based on the market value of the
shares on the exercise date.
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Disclosures with respect to the remuneration of Directors
and employees as required under Section 197(12) of the
Companies Act, 2013 and Rule 5(1) of the Companies
(Appointment and Remuneration of Managerial Personnel)
Rules, 2014 (Rules’) have been appended as an Annexure
to this Integrated Annual Report. Details of employee
remuneration as required under provisions of Section
197(12) of the Companies Act, 2013 and Rule 5(2) and 5(3)
of the Rules are available on the Company’s website at
https://www.hul.co.in/investor-relations/annual-reports/
hul-annual-report-related-documents/.

Dividend

Your Directors are pleased to recommend a final dividend
of 219/- per equity share of face value of ¥1/- each for the
year ended 31st March, 2022. The interim dividend of ¥15/-
per equity share was paid on Friday, 12th November, 2021.

The final dividend, subject to the approval of Members at
the Annual General Meeting on Thursday, 23rd June, 2022,
will be paid on or after Monday, 27th June, 2022 to the
Members whose names appearin the Register of Members,
as on the Book Closure date, i.e. from Friday, 17th June,
2022 to Thursday, 23rd June, 2022 (both days inclusive).
The total dividend for the financial year, including the
proposed final dividend, amounts to ¥34/- per equity share
and will absorb 37,989 crores. In view of the changes made
under the Income-tax Act, 1961, by the Finance Act, 2020,
dividends paid or distributed by the Company shall be
taxable in the hands of the Shareholders. Your Company
shall, accordingly, make the payment of the final dividend
after deduction of tax at source.

Unpaid/Unclaimed Dividend

In terms of the provisions of Investor Education and
Protection Fund (Accounting, Audit, Transfer and Refund)
Rules, 2016/Investor Education and Protection Fund
(Awareness and Protection of Investors) Rules, 2001,
£12.11 crores of unpaid/unclaimed dividends were
transferred during the financial year to the Investor
Education and Protection Fund.

Mergers and Acquisitions

There were no mergers/acquisitions during the year.

Particulars of Loan, Guarantee or Investments

Details of loans, guarantee or investments made by
your Company under Section 186 of the Companies Act,
2013, during financial year 2021-22 are appended as an
Annexure to this Integrated Annual Report.

Governance, Compliance and Business integrity

The Legalfunction of the Company continues to be avalued
business partner that provides solutions to protect your
Company and enable it to win in the volatile, uncertain,
complex and ambiguous environment. Through its focus on
creating ‘value with values’, the function provides strategic
business partnership in the areas including product claims,
mergers and acquisitions, legislative changes, combatting
unfair competition, business integrity and governance.

As the markets continue to be disrupted with newer
technologies and ever-evolving consumer preferences,
the need to have a framework around data security and
privacy is paramount. Your Company continues to ensure
it has an appropriate framework and safeguards for
data privacy of its stakeholders with enhanced legal and
security standards. The legal function of your Company
continues to embrace newer technologies to make the
function future ready to support the growth agenda
of the business.

Your Company is of the view that the menace of
counterfeits can be effectively addressed if enforcement
actions are supplemented with building awareness
amongst the consumers of tomorrow. Your Company
continued to engage with various stakeholders including
e-Commerce Channel Partners, Industry Bodies and
Regulators to curb the menace of counterfeiting on the
e-Commerce platforms.

Oneofthe key activities undertaken by your Companyinthis
direction is propagating intellectual property awareness,
particularly among school students. Your Company
believes it is important to educate students on intellectual
property and build awareness and understanding of the
subject so that students start respecting intellectual
property rights from ayoung age.

The Legal function of your Company works with leading
industryassociations, nationalandregionalregulatorsand
key opinion formers to develop a progressive regulatory
environmentin the best interest of all stakeholders.

Business Integrity

Our principles and values apply to all our employees
through our Code of Business Principles (Code) and Code
Policies. Our employees undertake mandatory annual
training on these Policies via online learning modules and
sign an annual Business Integrity Pledge. Our Business
Integrity governance framework includes clear processes
for dealing with Code breaches.

During the financial year, we closed 52 incidents across
all areas of our Code and Code Policies, with 21 confirmed
breaches. During the year, we terminated the employment
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of 7 employees as a consequence of such breaches.
The Code and Code Policies reflect our desire to fight
corruptionin allits forms. We are committed to eradicating
any practices or behaviours though our zero-tolerance
approach to such practices. The Code of Business
Principles is periodically refreshed and updated so that it
provides a current reflection of the way we do business at
Unilever. Our Code and Code Policies have been reviewed
to align them with the changes in the internal and the
external environment.

Our Responsible Sourcing Business Partner Policy help to
give us visibility of our third parties to ensure their business
principles are consistent with our own.

Corporate Governance

Maintaining high standards of Corporate Governance has
been fundamental to the business of your Company since
its inception. A separate report on Corporate Governance
is provided together with a Certificate from the Statutory
Auditors of the Company regarding compliance of
conditions of Corporate Governance as stipulated under
SEBI (Listing Obligations and Disclosure Requirements)
Regulations, 2015 (Listing Regulations). A Certificate
of the CEO and CFO of the Company in terms of Listing
Regulations, inter-alia, confirming the correctness of the
financial statements and cash flow statements, adequacy
of the internal control measures and reporting of matters
to the Audit Committee, is also annexed.

Pursuant to Section 92(3) read with Section 134(3)(a) of the
Act, the Annual Return as on 31st March, 2022 is available
on the Company’s website on https://www.hul.co.in/
investor-relations/annual-reports/.

Prevention of Sexual Harassment at Workplace

As per the requirement of the Sexual Harassment of
Women at Workplace (Prevention, Prohibition & Redressal)
Act, 2013 ('POSH Act’) and Rules made thereunder,
your Company has constituted Internal Committees
(IC). Your Company’s POSH Policy is now inclusive and
gender neutral, detailing the governance mechanisms
for prevention of sexual harassment issues relating to
employees across genders including employees who
identify themselves with LGBTQI+ community.

While maintaining the highest governance norms, the
Company has appointed external independent persons
who have prior experience in the areas of women
empowerment and prevention of sexual harassment,
as Chairpersons of each of the Internal Committees.
During the year, 2 complaints with allegations of sexual
harassment were received by the Company and they were
investigated and resolved as per the provisions of the

POSH Act. To build awareness in this area, the Company
has been conducting induction/refresher programmes in
the organisation on a continuous basis. During the year,
your Company organised offline training sessions on the
topics of Gender Sensitisation and Code Policies including
POSH for all office and factory based employees.

Related Party Transactions

In line with the requirements of the Companies Act,
2013 and amendment to the Listing Regulations, your
Company has formulated a revised ‘Policy on Related Party
Transactions’, which is also available on the Company’s
website at https://www.hul.co.in/investor-relations/
corporate-governance/. The Policy intends to ensure that
proper reporting, approval and disclosure processes are
in place for all transactions between the Company and
Related Parties.

All Related Party Transactions and subsequent material
modifications are placed before the Audit Committee
for review and approval. Prior omnibus approval is
obtained for Related Party Transactions on a quarterly
basis for transactions which are of repetitive nature and/
or entered in the Ordinary Course of Business and are at
Arm’s Length. All Related Party Transactions are subjected
to independent review by a reputed accounting firm to
establish compliance with the requirements of Related
Party Transactions under the Companies Act, 2013, and
Listing Regulations.

All Related Party Transactions entered during the
year were in Ordinary Course of the Business and
at Arm’s Length basis. No Material Related Party
Transactions, as per the materiality threshold adopted
by the Board of Directors, were entered during the
year by your Company. Accordingly, the disclosure
of Related Party Transactions as required under
Section 134(3)(h) of the Companies Act, 2013, in Form AOC-2
isnot applicable.

Board of Directors and Key Managerial Personnel

During the year, based on the recommendation of
Nomination and Remuneration Committee, the Board of
the Directors approved the appointment of Ms. Ashu Suyash
(DIN: 00494515) as an Additional Director - Independent
Director, of the Company, with effect from 12th November,
2021, which was subject to shareholders approval.

Securities Exchange Board of India vide Third Amendment
Regulations, 2021 read with the corrigendum to Listing
Regulations has stipulated the requirement of attaining
approval of shareholders by means of a special resolution,
for appointment of an Independent Director on the Board
of Directors either at the next general meeting or within a
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time period of three months from the date of appointment,
whichever is earlier, effective from 1st January, 2022. Even
though the requirement of obtaining shareholder approval
was effective only from 1st January, 2022, as part of good
Corporate Governance practice, the Company has received
approval of the Members of the Company by means of
SpecialResolutionthrough PostalBallot forappointment of
Ms. Ashu Suyash as an Independent Director of the
Company for a period of 5 (five) years with effect from
12th November, 2021 to 11th November, 2026.

The Board of Directors based on the recommendation of
the Nomination and Remuneration Committee appointed
Mr. Nitin Paranjpe (DIN: 00045204) as an Additional
Director - Non-Executive Director designated as Chairman
of the Company with effect from 31st March, 2022, subject
to approval of shareholders. Mr. Sanjiv Mehta will continue
as the Chief Executive Officer and Managing Director of the
Company with effect from 31st March, 2022. The Board of
Directors had expressed their deep sense of appreciation
and gratitude to Mr. Sanjiv Mehta for the immense
contribution made by him as Chairman of the Board and
the Company and the manner in which he had led the
Board and the Company.

Members at the 83rd Annual General Meeting of the
Company held on 30th June, 2017 had approved the
appointment of Mr. Dev Bajpai (DIN: 00050516), as
the Whole-time Director of the Company for a period
of five years with effect from 23rd January, 2017 till
22nd January, 2022. The Board of Directors had based on
the recommendation of Nomination and Remuneration
Committee and subject to approval of the Members,
approved the re-appointment of Mr. Dev Bajpai, as a
Whole-time Director and Company Secretary of the
Company for a further period of 5 years, with effect from
23rd January, 2022 to 22nd January, 2027.

The Company has received approval of the Members of
the Company on 16th April, 2022 through Postal Ballot
for appointment of Mr. Nitin Paranjpe as Non-Executive
Director and re-appointment of Mr. Dev Bajpai as a
Whole-time Director.

As per the provisions of the Act, the Independent Directors
are not liable to retire by rotation. The Independent
Directors of your Company have given the certificate
of independence to your Company stating that they
meet the criteria of independence as mentioned under
Section 149(6) of the Companies Act, 2013 and the Listing
Regulations. All other Directors, except the Managing
Director, will retire at the ensuing Annual General Meeting
and being eligible, offer themselves for re-election.

The details of training and familiarisation programme and
Annual Board Evaluation process for Directors have been
provided in the Corporate Governance Report. The policy
on Director’s appointment and remuneration including
criteria for determining qualifications, positive attributes,
independence of Director, and also remuneration for key
managerial personnel and other employees, forms part of
the Corporate Governance Report of this Annual Report.

During the year, five meetings of the Board of Directors
were held. The details of meetings held and Director’s
attendance are provided in the Corporate Governance
Report, which forms part of this Integrated Annual Report.

Management Committee

The day-to-day management of the Company is vested
with the Management Committee, which is subjected
to the overall supervision and control of the Board. The
Management Committee is headed by the Chief Executive
Officer and Managing Director, and has Functional/
Business Heads as its members.

During the year, the Board of Directors approved the
appointment of Mr. Srinandan Sundaram, Executive
Director, Customer Development as Executive Director,
Foods and Refreshment in succession of Mr. Sudhir Sitapati,
who had decided to pursue an external opportunity.

Further, the Board of Directors approved the appointment
of Mr. Kedar Lele as Executive Director, Customer
Development and a Member of Management Committee
replacing Mr. Srinandan Sundaram. Ms. Priya Nair,
currently, Executive Director Beauty & Personal Care
has been appointed Chief Marketing Officer, Beauty &
Wellbeing at Unilever. Accordingly, the Board of Directors
approved the appointment of Mr. Madhusudhan Rao as
Executive Director, Beauty & Personal Care and a Member
of Management Committee of the Company in succession
to Ms. Priya Nair.

Ms. Prabha Narasimhan, Executive Director, Home Care
decided to leave the Company to pursue an external
opportunity. The Board of Directors of the Company
approved the appointment of Mr. Deepak Subramanian
as Executive Director, Home Care and a Member of
Management Committee of the Company, in succession to
Ms. Prabha Narasimhan.

The Board places on record its appreciation for the
leadership and invaluable contribution made by Mr. Sudhir
Sitapati, Ms. Priya Nair and Ms. Prabha Narasimhan during
their tenure as Members of Management Committee
of the Company.
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and Management Discussion and Analysis

Auditors

M/s. B S R & Co. LLP, Chartered Accountants were
re-appointed as Statutory Auditors of your Company at
the Annual General Meeting held on 29th June, 2019, for
the second term of five consecutive years. The Auditors
have confirmed that they are not disqualified from being
re-appointed as Auditors of the Company.

The Report given by the Auditors on the financial statement
of the Company is part of this Integrated Annual Report.
There has been no qualification, reservation, adverse
remark or disclaimer given by the Auditors in their
Report. During the year under review, the Auditors had
not reported any matter under Section 143 (12) of the
Companies Act, 2013.

M/s. R A & Co., Cost Accountants carried out the cost audit
for applicable businesses during the year. The Board of
Directors has appointed M/s.RA & Co., Cost Accountants as
Cost Auditors for the financial year 2022-23.

The Board of Directors had appointed
M/s.S.N.Ananthasubramanian & Co., Company Secretaries
to conduct Secretarial Audit for the financial year 2021-22.

The Secretarial Audit Report forms part of this Integrated
Annual Report. The Secretarial Audit Report does not
contain any qualification, reservation or adverse remark.

Disclosure

The details in relation to Internal Financial Controls,
Director’'s Remuneration Policy and the composition of
Audit Committee, establishment of Vigil Mechanism
for raising concerns by Directors, employees, any other
persons including vendors, contractors, sub-contractors,
consultants, trainees, shareholders, former employees
or any other third parties, is provided in the Corporate
Governance Report forming part of this Integrated
Annual Report.

No significant or material orders were passed by the
Regulators or Courts or Tribunals which impacts the
Company’s going concern status and operations in future.

Compliance with Secretarial Standards

The Company has complied with all the applicable
provisions of Secretarial Standard on Meetings of Board of
Directors (SS-1), Revised Secretarial Standard on General
Meetings (SS-2), Secretarial Standard on Dividend (SS-3)
Secretarial Standard on Report of the Board of Directors
(SS-4) respectively issued by Institute of Company
Secretaries of India.

Stakeholder Engagement

Our multi-stakeholder model aims to respect the
interests of and be responsive towards all stakeholders.
Stakeholder engagement and partnership are essential
to grow your Company’s business and to reach the
ambitious targets set out in the Compass sustainability
commitments. The Code of Business Principles, which is
the statement of values and represents the standard of
conduct for everyone associated with your Company,
and the Code Policies guide how we interact with our
partners, suppliers, customers, employees, shareholders,
Government, Non-Governmental Organisations (NGOs),
trade associations and industry bodies. Through the
underlying standards set in Code and Code Policies,
your Company is committed to transparency, honesty,
integrity and openness in all its engagements with the
various stakeholders. Details on stakeholder engagement
is provided in the Business Responsibility Report on
pages 72 to 85.

Outlook

Our overarching goal remains the delivery of 4G growth -
that is, growth which is consistent, competitive, profitable
and responsible. In the backdrop of a challenging
operating environment in this fiscal, we dynamically
managed our business to deliver strong bottomline
performance whilst growing our consumer franchise and
made significant progress on our strategic priorities.

We will continue to take this approach in financial year
2022-23 where operating environment is expected to
remain challenging with further input cost inflation
and soft FMCG market growth. Our strategic clarity, the
strength of our brands, our execution prowess, agility and
adaptability will continue to hold us in good stead. We
remain confident of outpacing FMCG market growth and
maintaining margins at healthy levels.

Notwithstanding these near-term challenges, Indian
FMCG sector offers significant potential for growth. In the
mid-long term, we will continue to create value for all our
stakeholders by growing ahead of the market, delivering
modest margin expansion and through disciplined
use of capital.

Responsibility Statement
The Directors confirm that:

+ Inthepreparationofthe AnnualAccounts, the applicable
accounting standards have been followed and that no
material departures have been made from the same;

+ They have selected such accounting policies and
applied them consistently and made judgements and
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estimates that are reasonable and prudent, so as to give
atrue and fair view of the state of affairs of the Company
at the end of the financial year and of the profits of the
Company for that period;

+ They have taken proper and sufficient care for the
maintenance of adequate accounting records in
accordance with the provisions of the Companies Act,
2013, for safeguarding the assets of the Company and for
preventing and detecting fraud and other irregularities;

« They have prepared the annual accounts on a
going concern basis;

« They have laid down internal financial controls for
the Company and such internal financial controls are
adequate and operating effectively; and

« They have devised proper systems to ensure compliance
with the provisions of all applicable laws and such
systems are adequate and operating effectively

Appreciations and Acknowledgments

Your Directors place on record their deep appreciation
to all employees for their hard work, dedication and
commitment. The enthusiasm and unstinting efforts of
the employees have enabled the Company to remain an
industry leader.

Your Directors would also like to acknowledge the excellent
contribution by Unilever to your Company in providing
the latest innovations, technological improvements and
marketing inputs across almost all categories in which

it operates. This has enabled the Company to provide
higher levels of consumer delight through continuous
improvement in existing products, and introduction
of new products.

The Board places on record its appreciation for the support
and co-operation your Company has been receiving from
its suppliers, distributors, retailers, business partners
and others associated with it as its trading partners. Your
Company looks upon them as partners in its progress and
has shared with them the rewards of growth. It will be your
Company’s endeavour to build and nurture strong links
with the trade based on mutuality of benefits, respect
for and co-operation with each other, consistent with
consumer interests.

The Directors regret the loss of lives and are deeply
grateful,share theirimmense respect for every person who
risked their life and safety to fight this pandemic.

Your Directors also take this opportunity to thank all
Shareholders, Business Partners, Government and
Regulatory Authorities and Stock Exchanges, for their
continued support.

On behalf of the Board

Nitin Paranjpe
Chairman

Mumbai, 27th April, 2022 (DIN: 00045204)
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Annexure to the Report of Board of Directors

Statement of Disclosure of Remuneration under Section 197(12) of the Companies
Act, 2013 and Rule 5(1) of the Companies (Appointment and Remuneration of
Managerial Personnel) Rules, 2014

i. Ratio of the remuneration of each Executive Director to the median remuneration of the Employees of the Company
for the financial year 2021-22, the percentage increase in remuneration of Chief Executive Officer, Chief Financial
Officer and other Executive Director(s) and Company Secretary during the financial year 2021-22.

Ratio of remuneration of

each Director to median Percentage increase

. Name of Director(s)/KMP Designation remuneration of Employees in Remuneration
1 Sanjiv Mehta Chief Executive Officer and Managing Director 179.61
2 Ritesh Tiwari Executive Director, Finance & IT 53.07
and Chief Financial Officer .
— Refer note iv.
3  DevBagjpai Executive Director, Legal & Corporate Affairs 65.54
and Company Secretary
4 Wilhelmus Uijen Executive Director, Supply Chain 93.66
i

The percentage increase in the median remuneration of Employees for the financial year was 3.3%.
iii. The Company has 8,480" permanent Employees on the rolls of Company as on 31st March, 2022.

iv. Average increase made in the salaries of Employees other than the managerial personnel in the financial year
was ~8%. In a post pandemic world, the work force dynamics and employee preferences are changing rapidly
with companies facing a very competitive talent market. HUL has taken proactive reward and career related
measures to ensure our talent feels valued and maintain our competitiveness. The Board of Directors based on
the recommendation of the Nomination and Remuneration Committee, has provided an increase of 8% in salary
and allowances for Mr. Ritesh Tiwari and Mr. Dev Bajpai which shall be effective from 1st June, 2022. The increase in
remuneration for Mr. Sanjiv Mehta and Mr. Wilhelmus Uijen will be placed before the Nomination and Remuneration
Committee in due course for its consideration.

v. ltis hereby affirmed that the remuneration paid during the year is as per the Remuneration Policy of the Company.
Note:

a) The Independent Directors of the Company are entitled to sitting fees and commission as per the statutory
provisions and the limits approved by the Members. The remuneration of Non-Executive Directors, details of which
are provided in the Corporate Governance Report, is in accordance with the Differential Remuneration Policy, as
detailed in the said Report. The ratio of remuneration and percentage increase of remuneration for Non-Executive
Directors are therefore not considered for the purpose above.

b) Percentage increase in remuneration indicates annual target total compensation increases, as approved by the
Nomination and Remuneration Committee of the Company during the financial year2021-22.

c) Employeesforthe purpose above include allemployees excluding employees governed under collective bargaining.

On behalf of the Board
Nitin Paranjpe
Chairman

Mumbai, 27th April, 2022 (DIN: 00045204)

*Includes employees working for Hindustan Unilever Limited, its subsidiaries and group companies.
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Annexure to the Report of Board of Directors

Particulars of Loans, Guarantees or Investments

Details of loans, guarantee or investments made by your Company under Section 186 of the Companies Act, 2013, during
the financial year 2021-22 are given below:

Amount outstanding as at 31st March, 2022

(X crores)

Loans given 436

Guarantee given -

Investments made 4,122

Loan, Guarantee and Investments made during the financial year 2021-22

Purpose for which
the guarantee
Particulars of

loan, guarantee

and investments

and investments
are proposed to
be utilised

Amount

Name of Entity Relation (% crores)

Lakme Lever Private Limited Subsidiary Loan Business purpose
Unilever India Exports Limited Subsidiary 398 Loan Business purpose
Rudraksh Detergent and Chemicals Private Limited - 4 Loan Business purpose
Unilever India Limited Subsidiary 300 Investments Business purpose
Mutual Funds+T-bills* - 827 Investments Cash Management

# For details refer to Note 6 of Notes to the standalone financial statements

On behalf of the Board

Nitin Paranjpe
Chairman
Mumbai, 27th April, 2022 (DIN: 00045204)
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Annexure to the Report of Board of Directors

Annual Report on Corporate Social Responsibility (CSR) Activities
(Pursuant to the Companies (Corporate Social Responsibility) Rules, 2014)

BRIEF OUTLINE ON CSR POLICY OF THE
COMPANY, INCLUDING OVERVIEW OF PROJECTS/
PROGRAMMES UNDERTAKEN:

A belief that sustainable business drives superior
performance lies at the heart of our work at Hindustan
Unilever Limited. We seek to deliver long-term
sustainable growth while driving change on urgent
issues like climate and nature, social inequality, and
health and wellbeing. We need to bridge the divide to
a fairer, more socially inclusive world. A world where
we all live with, rather than at the expense of, nature
and the environment.

Our Compass, which is our sustainable business
strategy, was set out to help us deliver superior
performance, drive sustainable and responsible
growth. It lays the pathway for us to realise our vision
of being the leader in sustainable business. Giving
focus to the Compass are time-bound multi-year
priorities that cover the full spectrum of our business
and wider ecosystem.

Our Compass strategy is a comprehensive and
ambitious set of commitments that will help us to:
« Improve the health of the planet;

« Improve people’s health, confidence and wellbeing;
and

« Contribute to afairer, more socially inclusive world.

For more details on sustainable business strategy
https://www.hul.co.in/planet-and-society/.

OurCSRisnotlimitedtophilanthropy, butencompasses
holistic community development, institution-building
and sustainability-related initiatives. Our CSR Policy
aims to provide a dedicated approach to community
development in the areas of water conservation,
health and hygiene, skill development, education,
social advancement, gender equality, empowerment
of women, ensuring environmental sustainability and
rural development projects.

The CSR Policy of the Company, as approved by the
Board of Directors, is available on the Company’s
website at https://www.hul.co.in/investor-relations/
corporate-social-responsibility/.

A brief overview of your Company’s CSR projects
are given below. The activities undertaken by the
Company are not expected to lead to any additional
surplus beyond what would have accrued to the
Company in the course of normal operations.

This report is divided into two parts - Section A
provides details of the initiatives that are covered
underthe Schedule VIl of the Companies Act, 2013 (‘the
Act’) and are considered for the purpose of computing
prescribed CSR spends. Funds earmarked for certain
projects that could not be utilised in the financial year
2021-22, have been classified as ‘Ongoing Projects’ as
per Section 135(6) of the Act, due to the second wave
of Covid-19. The details of which have been provided
at point no. 8(b) of this Report.

Section B of this Report deals with initiatives that are
for societal good but are not included for the purpose
of computing CSR spends.

SECTION A:

Covid-19 Relief Work

The Covid-19 pandemic has been one of the biggest
challenges faced by the world in recent times. As a
Company driven by purpose, your Company stands
united with India. After announcing our commitment
of 2100 crores to help the nation fight Covid-19 during
the first wave, significant work has been carried
out by our teams to help combat the situation. As a
responsible Company, we continued with our efforts
in the second and third wave to ensure that we
overcome this global health crisis together.

Medical & Health Support

Taking learnings from 2020, your Company
collaborated with medical institutions and
Government(s) to strengthen health infrastructure in
Covid-19 hotspots.

In response to the severe shortage of medical
oxygen and to reduce the pressure on healthcare
infrastructure, we airlifted over 5,500 oxygen
concentrators from across the world. Under
Mission HO,PE, these were made available in the
most impacted areas in the country. We initiated
a partnership through which we delivered oxygen
concentrators to Covid-19 patients at home through a
borrow-use-return model.

Furthermore, in 2021, HUL donated around
50 ventilators to address the severe strain on medical
facilities in certain areas. To support communities
around some of our manufacturing locations, the
Company partnered the local administration in
establishingisolation facilities or Covid-19 care wards.

Your Company endeavoured to facilitate and cover
the cost of vaccination for the extended value chain
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including employees, dependents, field force,
distributors, Shakti Ammas and service providers.
Your Company amplified awareness to reduce
vaccine hesitancy.

Creating public awareness

To drive awareness on Covid-19 prevention in
communities, your Company and the Federation of
Indian Chambers of Commerce and Industry (FICCI)
partnered for a new public service campaign called
‘It's In Your Hands'. The campaign made a humble
appeal to people of the country, asking them to play
their part in fighting the virus by practising proper
hygiene, wearing a mask in the right way, maintaining
social distancing, getting vaccinated and washing
hands with any soap.

Water Conservation Programme:

Hindustan Unilever Foundation (HUF) is a not-for-
profit company that was set up in 2010 to support
and amplify scalable solutions that can help address
India’s water challenges - specifically for rural
communities that intersect with agriculture. HUF
established its ‘Water for Public Good’ programme
anchored in the belief that water is for common good
and must be governed by citizen communities. The
aim was to catalyse effective solutions to India’s water
challenges involving the Government, communities,
experts, and mission-based organisations. Across
diverse river basins and hydrogeological zones, three
core pillars define HUF's work with rural communities:

« Know more: Build water numeracy to help quantify
availability, budget and allocate water use

+ Save more: Promote scientific citizen-led water
conservation and governance efforts

« Use less: Drive behaviour change for responsible
water use in agriculture.

Thefoundation partners with non-profit organisations
in water-stressed regions across the country to
support rural communities with water conservation
solutions and promotes the adoption of water-saving,
regenerative agricultural practices amongst farmers.

The project has delivered a cumulative and collective
water potential of over 1.9 trillion litres through
improved supply and demand water management,
over 1.3 million tonnes of additional agricultural and
biomass production, and over 60 million person-days
of employment due to project interventions”. To

* Independently assured

1118

underscore the importance of the water potential
created by HUF; one billion litres of water can meet
the drinking water needs of over 8 lakhs adults for
an entire year.

In 2021-22, HUF's programmes reached
over 10,000 villages in 8 States and 2 Union Territories.

Key highlights under HUF's three strategic programme
pillarsin 2021-22 are:

« Know More (Water Numeracy): In Odisha, frontline
workers who were part of Odisha Livelihood
Mission were equipped with digital watershed
planning tools and online training content to help
deliver appropriate water conservation structures
in five districts.

- Save More (Citizen-led scientific water
conservation): HUF supported a consortium of
NGOs on a river rejuvenation programme under
the National Rural Employment Guarantee Scheme
(MGNREGS) in West Bengal. Water conservation
structures were established across 2,000 micro-
watersheds covering nearly 7,000 villages.

- Use Less (Behaviour change in water use): Several
HUF programmes engage a cadre of community-
based rural professionals to transform water and
input usage among farmers in major cropping
systems like paddy in Punjab and sugarcane in
eastern Uttar Pradesh. The foundation has also
initiated a district transformation programme
in the Marathwada region of Maharashtra to
improve water security and the wellbeing of
women farmers in the drought-prone region by
promoting a regenerative farming model across
the Osmanabad district.

As part of HUF's Covid-19 response support, the
foundation piloted an initiative to help over 23,000
vulnerable families unlock Government benefits in
Balrampur, Uttar Pradesh. This pilot helps families
apply for Government schemes and was implemented
to facilitate economic and food security for
farming households.

‘Swachh Aadat, Swachh Bharat’ (SASB):
Suvidha - Community Hygiene Centres

The Community Hygiene Centre - ‘Suvidha' is a first-
of-its-kind urban water, hygiene and sanitation
community centre, that was first set up at Ghatkopar,
one of the largest slums in Mumbai. During the
year, your Company launched its biggest Suvidha
centre in Dharavi, Mumbai. This is one of the largest
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community toilets in India. Your Company has seven
Suvidha centres in Mumbai in partnership with HSBC
to give people access to clean water, sanitation and
laundry facilities.

« Over 2 lakhs* people have access to safe sanitation
through this public private partnership

« The centres cumulatively save over 35 million* litres
of water every year through rainwater harvesting
and wastewater treatment at the centres.

+ 90%users**find Suvidhaeasyto accessandinclusive

+ 99% users** report that the toilets are clean and
hygienic on alldays

+ Therehasbeen 1.4times**reductionintheincidence
of diarrhoea amongst Suvidha users

+ Suvidha centres have also had a significantly
positive psychological impact, with 7 in 10 Suvidha
users** reporting that using Suvidha has improved
their self-esteem.

Inspired by the success of the first seven Suvidha
centres, your Company, the Municipal Corporation
of Greater Mumbai (MCGM), and HSBC along with
other partners have also signed a Memorandum of
Understanding announcing 10 more Suvidha centres
for the city. These 10 locations have been identified
in collaboration with the MCGM basis the needs of
the communities.

Swachh Aadat Curriculum

Swachh Aadat Swachh Bharat (SASB) programme is
in line with the Government of India’s Swachh Bharat
Abhiyan (‘Clean India Mission’) and continued to
promote good health and hygiene practices.

Your Company created the Swachh Aadat Curriculum
that teaches children in classes 1-5 the importance of
adopting three clean habits of washing hands with
soap, safe drinking water practices and using clean
toilets over a 21-day period.

The textbook version of the curriculum was rolled out
in Government schoolsin Bihar, Gujarat, Maharashtra,
Uttarakhand and Haryana.

In the absence of in-school learning during the
pandemic, your Company launched a digital
curriculum that was piloted in Chhattisgarh,
Maharashtra and Delhi teaching primary school
students the importance of hygiene in these
unprecedented times in a fun and interesting manner.

* Based on estimations for all seven Suvidha centers
** Impact study of Suvidha Centres, RTI & Ipsos Kantar, 2021
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Annual Report on Corporate Social Responsibility (CSR) Activities

Project Shakti

Project Shakti is your Company’s initiative that aims
to financially empower and provide livelihood
opportunities to women in rural India.

The Company has always believed that:

(1) For the country to grow, people living in its
villages have to be empowered with livelihood
skills and opportunities;

(2) Women in the villages have to be empowered if
the households have to progress in villages.

Keeping this in mind, your Company had launched
the Shakti programme. The Shakti Entrepreneurs
are given training for familiarisation with your
Company's products and basic tenets of distribution
management. Your Company has a team of Rural
Sales Promoters (RSPs) who coach and help Shakti
Entrepreneurs in managing their business. Across
18 States, Project Shakti has over 1.6 lakhs Shakti
Entrepreneurs whom we call ‘Shakti Ammas’. This
programme has helped ‘Shakti Ammas’ become
self-confident, improve their self-esteem and
learn communication skills. Most importantly,
our interventions have helped in building and
fostering an entrepreneurial mindset amongst
Shakti Entrepreneurs.

The RSPs train Shakti entrepreneurs in sales and
administrative skills, including order taking and book
keeping. The training imparted to the ‘Shakti Ammas’
results in promotion of education and employment
enhancing vocational skills, livelihood enhancement
and empowerment of women. These training
activities are permitted under Schedule VII of the
Companies Act and are treated as part of CSR spends
by the Company.

We are now working towards equipping the Shakti
Entrepreneurs with future-fit skills. We are also
conducting sessions on nutrition awareness and
waste-recycling. We believe that these training
sessions will help our Shakti Entrepreneurs in driving
social change in their communities.

Prabhat

Prabhat is the community development initiative of
your Company that aims to create sustainable and
inclusive communities. It contributes to a fairer, more
socially and environmentally inclusive world, while
using HUL's scale for good. In the last eight years, the
initiative has positively benefitted over seven million
lives across 21 states and two union territories.
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The key pillars of Prabhat include:
Economic empowerment

Through Prabhat’s 17 livelihood centres, women
and youth are trained on vocational skills and
entrepreneurship development, making them future-
fit. Training is provided in areas like graphic designing,
cloud computing, para-pharmacist, para-vet, IT,
electrical, plumbing, solar technician, tailoring,
beauty and more. Inclusivity is built by involving
people with disabilities, transgenders, sex workers,
widows and other vulnerable communities. Over
95,000 people have been imparted skill development
and training in the farm and non-farm sectors,
while 50,000 people have secured employment. Our
farm-based value chain related entrepreneurship
programmes such as ‘Project Mooo’ have helped dairy
farmers improve milk yield and productivity through
digital inclusion. The other value chains include crops
like maize, pulses and other vegetables.

Health and nutrition

Aligning with the National Nutrition Mission,
Prabhat’'s ‘Poshan Saathi’ programme focuses on
improving the health and nutritional status of women
of reproductive age, pregnant and lactating women
and adolescent girls as well as children under the
age of five years. In 2021, the programme was live
in six locations, benefitting more than four lakhs
women and children.

To provide access to affordable and quality health
care, Prabhat Telemedicine Centres and Prabhat
Swasthya Seva have been started in 10 locations.
The services include doctor consultations on phone
and equipment for home-healthcare like pulse
oximeters, medicines and oxygen concentrators. Free
bi-monthly health camps were also conducted in
co-ordination with the Public Health Centres (PHCs),
to help and support the holistic health and wellbeing
of communities.

Environmental sustainability

Through Prabhat, your Company is making a positive
impact on the environment and building resilience
in communities. Plastic is regularly collected and
recycled into value-added products and wet waste
is converted into biogas for street lighting. Water for
agriculture is conserved by engaging with farmers
both on the supply and demand side while improving
its overall governance as aresource.

Vi.

Vii.

Education

Through Prabhat, your Company supports the
renovation of infrastructure in aanganwadis across
locations. Aanganwadis provide basic health care
along with nutrition education and supplementation
as well as pre-school activities.

Humanitarian relief

Through Prabhat, your Company distributed hygiene
kits as part of Covid-19 relief work, benefitting
more than 1.2 million people in 2021. Prabhat also
created awareness on Covid-19 across villages and
created employment opportunities for women by
stitching face masks and cloth bags. During the
Chiplun floods in Maharashtra, your Company made
essentials like grocery kits, drinking water and other
hygiene-related items available to the flood-hit
communities immediately.

Asha Daan

Asha Daan is a home in Mumbai for abandoned and
differently-abled children, HIV-positive patients and
destitute people. Since the inception of Asha Daan
in 1976, your Company has been looking after the
maintenance and upkeep of the premises. At any
time, there are over 350 - 400 inmates at Asha Daan.
The project for the re-development of Asha Daan
has been planned and all the necessary statutory
approvals have been obtained. The first phase of the
re-development project has been initiated and it is
expected that this phase shall be completed within
the next 2-3 years.

Nutrition

The importance of nutrition and awareness on a
balanced diet were the key focus areas and your
Company improved accessibility to nutritious meals
by providing mid-day-meals to school students and
supplementary food to out-of-school children.

Owing to the pandemic, schools remained closed
for most days of the year. A contingent plan was
developed, and dry ration was distributed to target
beneficiaries. Over 1.85 lakh kits containing staples,
pulses, cooking oil and spices were distributed to
children including their families.

A new programme was launched to increase
awareness on the importance of nutrition amongst
cancer patients in convalescence. Monthly
awareness workshops were conducted with mothers
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viii.

and caretakers of cancer patients, on nutrition
and different foods that can be given to them to
speed up their recovery. Additionally, nutrition kits
were provided to 800 cancer patients undergoing
treatment to help them with good nutrition.

As co-founders, your Company and the ‘Power
of Nutrition’ have initiated a behaviour change
programme for hygiene and nutrition using
mobile technology to reach women in Gujarat. The
partnership features a unique mix of a voice-based
mobile service and an on-ground arm that delivers
critical nutrition and hygiene information to mothers
of children aged 0-5 years living in rural parts of India.
The partnership is in alignment with the Government
of India’s initiative, Poshan Abhiyan, to address
undernutrition in the country.

Plastic Waste Management - Behaviour
Change & Upliftment of Safai Saathis

Your Company made clear commitments to make
100% of its plastic packaging reusable, recyclable or
compostable by 2025. In 2021, your Company became
plastic neutral four years ahead of its target.

HUL also aims to improve the lives of waste pickers
(Safai Saathis) through project ‘Utthaan’ (Upliftment)
in partnership with United Nations Development
Programme (UNDP) India. The initiative will impact
3,000 waste pickers and their families in Mumbai
and Delhi with better access to Government social
protection schemes covering food, health, safety,
security and financialinclusion.

Your Company has launched the ‘Bin Boy’ campaign
thataimstoinspireindividualstosegregate household
waste at source and ensure that waste stays out of
the environment and in the circular economy. The
campaign through its child protagonist ‘Appu’, aims
to drive behaviour change among citizens and urge
them to segregate waste at homes and residential
societies. Through an engaging narrative and
thought-provoking dialogue, the campaign draws
attention to the seriousness of mixed waste disposal
and need for immediate action. The campaign was
broadcast on major television channels and through
digital and social media as well.

To advocate and create awareness in the area of
waste management, your Company has partnered
with Xynteo India Private Limited. Your Company

Xi.

has developed a curriculum called ‘Waste No
More’ to create awareness and drive behaviour
change on waste segregation and recycling among
school children. The programme has reached out to
more than three lakhs students. Your Company in
partnership with State Bank of India (SBI) and MCGM
have set up a Dry Waste Collection and Segregation
Centre in Mumbai. In the next couple of years four
more centres are expected to be opened in the cities
of Mumbai and Aurangabad, in Maharashtra.

To know more about your Company’s plastic waste
management initiatives, please visit https://www.hul.
co.in/planet-and-society/.

Ankur

Ankur was set up in 1993 as a centre for special
education for children with disabilities at Doom
Dooma in Assam. Ankur has provided free special
educational, vocational, and rehabilitative training to
over 350 physically and mentally challenged children
from underprivileged background.

Sanjeevani

Your Company runs a free mobile medical service
camp ‘Sanjeevani’ for the local community near
Doom Dooma factory in Assam. There are two mobile
vans dedicated to the project. Each vehicle has one
male and one female doctor, two nurses, a medical
attendant and a driver. The vans are equipped with
basic kits such as diagnostic kit, blood pressure
measuring unit, medicines and a mobile stretcher.
Over 6,000 camps have been organised in villages so
far. More than 3.5 lakhs patients have been treated
through these service camps since its inception.

Development and maintenance of public
areas and contribution to Technology Business
Incubator

Your Company contributed to the area of maintenance
and development of road central medians and
protection of flora and fauna of the public areas near
the Company’s Head Office, its Regional Offices and
Factory locations along with contribution to Non-
Academic Technopark Technology Business Incubator
(TBI) not located within an academic Institution but
approved and supported by Department of Science
and Technology, Government of India.
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SECTIONB
Improve people’s health, confidence and wellbeing:

i.

Handwashing Behaviour Change Programme

Your Company’s Lifebuoy handwashing behaviour
change initiative helps in promoting the benefits of
handwashing with soap at key times during the day
and encouraging people to adopt and sustain good
handwashing behaviour.

In 2020, Lifebuoy, launched the award-winning ‘H for
Handwashing’ campaign with the Delhi Government. In
2021, the Ministry of Education endorsed the campaign
and issued a letter to departments of education
across states. The Government of Haryana, Himachal
Pradesh and Punjab have participated by conducting
handwashing workshops in schools as a part of their
back-to-school activities. Lifebuoy launched its first-
ever children’s ‘Alphabet Book’, authored by Ruskin
Bond. This book is being used as a learning resource
across Government and Government-aided schools in
Haryana, Himachal Pradesh and Punjab.

From 2010 to 2021, your Company has reached
out to over 74 million people in India through the
handwashing behaviour change initiatives. Your
Company has been driving handwashing behaviour
change programmes in partnership with Global
Alliance for Vaccine Initiative (GAVI) and NGO partners
in Uttar Pradesh, Jharkhand, Orissa, Madhya Pradesh
and Maharashtra. Through the programmes, the
practice of using soap at critical occasions, awareness
and knowledge of 'how visibly clean is not clean’
is spread across communities, thereby protecting
people from infections.

Wellbeing and Nutrition Initiatives

Your Company’'s ‘Future Foods’ ambition
demonstrates our commitment to being a force
for good. Your Company is continuously working
to improve its products to help people transition
towards healthier diets. Your Company’s aim is
to help people make the transition to healthier eating
by providing positive nutrition. Foods that deliver
positive nutrition are defined as products containing
impactful amounts of vegetables, fruits, proteins,
fibre, unsaturated fatty acids or micronutrients such
as vitamins, zinc, iron and iodine. Your Company has
committed to double the number of products sold
that deliver positive nutrition by 2025.

Domex Disinfect for Safety Initiative

Domex, your Company’s Home and Hygiene brand,
expanded its product offering to professional spaces and
businesses as we gradually unlock from the pandemic.
Product donations to key institutions like municipal
corporations, hospitals and schools were made toimprove
the overall hygiene standards. Domex also worked with
the MCGM to disinfect public spaces identified by the civic
bodies in respective wards in Mumbai. Around 2 lakhs
Domex disinfectant products were donated towards
various disinfection drive initiatives.

Improve the health of the planet:

Reducing GHG, Waste, Water in Manufacturing

In 2021, your Company eliminated the usage of
coal as fuel in all manufacturing sites with the
help of various infrastructure improvements and
interventions. CO, emissions were reduced by 94%" in
per tonne of our production. Water usage (cubic meter
per tonne of production) was reduced by 47%** in our
manufacturing operations. Total waste generated
from the factories reduced by 54%**.

In 2021, your Company collected and disposed over
1.16 lakh tonnes of plastic waste. Your Company
maintained the status of ‘zero non-hazardous waste
to landfill’ in all its factories and offices. 100% of the
non-hazardous waste generated in our factories
was recycled or reused or sent for energy recovery in
environment friendly ways.

Sustainable Sourcing

In 2021, 93% of tomatoes used in Kissan ketchup
continued to be sourced sustainably. Similarly, over
68% of tea procured was sourced sustainably. By
the end of 2021, 100% of the chicory was sourced
sustainably as all the chicory farmers supplying to
HUL were covered under the Unilever Sustainable
Agriculture Code providing farmers knowledge and
expertise in sustainable agriculture practices.

Contribute to afairer, more socially inclusive world:

i.

Glow & Lovely Careers

Glow & Lovely Careers is a programme designed
to help women create an identity for themselves
by providing them career guidance, skill-based
courses and information on job opportunities. The
platform addresses multiple skilling barriers that
girls and women in India face including limited

* compared to 2008 baseline
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access to transportation, lack of parental permission,
high cost of courses and very few quality local
institutes. The Glow & Lovely Careers website offers
skill based courses in partnership with well-known
edtech companies like edX, English Edge, Hello
English, start-ups such as www.testbook.com and
www.idreamcareer.com, and internship opportunities
through online training partner Internshala. The Glow
& Lovely Careers community on ‘Sheroes’ application
provides the opportunity to share and learn from
like-minded women, interact with experts, and
discover career growth opportunities. Over 1.6 million
users have registered under the programme till the
end of 2021. The programme has facilitated over 5
lakhs course enrolments and supported over 4 lakhs
users in accessing relevant Career Guidance.

Kwality Wall's Vending Operations

Our Kwality Wall’'s mobile vending initiative,
‘I ' am Wall’'s’, has provided entrepreneurship
opportunities to around 11,500 people and around
250 differently-abled persons across India (based
on internal records). This programme has helped
vendors become self-sufficient micro-entrepreneurs

COMPOSITION OF CSR COMMITTEE:

selling ice creams on the move, helping us reach more
consumers on the street. It equips people with skills
such as sales, customer service and problem-solving
and provides many young people with work
experience as they step into the job market.

Your Company’s work over the last several years has
touched a large number of people in India. To scale
up your Company’s initiatives, partnerships are
crucial. Your Company is working in partnership with
Government(s), NGOs, suppliers and others to help
forge alliances and address big societal challenges.

The above is a brief overview of the CSR projects
undertaken by your Company and the work your
Company does under the Compass strategy.

Your Company has shared further progress on the
sustainability initiatives and partnerships in the
Business Responsibility Report in line with the key
principles enunciated in the ‘National Guidelines
on Responsible Business Conduct’ (NGBRCs). The
Business Responsibility Report forms a part of this
Integrated Annual Report.

Name of the Members Category of Directorship Attendance

O. P. Bhatt - Chairperson
Sanjiv Misra - Member
Kalpana Morparia - Member
Leo Puri - Member*

Sanjiv Mehta - Member
Ritesh Tiwari - Member#
Srinivas Phatak - Member*

Independent Director 2/2
Independent Director 2/2
Independent Director 2/2
Independent Director 1/1
Executive Director 2/2
Executive Director 1/1
Executive Director 1/1

*Mr. Leo Puri was appointed as a member of the Committee w.e.f. 1st May, 2021

#Mr. Ritesh Tiwari was appointed as a Member of the Committee w.e.f 1st May, 2021 replacing Mr. Srinivas Phatak.

The web-link where Composition of CSR committee, CSR Policy and CSR projects approved by
the Board are disclosed on the website of the Company.

The web-link is as follows:

https://www.hul.co.in/investor-relations/corporate-social-responsibility/
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4. Details of Impact assessment of CSR projects carried out in pursuance of sub-rule (3) of rule
8 of the Companies (Corporate Social responsibility Policy) Rules, 2014.

Reports pertaining to Impact Assessment carried out for Water Conservation Projects and Project Suvidha are
available on the website at https://www.hul.co.in/investor-relations/corporate-social-responsibility/.

A brief outline of the aforesaid Impact Assessment is given herein below:

Water Conservation Projects’ - HUF's programmes work at the intersection of water and agriculture. The
programmes implemented in partnerships with credible NGOs impact rural communities across 8 states and 2 union
territories that represent India’s varied ground water and rainfall conditions. The impact assessment covered the
variables resulting in the outcomes generated on key programme indicators. The review of impact indicators for the
period of 1st April 2020 to 31st March 2021 substantiated the following outcomes from HUF programmes through its
Programme Implementation Agencies:

« 36,000 - water conservation structures created
« 26,000 hectares - area covered under plantations
- Over 10,000 villages - benefiting from programmes

« 4,00,000 - farmers benefitting from programmes

Project Suvidha - Addressing the needs of an ever-growing population amidst rapid urbanisation, and accelerating
progress on the Sustainable Development Goals, Hindustan Unilever Limited set up the Suvidha (Convenience)
centrein 2016 in close consultation with the Municipal Corporation of Greater Mumbai. Currently, there are 7 Suvidha
centers in operation. Co-funded by HSBC India, Suvidha is a unique community hygiene centre that provides access
to quality sanitation services to the urban poor. Inclusive by design, the centre provides safe, private, hygienic, and
odour-free toilet facilities for women, men, children and people with disabilities. The centre also gives users access
to handwashing stations, clean drinking water and subsidised laundromat services. The centers are supported by
United Way Mumbai and Pratha Samajik Sanstha. Impact of Suvidha Centers in Mumbai:

« Morethan 2,00,000 men, women, and children have access to clean sanitation facilities
» 9in 10 users find Suvidha centers easy to access and inclusive
« 7in10users have agreed that using a Suvidha center has improved their self esteem

« Cumulatively 35 million litres of water saved every year

* Figures are rounded off to the nearest thousand.

67



Hindustan Unilever Limited | Integrated Annual Report 2021-22

Annual Report on Corporate Social Responsibility (CSR) Activities

5. Details ofthe amount available for set off in pursuance of sub-rule (3) of rule 7 of the Companies
(Corporate Social responsibility Policy) Rules, 2014 and amount required for set off for the
financial year, if any

SL. Amount available for set-off from preceding Amount required to be set-off for the
No. Financial Year financial years (in %) financial year, if any (in )

Not Applicable
® in crores)
6. Average net profit of the Company as per Section 135(5) 9,221.44
7. a) Two percent of average net profit of the Company as per Section 135(5): 184.43
b) Surplus arising out of the CSR projects or programmes or activities of the previous financial years Nil
c) Amountrequired to be set off for the financial year, if any Nil
d) Total CSR obligation for the financial year (7a+7b-7c) 184.43

8. (a) CSRamount spent or unspent for the financial year:

® in croress)

Amount transferred to any fund specified under Schedule Vil as
per second proviso to Section 135(5)

Total Amount transferred to Unspent CSR
Account as per Section 135(6)

Total Amount
Spent for the
financialyear Amount Date of transfer

157.58 28.15 14th April, 2022 - - -

Name of the Fund Amount Date of transfer

(b) Details of CSR amount spent against ongoing projects for the financial year:

3) (5) [©)] 11
Item Amount Mode of Implementa-
from the Location of the trans- tion - Through Imple-
list of project Amount ferred to menting Agency
activities spent Unspent
[ Amount inthe CSRAc- | Modeof
Schedule allocated current count for Imple-
Vil to forthe finan- J the project men-
the Act project [ cialyear J as per Sec- tation CSR Reg-
Name of the (Refer Project ®in (in J tion 135(6) - Direct istration
Project Note 1) duration crores)** crores) | Rincrores) (Yes/No) number
1. Project Prabhat (i) & (x) Pan - 3years 16.21 14.25 1.96 Both
India
2. Water (iv) No Pan - 3 Years 21.07% 9.88% 11.19 No Hindustan CSR00001805
Conservation India Unilever
Projects Foundation
(HUR)
- Refer
Note 2
3. Suvidha (i) to (iv) Yes Maha- Mumbai 3Years 15.00 - 15.00 No United Way CSR00000762
Sanitation rash- of Mumbai
Facility tra
Total 52.28 2413 28.15

**Represents budget for the financial year 2021-22

*Excluding amount of ¥ 0.68 lakh pertaining to administrative overheads
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(c) Details of CSR amount spent against other than ongoing projects for the
financialyear:

® in crores)

3) (5) (8)
Item from Mode of implementation-
the list of Location of the Through implementing
activitiesin project agency
schedule Amount
Vil to the spent Mode of CSR
Act (Refer forthe J implementation Registration
Name of the Project Note 1) District, State project Direct (Yes/No) number
Project Shakti (i) Pan India 71.20 Yes NA NA
2. Project SASB () & (iv) No Pan India 5.35 Yes NA NA
3. Asha daan (iii) Yes Mumbai, 0.70 Yes NA NA
Maharashtra
4. Ankur (iii) Yes Tinsukia, Assam 0.32 Yes NA NA
Sanjeevani 0] Yes Tinsukia, Assam 0.51 Yes NA NA
Promoting Nutrition 0] No Pan India 6.54 No Refer Note 2 -
& Hygiene
Covid-19 Relief Work (i) to (xii) No Pan India 37.36 Yes NA NA
Plastic Waste (iv) Yes Mumbai, 10.62 Yes NA NA
quqgement Maharashtra
Total 132.60

Notes for 8(b) & 8(c):

Note 1

i. Eradicating hunger, poverty and malnutrition, promoting health care including preventive health care and sanitation including
contribution to the Swach Bharat Kosh set-up by the Central Government for the promotion of sanitation and making available
safe drinking water;

ii. Promoting education, including special education and employment enhancing vocation skills especially among children, women,
elderly and the differently abled and livelihood enhancement projects;

iii. Promoting gender equality, empowering women, setting up homes and hostels for women and orphans; setting up old age
homes, day care centres and such other facilities for senior citizens and measures for reducing inequalities faced by socially and
economically backward groups;

iv. Ensuring environmental sustainability, ecological balance, protection of flora and fauna, animal welfare, agroforestry,
conservation of natural resources and maintaining quality of soil, air and water including contribution to the Clean Ganga Fund
set-up by the Central Government for rejuvenation of river Ganga;

V. Protection of national heritage, art and culture including restoration of buildings and sites of historical importance and works of
art; setting up public libraries; promotion and development of traditional art and handicrafts;

vi. Measures for the benefit of armed forces veterans, war widows and their dependents, Central Armed Police Forces (CAPF) and
Central Para Military Forces (CPMF) veterans, and their dependents including widow;

vii.  Training to promote rural sports, nationally recognised sports, Paralympic sports and Olympics sports;

viii. Contribution to the Prime Minister’s National Relief Fund or Prime Minister’s Citizen Assistance and Relief in Emergency Situations
Fund (PM CARES Fund) or any other fund set up by the Central Government for socio economic development and relief and welfare
of the schedule caste, tribes, other backward classes, minorities and women;

iX. (a) Contribution to incubators or research and development projects in the field of science, technology, engineering and

medicine, funded by the Central Government or State Government or Public Sector Undertaking or any agency of the
Central Government or State Government; and

(b)  Contributions to public funded Universities; Indian Institute of Technology (IITs); National Laboratories and autonomous
bodies established under Department of Atomic Energy (DAE); Department of Biotechnology (DBT); Department of Science
and Technology (DST); Department of Pharmaceuticals; Ministry of Ayurveda, Yoga and Naturopathy, Unani, Siddha and
Homoeopathy (AYUSH); Ministry of Electronics and Information Technology and other bodies, namely Defense Research
and Development Organisation (DRDO); Indian Council of Agricultural Research (ICAR); Indian Council of Medical Research
(ICMR) and Council of Scientific and Industrial Research (CSIR), engaged in conducting research in science, technology,
engineering and medicine aimed at promoting Sustainable Development Goals (SDGs);
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(d)
(e)
)
(9)

X. Rural development projects;

Xi. Slum area development; and

xii.  Disaster management, including relief, rehabilitation and reconstruction activities.
Note 2:

i) Prabhat Implementing Agencies

SL. CSRregistration
No. j Name of Organisation number

American India Foundation CSR00001977
2 Institute of Livelihood Research and Training CSR00001484
3 Yusuf Meherally Centre CSR00006724
4 SHARP CSR00002238
5 SAKSHI CSR00000232
6 Help Foundation CSR00002524
7 Head Held High CSR00000919
8 Apollo Telemedicine Networking Foundation CSR00006181
9 Parmarth Swayam Sewi Sansthan CSR00005857
10  Anudip Foundation CSR00000060

ii) Project Promoting Nutrition & Hygiene Implementing Agencies

SL. CSRregistration
No. QB Name of Organisation number

SAKSHI CSR00000232
2 Ekta Shakti Foundation CSR00000685
3 Cancer Patients Aid Association (CPAA) CSR00000926

iii) HUFthrough various otherimplementation agencies

People’s Action for National Integration (PANI); Center for International Projects Trust (CIPT); Vikram Sarabhai Centre for
Development Interaction (an activity of Nehru Foundation for Development) (VIKSAT); Professional Assistance for Development
Action (PRADAN); Swayam Sikshan Prayog (SSP); Self-Reliant Initiatives through Joint Action (SRIJAN); Villgro Innovations
Foundation; BAIF Development Research Foundation (BAIF); Advanced Center for Water Resources Development and
Management (ACWADAM); Mysore Resettlement and Development Agency (MYRADA), Parmarth Samaj Sevi Sansthan (PSSS);
Forum For Knowledge and Social Impact (FKSI); Arthan Foundation

Amount spent in Administrative Overheads: z0.71 crores
Amount spent on Impact Assessment, if applicable: 20.14 crores
Total amount spent for the Financial Year (8b+8c+8d+8e): 7185.73 crores

Excess amount for set off, if any:

®in crores)
ey
No. JParticular Amount
(@ Two percent of average net profit of the Company as per Section 135(5) 184.43
(i) Total amount spent for the financial year 185.73
(iii)  Excess amount spent for the financial year [(ii)-(i)] 1.30
(iv)  Surplus arising out of the CSR projects or programmes or activities of the previous financial Nil
years, if any

w) Amount available for set off in succeeding financial years [(iii)-(iv)] Nil
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9

Amount
transferred to
Unspent CSR
Account under
Section 135 (6)

Preceding
Financial Year

in the reporting

(a) Details of Unspent CSR amount for the preceding three financial years:

Amount transferred to any fund
specified under Schedule VIl as per
Section 135(6), if any

Amount spent
Date of
transfer

Name of

Financial Year the Fund Amount )

® in crores)

Amount
remaining to

be spentin
succeeding
financial years

Not Applicable

(b) Details of CSR amount spentin the financial year for ongoing projects of the preceding

financial year(s):
®in crores)

7) ()]

Cumulative
amount
spent at

the end of
reporting
financial

year

Amount
spent on the
projectin the

reporting
financial
year

Financial
Yearin
which the
project was
commenced

Status of the
project-
Completed/
Ongoing

Total
amount
allocated for
the project

Name of the
Project

Project

Project ID duration

Not Applicable

10. In case of creation or acquisition of capital asset, furnish the details relating to the asset so
created or acquired through CSR spentin the financial year (asset-wise details) - Not Applicable

(a)
(b)
(©

Date of creation or acquisition of the capital asset(s).
Amount of CSR spent for creation or acquisition of capital asset.

Details of the entity or public authority or beneficiary under whose name such capital asset is registered,
their address etc.

(d) Provide details of the capital asset(s) created or acquired (including complete address and location of the

capital asset).
11. Specify the reason(s), if the Company has failed to spend two per cent of the average net
profit as per section 135(5) - Not Applicable
On behalf of the CSR Committee

O.P.Bhatt
Chairman, CSR Committee
(DIN: 00548091)

Nitin Paranjpe
Chairman

Mumbai, 27th April, 2022 (DIN: 00045204)
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Business Responsibility Report

SECTION A - GENERAL INFORMATION ABOUT THE COMPANY

1.

N o A~ WwWN

Corporate Identity Number (CIN) of the
Company

Name of the Company
Registered address
Website

E-mailid

Financial Year reported

Sector(s) that the Company is engaged in
(industrial activity code-wise)

List three key products/services that the
Company manufactures/provides (as in
balance sheet)

Total number of locations where business
activity is undertaken by the Company

i Number of International Locations

ii. Number of National Locations

L15140MH1933PLC002030

Hindustan Unilever Limited

Unilever House, B. D. Sawant Marg, Chakala, Andheri (East), Mumbai-400 099
www.hul.co.in

levercare.shareholder@unilever.com

1st April, 2021 to 31st March, 2022

+ 20231 Soaps

» 20233 Detergents

+ 20236 Shampoos

« 20235 Toothpastes

« 20234 Deodorants

» 20237 Cosmetics

« 10791 Tea

« 10792 Coffee

« 10750 Packaged Foods (including Frozen Desserts)
+ 27501 Water Purifiers

+ 28195 Air Purifiers

+ 10794 Malt based foods

+ Home Care (Fabric Care, Home and Hygiene and Life Essentials)

+ Beauty & Personal Care (Skin Cleansing, Skin Care, Hair Care, Oral Care,
Colour Cosmetics and Deodorants)

« Foods & Refreshment (Culinary products, Foods, Health Food Drinks, Tea,
Coffee, Ice cream and Frozen Desserts)

None
« Registered Office:

Unilever House, B. D. Sawant Marg, Chakala, Andheri (East), Mumbai - 400 099
« Research Centres:

64, Main Road, Whitefield P O, Bangalore - 560 066

Research & Development Centre, Plot No. 67, Sector-32, Gurgaon - 122 001,
Haryana

« Regional Offices (East):
Brooke House, 9 Shakespeare Sarani, Kolkata - 700 071

« Regional Offices (West):
Uttara, Plot No. 2, Sector No. 11, CBD Belapur, Navi Mumbai - 400 614

« Regional Offices (North):
Block No. A, Plot No. B, South City I, Delhi - Jaipur Highway, Gurgaon - 122 001
24 floor, One Horizon Center, Golf Course Road, DLF Phase 5, Gurgaon - 122 002
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» Regional Offices (South):
101, Santhome High Road, Chennai - 600 028

Business Precinct, Prestige Shantiniketan, Whitefield Main Road,
Bangalore - 560 048
» Regional Offices (Central):

Office Space Number 101, 102, 103, 108 and 109, Shalimar Titanium,
Vibhuti Khand, Gomti Nagar, Lucknow, Uttar Pradesh - 226 010

Unit No. 511 to 514, 5th Floor, Princes’ Business Skypark, Block No. 22,23,24,
Sch No. 54, Pu-3 Commercial, Opposite Orbit, A.B Road, Indore - 452001,
Madhya Pradesh

Details of manufacturing locations is provided at page no. 301 of this Integrated
Annual Report.

10. Markets served by the Company India

®in lakhs)
SECTION B - FINANCIAL DETAILS OF THE COMPANY
1.  Paid-up Capital 23,496
2. Total Turnover 50,33,476
3. Total profit after taxes 8,81,809
4.  Total Spending on Corporate Social Responsibility (CSR) as percentage of average Net profit of the 18,573

Company for last three financial years:

5.  List of activities in which expenditure in 4 above has been incurred: Please refer to CSR Annual Report from

page no. 60 to 66 of this Integrated Annual Report.

SECTION C - OTHER DETAILS

1. Does the Company have any Subsidiary Company/
Companies?

2. Do the Subsidiary Company/Companies participate in
the Business Responsibility (BR) initiatives of the parent
Company? If yes, then indicate the number of such
subsidiary Company(ies)?

As on 31st March, 2022, the Company has 12 Subsidiary
Companies. Hindustan Unilever Foundation and Bhavishya
Alliance Child Nutrition Initiatives - both are not-for-profit
Companies incorporated to promote and implement the
CSR agenda. Both the Companies work in the areas of social,
economic and environmental concerns and contribute to the
sustainability initiatives of the Company. In addition, Unilever
India Exports Limited and Lakme Lever Private Limited also
contribute to the sustainability initiatives of the Company.

3. Do any other entity/entities (e.g. suppliers, distributors,
etc.) that the Company does business with, participate in
the BRinitiatives of the Company? If yes, then indicate the
percentage of such entity/entities? [Less than 30%, 30-60%,
More than 60%]

Your Company works with stakeholders in its extended value
chain through its Business Responsibility initiatives.

Your Company also requires its third-party business partners to
adhere to business principles set out in the Responsible Sourcing
and Business Partnering Policy (RSBPP), which underpins the
third-party compliance programme.
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SECTION D: BUSINESS RESPONSIBILITY INFORMATION
Details of Director/Directors Responsible for BR

The details of members of CSR Committee and their roles and responsibilities are elaborated in CSR Annual Report and
Corporate Governance Report forming part of this Integrated Annual Report.

The DIN details of the CSR Committee members are as follows:

Name Designation DIN

O. P. Bhatt* Independent Director 00548091
Sanjiv Misra Independent Director 03075797
Kalpana Morparia Independent Director 00046081
Leo Puri Independent Director 01764813
Sanjiv Mehta Chief Executive Officer and Managing Director 06699923
Ritesh Tiwari Executive Director, Finance & IT and Chief Financial Officer 05349994

*Chairman of the CSR Committee

Details of BR Head:

The Company has robust governance mechanisms to monitor the progress of the Company’s Compass sustainability
commitments. The Compass leadership team reports commitments on to the Chief Executive Officer and Managing
Director and Management Committee on a quarterly basis.

Particulars Details

DIN 06699923

Name Sanjiv Mehta

Designation Chief Executive Officer and Managing Director

PRINCIPLE-WISE (AS PER NVGS) BR POLICY/POLICIES (REPLY IN Y/N)

Respect and Integrity for its people, environment and other businesses have always been at the heart of your Company’s
Corporate Responsibility. Your Company’s Corporate Purpose is to make Sustainable Living Commonplace and it believes
that this is the best way to deliver long-term sustainable growth.

This purpose is supported by the Code of Business Principles (‘CoBP or Code’), which describes the standards that
everyone at the Company follow. Our Compass sustainability commitments are the Company’s blueprint for achieving
sustainable growth.

CoBP and the Company’s Compass sustainability commitments framework supplement the requirements under the
National Voluntary Guidelines issued by the Ministry of Corporate Affairs and cover principles beyond those enunciated
under the National Guidelines.

The National Voluntary Guidelines provide the following nine principles.

Principle 1: Ethics, Transparency and Accountability [P1] Principle 6: Environment [P6]
Principle 2: Products Lifecycle Sustainability [P2] Principle 7: Policy Advocacy [P7]
Principle 3: Employees’ Wellbeing [P3] Principle 8: Inclusive Growth [P8]
Principle 4: Stakeholder Engagement [P4] Principle 9: Customer Value [P9]

Principle 5: Human Rights [P5]
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(a) Details of compliance (Reply in Y/N)
Sr.
No. Questions P1 P2 P3 P4 P5 P6 P7 P8 P9
1 Do you have policy/policies for... Y Y Y Y Y Y
2 Has the policy been formulated in consultation with the
relevant stakeholders?
3 Does the policy confirm to any national/international Y Y Y Y Y Y Y Y Y

standards? If yes, specify?

CoBP of the Company confirms to the United Nations Global
Compact (UNGC) guidelines and International Labour
Organisation (ILO) principles.

4 Has the policy been approved by the Board. If yes, has
it been signed by MD/ owner/ CEO/ appropriate Board

Y Y Y Y Y Y Y Y Y

CoBP and the Compass Sustainability commitments are

i 2
Director? frameworks adopted by Unilever globally and have been
adopted by the Company.
5 Does the Company have a specified Committee of the Y Y Y Y Y Y Y Y Y

Board/ Director/ Official to oversee the implementation
of the policy?

CoBP is administered under the overall supervision of the
Management Committee of the Company, headed by the
Chief Executive Officer and Managing Director. The Audit
Committee of the Board reviews the implementation of CoBP.
The CSR Committee of the Board reviews the implementation of
the Company’s Compass sustainability commitments besides
the scope that has been laid out for this Committee under the
Companies Act, 2013.

6 Indicate the link for the policy to be viewed online Compass sustainability commitments:
https://www.hul.co.in/planet-and-society/
CoBP: https://www.hul.co.in/files/origin/the-codeof-business-
principles-english.pdf
Responsible Sourcing and Business Partnering Policy (RSBPP):
https://www.hul.co.in/files/origin/cobp-responsible-sourcing.pdf
7 Has the policy been formally communicated to all Y Y Y Y Y Y Y Y Y

relevant internal and external stakeholders’?

8 Does the Company have in-house structure to
implement the policy/policies?

9 Does the Company have a grievance redressal
mechanism related to the policy/policies to address
stakeholders’ grievances related to the policy/policies?

10 Has the Company carried out independent audit/ Y Y Y Y Y Y Y Y Y
evaluation of the working of this policy by an internal or
external agency?

(b) If answer to the question at serial number 1 against any principle, is ‘No’, please explain why: Not Applicable

GOVERNANCE RELATED TO BR

The Management Committee of the Company reviews
complaints, issues and concerns received under the CoBP
framework as well as the implementation of the CoBP on
a monthly basis. The Audit Committee of the Company
reviews the implementation of the CoBP on a quarterly
basis. The CSR Committee of the Company comprising
a majority of Independent Directors is responsible for
formulating, implementing and monitoring the CSR

Policy of the Company. The Committee meets at least
twice a year to review progress on various sustainability
initiatives, including progress under the Compass
sustainability commitments.

Reporting progress to stakeholders on Compass
sustainability commitments forms an important
part of the governance procedures of your Company.
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Your Company’s Compass sustainability commitments can
be accessed at https://www.hul.co.in/planet-and-society/.
In line with the requirements of the Companies Act, 2013,
your Company has also published the CSR Annual Report
which forms part of this Annual Report. The CSR Annual
Report and this Business Responsibility Report can be
accessed at https://www.hul.co.in/investor-relations/

annual-reports/.

PRINCIPLE 1: ETHICS, TRANSPARENCY AND
ACCOUNTABILITY

Businesses should conduct and govern themselves
with ethics, transparency and accountability

The standards on ethics, transparency and accountability
are stated under the CoBP and Code policies of your
Company. Code is the statement of values and represents
the standard of conduct which everyone associated with
your Company is expected to observe in all business
endeavours. Directors and Employees are often the first to
realise that there may be something not in order requiring
redressal by the Company. The purpose of the Whistle
Blower Policy is that not only Directors and employees but
also any other persons including vendors, contractors,
sub-contractors, consultants, trainees, shareholders,
former employees or any other third parties (collectively
called as “Persons”) must be able to raise concerns
regarding any potential violation easily without any fear
of retaliation. Whistle Blower Policy expects all individuals
associated with the Company to be the guardian of
Company'’s core values and the corporate purpose. The
Whistle Blower Policy provides an avenue to report matters
directly to the Management or to the Chairman of the Audit
Committee. The CoBP and Whistle Blower Policy and their
implementation are explained in detailunder the Report of
Board of Directors and the Corporate Governance Report.

PRINCIPLE 2: PRODUCTS LIFECYCLE SUSTAINABILITY

Businesses should provide goods and services
that are safe and contribute to sustainability
throughout their life cycle

Consumers increasingly prefer responsible brands and
responsible businesses. Your Company’s brands have
integrated responsibility and sustainability into both
their purpose and products. For example, your Company’s
brands such as Pureit (Water), Domex (Sanitation) and
Lifebuoy (Hygiene) have driven the water, sanitation and
hygiene (WASH) agenda in India. Your Company has
reached over 154 million people through its initiatives in
the area of health and wellbeing and has also contributed
to an important national agenda through its Swachh
Aadat, Swachh Bharat programme.
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Life Cycle Analysis (LCA) is one of several techniques your
Company uses to understand the impact of its products
across each stage of their life cycle - from the sourcing
of raw materials to product manufacturing, distribution,
consumer use and disposal. We use LCA in three main ways:

1. New Product Design: LCA is used to compare
the environmental performance of new vs.
existing products - helping to guide the choices
made by product developers. It is also used to
communicate the environmental performance of our
products to consumers.

2. Existing products: LCA helps the Company identify
opportunities to improve the environmental impact
of existing products. It can also improve the quality
and availability of data used by us and others e.g.
it is used when working with suppliers to reduce the
environmental impact of our ingredients.

3. Science and Methodology: Your Company engages
with partners to develop and promote the science
used for LCA, aiming to improve both the robustness
and scope of life cycle-based approaches and
assessment. Your Company has contributed to the
science of LCA assessment methods in a number of
areas including land use, biodiversity and water-
related impacts.

Sustainable purpose, sustainable products

The Company’s purpose-driven brands are not limited
to being socially relevant but are also environmentally
sustainable. Many of your Company’s food products are
made from sustainably sourced agricultural raw materials.
For example, 93% of tomatoes used in your Company’s
Kissan ketchup are from sustainable sources. This
sustainable sourcing is enabled through partnerships with
multiple stakeholders. Over 68% of the tea sourced in India
was from sustainable sources. In 2021, we continued our
process of buying RSPO (Round table on Sustainable Palm
Oil) certified palm oil to achieve the ambition of reaching
100% sustainable sourcing. Your Company has embarked
upon a journey to source deforestation-free palm oil by
2023 by working with supply partners. Your Company uses
98% of paper and board in packaging sourced from mills
that are certified sustainable by Forest Stewardship Council
(FSC). Your Company is also working through its supplier
partners with over one lakh smallholder farmers for
sustainable farming of tea, tomato, chicory and gherkins.

The Company has taken an environment-friendly target
of net zero emissions in its operations by 2030. One of our
achievements include elimination of coal across all our
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operations by replacing it with green alternatives such as
biomass and biodiesel.

Product safety

Being responsible also means ensuring that your
Company’s products are of high quality and completely
safe for use by its consumers, employees and the
environment. Unilever has a Safety & Environmental
Assurance Centre (SEAC) which assures the safety and
environmental sustainability of the products as well as the
processes used to manufacture them. Your Company works
closely on all safety and environmental assurance aspects
with SEAC and releases any new product to the market
after a successful product safety assessment from SEAC.
Your Company is also committed to make all ingredients
and formulations biodegradable by 2030, to minimise their
impact on water and aquatic ecosystems.

Your Company also follows processes and change
management protocols to ensure that consumers get
quality products and their safety is assured during the life
cycle of product distribution and usage.

In addition to strong processes on product evaluation,
your Company has been active in applying and further
developing the LCA approach for application to products
and brands. Annually’, Unilever conducts a simplified
LCA exercise on representative products across various
countries including India which involves studying the
environmental impacts of a product - from the sourcing of
raw materials, such as via mining or agriculture, to product
manufacture, distribution, consumer use and disposal.
The methodology is consistent with ISO 14040 and was
recognised by the United Nations Environment Programme
as one of first examples of an organisational LCA.

PRINCIPLE 3: EMPLOYEES' WELLBEING

Businesses should promote the wellbeing of all
employees

Your Company'’s wellbeing strategy is central to employee
experience and productivity. In our endeavour to unlock
wellbeing, we implemented a powerful framework -
‘Wellbeing for All', that offers customised solutions to
employees, including all the blue-collared workforce
who have also benefitted through additional support
on medical facilities, mental wellbeing and one-on-one
connects with management team members. This has
enabled us to create safe psychological spaces within
the organisation enabling employees to bring their best
selves to work.

* The footprint results are externally assured by PriceWaterhouse
Coopers (PwC).

Safety Vision - An incident-free organisation

Your Company’s purpose in safety is driven by deep
care for our people and partners, and we do not want
anyone to get injured at work, travelling to work or in any
other activity outside of work. During the year 2021, your
Company continued to address key risks in our operation
including special focus on safe travel. Your Company’s
safety performance is regularly reviewed by Central Safety,
Health and Environment Committee, which consists of all
Members of Management Committee and is led by the
Chief Executive Officer and Managing Director.

Employee Wellbeing

During the year, we continued to embed ‘House of
Wellbeing’, our holistic wellbeing framework offering
customised solutions to five target audiences - 1) Line
Leaders, 2) Teams, 3) Line Managers, 4) Individuals
and 5) Impacted Individuals. The segmented approach
has helped create a bouquet of solutions in varying
degree of intensity and frequency. We invested over
15,000 hours in employee wellbeing through a range of
tools and resources.

To support Line Leaders during Covid-19 - we designed
‘People Leaders Check-in Circles’, for leaders to come
together in small groups to share their realities in a safe
space. The sessions were facilitated by world-class thought
leaders. We conducted 17 such people leaders circle
covering 120+ leaders within HUL. With prolonged Covid-19,
there was a need for systemic support for individuals,
especially impacted individuals. We extended support for
100+ employees and family members across the country
during this period with grief counselling with our expert
grief counsellors. Our Employee Assistance Programme
(EAP) offers 24*7 support to employees and their families
in eight local languages - all of it one click, one text, one
call away. We have a team of expert counsellors assisting
employees with practical information and counsellingon a
variety of topics.

We dialled up the conversation around mental health in
our frontline teams, training 45 blue-collar Mental Health
Champions (MHCs) across 10 factory locations and we
have over 850+ trained MHCs. As a result of our sustained
efforts, we saw the reflections in our annual employee
survey, UniVoice, with 85% office based employees and 96%
factory employees sharing their belief that Unilever cares
for their wellbeing.

Building capabilities for the future

With the world changing at a fast pace, we are
continually adapting to remain future-fit. Your Company
is ‘Reimagining HUL' by leveraging these tectonic shifts
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to deliver a frictionless consumer & customer experience
and to create a future-fit organisation that continues to
deliver competitive growth. As your Company transforms
itself to become a more intelligent consumer-tech
enterprise, it is building talent, capabilities and culture to
winin the new decade. This transformation journey is being
undertaken at the organisational level with a clear focus
on functional priorities.

To build an intelligent enterprise enabled by Al and
machine augmented value chain with data, technology
and analytics at the centre of it, your Company ran a
bespoke ‘Learning Week’ aiming to trigger upskilling &
agility with focus on Data & Digital.

To foster a culture of outperformance, your Company is
building leaders of the future to perform and transform in
this dynamic environment. As part of this, all employees
have embarked on a journey of creating their individual
future-fit plans that will have an optimal balance of their
purpose, wellbeing, standards of leadership and key
focus skills, given the context of their roles. This will be
supplemented by a detailed action plan that each leader
and employee will create for their own development.

To build a future-fit organisation that is equipped to thrive
in today’s dynamic world, an e-Commerce accelerator has
been created to fast-track e-Commerce knowledge and
enable teams/ individuals to stay future-fit. E-commerce
Accelerator Hub provide three learning tracks - Essentials,
Enhanced and Elite - which are designed and developed
to drive knowledge, understanding and awareness
of all things e-Commerce created in partnership with
‘EConsultancy’.

Your Company continues to leverage newer channels of
learning with platforms like Degreed, Udemy and LinkedIn
learning. Your Company has seen a shift in consumption
of learning, to byte-sized modules consumed on the go.
Over the year, your Company clocked 85,000 learning
hours, with 87% employees logging on to online learning
platform-Degreed.

Equity, Diversity and Inclusion (ED&I)

In your Company’s endeavour to build a diverse and
inclusive organisation, in 2021 your Company’s approach
to ED&I has been to raise a voice of allyship and advocacy,
catalyse through progressive policies and support the
evolving households and employee’s relationship with
work, while sustaining the brilliant basics that have
served well so far.
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As an organisation, your Company believes that flexibility
will be a core feature of our new relationship with work.
To build a balanced organisation, our objective has been
to create a work life blend for women-which allows them
to have thriving careers while having time carved out to
refresh, recharge and re-energise. Our aim is to be gender
balanced in our managerial levels in the next few years
and keeping with this view, in 2021 we have managed
to improve our gender balance from 41.78% in 2020 to
44.08%" at managerial levels. Another step in our diversity
step has also been the introduction of 250+ women in the
sales outer core as a part of Project Ahilya and addition 57
women in Haldia and Kidderpore factories.

After the lauch a gender-neutral policy to support the
survivors of abuse in 2020, in March 2021, your Company
launched campaign #UnMute: end the silence on domestic
violence. With this initiative, we aimed to address the
issues around women safety by not only enabling our
employees and supporting our extended value chain, but
also by becoming a voice of allyship on women'’s safety
and domestic violence. Under this campaign, so far,
we have managed to cover all our employees and over
100,000 women in our ecosystem and we aim to reach an
additional 500,000 women by the end of 2022.

In 2021, your Company also launched HUL ProUd network
as an employee resource group for LGBTQI+ employees
and allies. The HUL ProUd network is a channel within the
Global Unilever ProUd Network and has more than 400
members in the group.

Affirmative action and prevention from sexual
harassment

Your Company believes in providing Equal Opportunity/
Affirmative Action. It has a Policy on Affirmative Action and
a Policy on Prevention of Sexual Harassment at Workplace
(POSH) to provide a work environment that ensures every
person at the workplace is treated with respect & dignity
and is afforded equal treatment. Issues relating to sexual
harassment are dealt with as per the Company’s POSH
Policy, the CoBP and applicable laws. Your Company’s
POSH Policy is now not only gender neutral but also
LGBTQI+ inclusive. The Policy clearly details the governance
mechanisms for redressal of sexual harassment issues
relating to women and other genders/sexual orientations.
Communication is sent to all employees on a regular
basis on various aspects of POSH through e-articles and
other means of communication. During the year 2021-22,
two complaints with allegation of sexual harassment

* excluding nutrition business
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were received by the Company and the same were
handled as per the provisions of the Prevention of Sexual
Harassment at Workplace (Prevention, Prohibition and
Redressal) Act, 2013.

More than 8,500 employees and third-party business
partners were trained on Prevention of Sexual Harassment
at Workplace and related topics. Trainings included:

« Induction/Refresher/Gender Sensitisation sessions
for new joiners/trainees/interns/third-party business
partners on the subject of POSH; and

« Blue collar Employees across locations were taken
through training programmes on appropriate workplace
behaviours, gender sensitisation and POSH.

Fair labour practices

Your Company drives fairness in the workplace by
advancing human rights across its operations and
extended supply chain. Your Company has an excellent
record on industrial relations. Your Company currently
has over 12,060 blue collar employees and has over 8,450
people employed on contractual/temporary basis as on
31st March, 2022.

Freedom of association, participation and collective
bargaining

All workers are free to exercise their right to form and/
or join trade unions or to refrain from doing so and to
bargain collectively.

There are over 357 female blue collar employees and over
20 permanent blue collar employees with disabilities in
your Company'’s factories.

During the last year, your Company entered into long-term
settlements with around 2,331 employees across India.

Managing grievances

Your Company’s grievance redressal mechanisms ensure
that all employees and third parties can raise issues and
concerns. The CoBP and Whistle Blower Policy provide for
reporting of issues like child labour, sexual harassment,
etc, in confidence. The Company has established a vigil
mechanism for all its stakeholders to report their genuine
concerns, details of which have been givenin the Corporate
Governance Report. During the financial year, there have
been no complaints alleging child labour, forced labour,
involuntary labour and discriminatory employment.

PRINCIPLE 4: STAKEHOLDER ENGAGEMENT

Businesses should respect the interests of, and be
responsive towards all stakeholders’, especially
those who are disadvantaged, vulnerable and
marginalised.

YourCompany actively engageswith stakeholdersinitsown
operations and beyond to bring transformational change.

Internal and external stakeholder engagement and
partnership is essential to grow your Company’s
business and to reach the ambitious targets set out in
the Compass. The Code and Code Policies guide how
your Company interacts with the partners - among other
suppliers, customers, Governments, Non-Governmental
Organisations (NGOs) and trade associations. Only
authorised and appropriately trained employees or
representatives can engage with these groups. All
engagement must be conducted in a transparent manner
with honesty, integrity and openness; in compliance with
local and international laws and in accordance with
Unilever’s values. The Company engages in multiple ways
with important stakeholders:

Suppliers

Every day, we work with thousands of suppliers who are
helping us achieve success in the market. Our suppliers
help us innovate, create value, build capacity and
capability, deliver quality and service and drive market
transformation. Last two years have been particularly
challenging for our suppliers and partners. Initial
lockdowns affected production, and their cash flow.
Border restrictions hampered logistics; and Government
regulations to protect people and ensure safe working
environments demanded new ways of working, often at
very short notice. Our suppliers were looking up to us for
support in terms of working capital and simple ways to
engage so that there is clarity in the ways of working.
The Company introduced a number of interventions
to support suppliers during the pandemic, including
permissions from Government for keeping production
of essential products running, providing cashflow relief.
We started a programme ‘Together We Can’ with suppliers
to secure availability of essential materials and protect
our financial model. We continue investing in long-term
mutually beneficial relationships with our key suppliers
through our ‘Partner with Purpose’ programme, so we
can share capabilities and co-innovate for mutual and
sustainable growth.
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Consumers and customers

The year 2021 has seen unprecedented challenges in the
external environment. Your Company has consistently
showed resilience and strength of purpose across different
stakeholders in its pandemic response, prioritising
safety and wellbeing while ensuring availability of your
Company'’s essential products and services to consumers.
While your Company had a strong start to the year, the
onset of the second wave led to drops in both consumption
and growth. However, the Customer Development team
continued to follow a consistent strategy of driving
flawless execution through the agile execution framework
and building business models for future by innovating &
adopting technology.

. Following the People

Channelling the robust ‘Winning In Many Indias’
(WiMlI) structure, your Company has successfully pin-
pointed demand shifts induced by reverse migration,
resurgence of neighbourhood stores and growth
of e-Commerce during the Covid-19 pandemic.
Combining external indicators and mobility data
with trends seen in internal sales, your Company
has successfully identified focus districts and focus
portfolios for driving distribution, and further
collaborated with Government bodies to ensure
essential products reach outlets for consumers in
need during lockdowns. By aligning business goals
with these focus areas, the Company maximised
growth, availability and brand presence across
categories and population strata in these focus areas.

*  Working with Technology

The technological strength and data-driven decision
making came to the fore during the last year, when
digital journeys managed to mitigate many of the
challenges faced due to physical restrictions amidst
strict lockdowns. Your Company’s investment in an
e-B2B order capturing app Shikhar has enabled
retailers to place contactless orders safely and
has also provided them visibility on fulfilment of
these orders through logistics tie-ups and intuitive
interfaces. Your Company has also developed a
highly-used One-Stop App platform for distributors,
sales officers and managers across your Company
to improve engagement and provide actionable
insights on-the-go.

. Protecting the extended value chain

Your Company has shown empathy and solidarity
towards not just immediate employees, but also
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towards the employees of our business partners,
customers, and retailers, prioritising their safety
and welfare. Your Company has ensured distribution
of sanitisers, face masks and face shields to all
our extended value chain workers and enforced
social distancing and staggered working during
periods of high footfall in organised retail,
demonstrating our People First culture in market and
winning hearts across.

. Landing Integration:

Another massive project undertaken by your Company
was integration of the nutrition business. This complex
integration involved multiple workstreams like
optimisation of new distributors, along with business
terms harmonisation, training, and onboarding of
large field teams, outlet migration, along with the
entire technological deployment to enable ongoing
business processes.

. Levercare:

Your Company has Levercare, a toll-free number,
an e-mail and a postal address where consumers
can reach the Company directly. Levercare gives
consumers the promise of better service and helps the
Company to connect with consumers and understand
their needs, expectations and aspirations. It helps
consumers voice their queries, grievances and offer
suggestions and ideas. Levercare has leveraged
technology to deliver personalised service that helps
build one-on-one relationships with consumers and
customers to delight them. Detailed description
of more such initiatives is given in Principle 9
(Customer Value).

Shareholders and investors

Your Company regularly interacts with its shareholders
and investors through results announcements, annual
report, Company’s microsite on performance highlights,
media releases, Company’s website and subject-specific
communications. The Annual General Meeting gives
the shareholders an opportunity to come in direct
communication with the Board of Directors and the
Management. During this meeting, the Board engages with
shareholders and answers their queries on varied subjects.

Your Company has a designated e-mail address for
shareholders. The Investor Service Department regularly
engages with the shareholders to resolve queries,
grievances, if any, and provides guidance to shareholders
for any Company-related matters. The Investor Relations
team also interacts regularly with investors and analysts,
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through quarterly results calls, one-on-one and group
meetings, participation at investor conferences.

Government

Your Company co-operates and engages with
governments, regulators and legislators, both directly
and through trade associations, in the development of
proposed legislation and regulation which may affect
business interests.

NGOs

Your Company is building transformational partnerships
in collaboration with NGOs and other stakeholders who
share the Company’s vision for a sustainable future. These
partnerships are instrumental in improving the quality
of people’s lives, achieving the Company’s sustainability
targets and driving the business growth. Your Company’s
wholly owned subsidiary, Hindustan Unilever Foundation,
partners with several NGOs for undertaking water
conservation programmes. The Company has also
partnered with NGOs for implementing the Swachh Aadat
curriculum and conducted projects for waste collection
and segregation.

Media

Your Company engages with media to update about the
developments in the Company. Regular interactions with
print, television and online media take place through
press releases, media events and quarterly results
announcements. Your Company also ensures timely and
appropriate responses to media for any information
requests within the stipulated disclosure norms.

Employee engagement

Your Company has several communication processes
instituted to ensure a two-way communication channel
with its employees. Last year, employee communications
continued to be in focus against a backdrop of the second
Covid-19 wave and the subsequent gradual return to
workplace. The communication channels leveraged
last yearinclude:

« Virtual townhalls on Covid-19 and Return to Work
to address any concerns on vaccination, medical
support, Company policies & initiatives, safety of the
workplace and more

+ Quarterly Report Back: Quarterly performance
update was delivered by the Management Committee
to allemployees.

+ Others:The Company has otherin-house communication
channels both digital and offline that help employees
to connect, bond, inspire, express and celebrate
their achievements.

PRINCIPLE 5: HUMAN RIGHTS

Businesses should respect and promote human
rights

Your Company seeks to uphold and promote human
rights in its operations, in relationships with business
and partners; and by working through external initiatives
such as the United Nations Global Compact. Unilever
has identified eight human rights issues as priority and
is committed to addressing them across its operations
globally. The eight priority issues are: discrimination, fair
wages, forced labour, freedom of association, harassment,
health and safety, land rights and working hours. Unilever’s
approach to managing these critical human rights issues
globally is elaborated on the Unilever website.

Unilever’'s Human Rights Progress Report of 2021 looks at
the work that has been done to continue implementing the
UN Guiding Principles on Business and Human Rights.

In India, your Company fully adheres to Unilever’s
approach to human rights. In addition to this, your
Company’s CoBP upholds the principles of human
rights and fair treatment. The Code also conforms to the
ILO principles.

The principles of human rights are followed in the same
spirit within as well as outside the organisation when
engaging with business partners. Your Company’s RSBPP
for suppliers reinforces the principles of human rights
and labour rights for all suppliers of your Company and
is available on Unilever’'s website. No complaints were
received regarding human rights violation during the year.

PRINCIPLE 6: ENVIRONMENT

Businesses should respect, protect and make
efforts to restore the environment

In line with Compass sustainability commitments,
Company’s aim is to grow the business whilst decoupling
the environmental footprint from growth and increasing
the positive social impact. As part of our Compass
targets, we monitor climate change and are responding
by ensuring that we reduce the environmental impact of
our operations.

Your Company has undertaken multiple initiatives, which
are elaborated as under:
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» Climate Action: Zero Emissions in our Operations
by 2030

Your Company has reduced 94% CO, emissions (vs 2008
baseline). Additionally, we successfully eliminated Coal
across our operations and added seven Megawatt (MW)
of Renewable Energy (RE) solar/wind.

Additionally, across our manufacturing locations,
various Energy conservation projects have been
implemented such as installation of Energy efficient
HVAC Systems, Energy efficient Pumps, Motors, Blowers,
Variable Frequency Drives (VFD’s), Air compressor
efficiency improvement and pressure optimisation,
LED lights, etc.

« Protectandregenerate nature: Implement Water
Stewardship Programmesin 12 Locations in Water
Stressed areas by 2030

Your Company has initiated the deployment of Water
Stewardship Programme (as per AWS methodology) at
Sonipat, India.

Additionally, across our manufacturing locations, we
have implemented various water conservation initiatives
such as rainwater harvesting projects, maximising direct
rainwater use in processes and utilities, increase in
steam condensate reuse, improving recovery efficiency
and maximising use of RO plants, optimisation in
sanitation cycles, reduction of cooling tower drift losses
and boiler blowdown optimisation.

+ Waste-free world: Halve Food Waste in our Operations
by 2025

To minimise food waste across our operations, we have
implemented the Food Waste hierarchy (Reduce, Reuse
and Recycle). Few examples include reduction of waste
at source, donations, animal feed, composting, etc.

Additionally, across manufacturing operations, factories
have identified creative reuse opportunities for various
waste streams. For example, replacing small bags with
reusable jumbo bags, reusing packaging material such
as drums after washing and cleaning in collaboration
with supplier, developing inhouse composing facility for
organic waste, sludge reduction by improving efficiency
of cleaning process and by introducing sludge drying
facilities. All factories have provided segregation at
source facilities to improve recyclability.

* Maintain zero waste to landfill in our factories

Your Company maintained the status of ‘zero waste to
landfill’ across allits factories in 2021.

100% of the non-hazardous waste generated at our
factories was recycled or reused or sent for energy
recovery in environment friendly ways.

Monitoring procedures

The progress on sustainability is monitored at different
levels as mentioned below:

+ Compass Sustainability Governing Council: The top
leadership from respective business verticals and
functions constitute the Compass Sustainability
Governing Council. The Company has a governance
mechanism and scorecard to monitor the progress
on sustainability commitments. The Council reports
the progress to the Chief Executive Officer and
Managing Director, and Management Committee on a
quarterly basis.

+ Global Environmental Performance Monitoring Portal:
The 'SHE (Safety, Health and Environment) Team’
monitors the performance against set targets and
provides feedback as well as management updates.
Audits are conducted at sites randomly selected by
above team through reputed external auditors.

+ Environment Sub-Committee: The Environment Sub-
committee consists of team members from various
functions such as Supply Chain, Engineering, Finance,
Research and Development, Legal and Corporate
SHE Team. It is led by the Executive Director, Supply
Chain and convenes periodically to assess EPR
(Extended Procure Responsibility) plan execution,
Environmental performance in sites (e.g., reduction in
water consumption, reduction in waste generation,
improved methods for waste disposal, reduction in
electricity usage and CO, emission, etc.) and initiatives
like rainwater use in operations etc.

Risk Assessment

All the emissions/waste generated by your Company are
generally within the permissible limits given by respective
state Pollution Control Boards (PCBs).

PRINCIPLE 7: POLICY ADVOCACY

Businesses, when engaged ininfluencing public
and regulatory policy, should do soinaresponsible
manner

Your Company’s approach to advocacy is guided by
the CoBP. The Code provides that any contact by the
Company or its business associates with Government,
legislators, regulators or NGOs must be done with
honesty, integrity, openness and in compliance with
applicable laws. Only authorised individuals can interact
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with these organisations. Prior internal approval is
required for initiating any contact between the Company,
its representatives and officials, aimed at proactively
addressing changes/suggestions to regulation
or legislation.

The Company is represented in key industry and business
associations which include Confederation of Indian
Industry (ClII), Federation of Indian Chamber of Commerce
and Industry (FICCI), Associated Chamber of Commerce
and Industry of India (ASSOCHAM), Bombay Chamber of
Commerce and Industry (BCCI), Advertising Standards
Council of India (ASCI) and Indian Beauty and Hygiene
Association (IBHA).

Many of the Board and Senior leadership team members
are associated with several global bodies like the World
Economic Forum (WEF), UNGC, apart from the leading
business Chambers in India.

Your Company participates in multi-stakeholder
engagements and, when relevant, responds to public
consultations. Some of the key issues on which your
Company engaged with the Government in financial year
2021-22 include:

- Effective plastic waste management.

- Engagement with Government on ‘Ease of Doing
Business’ initiatives, including simplifying and
harmonising State and Central laws and compliances.

- Recommending changes on upcoming e-Commerce
policy to mitigate the issue of counterfeits and
fakes sold online.

« Recommending changes to Consumer Protection
Regulations.

« IPR: Recommending changes in the Trademark Act for
more effective enforcement against infringers and
counterfeiters, parallel imports and better process for
recognition and protection of well-known trademarks.

- Effective changes to the Prevention of Sexual
Harassment at Workplace Act.

- Recommending changes and suggestions under the
Labour Codes and relevant rules.

« Recommendations on changes in the Legal Metrology
Act and Packaged Commodity Rules on decriminalising
offences, easing compliances, etc.

« Recommending changes to the proposed law on Drugs
and Magic Remedies.

- Representation to Government on the draft membrane
based water purification system regulations.

- Engaging with the Government on the proposed
Data Privacy law and the Non-personal data
framework report.

« Provided inputs to Ministry of Corporate Affairs and SEBI
on Business Responsibility and Sustainability Report
(BRSR) which are new requirements for sustainability
reporting by listed entities.

« Representation to SEBI on the proposed amendments to
the Related Party Transactions (RPT) framework.

« Company has also written thought papers bringing out
Industry perspective on subjects such as Exports, Tea
Industry & its development, promoting Make in India.

PRINCIPLE 8: INCLUSIVE GROWTH

Businesses should supportinclusive growth and
equitable development

Your Company’s inclusive growth approach focuses
on improving the livelihoods of smallholder farmers,
supporting small-scale retailers and helping young
entrepreneurs. Some of the important initiatives are
mentioned below:

Improving livelihoods of smallholder farmers

Your Company has been associated with a number of
smallholder farmers through its supplier partners, training
them on good agricultural practices like drip irrigation,
nutrient management, pest and disease management
to improve their livelihood. Through these programmes,
smallholder farmers (SHFs) have benefitted by a higher
yield, more certain demand and higherincomes.

Your Company is one of the co-founders of Trustea - the
India Sustainability Tea Programme. The programme has
now expanded into a much larger scale in the industry.
Through the programme, 6,70,000 plantation workers (56%
of them women workers) and 88,000 SHFs (about 42% of
India’s tea SHFs) have been positively impacted.

Over 1 lakh smallholder farmers have benefitted by
implementing Unilever Sustainable Agriculture Code. We
are working with farmers and suppliers to drive up social
and environmental standards in our supply chain.

Your Company has worked with its suppliers to partner
with smallholder farmers for cultivation of tomatoes. Your
Company provides vital support by imparting tomato
farmers with knowledge and expertise in sustainable
agriculture practices for tomato cultivation. This includes
the latest agricultural techniques, irrigation practices, and
the recommendation of the right type of seeds. Till date,
your Company has reached out to over 6,000 SHFs who
cultivated tomatoes on more than 10,000 acres of land.

Your Company has expanded the sustainable sourcing
programme to Chicory farming, where 4,000 smallholder
farmers benefit from the programme.
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Empowering women micro-entrepreneurs

Your Company’s inclusive growth approach focuses
on improving the livelihoods of smallholder farmers,
supporting small-scale retailers and helping young
entrepreneurs. Some of the important initiatives are
mentioned below:

Empowering women micro-entrepreneurs, Project Shakti is
your Company'’s initiative to provide livelihood enhancing
opportunities to women micro entrepreneurs in rural India.
The Shakti Ammas are given training for familiarisation
with your Company’s products and basic tenets of
distribution management. Currently, there are over
1,60,000 micro-entrepreneurs as part of Project Shakti.

Empowering communities through Prabhat

Project Prabhat is a community development initiative
of the Company, which aims at creating sustainable and
inclusive communities around the Company’s sites. By
doing so, it is contributing towards a fairer and more
socially and environmentally inclusive world, while using
Company'’s scale for good. Through Prabhat’s pillars of
Economic Empowerment, Environmental Sustainability
and Health & Nutrition, your Company has reached out to
more than seven million people across 21 States and two
Union territories since its inception in 2013.

Under Economic Empowerment, women and youth are
provided skill and entrepreneurship training making them
future ready for jobs/business. Prabhat Livelihood Centres
in 17 locations have provided skill development to over
95,000 women and adolescents in the farm and non-farm
sector and successfully generated employment for more
than 50,000 people, 70% of which are women. Focusing
on the health and wellbeing of women, Prabhat Poshan
Saathi Programme has sensitised more than four lakh
women on nutrition. Using life cycle approach, a cadre
of outreach workers are trained to support rural women
in their holistic nutrition journey. To provide access to
affordable and quality health care, Prabhat Telemedicine
Centres and Prabhat Swasthya Seva have been started
in 10 locations. In order to drive a positive impact on
the environment, we run specific interventions on water
conservation, waste management and afforestation in the
communities. Through Prabhat, your Company prevented
over 65,000 kgs of waste from reaching landfills.

During the pandemic, more than 2.5 million individuals
were provided with humanitarian relief such as grocery
and hygiene kits. These kits used 3 lakhs environment
friendly cloth bags made by Prabhat Livelihood Centre
beneficiaries, helping them with additional income. Along
with this, more than 800 wall paintings related to the
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Covid-19 pandemic were painted in the rural hinterland to
spread awareness amongst the community.

PRINCIPLE 9: CUSTOMER VALUE

Businesses should engage with and provide
value to their customers and consumers in a
responsible manner

While servicing more than two million outlets with an
extensive network of customers and business partners,
your Company has built a future-fit model evolved in
response to learnings over the past year. Some of the key
areas where we have taken a leap are:

+ Focus on Omnichannel: Omni channel has emerged
as a growing channel and it is extremely important to
drive differential growth in this channel. Your Company
has created teams exclusively to focus on niche aspects
such as search and discoverability in the omnichannel
space, acquiring new capabilities like performance
marketing and visibility optimisation across platforms
and partners in this fast-growing and highly competitive
arena. Your Company continues to share this expertise
and help channel partners evolve and adapt to suit the
changing shopping behaviour insights emerging from
the rich data ecosystem.

+ Modern Trade (MT) and e-Commerce: Your Company
continues to innovate across with key customers through
customer centric activations and plans, building
differentiated packs for niche MT and e-Commerce
shoppers. Your Company continues to enhance
capabilities and other digital advancements to engage
shoppers both online and in stores. Through systems like
OneMT Customer Portal, your Company has eliminated
mundane manual effort across the value chain and
replaced it with tightly governed and highly efficient,
scalable systems to enable faster and more empowered
customer decision making. Your Company continues to
democratise data across employees and build a culture
of data-led working with insights for growth.

+ Pharma and Expert Channel: Integration of Nutrition
business provided your Company with huge opportunity
to bring growth in width and depth for the Pharma
channel. Your Company has evolved the strategy for
this channel with new portfolio while bringing ‘expert’
marketing expertise to capture the business opportunity
and growth ambitions.

+ Project Shakti: During the lockdown - Shakti
Entrepreneurs ensured the availability of essential
products in villages. All Shakti Entrepreneurs have
moved to Direct-Bank-Transfer - empowering them to
be educated and become in charge of their business
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finances and terms. Your Company continues to
drive social impact on awareness and empowerment
to ensure it becomes a beacon of social change at
the village level.

Responsible marketing and communication

Your Company has four clearly defined principles that
guide its communications with consumers:

* Your Company is committed to building trust through
responsible practices and through transparent
communication - both directly to consumers and
indirectly through other key stakeholders.

« It is your Company’s responsibility to ensure that its
products are safe and that the Company provides
clear information on their use and any risks that are
associated with their use.

» Your Company fully supports a consumer’s right to know
what is in the products and is transparent in terms of
ingredients, nutrition values and the health and beauty
properties of its products.

« Your Company uses a combination of channels,
which includes product labels, websites, careline
phone numbers and leaflets to communicate openly
with its consumers.

« Your Company also supports industry self-regulation
and the development of self-regulatory codes for all
its marketing and advertising activities and applies
these codes across its businesses. Your Company is
one of the founder members of ASCI, a self-regulatory
body which has developed principles and codes in the
area of advertising and marketing. During the year, 14
complaints were filed with ASCI against advertisements
made by your Company.

« Your Company has certain legal cases, including those
relating to consumer/customer disputes. At the end of
the year, there were 71 consumer cases pending.

Labels and Pack Information

All Company products comply with the applicable
regulations such as the Consumer Protection Act, Drugs
and Cosmetics Act, Legal Metrology Act, Bureau of
Indian Standards Specifications, Trademark Act and
Copyright Act, Food Safety and Standards Act, Tea Act,
Tea Board Regulations for Labels and Pack Information.

* Where applicable and legally permissible in accordance
with local or regional industry agreements

The food and beverage products also carry a nutritional
information table on the back of pack in compliance
with local legislation. As part of Guideline Daily Amounts
(GDA) labelling, 100% of your food and beverage products
included energy per portion information on the front
of the pack and percentage GDA for five nutrients on
the back of the pack*. In addition to national laws and
self-regulatory codes in India, your Company also applies
Unilever’s principles to the marketing and advertising of
all its food and beverage products (updated in February
2020) directed at children (below 12 years). These principles
require that marketing practices™

« Do not convey misleading messages.

« Do not undermine parental influence. Advertisements
always show parents as gatekeepers to the product
being consumed.

« Do notencourage ‘pester power'.

- Do not suggest time/sense of urgency or price
minimisation pressure.

- Do notencourage unhealthy dietary habits.

« Do not use broadcast or print media personalities in a
way that obscures the distinction between programme
or editorial content or commercial promotion.

« Do notdirect any Marketing Communications to children
under 12 years of age in traditional media like TV and
radio, and to under 13 in social media.

+ Do notuseinfluencers who are under the age of 12.

Your Company is also a signatory of the India Policy on
Marketing Communications to Children. In accordance,
your Company pledges to advertise products to children
under the age of 12 that meet common ‘Food & Beverage
Alliance of India’ nutrition criteria and/or Unilever Highest
Nutrition Standards. Where differences in criteria exist,
we shall apply the strictest criteria across all Marketing
Communications directed to children.

On behalf of the Board

Nitin Paranjpe
Chairman

Mumbai, 27th April, 2022 (DIN: 00045204)
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COMPANY’S CORPORATE GOVERNANCE PHILOSOPHY

At Hindustan Unilever Limited, we feel proud to belong to
a Company whose visionary founders laid the foundation
stone for good governance long back and made it an
integral part of its day to day business. The principles
of Corporate Governance are based on transparency,
accountability and focus on the sustainable success of the
Company over the long-term.

With almost 90 years of heritage in India, the corporate
governance framework of the Company has evolved over
the decades and is inspired by our core values of Respect,
Integrity, Responsibility & Pioneering. Conducting our
operations with integrity and respect for the many people,
organisations and environments our business touches, has
always been at the heart of our corporate responsibility.

Our history is a story of growth powered by ideas and
values. Our business has always been driven by a sense of
purpose and the belief that businesses must have purpose
beyond profit. We continue to believe that the only way a
business will succeed is by making a positive contribution
to addressing the challenges the world faces.

At HUL, responsible corporate conduct is fundamental to
the way we do our business. Our actions are governed by
our values and principles, which are reinforced at all levels
within the Company. At HUL, we are committed to doing
things the right way which means taking business decisions
and acting in a way that is ethical and in compliance with
applicable legislations. Our Code of Business Principles
(‘the Code’) is an extension of our values and reflects
our continued commitment to ethical business practices
across our operations. We acknowledge our individual and
collective responsibilities to manage our business activities
with integrity. Our Code inspires us to set high standards of
governance which not only meet applicable legislation but
go beyond in many areas of our functioning.

‘I believe that nothing can be greater than
a business, however smallit may be, that is
governed by conscience; and that nothing
can be meaner or more petty than a
business, however large, governed without
honesty and without brotherhood.”

- William Hesketh Lever

To succeed, we believe, requires highest standards of
corporate behaviour towards everyone we work with,
the communities we touch and the environment on
which we have an impact. This is our road to consistent,
competitive, profitable and responsible growth and
creating long-term value for our shareholders, our people
and our business partners. The above principles have been
the guiding force for whatever we do and shall continue to
be sointhe years to come.

The Corporate Governance Code adopted by the Board
acts as a comprehensive framework within which the
Company, Board of Directors (‘the Board’), Statutory Board
Committees may effectively operate for the benefit of its
varied stakeholders.

The Board is responsible for and committed to sound
principles of Corporate Governance in the Company.
The Board plays a crucial role in overseeing how the
management serves the short and long-term interests
of shareholders and other stakeholders. This belief is
reflected in our governance practices, under which we
strive to maintain an effective, informed and independent
Board.We keep ourgovernance practices under continuous
review and benchmark ourselves to best practices
across the globe.

In recognition of its high standards of governance
practices, your Company was conferred with several
awards over the last few years, and we are committed to
raise the bar of Corporate Governance excellence with each
passing day. During the year 2021, HUL was recognised in
the ‘Leadership’ category on the Corporate Governance
Scorecard developed jointly by International Finance
Corporation (IFC) and Bombay Stock Exchange (BSE)-
Institutional Investor Advisory Services India Limited (liAS).

THE BOARD OF DIRECTORS

HUL is a professionally managed Company functioning
under the overall supervision of the Board. The Board
has ultimate responsibility for the management, general
affairs, direction, performance and long-term success
of business as a whole. The Board has delegated the
operational conduct of the business to the Chief Executive
Officer and Managing Director of the Company. The
Management Committee of the Company is headed by
the Chief Executive Officer and Managing Director and has
business/functional heads as its members, who manage
the day-to-day affairs of the Company.
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Composition

The Board of your Company comprises highly experienced
persons of repute, eminence and has a good and diverse
mix of Executive and Non-Executive Directors with
majority of the Board Members comprising Independent
Directors including Independent Women Directors. The
Board composition is in conformity with the applicable
provisions of Companies Act, 2013 (‘the Act’) and Securities
and Exchange Board of India (‘'SEBI’) (Listing Obligations
and Disclosure Requirements) Regulations, 2015 (‘Listing
Regulations’) as amended from time to time. As on date
of this Integrated Annual Report, the Board consists
of eleven Directors comprising one Non-Executive
Director designated as the Chairman, six Independent
Directors including two Women Directors and four
Executive Directors including the Chief Executive Officer
and Managing Director. The composition of the Board
represents an optimal mix of professionalism, knowledge
and experience and enables the Board to discharge its
responsibilities and provide effective leadership to the
business. The Board as part of its succession planning
exercise, periodically reviews its composition to ensure
that the same is closely aligned with the strategy and long-
term needs of the Company.

During the year, the following appointments/
re-appointments were made:

Ms. Ashu Suyash was appointed as an Additional Director
- Independent Director by the Board to hold office for a
term of upto 5 (five) consecutive years with effect from
12th November, 2021 to 11th November, 2026.

SEBI vide Third Amendment Regulations, 2021 read with
the corrigendum to Listing Regulations has stipulated
the requirement of obtaining approval of shareholders
by means of a special resolution, for appointment of an
Independent Director on the Board of Directors either
at the next general meeting or within a time period of
three months from the date of appointment, whichever
is earlier, effective from 1st January, 2022. Even though

the requirement of obtaining shareholder approval was
effective only from 1st January, 2022, as part of good
Corporate Governance practice, the Company sought
approval of the Members by means of special resolution
through Postal Ballot for appointment of Ms. Ashu Suyash
as an Independent Director of the Company for a period
of 5 (five) years, which was approved by the Members with
effect from 12th November, 2021 to 11th November, 2026.

Mr. Dev Bajpai was re-appointed as a Whole-time Director
of the Company for a period of 5 (five) consecutive years
with effect from 23rd January, 2022 to 22nd January, 2027.

Mr. Nitin Paranjpe was appointed as Non-Executive Director
designated as Chairman with effect from 31st March, 2022.
The Company has received approval of the Members of
the Company on 16th April, 2022 through Postal Ballot
for appointment of Mr. Nitin Paranjpe as Non-Executive
Director and re-appointment of Mr. Dev Bajpai as a
Whole-time Director.

Further, Mr. Sanjiv Mehta stepped down as the Chairman
of the Board with effect from 31st March, 2022 thereby
delinking the position of Chairman and Chief Executive
Officer and Managing Director. This step is in the right
direction in embracing progressive Corporate Governance
practices and in keeping with the stated Company
position. Mr. Mehta will continue to hold the position of
Chief Executive Officer and Managing Director of the
Company. In line with the above change, Mr. Paranjpe was
appointed as the Non-Executive Chairman of the Company
with effectfrom 31st March, 2022. Allthe said appointments
and re-appointments have been recommended by the
Nomination and Remuneration Committee to the Board
of the Company.

The Board places on record its deep sense of appreciation
and gratitude for the immense contribution made by
Mr. Mehta and for leading the Board as the Chairman
of the Company.
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The details of each Member of the Board along with the number of Directorship(s)/Committee Membership(s)/
Chairmanship(s), date of joining the Board and their shareholding in the Company are provided herein below:-

Composition and Directorship(s)/Committee Membership(s)/Chairmanship(s) and number of other Board and

Committees as on 31st March, 2022:

Date of joining
theBoard

Name and Category

Non-Executive Chairman

shares heldin
the Company

Chairman-
ship(s) of
Committees
of other
Companies##

Membership (s)
of Committees
of other
Companies##

Number of J| Directorship(s)
in other

Companies*

Nitin Paranjpe 31.03.2022 1,24,509 - - -
Chief Executive Officer

and Managing Director

Sanjiv Mehta 01.10.2013 1,410 - - -
Executive Director, Finance &IT

and Chief Financial Officer

Ritesh Tiwari 01.05.2021 2,630 1 - -
Executive Director, Legal & Corporate

Affairs and Company Secretary

Dev Bajpai 23.01.2017 51,576 1 - -
Executive Director, Supply Chain

Wilhelmus Uijen 01.01.2020 - 2 - -
Independent Directors

O. P.Bhatt 20.12.2011 245 4 3 1
Sanjiv Misra 08.04.2013 - - - -
Kalpana Morparia 09.10.2014 - 2 1 1
Leo Puri 12.10.2018 - 1 - -
Ashish Gupta 31.01.2020 - 1 - -
Ashu Suyash 12.11.2021 - 1 1 -

#Excluding Private Limited Companies, Foreign Companies, Section 8 Companies and Alternate Directorships.

##Includes only Audit Committee and Stakeholders’ Relationship Committee.

None of the Directors of your Company are related to each other.

The names of the listed entities along with the category
of Directorship for all the Directors form part of Profile of
Directors from pages 316 to 320.

The number of Directorship(s), Committee Membership(s)/
Chairmanship(s) of all Directors is within the respective
limits prescribed under the Act and Listing Regulations as
amended from time to time.

Appointment and Tenure

The Directors of the Company are appointed/re-appointed
by the Board on the recommendations of the Nomination
and Remuneration Committee and approval of the
Members at the General Meetings or through means of
Postal Ballot. In accordance with the Articles of Association
of the Company and provisions of the Act, all Directors,
except the Managing Director and Independent Directors
of the Company, are liable to retire by rotation at the
Annual General Meeting (AGM) each year and, if eligible,

offer themselves for re-election. The Executive Directors on
the Board have been appointed as per the provisions of the
Act and serve in accordance with the terms of employment
with the Company.

None of the Independent Director(s) of the Company
resigned before the expiry of their tenure.

As regards the appointment and tenure of Independent
Directors, following is the policy adopted by the Board:

+ The Company has adopted the provisions with respect to
appointment and tenure of Independent Directors which
are consistent with the Act and Listing Regulations.

« In keeping with progressive governance practices,
your Company shall, for the purpose of determining
the composition of the Board, treat all Independent
Directors who are henceforth appointed from the
Financial Year 2022-23 and, thereafter, and who
complete ten years on the Board, as Non-Independent.
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Any person who becomes Director or Officer, including
an employee who is acting in a managerial or supervisory
capagcity, shall be covered under Directors’ and Officers’
Liability Insurance Policy. The Policy shall also cover those
who serve as a Director, Officer or equivalent of an outside
entity at Company’s request. The Company has provided
insurance coverinrespectoflegalaction againstits Directors
under the Directors’ and Officers’ Liability Insurance.

Board Meetings

The Board meets at regular intervals to discuss and decide
on Company/business policy and strategy apart from other
Board businesses. The Board/Committee Meetings are pre-
scheduled and a tentative annual calendar of the Board
and Committee Meetings is circulated to the Directors
well in advance to facilitate them to plan their schedule
and to ensure meaningful participation in the meetings.
However, in case of aspecial and urgent business need, the
Board’s approval is taken by passing resolutions through
circulation, as permitted by law, which are noted and
confirmed in the subsequent Board Meeting.

The Board business generally includes consideration of
important corporate actions and events including:-

« quarterly and annual results announcements;

- oversight of the performance of the business;

- declaration of dividends;

- development and approval of overall business strategy;
» board succession planning;

« review of the functioning of the Committees; and

- other strategic, transactional and governance matters
as required under the Act, Listing Regulations and other
applicable legislations.

The notice of Board/Committee Meetings is given well
in advance to all the Directors. Usually, Meetings of the
Board are held in Mumbai. The Agenda of the Board/
Committee Meetings is set by the Company Secretary
in consultation with the Chairman of the Company. The
Agenda is circulated a week prior to the date of the
Meeting. The Board Agenda includes an Action Taken
Report comprising of actions emanating from the Board
Meetings and status updates thereof. The Agenda for the
Board and Committee Meetings covers items set out as
per the guidelines in Listing Regulations to the extent it is
relevant and applicable. The Agenda for the Board and
Committee Meetings includes detailed notes on the items
to be discussed at the Meeting to enable the Directors to
take an informed decision. Video/audio-conferencing
facilities are also used to facilitate Directors travelling or
located at other locations to participate in the Meetings.

Prior approval from the Board is obtained for circulating the
agendaitems with shorter notice for matters that form part
of the Board and Committee Agenda and are considered to
be inthe nature of Unpublished Price Sensitive Information.

During the financial year 2021-22, all the Board and
Committee meetings were conducted through audio
visual means as per the circulars/rules issued by Ministry
of Corporate Affairs (MCA) and SEBI from time to time,
for conducting meetings during the pandemic. During
the financial year 2021-22, five Board Meetings were held
on 29th April, 2021, 22nd July, 2021, 19th October, 2021,
20th January, 2022, and 24th February, 2022. The interval
between any two Board Meetings was well within the
maximum allowed gap of 120 days. During the year, the
Board also transacted some of the business under its terms
of reference by passing resolutions by circulation.

Attendance for the Board

Category of
Name of the Directors Directorship Attendance

SanjivMehta - Chairperson* Executive Director 5/5
Srinivas Phatak* Executive Director 1/1
Ritesh Tiwari* Executive Director 4/4
Dev Bajpai Executive Director 5/5
Wilelmus Uijen Executive Director 5/5
O.P. Bhatt Independent Director 5/5
Sanjiv Misra Independent Director 5/5
Kalpana Morparia Independent Director 5/5
Leo Puri Independent Director 5/5
Ashish Gupta Independent Director 4/5
Ashu Suyash## Independent Director 2/2

*Mr. Nitin Paranjpe was appointed as the Non-Executive Director
designated as Chairman of the Company with effect from 31st March,
2022. Mr. Sanjiv Mehta will continue as the Chief Executive Officer and
Managing Director of the Company with effect from 31st March, 2022.

#Mr. Ritesh Tiwari was appointed as the Whole-time Director and
Chief Financial Officer with effect from 1st May, 2021 succeeding
Mr. Srinivas Phatak who ceased to be the Whole-time Director and
Chief Financial Officer with effect from 1st May, 2021.

#Ms. Ashu Suyash was appointed as an Independent Director with
effect from 12th November, 2021.

Board Support

The Company Secretary is responsible for collation, review
and distribution of all papers submitted to the Board
and Committees thereof for consideration. The Company
Secretary is also responsible for preparation of the Agenda
and convening of the Board and Committee Meetings.
The Company Secretary attends all the Meetings of
the Board and its Committees, either in the capacity of
Secretary of the Board/Committees or as a Member of the
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Committee. The Company Secretary advises/assures the
Board and its Committees on Compliance and Governance
principles and ensures appropriate recording of minutes
of the Meetings.

With a view to leverage technology and reducing paper
consumption, the Company has adopted a web-based
application for transmitting Board/Committee Agenda
and Pre-reads. The Directors of the Company receive
the Agenda and Pre-reads in electronic form through
this application, which can be accessed through web
browser or iPad. The application meets high standards of
security and integrity that are required for storage and
transmission of Board/Committee Agenda and Pre-reads
in electronic form.

Statutory Compliance Monitoring Tool

The Company has in place a web-based Statutory
Compliance Monitoring Tool, which has been implemented
to streamline and manage compliance tracking of
all the statutory & legal compliances needed to be
followed by the Company and provides the necessary
assurance to the Board.

Confirmation and Certification

The Company annually obtains from each Director,
details of the Board and Board Committee positions he/
she occupies in other Companies, and changes if any
regarding their Directorships. The Company has obtained
a certificate from M/s. S. N. Ananthasubramanian &
Company, Company Secretaries, under Regulation 34(3)
and Schedule V Para C Clause (10)(i) of Listing Regulations
confirming that none of the Directors on the Board of the
Company have been debarred or disqualified from being
appointed or continuing as Directors of Company by the
SEBI and MCA or any such authority and the same forms
part of this Integrated Annual Report.

Board Independence

Our definition of ‘Independence’ of Directors is derived
from Section 149(6) of the Act and Regulation 16 of
Listing Regulations. The Independent Directors provide
an annual confirmation that they meet the criteria of
independence. Based on the confirmations/disclosures
received from the Directors and on evaluation of the
relationships disclosed, supported by a certificate from
M/s. S. N. Ananthasubramanian & Company, Company
Secretaries, as per the requirement of Regulation 25(9)
of the Listing Regulations, the Board confirms, that the
Independent Directors fulfill the conditions as specified
under Schedule V of the Listing Regulations and are
independent of the management. The Board includes six
Independent Directors.
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Separate Independent Directors’ Meetings

The Independent Directors meet at least once in a
quarter, without the presence of Executive Directors or
Management representatives. They also have a separate
meeting with the Chairman of the Board, to discuss issues
and concerns, if any.

The Independent Directors met four times during
the financial year ended 31st March, 2022 on
29th April, 2021, 22nd July, 2021, 19th October, 2021 and
20th January, 2022. The Independent Directors inter alia
discuss the issues arising out of Committee meetings and
Board discussion including the quality, quantity and timely
flow of information between the Company Management
and the Board that is necessary for the Board to effectively
and reasonably perform their duties.

In addition to these formal meetings, interactions outside
the Board Meetings also take place between the Chairman
and Independent Directors.

Directors’ Induction and Familiarisation

The Board familiarisation Programme comprises
the following:-

+ Induction Programme for Directors

Non-Executive Directors;

including

+ Immersion sessions on business and functional issues;
and

+ Strategy sessions.

All Directors on their appointment are taken through
a detailed induction and familiarisation programme
when they join the Board of your Company. The induction
programme is an exhaustive one that covers the history,
culture and background of the Company and its growth
over the last several decades, various milestones in
the Company’s existence since its incorporation, the
present structure and an overview of the businesses and
functions. The programme also covers the Company’s
Compass Commitments.

The Chief Executive Officer and Managing Director and the
Company Secretary are jointly responsible for ensuring
that induction and training programmes are conducted
for Directors. The Chief Executive Officer and Managing
Director, provides an overview of the organisation, its
history, culture, values and purpose. The Management
Committee Members and Functional Heads take the
Directors through their respective businesses and
functions. As a part of induction programme, the Directors
also visit the Company’s manufacturing locations and
undertake market visits to understand the operations
of the Company. The Directors are exposed to the Board
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constitution, procedures, matters reserved for the Board
and major risks facing the business and mitigation
programmes. The Independent Directors are made aware
of their roles and responsibilities at the time of their
appointment and a detailed Letter of Appointment is
issued to them.

In the Board Meetings, immersion sessions deal with
different parts of the business and bring out all facets
of the business besides the shape of the business. These
immersion sessions provide a good understanding of the
business to the Directors. Similar immersion sessions are
also convened for various functions of the Company. These
sessions are also an opportunity for the Board to interact
with the next level of management. To make these sessions
meaningful and insightful, pre-reads are circulated in
advance. Deep dive sessions are also organised on specific
subjects for better appreciation by the Board of its impact
on the business. There are opportunities for Independent
Directors to interact amongst themselves every quarter and
many themes for such immersion sessions come through on
account of these structured interactions and meetings of
Independent Directors. The process of Board Evaluation also
throws up areas where the Board desires focused sessions.

Every year, Strategy Board Meeting is organised generally
at a location where the Company has an office or an
establishment. It provides the Board an opportunity to
understand Company’s footprint in that market and
also interact with Company’s leadership and business
teams in that market. The strategy session focuses on the
strategy for the future and covers all parts of the business
and functions, the course corrections, if any, required
to be undertaken and gives a good perspective of the
future opportunities and challenges. For the financial
year 2021-22, two full day Board Strategy Meeting was
conducted which included detailed presentation on key
topics concerning the overall Company’s strategy including
consumer & market insights, strategy for the business and
functional divisions of the Company.

An update on the Compass Sustainability Priorities and
the Company’s Environmental, Social and Governance
(ESG) strategy was made to the Board. In addition,
an update on Corporate Governance, Digital Impact
on Indian landscape, Reimagine HUL journey to an
‘Intelligent Enterprise’, Talent Capabilities was also
presented to the Board.

The details of training programmes attended
by Independent Directors are available on the
website at https://www.hul.co.in/investor-relations/
corporate-governance/.

Board Evaluation

In terms of the requirement of the Act and the Listing
Regulations, an annual performance evaluation of the
Board is undertaken where the Board formally assesses its
own performance with the aim to improve the effectiveness
of the Board and the Committees. The Board along with
the Nomination and Remuneration Committee has laid
down the criteria of performance evaluation of Board, its
Committees and Individual Directors which is available
on the website of the Company at https://www.hul.co.in/
investor-relations/corporate-governance/.

For Independent Directors, evaluation is carried out based
on the criteria viz.

« the considerations which led to the selection of the
Director on the Board and the delivery against the same;

« contribution made to the Board/Committees;
- attendance at the Board/Committee Meetings;
« impact on the performance of the Board/Committees;

- instances of sharing best and next practices, engaging
with top management team of the Company;

« participation in Strategy Board Meetings, etc.

During the year, Board Evaluation cycle was completed
by the Company internally which included the Evaluation
of the Board as a whole, Board Committees and Peer
Evaluation of the Directors. The exercise was led by the
Chief Executive Officer and Managing Director along with
the Chairperson of the Nomination and Remuneration
Committee of the Company. The Evaluation process
focused on various aspects of the functioning of the
Board and Committees such as composition of the Board,
Board oversight and effectiveness, performance of Board
Committees, Board skills and structure, etc. Separate
exercise was carried out to evaluate the performance of
individual Directors on parameters such as attendance,
contribution and independent judgment.

As an outcome of the above exercise, it was noted that the
Board as a whole is functioning as a cohesive body which is
well engaged with different perspectives. The Board plays
a very constructive role which is challenging as well as
supportive. The Board has a good focus on extant issues
such as performance, compliance & controls, strategy
and succession planning. The Board Members have
open discussions on key topics and have a collaborative
approach and is encouraging of differing opinions. It was
also noted that the Committees are functioning well and
besides the Committee’s terms of reference as mandated
by law, important issues are brought up and discussed in
the Committees.
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The Board also noted that given the changing external
environment, the Company should be prepared for any
likely disruption. The Board agreed that the Board was
focused ontherightdirection of creating a‘purpose-driven’
organisation. The evaluation exercise also highlighted
the need for having better understanding of competitive
landscape in a dynamic business environment and

COMMITTEES OF THE BOARD

importance of being updated in the emerging technology
areas relevant for the Company. These areas have been
identified for the Board to engage itself with and the same
will be acted upon.

Progress on recommendations from last year’s Evaluation
cycle was also discussed.

The Board Committees play a crucial role in the governance structure of the Company and have been constituted to
deal with specific areas/activities as mandated by applicable regulation; which concern the Company and need a closer
review. The Board Committees are set up under the formal approval of the Board to carry out clearly defined roles which
are considered to be performed by Members of the Board, as part of good governance practices. The Chairman of the
respective Committee informs the Board about the summary of the discussions held in the Committee Meetings. The
minutes of the meeting of all Committees are placed before the Board for review. The Board Committees can request

specialinvitees to join the meeting, as appropriate.

During the year, all recommendations of the Committees of the Board have been accepted by the Board.

The Board has constituted the following Committees:-

Constitution of the Committees

Nomination
and Remuneration
Committee

Audit Committee

Corporate Social
Responsibility
Committee

Stakeholders’
Relationship
Committee

Risk Management
Committee

2 Kalpana Morparia & O.P.Bhatt
£ O.P.Bhatt

2 Sanjiv Misra
£ Ashish Gupta

£ Ashu Suyash

& Sanjiv Misra
£ 0.P.Bhatt
£ Kalpana Morparia

£ Ashu Suyash & Leo Puri

£ Sanjiv Misra
£ Kalpana Morparia

£ Sanjiv Mehta
& Ritesh Tiwari

& O.P.Bhatt 4 Sanjiv Mehta
& Sanjiv Mehta & Ritesh Tiwari
2 Leo Puri 2 Dev Bajpai

& Ritesh Tiwari £ Wilhelmus Uijen
2 Ashish Gupta
£ Ashu Suyash

2 Ravishankar A

e Chairperson ®Member

Audit Committee

The Company’s Audit Committee comprises 5 (five)
members and all the members are Independent Directors.
Audit Committee is chaired by Ms. Kalpana Morparia
and Mr. O. P. Bhatt, Dr. Sanjiv Misra, Dr. Ashish Gupta and
Ms. Ashu Suyash, Independent Directors of the Company
act as members of the Committee. Ms. Ashu Suyash was
appointed as a member of the Committee with effect from
20th January, 2022. All the members of the Committee
have relevant experience in financial matters.

Terms of Reference of Audit Committee

The Committee is governed by the terms of reference which
are in line with the regulatory requirements mandated
by the Act and Listing Regulations. The detailed terms
of reference of the Audit Committee are contained in
the ‘Corporate Governance Code’ which is available on
the website of the Company at https://www.hul.co.in/
investorrelations/corporate-governance/. The Audit
Committee ensures that it has reviewed each area that it
is required to review under its terms of reference and under
applicable legislation or by way of good practice. This
periodic review ensures that all areas within the scope of
the Committee are reviewed.
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Key Terms of Reference of the Committee are:

Activities of the Committee during the year

The meetings of Audit Committee are also attended by
the Chief Financial Officer, Statutory Auditors, Group
Controller and Internal Auditor as special invitees. The

Overseeing the Company’s financial reporting ® Company Secretary acts as the Secretary to the Committee.
process and disclosure of financial information X . X .
to ensure that the financial statements are The minutes of each Audit Committee meeting are placed
correct, sufficient and credible; in the next me.etlng of the Board. The A.udlt Committee
Reviewing and examining with management the ° also meets the internal and external auditors separately,
quarterly and annual financial results and the i without the presence of Management representatives.
“”d'?frs' report thfreon before submission to the The Audit Committee met six times during the financial
Board for approval; year ended 31st March, 2022 on 29th April, 2021,
Reviewing management discussion and analysis L 22nd July, 2021, 23rd July, 2021, 19th October, 2021,
of financial condition and results of operations; 20th December, 2021 and 20th January, 2022
Recommending the appointment, remuneration [ )
and terms of appointment of Statutory Auditors P Attendance for the Committee Meetings
of the Company and approval for payment of any
Other SerVices; _ -
Reviewing and monitoring the Statutory P Name of the Members Directorship Attendance
Auditor’s independence and performance and Kalpana Morparia - Chairperson Independent 6/6
effectiveness of audit process; Director

Reviewing, approving or subsequently modifying o O.P.Bhatt - Member Independent 6/6
any Related Party Transactions in accordance Director
with the Related Party Transaction Policy of the Sanjiv Misra - Member Independent 6/6
Company; Director

Reviewing the adequacy of internal audit o Ashish Gupta - Member Independent 5/6
function and discussing with Internal Auditor any Director

ignificant findi d reviewing th f
stgni Ic.cm |n. 'ng an rev.|eW|ng € progress o Ms. Ashu Suyash was appointed as a member of the Committee w.e.f.
corrective actions on such issues; 20th January, 2022

Reviewing management letters/letters of internal [ )
control weaknesses issued by the Statutory I Lc | dRisk M
Auditors; nternal Controls and Risk Management

Evaluating internal financial controls and risk ® The Company has robust system for Internal Audit and
management systems; Corporate Risk assessment and mitigation. The Company
Verifying that the systems for internal controls in ° has an mdepen(.jent Internal Audit Department assisted by
relation to SEBI (Prohibition of Insider Trading) outsourced audit teams.

R lati , 2015 d t d . . . .
ogg;t?nlgoer:‘:ectively are adequate and are The Internal Audit plan is approved by Audit Committee at
Reviewing the functi — fthe Code of Busi ° the beginning of every year. The conduct of Internal Audit is
sznlgvgigganz \lf.gﬁ ﬁgéﬁ%sism? ode otBusiness oriented towards the review of internal controls and risks
Reviewi o tilisati 'f 1 d in the Company’s operations and covers factories, sales
az\\'l'(le:vc:sgfrori/;v'e':fm'::t ic,: t:quibzrdié?r ® offices, warehouses and centrally controlled businesses
exceeding 2100 crores of 10% of the asset sizZ and functions. Every quarter, the Audit Committee is
of the subsidiary, whichever is lower including presented with asummary of significant audit observations
existing loans/advances/investments; and follow-up actions thereon.

Recommending the appointment and the ® Business Risk Assessment procedures have been set in

remuneration to be paid to the Cost Auditor.

® Quarterly @ Annually @ Periodically

In addition to quarterly meetings for consideration of
financial results, special meetings of the Audit Committee
are convened. In these meetings, the Audit Committee
reviews various businesses/functions, business risk
assessment, controls, critical IT applications with
implications of security and internal audit and control
assurance reports of all the majordivisions of the Company.

place for self-assessment of business risks, operating
controls and compliance with Corporate Policies. There
is an ongoing process to track the evolution of risks and
delivery of mitigating action plans.

Mr. Amit Agarwal is the Internal Auditor of the Company.

The Company’s internal financial control framework,
established in accordance with the Committee of Sponsoring
Organisation (COSO) framework, is commensurate with
the size and operations of the business and is in line with
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requirements of the Act. The Company’s internal financial
controls framework is based on the ‘three lines of defense
model’. The Company has laid down Standard Operating
Procedures and policies to guide the operations of the business.

Unit heads are responsible to ensure compliance with the
policies and procedures laid down by the Management.
Robust and continuous internal monitoring mechanisms
ensure timely identification of risks and issues. The
Management, Statutory and Internal Auditors undertake
rigoroustesting of the controlenvironment of the Company.

Nomination and Remuneration Committee

The Nomination and Remuneration Committee
comprises Dr. Sanjiv Misra, Independent Director as the
Chairperson and Mr. O. P. Bhatt, Ms. Kalpana Morparia
and Ms. Ashu Suyash as members of the Committee.
Mr. Sanjiv Mehta ceased to be a member of the Committee
with effect from 20th January, 2022 and Ms. Ashu Suyash
was appointed as a member of the Committee with effect
from 20th January, 2022.

The Nomination and Remuneration Committee is
responsible for evaluating the balance of skills, experience,
independence, diversity and knowledge on the Board
and for drawing up selection criteria, ongoing succession
planning and appointment procedures for both internal
and external appointments.

Terms of Reference of Nomination and Remuneration
Committee

The detailed terms of reference of the Nomination and
Remuneration Committee are contained in the ‘Corporate
Governance Code’ which is available on the website of
the Company at https://www.hul.co.in/investor-relations/
corporate-governance/.

Key Terms of Reference of the Committee are:

Activities of the Committee during the year

Determine/recommend the criteria for appointment [ )
of Directors, Members of Management Committee
and Key Managerial Personnel;

Identify candidates who are qualified to become [ ]
Directors and who may be appointed on the
Management Committee, or as a Key Managerial
Personnel;

Evaluate the balance of skills, knowledge [ ]
and experience on the Board and prepare a
description of the role and capabilities required for
Independent Director(s);

Review and determine all elements of [ )
remuneration package of all the Executive
Directors, i.e. salary, benefits, bonuses, stock
options, pension etc;

24

Hindustan Unilever Limited | Integrated Annual Report 2021-22

Key Terms of Reference of the Committee are:

Activities of the Committee during the year

Formulate criteria and carry out evaluation of each [ )
Director’s performance and performance of the

Board as a whole;

Ensure succession planning (including the [ )
development of a diverse pipeline for succession) to

the Board and the leadership development plans to
enhance such succession planning;

Recommend to the Board, all remunerations, in [ )
whatever form, payable to Senior Management;

Review and recommend to the Board candidates

for election as members to the Board Committees

and for the election as chairman for each Board
Committee from the appointed members of the

Board Committee

® Quarterly @ Annually @ Periodically

The Committee also plays the role of Compensation
Committee andisresponsible foradministering Stock Option
Schemes as applicable to the employees of the Company.

The Nomination and Remuneration Committee met four
times during the financial year ended 31st March, 2022 on
28th April, 2021, 23rd July, 2021, 20th January, 2022, and
24th February, 2022.

Attendance for the Committee Meetings

Category of
Name of the Members Directorship Attendance

Sanjiv Misra - Chairperson Independent 4/4
Director

O. P. Bhatt - Member Independent 4/4
Director

Kalpana Morparia - Member Independent 4/4
Director

Ashu Suyash - Member* Independent 1/1
Director

Sanjiv Mehta - Member* Executive 3/3
Director

#Ms. Ashu Suyash was appointed as a member of the Committee w.e.f.
20th January, 2022

*Mr. Sanjiv Mehta ceased to be the member of the Committee w.e.f.
20th January, 2022

Board Membership Criteria and list of core skills/
expertise/competencies identified in the context of
the business:

The Board of Directors are collectively responsible for
selection of a member on the Board. The Nomination
and Remuneration Committee of the Company follows a
defined criteria for identifying, screening, recruiting and
recommending candidates for election as a Director on the
Board. The criteria for appointment to the Board include:
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composition of the Board, which is commensurate with
the size of the Company, its portfolio, geographical
spread and its status as a listed Company;

desired age and diversity on the Board;

size of the Board with optimal balance of skills and
experience and balance of Executive and Non-Executive
Directors consistent with the requirements of law;

professional qualifications, expertise and experience in
specific area of relevance to the Company;

balance of skills and expertise in view of the objectives
and activities of the Company;

avoidance of any present or potential conflict of interest;
availability of time and other commitments for proper
performance of duties;

personal characteristics beingin line with the Company’s

values, such as integrity, honesty, transparency,
pioneering mindset.

In terms of requirement of Listing Regulations, the Board has identified the following skills/expertise/competencies of the
Directors as given below: -
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Skills and its description (=

Leadership experience of running large enterprise v V V v \ \

Experience in leading well-governed large organisations, with an

understanding of organisational systems and processes, complex

business and regulatory environment, strategic planning and risk

management, understanding of emerging local and global trends

and management of accountability and performance.

Experience of crafting Business Strategies N N N N N V N V

Experience in developing long-term strategies to grow consumer/

FMCG business, consistently, profitably, competitively and in a

sustainable manner in diverse business environments and changing

economic conditions.

Understanding of Consumer and Customer Insights in diverse N N N N N N N V N

environments and conditions

Experience of having managed organisations with large consumer/

customer interface in diverse business environments and economic

conditions which helps in leveraging consumer insights for business

benefits. e

Finance and Accounting Experience ) v ) v ) \ \

Leadership experience in handling financial management of a

large organisation along with an understanding of accounting and

financial statements.

Experience in overseeing large and complex Supply Chain v v v

Experience in overseeing large and complex supply chain

operations, management of innovations, understanding of

emerging technologies including digital information technologies

and their disruptive impact.

Understanding use of Digital/Information Technology across the N N N N \ N

FMCG value chain

Understanding the use of digital/Information Technology across

the value chain, ability to anticipate technological driven changes &

disruption impacting business and appreciation of the need of cyber

security and controls across the organisation.

Experience of large companies and understanding of the changing v N N N N N \ \

regulatory landscape

Experience of having served in large public companies in diverse
industries to provide Board oversight to all dimensions of business
and Board accountability, high governance standards with an
understanding of changing regulatory framework.
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Reward Policy

The Reward philosophy of the Company is to provide
market competitive total reward opportunity that has a
strong linkage to and reinforces the performance culture
of the Company. This philosophy is set forth into practice by
various policies governing the different elements of total
reward. The intent of all these policies is to ensure that the
principles of Reward philosophy are followed in entirety,
thereby facilitating the Company to recruit and retain the
best talent. The ultimate objective is to gain competitive
advantage by creating a reward proposition that inspires
employees to deliver Company’s promise to consumers
and achieve superior operational results.

The guiding principles for Company’s reward policies/
practices are as follows:

+ Open, Fair and Consistent: increase transparency and
ensure fairness and consistency in reward framework;

+ Insight and Engagement: make reward truly relevant to
the employees by using leading edge tools that help the
Company ‘hear’ how employees feel about their reward;

+ Innovation: continuously improve Company’s reward
through innovations based on insight, analytics and
Unilever’'s expertise;

+ Simplicity, Speed and Accuracy: simplify reward plans
and processes and deliver the information employees
need quickly, clearly and efficiently;

+ Business Results: Company’s business results are the
ultimate test of whether reward solutions are effective
and sustainable.

The appointment of Executive Directors, Key Managerial
Personnel, Management Committee Members and
other employees is by virtue of their employment
with the Company and therefore, their terms of
employment vis-a-vis salary, variable pay, service
contract, notice period and severance fee, if any, are
governed by the applicable policies. The total reward
for Executive Directors, Key Managerial Personnel
and Management Committee Members is reviewed
and recommended to the Board of Directors for their
approval, by the Nomination and Remuneration
Committee annually, taking into account external
benchmarks alongwith the combination of Company’s
and individual’s performance.

A fair portion of Executive Directors’ total reward is linked
to Company’s performance. This creates alignment
with the strategy and business priorities to enhance
shareholder value. Long-term incentives, in the form
of Performance Share Plan, seek to reward Executive
Directors, Management Committee Members and other
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eligible employees by aligning their deliverables to
business results.

In line with the Evaluation Policy of the Company, the
Nomination and Remuneration Committee considers the
outcome of the annual Evaluation before recommending
the changes in the remuneration of the Executive Directors
and appointment/re-appointment of Directors.

Non-Executive IndependentDirectors are eligible forsitting
fees and commission not exceeding the limits prescribed
under the Act. The remuneration payable to Non-Executive
Directors is decided by the Board of Directors subject to the
approval of Members of the Company.

Independent Directors are currently paid sitting fees of
%30,000/- for attending every meeting of the Board or
Committee thereof. In line with the globally accepted
governance practices, the Board of Directors adopted
a ‘Differential Remuneration Policy’ for Non-Executive
Directors remuneration which is available on the
Company’s website at https://www.hul.co.in/investor-
relations/corporate-governance/.

As per the Differential Remuneration Policy,
Non-Executive Independent Directors are entitled to fixed
commission on profits at the rate of 15 lakhs for each
financial year. In addition, Non-Executive Independent
Directors are entitled to a remuneration linked to their
attendance at the meetings of the Board or Committees
thereof and also on the basis of their position in various
Committees of the Board, whether that of a Chairman
or a Member of the Committee(s). The remuneration
payable to the Independent Directors under the
Differential Remuneration Policy is within the overall limit
of 2300 lakhs, as approved by the Members at the Annual
General Meeting held on 29th June, 2015. The criteria
adopted by the Company for Differential Remuneration
Policy is as under:

 in lakhs)

Fixed Commission: 15.00
Base Fixed Commission for
Independent Directors

Additional Variable Commission:

Corresponding to the percentage of
attendance at all the Board and Committee
Meeting(s)

5.00

In the capacity of Chairperson of the 2.00

Committee(s)*

In the capacity of Member of the Committee(s)* 1.00

‘Committee includes Audit Committee, Nomination and Remuneration
Committee, Corporate Social Responsibility Committee, Stakeholders
Relationship Committee and Risk Management Committee.
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The Non-Executive Directors who complete their term of office as per conditions of appointment shall be paid a one-time
commission of 210 lakhs.

During the year, there were no pecuniary relationships or transactions between the Company and any of its
Non-Executive Directors apart from sitting fees and commission. The Company has not granted any stock options to any
of its Non-Executive Independent Directors.

The details of remuneration paid to Executive and Non-Executive Directors for the financial year ended 31st March, 2022
are provided hereinafter:

Details of Remuneration paid to the Executive Directors

(% in crores)

Salary 3.734 2.868 3.360 1.985 0.234
Allowances 9.278 0.407 4.139 1.098 0.096
Bonus™ 4.323" 1424 1.631 0.818 -
Perquisite - Long Term Incentives (LTI)* 4.286 2.440 1.346 1.673 1.025
Perquisite - Others* 0.004 0.004 0.705 0.004 0.002
Contribution to Provident Fund 0.448 0.344 0.344 0.238 0.028
Contribution to Pension - 0.516 - 0.159 0.019
Total 22.073 8.004 11.524 5.975 1.404

*Inclusive of perquisites on account of Housing, Medical, Club Fee, Car etc.

#Mr. Ritesh Tiwari was appointed as a Whole-time Director and Chief Financial Officer of the Company w.e.f. 1st May, 2021 succeeding
Mr. Srinivas Phatak.

** Bonus and Perquisites are shown net of Income Tax. As per the terms of employment, Income Tax is borne by the Company and is included
in allowances.

A During financial year 2020-21, Senior Management was awarded a lower bonus in view of the Covid-19 pandemic that has been restored now to
the normative levels.

AN Annual Bonus incentivises year-on-year delivery of stretching short-term financial, strategic and operational objectives selected to support our

annual business strategy and the ongoing enhancement of shareholder value. The bonus amount is linked to: (1) business performance measured
through the lens of growth, profitability and cash generation, and (2) individual contribution.

$ Long-term Share schemes incentivise Senior Management’s focus on the sustained delivery of high-performance results over the long-term. The
amount of shares awarded is linked to business performance measured over a 3-year period across four parameters, namely Competitive growth,
cash, capital efficiency and progress on sustainability initiatives.

Details of Remuneration paid to the Independent Directors

([ in lakhs)
O. P.Bhatt 5.70 26.00 31.70
Sanjiv Misra 5.10 24.00 29.10
Kalpana Morparia 5.10 24.00 29.10
Leo Puri 2.10 21.83 23.93
Ashish Gupta 3.30 21.15 24.45
Ashu Suyash? 1.20 9.08 10.28

*Includes sitting fees paid for attending Board and Committee Meetings.
"Ms. Ashu Suyash was appointed as an Independent Director of the Company with effect from 12th November, 2021.

#The Commission forthefinancialyearended 31stMarch, 2022 as perthedifferentialremuneration parameters willbe paid to IndependentDirectors,
on a pro-rata basis, subject to deduction of tax, after adoption of financial statements by the Members at the AGM to be held on 23rd June, 2022.
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Corporate Social Responsibility Committee

The Corporate Social Responsibility (CSR) Committee
comprises Mr. O. P. Bhatt, Independent Director as the
Chairperson and Dr. Sanjiv Misra, Ms. Kalpana Morparia,
Mr. Leo Puri, Mr. Sanjiv Mehta and Mr. Ritesh Tiwari as
the members of the Committee. Mr. Ritesh Tiwari was
appointed as a member of the Committee succeeding
Mr. Srinivas Phatak with effect from 1st May, 2021. Mr. Leo
Puri was appointed as a member of the Committee with
effect from 1st May, 2021.

The role of CSR Committee includes formulating and
recommending to the Board the CSR Policy and activities to be
undertaken by the Company, recommending the amount of
expenditure to be incurred on CSR activities of the Company,
reviewing the performance of Company in the areas of CSR.

Terms of Reference of Corporate Social Responsibility
Committee

The detailed terms of reference of the Corporate Social
Responsibility Committee is contained in the ‘Corporate
Governance Code’ which is available on the website of
the Company at https://www.hul.co.in/investor-relations/
corporate-governance/.

Key Terms of Reference of the Committee are:

Activities of the Committee during the year

Formulate and recommend to the Board the [ )
CSR Policy and activities to be undertaken;

Recommend the amount of expenditure to be
incurred on CSR activities;

Formulate and review the Annual Action Plan in
pursuance of the CSR Policy;

o

o
Oversee the manner of execution of projects or [ ]
programmes; the modalities of utilisation of

funds and implementation schedules for the
projects/programmes;

Impact assessment, monitoring and reporting
mechanism for the projects/programmes.

® Quarterly @ Annually @ Periodically

During the financial year ended 31st March, 2022,
the Committee met twice on 28th April, 2021 and
18th October, 2021.

Attendance for the Committee Meetings

Category of
Name of the Members Directorship Attendance

O. P.Bhatt - Chairperson Independent 2/2
Director

Sanjiv Misra - Member Independent 2/2
Director

Category of
Name of the Members Directorship Attendance

Kalpana Morparia - Member Independent 2/2
Director

Leo Puri - Member* Independent 1/1
Director

Sanjiv Mehta - Member Executive 2/2
Director

Ritesh Tiwari - Member# Executive 1/1
Director

Srinivas Phatak - Member# Executive 1/1
Director

*Mr. Leo Puri was appointed as a member of the Committee w.e.f.
1st May, 2021

#Mr. Ritesh Tiwari was appointed as a member of the Committee
w.e.f. 1st May, 2021 succeeding Mr. Srinivas Phatak

Stakeholders’ Relationship Committee

The Stakeholders’ Relationship Committee comprises
Mr. O. P. Bhatt, Independent Director as the Chairperson
and Mr. Leo Puri, Mr. Sanjiv Mehta and Mr. Ritesh Tiwari,
as Members of the Committee. Mr. Ritesh Tiwari was
appointed as a member of the Committee succeeding
Mr. Srinivas Phatak with effect from 1st May, 2021.
Mr. Leo Puri was appointed as a member of the Committee
with effect from 1st May, 2021.

The role of Stakeholders’ Relationship Committee includes
resolving the grievances of shareholders, ensuring
expeditious share transfer process in line with the
proceedings of the Share Transfer Committee, evaluating
performance and service standards of the Registrar and
Share Transfer Agent of the Company.

The Committee has periodic interactions with the
representatives of the Registrar and Share Transfer Agent
of the Company. SEBI, the capital market regulator had
issued guidelines and undertook a number of measures for
raising industry standards for Registrar and Share Transfer
Agent to facilitate effective shareholder service. In order to
ensure compliance with various guidelines and measures
issued by SEBI to improve investor services, the Committee
invites the Registrar and Share Transfer Agent to join the
Committee Meeting for sharing an update on the steps
and actions taken by them. The Committee also invites
Shareholders for aninteraction during the meeting togeta
direct feedback on investor service.

Terms of Reference of Stakeholders’ Relationship
Committee

The detailed terms of reference of the Stakeholders’

Relationship Committee is contained in the ‘Corporate
Governance Code’ which is available on the website of
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the Company at https://www.hul.co.in/investor-relations/
corporate-governance/.

Key Terms of Reference of the Committee are:

Activities of the Committee during the year

Consider and resolve the grievances of [ ]
shareholders;

Review of adherence to the service standards [ )
adopted by the Company in respect of various
services being rendered by its Registrar & Share
Transfer Agent;

Recommend to improve service levels for the [ ]
investors;

Review of the various measures and initiatives [ )

taken by the Company for reducing the quantum
of unclaimed dividends and ensuring timely
receipt of dividend warrants/annual reports/
statutory notices by the shareholders.

® Quarterly @ Annually @ Periodically

During the financial year ended 31st March, 2022,
the Committee met twice on 28th April, 2021 and
18th October, 2021.

Attendance for the Committee Meetings

Category of
Name of the Members Directorship Attendance

O. P. Bhatt - Chairperson Independent 2/2
Director

Leo Puri - Member* Independent 1/1
Director

Sanjiv Mehta - Member Executive 2/2
Director

Ritesh Tiwari- Member* Executive 1/1
Director

Srinivas Phatak - Member* Executive 1/1
Director

*Mr. Leo Puri was appointed as a member of the Committee
w.e.f. 1st May, 2021

#Mr. Ritesh Tiwari was appointed as a member of the Committee
w.e.f. 1st May, 2021 succeeding Mr. Srinivas Phatak

Details of Shareholders’/Investors’ Complaints

Mr. Dev Bajpai, Executive Director, Legal & Corporate Affairs
and Company Secretary is the Compliance Officer for
resolution of Shareholders’/Investors’ complaints. During
the financial year ended 31st March, 2022, 166 complaints
were received from the shareholders. All complaints
except one have been redressed to the satisfaction of the
shareholders as on 31st March, 2022.

Complaints Complaints
Received Redressed

Non-Receipt of Dividend 26 26
Non-Receipt of Shares lodged 83 82
for Transfer

Others 57 57
Total 166 165*

*An interim reply was filed in the pending complaint.
Trend of Complaints Received and Resolved

28

83
95
46 7
73
2017-18 2018-19 2019-20 2020-21 2021-22

Il Non-Receipt of Dividend

* Includes complaints related to TDS on dividend, IEPF and transfer/
transmission of shares.

Non-Receipt of shares Bl Others*

Risk Management Committee

Knowing the importance of managing and pre-empting
risks effectively for having a sustainable business, the
Company has constituted a Risk Management Committee,
in line with the Listing Regulations.

The Risk Management Committee of the Company
comprises Mr. Sanjiv Mehta as the Chairperson,
Dr. Ashish Gupta, Ms. Ashu Suyash, Mr. Ritesh Tiwari,
Mr. Dev Bajpai, Mr. Wilhelmus Uijen and Mr. Ravishankar
A, Group Controller as the members of the Committee.
Mr. Ritesh Tiwari was appointed as a member of the
Committee succeeding Mr. Srinivas Phatak with effect
from 1st May, 2021. Dr. Ashish Gupta and Ms. Ashu Suyash,
Independent Directors of the Company were appointed as
members of the Committee with effect from 1st May, 2021
and 20th January, 2022, respectively.

The role of Risk Management Committee includes the
implementation of Risk Management Systems and
Framework, review of the Company’s financial and
risk management policies, assess risk and formulate
procedures to minimise the same.
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Terms of Reference of Risk Management Committee

The detailed terms of reference of the Risk Management
Committee is contained in the ‘Corporate Governance
Code’ which is available on the website of the
Company at https://www.hul.co.in/investor-relations/
corporate-governance/.

Key Terms of Reference of the Committee are:

Activities of the Committee during the year m

To identify the internal and external risks, [ )
inter alia, financial, operational, sectoral,
sustainability/ESG, information, cyber security

risks, legal and regulatory risks;

Oversee the implementation of the risk
management policy and the adequacy of risk
management systems;

Ensure appropriate methodology, processes
and systems are in place to monitor and
evaluate risks.

@ Quarterly @ Annually ® Periodically

During the financial year ended 31st March, 2022, the Risk
Management Committee met twice on 23rd September,
2021 and 24th February, 2022 for reviewing the Company
level risks and mitigation plans and actions. The gap
between two meetings was not more than 180 days as
stipulated under the Listing Regulations.

Attendance for the Committee Meetings

Category of
Name of the Members Directorship Attendance

Sanjiv Mehta - Chairperson Executive Director 2/2

Ashish Gupta- Member Independent 2/2
Director

Ashu Suyash - Member* Independent 1/1
Director

Ritesh Tiwari- Member# Executive Director 2/2

Dev Bajpai - Member Executive Director 2/2

Wilhelmus Uijen - Member  Executive Director 2/2

Ravishankar A - Member Group Controller 2/2

*Ms. Ashu Suyash was appointed as a member of the Committee w.e.f.
20th January, 2022

#Mr. Ritesh Tiwari was appointed as a member of the Committee
w.e.f. 1st May, 2021 succeeding Mr. Srinivas Phatak

Other Committees

Apart from the above statutory Committees, the Board
of Directors has constituted the following Committees
to enhance the level of governance and also to meet the
specific business needs. The below Committees report to
the Board of Directors of the Company.

Share Transfer/Transmission Committee

The Share Transfer/Transmission Committee has
been formed to look into share transfer and related
applications received from Shareholders, with a view
to accelerate the transfer procedures. The Committee
comprises three Executive Directors of the Board. The
Committee inter-alia considers applications for transfer,
transmission, split, consolidation of share certificates and
cancellation of any share certificate in compliance with
the provisions in this regard. As per Regulation 40 of Listing
Regulations, as amended, shares of the Company can be
transferred only in dematerialised form with effect from,
1st April, 2019. Further, with effect from 24th January, 2022,
listed companies shall issue securities in dematerialised
mode only while processing any investor service requests
viz. issue of duplicate share certificates, exchange/sub
division/splitting/consolidation of securities, transmission/
transposition of securities.

The Committee is authorised to sign, seal or issue any
new share certificate or letter of confirmation as the case
may be as a result of transfer, consolidation, splitting or
in lieu of share certificates lost, defaced or destroyed.
The Committee meets generally on a weekly basis to
ensure that share transfers and other related requests are
registered and actioned within a period of 15 days from the
date of receipt thereof.

Committee for Allotment of Shares under ESOPs

The Committee for Allotment of Shares under ESOPs has
been constituted for approval, issue and allotment of
shares under ESOP Schemes. The Committee comprises
three Executive Directors of the Board and is constituted
to expedite the process of allotment and issue of shares
to eligible employees under the Stock Option Plan
of the Company.

Administrative Matters Committee

The Administrative Matters Committee has been set up to
oversee routine operations that arise in the normal course
of the business, such as decision on banking relations,
delegation of operational powers, appointment of
nominees under statutes, etc. The Committee comprises
three Executive Directors of the Board.

Committee forapproving Disposal of Surplus Assets

The Committee for approving Disposal of Surplus Assets
has been set up and entrusted with the responsibility
of identifying the surplus assets of the Company and to
authorise sale and disposal of such surplus property. The
Committee is fully authorised to take necessary steps to
give effect to sale and transfer of the ownership rights,
interest and title in such identified properties, for and on
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behalf of the Company. The Committee comprises three
Executive Directors of the Board.

GOVERNANCE OF SUBSIDIARY COMPANIES

The minutes of the Board Meetings of the subsidiary
companies along with the details of significant
transactions and arrangements entered into by the
subsidiary companies are shared with the Board of
Directors on a quarterly basis. The financial statements
of the subsidiary companies are presented to the Audit
Committee. The Company does not have a material
subsidiary as on the date of this Integrated Annual Report,
having a net worth exceeding 10% of the consolidated
net worth or income of 10% of the consolidated income of
your Company. The information in respect of the loans and
advances in the nature of loans to subsidiaries pursuant
to Regulation 34 of the Listing Regulations is provided in
Notes to the standalone financial statements.

COMPANY POLICIES

Code of Business Principles and Whistle Blower
Policy

The Code of Business Principles (‘the Code’) is the
Company’s statement of values and represents the
standard of conduct which all employees are expected to
observe in their business endeavours. The Code reflects
the Company’s commitment to principles of integrity,
transparency and fairness. It forms the benchmark against
which the world at large is invited to judge the Company’s
activities. The copy of the Code is available on the website
of the Company at https://www.hul.co.in/files/origin/the-
code-of-business-principles-english.pdf.

The Company has adopted a Whistle Blower Policy, as part
of vigil mechanism to provide appropriate avenues to all
individuals associated with HUL to bring to the attention
of the management any issue which is perceived to be in
violation of or in conflict with the Code of the Company.

The Company has provided dedicated e-mail addresses
kalpana.morparia@unilever.com and cobp.hul@
unilever.com for reporting such concerns. Alternatively,
individuals can also send written communications to the
Company. The employees are encouraged to voice their
concerns by way of Whistle Blowing and all the employees
have been given access to the Audit Committee. The
Policy provides an avenue to every employee and every
person as defined therein to report concerns directly
to the Management or to the Chairperson of the Audit
Committee. The Company Secretary is the designated
officer for effective implementation of the Policy and
dealing with the complaints registered under the policy. All
cases, registered under the Code and the Whistle Blower
Policy of the Company, are reported to the Management

Committee and are subject to the review of the Audit
Committee. The Whistle Blower Policy is available on the
website of the Company at https://www.hul.co.in/investor-
relations/corporate-governance/.

Disclosuresinrelation to the Sexual Harassment
of Women at Workplace (Prevention, Prohibition
and Redressal) Act, 2013

The Company is committed to ensuring that all employees
work in an environment that is inclusive and provides
an opportunity to bring their best selves at workplace.
The Company is also committed to provide a work
environment that ensures every person is treated with
dignity, respect and afforded equal treatment. The
Company has formulated a Policy on Prevention of Sexual
Harassment in accordance with the provisions of the
Sexual Harassment of Women at Workplace (Prevention,
Prohibition and Redressal) Act, 2013 and the Rules made
thereunder which is aimed at providing everyone who
visits our workplace, experiences an environment that
not only promotes diversity and equality but also mutual
trust, equal opportunity and respect for human rights.
Our POSH Policy is now more inclusive and gender neutral,
detailing the governance mechanisms for prevention of
sexual harassment issues relating to employees across
genders including employees who identify themselves with
LGBTQI+ community.

Your Company has constituted Internal Committees (IC)
as per the Sexual Harassment of Women at Workplace
(Prevention, Prohibition and Redressal) Act, 2013. While
maintaining the highest governance norms, the Company
has appointed external independent persons who work
in this area and have the requisite experience in handling
such matters, as Chairpersons of each of the Committees.

Number of Complaints received during the 2
financial year 2021-22

Number of Complaints disposed of during 2
the financial year 2021-22

Number of Complaints pending as on -
31st March, 2022

Policy on avoiding Conflict of Interest

The Board of Directors are responsible for ensuring that
systems and processes are in place to avoid conflict of
interest by the Board Members and the Management
Committee. The Board has adopted the Code of Conduct
for the members of the Board and Senior Management
Team. The Code provides that the Directors are required
to avoid any interest in contracts entered into by the
Company. If such an interest exists, they are required to
make adequate disclosure to the Board and to abstain
from discussion, voting or otherwise influencing the
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decision on any matter in which the concerned Director has
or may have such interest. The Code also restricts Directors
from accepting any gifts or incentives in their capacity as
a Director of the Company, except what is duly authorised
under the Company'’s Gift Policy. The Members of the Board
and the Management Committee annually confirm the
compliance of the Code of Conduct to the Board. The Code
of Conduct is in addition to the Code of Business Principles
of the Company. A copy of the said Code of Conduct is
available on the website of the Company at https://www.
hul.co.in/investor-relations/corporate-governance/.
In addition, Members of the Board and Management
Committee also submit, on an annual basis, the details
of individuals to whom they are related and entities in
which they hold interest and such disclosures are placed
before the Board.

The Members of the Board inform the Company of
any change in their Directorship(s), Chairmanship(s)/
Membership(s) of the Committees, in accordance with
the requirements of the Act and Listing Regulations.
Transactions with any of the entities referred above are
placed before the Board for approval. Details of all Related
Party Transactions are placed before the Audit Committee
on quarterly basis.

Policy on Related Party Transactions

The Company has not entered into any Material Related
Party Transaction (RPT) during the year. In line with
requirements of the Act and Listing Regulations, your
Company has formulated a ‘Policy on Related Party
Transactions’, which is available on the website of the
Company at https://www.hul.co.in/investor-relations/
corporate-governance/.

During the year under review, the Board reviewed the
‘Policy on Related Party Transactions’ as per the Listing
Regulations and made relevant changes to bring it in line
with the regulatory changes.

The Policy intends to ensure that proper reporting,
disclosure and approval processes are in place for all
transactions between the Company and Related Parties.

This Policy specifically deals with the review and approval
of Material Related Party Transactions keeping in mind
the potential or actual conflicts of interest that may arise
because of entering into these transactions. All Related
Party Transactions are placed before the Audit Committee
for review and approval. Prior omnibus approval is
obtained for Related Party Transactions on a quarterly
basis for transactions which are of repetitive nature and/
or entered in the ordinary course of business and are at
arm’s length. All Related Party Transactions entered during

Hindustan Unilever Limited | Integrated Annual Report 2021-22

the year were in ordinary course of business and on arm’s
length basis. No Material Related Party Transactions as
defined in the Listing Regulations were entered during the
financial year by your Company.

Policy on Material Subsidiary

The Company has adopted a policy on Material Subsidiary
in line with the requirements of the Listing Regulations.
The objective of this policy is to lay down criteria for
identification and dealing with material subsidiaries and
to formulate a governance framework for subsidiaries of
the Company. The Policy on Material Subsidiary is available
on the website of the Company at https://www.hul.co.in/
investor-relations/corporate-governance/.

Policy on Dividend Distribution

The Board of Directors has adopted Dividend
Distribution Policy in terms of the requirements of Listing
Regulations. The Policy is available on the website of the
Company at https://www.hul.co.in/investor-relations/
corporate-governance/.

Share Dealing Code

The Company has instituted a mechanism to avoid Insider
Trading and abusive self-dealing in the securities of the
Company. In accordance with the Securities and Exchange
Board of India (Prohibition of Insider Trading) Regulations,
2015 (‘'SEBI PIT Regulations’), the Company has established
systems and procedures to prohibit insider trading activity
and has framed the Share Dealing Code. The Share
Dealing Code of the Company prohibits the Directors of
the Company and other specified employees from dealing
in the securities of the Company on the basis of any
Unpublished Price Sensitive Information (UPSI), available
to them by virtue of their position in the Company. The
objective of this Share Dealing Code is to prevent misuse of
any UPSI and prohibit any insider trading activity, in order
to protect the interest of the shareholders at large.

The Company has putin place a mechanism for monitoring
the trades done by designated employees (Special
Employees) as well as generation of system based
disclosures in line with the Share Dealing Code. The Board
of Directors of the Company has adopted the Share
Dealing Code and formulated the Code of Practices and
Procedures for Fair Disclosure in terms of the requirements
of SEBI PIT Regulations. The details of dealing in Company’s
shares by Specified Employees (which include Directors
and members of the Management Committee) are placed
before the Board for information on quarterly basis. The
Share Dealing Code also prescribes sanction framework
and any instance of breach of Share Dealing Code is dealt
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with in accordance with the said sanction framework.
The Company Secretary has been appointed as the
Compliance Officer for ensuring implementation of the
Share Dealing Code. A copy of the Share Dealing Code of
the Company is made available to all employees of the
Company and compliance of the same is ensured.

The Share Dealing Code is available on the website of the
Company at https://www.hul.co.in/investor-relations/
corporate-governance/dealing-in-hul-shares/.

AFFIRMATION AND DISCLOSURE

All the members of the Board and the Management
Committee have affirmed their compliance with the Code
of Conduct as on 31st March, 2022 and a declaration
to that effect, signed by the Chief Executive Officer and
Managing Director, is attached and forms part of this
Integrated Annual Report.

The Members of the Management Committee have made
disclosure to the Board of Directors relating to transactions
with potential conflict of interest with the Company. There
were no material, financial or commercial transaction,
between the Company and Members of the Management
Committee that may have a potential conflict with the
interest of the Company at large.

All details relating to financial and commercial
transactions where Directors may have a pecuniary
interest are provided to the Board and the interested
Directors neither participate in the discussion nor vote
on such matters.

The Company has complied with the requirements
specified in Regulations 17 to 27 and clauses (b) to (i) of
the Regulation 46(2) of the Listing Regulations.

No funds were raised through preferential allotment or
Qualified Institutional Placement as per the Regulation
32(7A) of Listing Regulations.

Fees paid to Auditors

The total fee for all services paid by your Company
and its Subsidiaries to M/s. B S R & Co. LLP, Chartered
Accountants, Statutory Auditors and all the entities in the
network firm/network entity, of which Statutory Auditors
are a part, during the financial year 2021-22 is ¥4.82 crores
and estimated fees to be paid for the financial year 2022-23
shall be 35.82 crores.

Disclosure of Pending Cases/Instances of
Non-Compliance

There were no non-compliances by the Company and
no instances of penalties and strictures imposed on the
Company by the Stock Exchanges or SEBI or any other

Statutory Authority on any matter related to the capital
market during the last three years.

The Company has been impleaded in certain legal cases
related to disputes over title to shares arising in the
ordinary course of share transfer operations. However,
none of these cases are material in nature, which may lead
to material loss or expenditure to the Company.

Commodity Price Risk/Foreign Exchange Risk
and Hedging Activities

1. Risk Management Policy of the Company with
respect to the Commodities and Forex:

Commodities form a major part of the raw materials
required for Company’s products portfolio and hence
commodity price risk is one of the important market
risks for the Company. The commodities we source
are priced using pricing benchmarks and commodity
derivatives are priced using exchange-traded pricing
benchmarks. Your Company has a robust framework
and governance mechanism in place to ensure that
the organisation is adequately protected from the
market volatility in terms of price and availability.

The Commodity Risk Management (CRM) team of
Unilever, based on intelligence and monitoring,
forecasts commodity prices and movements and
advises the Procurement team on cover strategy.
A robust planning and strategy ensure that
Company’s interests are protected despite volatility in
commodity prices.

Your Company has managed the foreign exchange
risk with appropriate hedging activities in accordance
with policies of the Company. The aim of the
Company’s approach to manage currency risk is to
leave the Company with no material residual risk.
The Company uses forward exchange contracts to
hedge against its foreign currency exposures relating
to firm commitment. Foreign exchange transactions
are covered with strict limits placed on the amount of
uncovered exposure, if any, at any point in time. There
are no materially uncovered exchange rate risks in
the context of the Company’s imports and exports.
The Company does not enter into any derivative
instruments for trading or speculative purposes.
The details of foreign exchange exposures as on
31st March, 2022 are disclosed in Note No. 38 to the
standalone financial statements..
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Exposure of the listed entity to commodity and commodity risks faced by the entity throughout the

year:

a. Total exposure of the listed entity to commodities during the financial year -%12,000 crores

b. Exposure of the listed entity to material commodities:

Exposure % of such exposure hedged through commodity derivatives
tovszl:::rl':: in Quc:::ri:z Domestic Market International Market
material towards the
Commodity commodity material Unit of
Name Rincrores) commodity Measurement* Exchange Exchange
Brent
Benzene 3,354 21,01,736* Barrels - - 40% - 40%
Kerosene
Vegetable Oil 2,722 2,14,33,103 KG/TO - - - - -
Tea 3,216 15,85,45,966 KG - - - - -

*Quantity Derived basis Labsa volumes and formulation

#KG - Kilograms; TO - Tonnes

c. Commodity risks faced and management of Risks by the Company during the year are disclosed in Note No. 38

to the standalone financial statements.

Compliance with the Discretionary Requirements
under the Listing Regulations

+ The Board: The Board of Directors periodically

reviewed the compliance of all applicable laws and
steps taken by the Company to rectify instances
of non-compliance, if any. The Company is in
compliance with all mandatory requirements of
Listing Regulations. In addition, the Company
has also adopted the following non-mandatory
requirements to the extent mentioned below:

+ Shareholders’rights: The Company ensuresthatthe

disclosure of all the information is disseminated on
a non-discretionary basis to all the shareholders.
The quarterly results alongwith the press release,
investor presentations, recordings and transcripts
of earnings call are uploaded on the website of
the Company at https://www.hul.co.in/investor-
relations/quarterly-results/.

« Audit qualifications: Company’s financial

statements are unqualified.

- Reporting of Internal Auditor: The Internal Auditor

of the Company directly reports to the Audit
Committee on functional matters.

The Company has submitted quarterly compliance report
on Corporate Governance with the Stock Exchanges, in
accordance with the requirements of Regulation 27(2)(a) of
the Listing Regulations.

Secretarial Audit Report

The Company has undertaken Secretarial Audit for the
financial year 2021-22 which, inter-alia, includes audit of
compliance with the Act, and the Rules made under the Act,
Listing Regulations and applicable Regulations prescribed
by the SEBI and Foreign Exchange Management Act, 1999
and Secretarial Standards issued by the Institute of the
Company Secretaries of India. The Secretarial Audit Report
forms part of this Integrated Annual Report.

Annual Secretarial Compliance Report

The Company has undertaken an audit for the financial
year 2021-22 for all applicable compliances as per SEBI
Regulations and Circulars/Guidelines issued thereunder.

The Annual Secretarial Compliance Report has been
submitted to the stock exchanges within 60 days of the end
of the financial year.
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Corporate Governance Code Audit

The Board of Directors has adopted ‘Corporate Governance
Code’, a statement of practices and procedures to be
followed by the Company and its officers and employees.
The Corporate Governance Code lays down the principles
governing Compliances for Board of Directors, Key
Managerial Personnel, Risk Management, Shareholders
and Grievances etc., which will be the guiding force for
the Company to maintain highest governance standards.
The Board of Directors has amended the Corporate
Governance Code including the framework, policies
and the terms of references of the Committees to align
with the amendments to the Act, Listing Regulations

SHAREHOLDER INFORMATION
General Body Meetings

and for adoption of the best governance practices. The
Corporate Governance Code is available on Company’s
website at https://www.hul.co.in/investor-relations/
corporate-governance/.

The Company had appointed M/s. S. N.
Ananthasubramanian & Co., Company Secretaries as
the Auditor for the audit of the practices and procedures
followed by the Company under the Corporate
Governance Code. The Company has received the
Corporate Governance Code Audit Report for the
financialyear 2021-22.

Details of last three Annual General Meetings and the summary of Special Resolutions passed therein are as under:

Financialyear ended j Date and Time Specialresolution passed

31st March, 2019 29th June, 2019

230 p.m.

Unilever House,

B. D. Sawant Marg,
Chakala,

Andbheri (E),
Mumbai - 400 099

+ Increase in overall limits of Remuneration for Managing/
Whole-time Director(s).

+ Re-appointment of Mr. Aditya Narayan as an Independent
Director for a second term.

« Re-appointment of Mr. O. P. Bhatt as an Independent
Director for a second term.

+ Re-appointment of Dr. Sanjiv Misra as an Independent
Director for a second term.

+ Continuation of term of Dr. Sanjiv Misra on attaining age of
75 years.

« Re-appointment of Ms. Kalpana Morparia as an
Independent Director for a second term.

+ Continuation of term of Ms. Kalpana Morparia on attaining
age of 75 years.

31st March, 2020 30th June, 2020

3.00 p.m.

Annual General Meeting
held through Video

Conferencing/Other Audio

Visual Means facility

« No special resolution was passed in this meeting

31st March, 2021 22nd June, 2021"

3.00 p.m.

Annual General Meeting
held through Video

Conferencing/Other Audio

Visual Means facility

+ No special resolution was passed in this meeting

“All the Members of the Board of Directors as on the date of AGM, had attended the meeting.
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Postal Ballot

During the year, following Resolutions were passed by the
Company through Postal Ballot.

a. Special Resolution:

S.No Particulars of Resolution

1. Appointment of Ms. Ashu Suyash as an Independent
Director of the Company for a period of five years with
effect from 12th November, 2021.

Voting Pattern

Votes in favour of the Resolution 99.98%
0.02%

Votes against the Resolution

Procedure for Postal ballot

Pursuant to the provisions of Section 110 of the Act
read with Rule 22 of Companies (Management and
Administration) Rules, 2014 (Management Rules), as
amended, the Company had issued Postal Ballot Notice
dated 29th November, 2021 to the Members, seeking their
consent with respect to appointment of Ms. Ashu Suyash
as an Independent Director of the Company for a period
of five consecutive years with effect from 12th November,
2021. In compliance with provisions of Section 108 and
Section 110 and other applicable provisions, of the Act read
with the Management Rules, the Company had provided
remote e-voting facility to all the Members of the Company.

The Company engaged the services of KFin Technologies
Limited, Registrar and Share Transfer Agents (RTA) of
the Company for facilitating e-voting to enable the
Members to cast their votes electronically. The Board of
Directors had appointed Mr. S. N. Ananthasubramanian
(FCS 4206, COP 1774), Practising Company Secretary,
to act as the Scrutiniser for Postal Ballot process. The
voting period commenced on Tuesday, 14th December,
2021 at 9.00 a.m. (IST) and ended on Wednesday,
12th January, 2022 at 5.00 p.m. (IST). The cut-off date,
for the purpose of determining the number of Members
was Friday, 3rd December, 2021 and the total number of
Members as on cut-off date was 10,77,871.

The Scrutiniser, after the completion of scrutiny, submitted
his report to Mr. Dev Bajpai, Company Secretary, who
was duly authorised by the Chairperson to accept,
acknowledge and countersign the Scrutiniser’s Report as
well as declare the voting results in accordance with the
provisions of the Act, the Rules framed thereunder and the
Secretarial Standard - 2 issued by the Institute of Company
Secretaries of India.

The consolidated results of the voting by Postal Ballot
and e-voting were announced on 13th January, 2022.
The results were also displayed on the website of the
Company at www.hul.co.in and on the website of
KFin Technologies Limited at https://evoting.kfintech.com/
and also communicated to BSE Limited (BSE), National
Stock Exchange of India Limited (NSE).

b. Ordinary Resolutions:

S.No Particulars of Resolution(s)

1.  Appointment of Mr. Nitin Paranjpe as a Non-Executive
Director of the Company with effect from 31st March, 2022.

2. Re-appointment of Mr. Dev Bajpai as a Whole-time
Director of the Company for a period of five years with
effect from 23rd January, 2022 to 22nd January, 2027.

TheCompanyhad appointed Mr.S.N.Ananthasubramanian
(FCS 4206, COP 1774) Practicing Company Secretary, to
act as the Scrutiniser, for conducting the Postal Ballot
process for the resolutions mentioned above, in a fair and
transparent manner.

No Special Resolution is proposed to be conducted
through Postal Ballot as on the date of this
Integrated Annual Report.

Annual General Meeting for the financial year
2021-22

Date 23rd June, 2022

Venue Annual General Meeting through Video

Conferencing/Other Audio Visual Means facility

[Deemed Venue for Meeting: Registered Office:
Unilever House, B. D. Sawant Marg, Chakala,
Andheri East, Mumbai - 400 099]

Time 2.30 p.m. (IST)

Book Closure  Friday, 17th June, 2022 to
Dates for Final Thursday, 23rd June, 2022 (both days inclusive)
Dividend

Calendar of financialyearended 31st March, 2022

The Company follows April-March as the financial year. The
meetings of Board of Directors for approval of quarterly
financial results during the financial year 2021-22 were
held on the following dates:

First Quarter Results

Second Quarter and Half yearly Results
Third Quarter Results

Fourth Quarter and Annual Results

22nd July, 2021
19th October, 2021
20th January, 2022
27th April, 2022
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Tentative Calendar for financial year ending
31st March, 2023

The tentative dates of meeting of Board of Directors for
consideration of quarterly financial results for the financial
year 2022-23 are as follows:

First Quarter Results 19th July, 2022
21st October, 2022
20th January, 2023

27th April, 2023

Second Quarter and Half yearly Results
Third Quarter Results
Fourth Quarter and Annual Results

Dividend

The Board of Directors at their meeting held on
27th April, 2022, recommended a final dividend of ¥19/-
per equity share of face value of ¥1/- each, for the financial
year ended 31st March, 2022. Together with the interim
dividend of 15/- per equity share of face value of %1/-
each paid on 12th November, 2021, the total dividend for
the financial year ended 31st March, 2022 amounts to
%34/- per share of face value of ¥1/- each. final dividend,
if approved by Members, will be paid on or after
27th June, 2022.

Unpaid/Unclaimed Dividends

In accordance with the provisions of Sections 124 and 125
of the Act and Investor Education and Protection Fund
(Accounting, Audit, Transfer and Refund) Rules, 2016 ('IEPF
Rules’), dividends not encashed/claimed within sevenyears
from the date of declaration are to be transferred to the
Investor Education and Protection Fund ('IEPF’) Authority.

The IEPF Rules mandate companies to transfer shares of
Members whose dividends remain unpaid/unclaimed for
acontinuous period of seven years to the demat account of

IEPF established by the central Government. The Members,
whose dividends/shares are transferred to the IEPF, can
claim their shares/dividends from the IEPF Authority.
In accordance with the said IEPF Rules as amended,
the Company had sent notices to all the Shareholders
whose shares were due to be transferred to the IEPF
Authority and had simultaneously published newspaper
advertisement for the same.

In terms of the provisions of the applicable rules,
%12.11 crores of unpaid/unclaimed dividends and 4,93,357
shares were transferred during the financial year 2021-22
to the IEPF. Further, the Company also paid ¥12.91 crores to
IEPF towards dividend in respect of shares that had already
been transferred to IEPF pursuant to dividend being
unpaid/unclaimed for seven consecutive years.

The Company has appointed a Nodal Officer and Deputy
Nodal Officer under the provisions of IEPF, the details
of which are available on the website of the Company at
https://www.hul.co.in/investor-relations/unclaimed-and-

unpaid-dividend/.

The Company has uploaded the details of unpaid and
unclaimed dividend amounts lying with the Company as
on 31st March, 2021 on the website of the Company at
https://www.hul.co.in/investor-relations/unclaimed-and-
unpaid-dividends/ and on the website of the Ministry of
Corporate Affairs at www.iepf.gov.in. The details of unpaid
and unclaimed dividend amounts lying with the Company
as on 31st March, 2022 shall be updated on or before
22nd August, 2022.

Details of Demat/Unclaimed Suspense Account

The Company does not have any shares in the demat
suspense account or unclaimed suspense account.

Distribution of Shareholding as on 31st March, 2022

Shareholders Shares
Number % Number %

1-5000 13,49,392 99.11 15,41,99,335 6.56
5001 - 10000 6,652 0.49 4,66,06,657 1.98
10001 - 20000 3,095 0.23 4,27,64,175 1.82
20001 - 30000 832 0.06 2,01,27,725 0.86
30001 - 40000 353 0.03 1,20,73,305 0.51
40001 - 50000 213 0.01 95,27,878 0.41
50001 - 100000 346 0.02 2,43,17,794 1.04
100001 and above 623 0.05 2,03,99,74,393 86.82
TOTAL 13,61,506 100.00 2,34,95,91,262 100.00
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Categories of Shareholders as on 31st March, 2022

2.67%
6,28,05,328
Bodies Corporate
No. of folios: 3,720

3.68%

8,64,96,744

Mutual Funds & Unit Trust of India
No. of folios: 335

5.59%
13,12,55,869
Insurance Companies
No. of folios: 45

11.86%

27,86,02,163

Resident Individuals & Others
No. of folios: 13,31,764 |

*includes 1,24,509 shares held by Mr. Nitin Paranjpe, Chairman who is a Non-Resident Indian.

0.56%

1,31,51,217

NRIs/Foreign Bodies Corporate/
Foreign Nationals

No. of folios: 24,397

0.08%

16,83,763

Financial Institutions/Banks
No. of folios: 127

——0.01%

1,80,670
Directors and their Relatives*
No. of folios: 7

61.9%

1,45,44,12,858

Unilever PLC and its Affiliates
No. of folios: 7

13.66%

32,10,02,650

Foreign Portfolio Investors
No. of folios: 1,104

Bifurcation of shares held in physical and demat form as on 31st March, 2022

Physical Segment 2,54,74, 264

Demat Segment

NSDL (A) 2,26,43,66,964 96.38
CDSL (B) 5,97,50,034 254
Total (A+B) 2,32,41,16, 998" 98.92"
TOTAL 2,34,95,91,262 100.00

*includes shares held by Unilever PLC and its Affiliates representing 61.90% of the total shareholding. There are no outstanding GDRs/ADRs/

Warrants/Convertible Instruments of the Company.

Listing Details

Name and Address of Stock Exchange Stock Code

ISIN

BSE Limited (BSE) 500696
Floor 25, Phiroze Jeejeebhoy Towers, Dalal Street, Mumbai - 400 001
National Stock Exchange of India Limited (NSE) HINDUNILVR
Exchange Plaza, Bandra-Kurla Complex, Bandra (East), Mumbai - 400 051
INEO30A01027
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Share Price Data

The monthly high and low prices and volumes of shares of the Company at BSE Limited (BSE) and the National Stock

Exchange of India Limited (NSE) for the year ended 31st March, 2022 are as under:

BSE NSE
High Low Volume High Low Volume
Apr-21 2,504.30 2,300.00 19,43,851 2,505.90 2,300.00 4,22,81,914
May-21 2,446.00 2,320.00 11,23,105 2,446.95 2,319.35 2,65,69,848
Jun-21 2,531.50 2,329.95 26,05,898 2,533.95 2,330.60 3,22,68,417
Jul-21 2,512.00 2,318.15 15,81,958 2,513.40 2,318.00 2,24,40,490
Aug-21 2,736.90 2,325.00 27,00,819 2,737.45 2,324.60 3,52,33,493
Sep-21 2,859.10 2,677.45 22,39,867 2,859.30 2,677.00 3,34,75,102
Oct-21 2,733.25 2,368.30 32,16,963 2,734.00 2,368.00 4,00,11,262
Nov-21 2,445.95 2,286.00 13,51,606 2,449.00 2,284.70 3,25,87,886
Dec-21 2,388.55 2,200.00 17,54,638 2,389.90 2,201.15 2,88,39,519
Jan-22 2,424.90 2,240.60 18,46,514 2,425.00 2,240.90 3,51,55,340
Feb-22 2,333.50 2,120.00 16,93,674 2,333.00 2,120.00 2,81,62,744
Mar-22 2,164.00 1,901.80 26,68,847 2,167.95 1,901.55 5,96,75,399
BSE SENSEX Vs HUL share price (Indexed)
140
130
120 JEPCET L obuieh Db T PIR
110 [ S
100 - S = e e .
90 '“‘“‘W\\\WW
80
70
Apr-21 May-21  Jun-21 Jul-21 Aug-21  Sep-21 Oct-21 Nov-21  Dec-21 Jan-22  Feb-22  Mar-22
@ HUL Indexed * “0=* Sensex Indexed
NSE NIFTY Vs HUL share price (Indexed)
140
130
120 O i Iat T SRS SO RS
110 e =——go——=0 :g _
100 O Simmnges A )
%0 \“‘“\\“\\“\M‘“‘“\\mm‘.
80
70
Apr-21 May-21  Jun-21 Jul-21 Aug-21  Sep-21 Oct-21 Nov-21  Dec-21 Jan-22  Feb-22  Mar-22

@ HUL Indexed ¢ «0=* NIFTY Indexed

109



Hindustan Unilever Limited | Integrated Annual Report 2021-22

Corporate Governance Report

10 - year Performance of Hindustan Unilever Share vis-a-vis Sensex and Nifty

Date of HUL Share HUL Share Sensex HUL Share HUL Share Nifty
Purchase Price on BSE J Performance BSE Sensex [l Performance Price on NSE J| Performance NSE Nifty f Performance

28-03-2013 466.10 340% 18,835.77 211% 466.95 339% 5,682.55 207%
31-03-2014 603.65 239% 22,386.27 162% 605.55 238% 6,704.20 161%
31-03-2015 872.90 135% 27,957.49 109% 873.55 135% 8,491.00 106%
31-03-2016 869.50 136% 25,341.86 131% 869.50 136% 7,738.40 126%
31-03-2017 909.75 125% 29,620.50 98% 911.75 125% 9,173.75 90%
28-03-2018 1,335.90 53% 32,968.68 78% 1,333.35 54% 10,113.70 73%
29-03-2019 1,707.80 20% 38,672.91 51% 1,706.80 20% 11,623.90 50%
31-03-2020 2,298.20 -11% 29,468.49 99% 2,298.50 -11% 8,597.75 103%
31-03-2021 2,430.80 -16% 49,509.15 18% 2,431.50 -16% 14,690.70 19%
31-03-2022 2,048.90 58,568.51 2,048.70 17,464.80

Source: BSE and NSE Website

All comparisons are with respect to 31st March, 2022 (the reference date).

Market Capitalisation
The Market Capitalisation of the Company based on year-end closing prices quoted in the BSE Limited is given below:

Market Capitalisation (% crores)
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Mergers and Demergers

The details of Mergers and Demergers with Companies
and respective share exchange ratios are available
on ‘Investors’ page on the website of the Company
at https://www.hul.co.in/investor-relations/mergers-
demergers-acquisitions/.

Plant Locations

The details of Plant Locations are provided at page no. 301
of this Integrated Annual Report.

Credit Ratings

CRISIL has given the credit rating of CRISIL AAA/Stable
for debt instrument/facilities of the Company. The details
of Credit Rating are available on the website of the
Company at https://www.hul.co.in/investor-relations/
corporate-governance/.

Registrar and Share Transfer Agent

M/s. KFin Technologies Limited shall continue to act as the
Registrar and Share Transfer Agent of the Company.

Share Transfer System

The Board has delegated the authority for approving
transfer, transmission, dematerialisation of shares etc. to
the Share Transfer/ Transmission Committee. A summary
of transactions so approved by the Committee is placed at
the Board Meeting held quarterly. The Company obtains
an annual certificate from Practising Company Secretaries
as per the requirement of Regulation 40(9) of Listing
Regulations and the same is filed with the Stock Exchanges
and available on the website of the Company.

In terms of amended Regulation 40 of Listing Regulations
w.e.f. 1st April, 2019, transfer of securities in physical form
shall not be processed unless the securities are held in the
demat mode with a Depository Participant. Further, with
effectfrom 24th January, 2022, SEBI has made it mandatory
for listed companies to issue securities in demat mode only
while processing any investor service requests viz. issue
of duplicate share certificates, exchange/sub-division/
splitting/consolidation of securities, transmission/
transposition of securities. Vide its Circular dated
25th January, 2022, SEBI has clarified that listed entities/
RTAs shall now issue a Letter of Confirmation in lieu of the
share certificate while processing any of the aforesaid
investor service request.

Simplified Norms for processing Investor Service Request

SEBI, vide its Circular dated 3rd November, 2021, has
made it mandatory for holders of physical securities to
furnish PAN, KYC and Nomination/Opt-out of Nomination
details to avail any investor service. Folios wherein any
one of the above mentioned details are not registered by
1st April, 2023 shall be frozen. The concerned Members
are therefore urged to furnish PAN, KYC and Nomination/
Opt out of Nomination by submitting the prescribed
forms duly filled by email from their registered email id
to einward.ris@kfintech.com or by sending a physical
copy of the prescribed forms duly filled and signed by the
registered holders to M/s. KFin Technologies Limited at
Selenium Tower B, Plot 31-32, Gachibowli Financial District,
Nanakramguda, Hyderabad-500 032.
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COMMUNICATION TO SHAREHOLDERS

Effective communication of information is an essential component of Corporate Governance. It is a process of sharing
information, ideas, thoughts, opinions and plans to all stakeholders which promotes management-shareholder
relations. The Company regularly interacts with shareholders through multiple channels of communication such as:

Results Announcements

The quarterly, half yearly and annual results of the Company’s performance are published in
leading newspapers such as Times of India, Business Standards, Maharashtra Times and Loksatta

Integrated Annual Report
and AGM

Integrated Annual Report containing audited standalone and consolidated financial statements
together with Report of Board of Directors, Management Discussion and Analysis Report, Corporate
Governance Report, Auditors Report and other important information are circulated to the
Members. In the AGM, the shareholders also interact with the Board and the Management

Media Releases

All our news releases and presentations made at investor conferences and to analysts are hosted
on the website of the Company

Company’s Website

The Company’s website contains a dedicated section for Investors where Annual Reports,
quarterly and annualresults, stock exchange filings, press releases, quarterly reports, and all
statutory policies are available, apart from the details about the Company, Board of Directors
and Management. The website also displays vital information relating to the Company and its
performance, official press releases and presentation to analysts

Designated Email Ids

Retail Investor - levercare.shareholder@unilever.com

Institutional Investor - Investor.Relations-hul@unilever.com

Investor Grievance - levercare.shareholder@unilever.com

Nodal Officer under IEPF - levercare.shareholder@unilever.com

Stock Exchanges

All price sensitive information and matters that are material to shareholders are disclosed to the
respective Stock Exchanges where the securities of the Company are listed. The Quarterly Results,
Shareholding Pattern and all other corporate communication to the Stock Exchanges are filed
through NSE Electronic Application Processing System (NEAPS), NSE Digital Exchange platform and
BSE Listing Centre, for dissemination on their respective websites. The stock exchange filings are
also made available on the website of the Company at https://www.hul.co.in/investor-relations/

SCORES (SEBI Investor
Grievance Redressal System)

SCORES platform of SEBI facilitates online filing of investor grievance and online view of the status.
The Company endeavours to redress the grievance of the Investors as soon as it receives it from the
SCORES platform

Investor Services

Web-based Query Redressal System

Members may utilise the facility extended by the Registrar that would generate the query registration number. For
and Share Transfer Agentforredressalof queries, by visiting accessing the status/response to the query submitted, the
https://karisma.kfintech.com/ and clicking on ‘INVESTORS query registration number can be used at the option ‘VIEW

SERVICES’ option for query registration through an identity REPLY’ after 24 hours. Investors can continue to put an
registration process. Investors can submit their query additional query, if any, relating to the grievance till they
in the ‘QUERIES’ option provided on the above website, geta satisfactoryreply.
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Alternative Dispute Redressal

Long pending litigations involve significant investment
as monetary value of the disputed shares and accrued
dividends/other benefits are locked up unutilised
till the dispute is settled. Keeping this in mind, the
Company has provided an alternate dispute redressal
mechanism for shareholders to resolve the shares
related disputes pending before the courts/authorities by
amicable settlement.

The Company had started this unique initiative of
organising Alternative Dispute Redressal meetings wherein
aggrieved investors come face to face and get a chance to
settle their disputes, some of which were pending for years.

Address for Correspondence

A number of Shareholders have availed the benefit
of this process and the Company through its various
initiatives keeps exploring the possibilities of settling
such issues. The process helps the investors in releasing
the locked up investment and save their time consumed
in contesting legal proceedings. The objective of this
process is to facilitate quick resolution of the dispute
between the parties.

The Shareholders who are willing to avail the benefits of
Alternative Dispute Redressal Mechanism may approach
the Investor Service Department of the Company at the
Registered Office of the Company.

« AllMembers correspondence should be forwarded to M/s. KFin Technologies Limited, the Registrar and Share Transfer
Agent of the Company or to the Investor Service Department at the Registered Office of the Company at the addresses

mentioned below.

« The Company’'s dedicated e-mail address for Investors’ Complaints and other communications is

levercare.shareholder@unilever.com.

M/s.KFin Technologies Limited

(Formerly known as Karvy Fintech
Private Limited)

Unit: Hindustan Unilever Limited
Selenium Tower B, Plot 31-32,
Gachibowli Financial District,
Nanakramguda Hyderabad - 500 032
Phone: +91-40-67161500, 6712222
Fax: +91-40-23431551

Toll Free no.: 1800-345-4001

E-mail: einward.ris@kfintech.com
Website: www.kfintech.com

Investor Service Department

Hindustan Unilever Limited

Unilever House,

B. D. Sawant Marg, Chakala,

Andheri (East), Mumbai - 4000 99
Phone: +91 - 22 - 50432791/50432792
Fax: +91 - 22 - 28249457

E-mail:
levercare.shareholder@unilever.com
Website: www.hul.co.in

Compliance Officer

Mr. Dev Bajpai

Executive Director, Legal & Corporate
Affairs and Company Secretary
E-mail:
levercare.shareholder@unilever.com
Phone: +91 - 22 - 50432790/
32754/32789/33070
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Certificate of Non-Disqualification of Directors

[Pursuant to Regulation 34(3) and Schedule V Para C Clause (10)(i) of Securities and Exchange
Board of India (Listing Obligations and Disclosure Requirements) Regulations, 2015]

To,

The Members of

Hindustan Unilever Limited

Unilever House, B. D. Sawant Marg,
Chakala, Andheri East, Mumbai - 400099

We have examined the following documents:
i)  Declaration of non-disqualification as required under Section 164 of Companies Act, 2013 ("the Act’);

ii) Disclosure of concern orinterests as required under Section 184 of the Act;
(hereinafter referred to as ‘relevant documents’)

As submitted by the Directors of Hindustan Unilever Limited ('the Company’) bearing CIN: L15140MH1933PLC002030 and
having its registered office at Unilever House, B D Sawant Marg, Chakala, Andheri East, Mumbai - 400099, to the Board
of Directors of the Company (‘the Board’) for the Financial Years 2021-22 and 2022-23 and relevant registers, records,
forms and returns maintained by the Company and as made available to us for the purpose of issuing this Certificate in
accordance with Regulation 34(3) read with Schedule V Para C Clause 10(i) of SEBI (LODR) Regulations, 2015. We have
considered non-disqualification to include non-debarment by Regulatory/Statutory Authorities.

It is the responsibility of Directors to submit relevant documents with complete and accurate information in accordance
with the provisions of the Act.

Ensuring the eligibility for appointment/continuity of every Director on the Board is the responsibility of the management
of the Company. Our responsibility is to express an opinion on these based on our verification.

Based on our examination as aforesaid and such other verifications carried out by us as deemed necessary and
adequate (including Directors Identification Number (DIN) status at the portal www.mca.gov.in), in our opinion and to
the best of our information and knowledge and according to the explanations provided by the Company, its officers
and authorised representatives, we hereby certify that none of the Directors on the Board of the Company, as listed
hereunder for the Financial Year ended 31st March, 2022, have been debarred or disqualified from being appointed or
continuing as Directors of Companies by Securities and Exchange Board of India/Ministry of Corporate Affairs or any such

statutory authority.
P P —
Name of Director Number (DIN) Appointment [ Date of Cessation
Mr. Nitin Paranjpe 00045204 31-03-2022
Mr. Sanjiv Mehta 06699923 01-10-2013
03 Mr. Ritesh Tiwari 05349994 01-05-2021 NA
04  Mr.Dev Bajpai 00050516 23-01-2017 NA
05 Mr. Wilhelmus Uijen 08614686 01-01-2020 NA
06 Mr. O. P.Bhatt 00548091 20-12-2011 NA
07 Dr. Sanjiv Misra 03075797 08-04-2013 NA
08 Ms. Kalpana Morparia 00046081 09-10-2014 NA
09 Mr. Leo Puri 01764813 12-10-2018 NA
10 Dr. Ashish Gupta 00521511 31-01-2020 NA
11 Ms. Ashu Suyash 00494515 12-11-2021 NA
12 Mr. Srinivas Phatak 02743340 01-12-2017 01-05-2021

This certificate is neither an assurance as to the future viability of the Company nor of the efficiency or effectiveness with
which the management has conducted the affairs of the Company.

This Certificate has been issued at the request of the Company to make disclosure in its Corporate Governance Report of
the Financial Year ended 31st March, 2022.

For S. N. Ananthasubramanian & Co.
Company Secretaries

ICSI Unique Code: P1991MH040400

Peer Review Cert. No.606/2019

S.N. Ananthasubramanian
Partner
FCS: 4206 | COP No. 1774

Thane, 27th April, 2022 ICSI UDIN: FO04206D000217111
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Chief Executive Officer (CEO) & Chief Financial Officer (CFO)
Certification

To,

The Board of Directors
Hindustan Unilever Limited

We, the undersigned, in our respective capacities as Chief Executive Officer and Chief Financial Officer of Hindustan
Unilever Limited (“the Company”), to the best of our knowledge and belief, certify that:

a) We have reviewed the financial statements and the cash flow statement for the financial year ended 31st March,
2022 and to the best of our knowledge and belief, we state that:

i) these statements do not contain any materially untrue statement or omit any material fact or contain any
statements that might be misleading;

ii) these statements together present a true and fair view of the Company’s affairs and are in compliance with the
existing accounting standards, applicable laws and regulations.

b) Wefurther state that to the best of our knowledge and belief, there are no transactions entered into by the Company
during the year, which are fraudulent, illegal or violative of the Company’s code of conduct.

c) We hereby declare that all the members of the Board of Directors and Management Committee have confirmed
compliance with the Code of Conduct as adopted by the Company.

d) We are responsible for establishing and maintaining internal controls and for evaluating the effectiveness of the
same over the financial reporting of the Company and have disclosed to the Auditors and the Audit Committee,
deficiencies in the design or operation of internal controls, if any, of which we are aware and the steps we have taken
or propose to take to rectify these deficiencies.

e) Wehaveindicated, based on our mostrecent evaluation, wherever applicable, to the Auditors and Audit Committee:
i)  significant changes, if any, in the internal control over financial reporting during the year;

ii) significant changes, if any, in the accounting policies made during the year and that the same has been
disclosed in the notes to the financial statements; and

iii) instances of significant fraud of which we have become aware and the involvement therein, if any, of
the management or an employee having significant role in the Company’s internal control system over
financial reporting.

Sanjiv Mehta Ritesh Tiwari

Chief Executive Officer Executive Director - Finance & IT

and Managing Director and Chief Financial Officer
Mumbai, 27th April, 2022 DIN: 06699923 DIN: 05349994

115



Hindustan Unilever Limited | Integrated Annual Report 2021-22

Certificate of Compliance with the Corporate Governance

Independent Auditor’s Certificate on compliance with the Corporate Governance
requirements under SEBI (Listing Obligations and Disclosure Requirements) Regulations, 2015

To,
The Members of
Hindustan Unilever Limited

1.  This Certificate is issued in accordance with the terms of our engagement letter dated 29th July, 2019 read with
addendums to our engagement letter dated 20th July, 2020, 19th October, 2020 and 16th June, 2021 respectively.

2.  We have examined the compliance of conditions of Corporate Governance by Hindustan Unilever Limited
(“the Company”), for the year ended 31st March, 2022, as stipulated in regulations 17 to 27, clauses (b) to (i) of
regulation 46(2) and paragraphs C, D and E of Schedule V of the Securities Exchange Board of India (Listing
Obligations and Disclosure Requirements) Regulations, 2015 as amended from time to time (“Listing Regulations”)
pursuant to the Listing Agreement of the Company with Stock Exchanges.

Management’s Responsibility for the Statement

3. Thecompliance of conditions of Corporate Governance as stipulated under the listing regulations is the responsibility
ofthe Company’s Managementincludingthe preparation and maintenance of alltherelevantrecords and documents.
This responsibility includes the design, implementation and maintenance of internal control and procedures to
ensure the compliance with the conditions of Corporate Governance stipulated in the Listing Regulations.

Auditor’s Responsibility

4. Our examination was limited to procedures and implementation thereof, adopted by the Company for ensuring the
compliance of the conditions of the Corporate Governance. It is neither an audit nor an expression of opinion on the
financial statements of the Company

5. Pursuant to the requirements of the Listing Regulations, it is our responsibility to provide a reasonable assurance
whetherthe Company has complied with the conditions of Corporate Governance as stipulatedin Listing Regulations
for the year ended 31st March, 2022.

6. We conducted our examination of the above corporate governance compliance by the Company in accordance with
the Guidance Note on Reports or Certificates for Special Purposes (Revised 2016) and Guidance Note on Certification
of Corporate Governance both issued by the Institute of the Chartered Accountants of India (the “ICAI"), in so
far as applicable for the purpose of this certificate. The Guidance Note requires that we comply with the ethical
requirements of the Code of Ethics issued by the ICAL.

7.  We have complied with the relevant applicable requirements of the Standard on Quality Control (SQC) 1, Quality
Control for Firms that Perform Audits and Reviews of Historical Financial Information, and Other Assurance and
Related Services Engagements.

Opinion
8. In our opinion and to the best of our information and according to the explanations given to us, we certify that

the Company has complied with the conditions of Corporate Governance as stipulated in the above-mentioned
Listing Regulations.

9. We state that such compliance is neither an assurance as to the future viability of the Company nor the efficiency or
effectiveness with which the management has conducted the affairs of the Company.

Restriction on Use

10. The certificate is addressed and provided to the Members of the Company solely for the purpose of enabling the
Company to comply with the requirement of the Listing Regulations and should not be used by any other person or for
any other purpose. Accordingly, we do not accept or assume any liability or any duty of care for any other purpose or to
any other person to whom this certificate is shown orinto whose hands it may come without our prior consentin writing.

ForBSR&Co.LLP
Chartered Accountants
Firm’s Registration No: 101248W/W-100022

Aniruddha Godbole

Partner

Membership No: 105149
Mumbai, 27th April, 2022 UDIN: 22105149AHWYVS1927
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Form No. MR - 3 Secretarial Audit Report

For the Financial Year Ended 31st March, 2022

[Pursuant to Section 204(1) of the Companies Act, 2013 and Rule No. 9 of the Companies
(Appointment and Remuneration of Managerial Personnel) Rules, 2014]

To,

The Members,

Hindustan Unilever Limited

CIN: L15140MH1933PLC002030

Unilever House, B. D. Sawant Marg,
Chakala, Andheri (East), Mumbai - 400099

We have conducted Secretarial Audit of compliance with
the applicable statutory provisions and adherence to
good corporate practices by Hindustan Unilever Limited
(hereinafter called ‘the Company’) for the Financial Year
ended 31st March, 2022. Secretarial Audit was conducted
in a manner that provided us a reasonable basis for
evaluating the corporate conducts/statutory compliances
and expressing our opinion thereon.

Based on our verification of the Company’s books and
papers, minute books, forms and returns filed and
other records maintained by the Company and also the
information provided by the Company, its officers, agents
and authorised representatives during the conduct of
Secretarial Audit, we hereby report that in our opinion,
the Company has, during the audit period covering the
Financial Year ended 31st March, 2022 complied with
statutory provisions listed hereunder and also that the
Company has proper Board-processes and compliance-
mechanism in place to the extent, in the manner and
subject to the reporting made hereinafter.

We have examined the books and papers, minute books,
forms and returnsfiled and otherrecords maintained by the
Company for the Financial Year ended 31st March, 2022
according to the provisions of:

(i) The Companies Act, 2013 (‘the Act’) and the rules
made thereunder;

(i) The Securities Contracts (Regulation) Act, 1956
('SCRA) and the rules made thereunder;

(iii) The Depositories Act, 1996 and the Regulations and
Bye-laws framed thereunder;

(iv) Foreign Exchange Management Act, 1999 and rules
and regulations made thereunder to the extent
of Foreign Direct Investment, Overseas Direct
Investment and External Commercial Borrowings -
Not applicable for External Commercial Borrowings
astherewasnoreportable eventduring the financial
year under review;

(v) The following Regulations and Guidelines prescribed
under the Securities and Exchange Board of India Act,
1992 ("SEBI Act’):

(@) The Securities and Exchange Board of India
(Substantial Acquisition of Shares and Takeovers)
Regulations, 2011;

(b) The Securities and Exchange Board of India
(Prohibition of Insider Trading) Regulations, 2015;

() The Securities and Exchange Board of India
(Issue of Capital and Disclosure Requirements)
Regulations, 2018 - Not applicable as there
was no reportable event during the financial
year under review;

(d) The Securities and Exchange Board of India
(Share Based Employee Benefits) Regulations,
2014 (upto 12th August, 2021) & The Securities
and Exchange Board of India (Share Based
Employee Benefits & Sweat Equity) Regulations,
2021 (with effect from 13th August, 2021);

(e) The Securities and Exchange Board of India
(Issue and Listing of Debt Securities) Regulations,
2008 (upto 15th August, 2021) & The Securities
and Exchange Board of India (Issue and Listing
of Non-Convertible Securities) Regulations,
2021 (with effect from 16th August, 2021) - Not
applicable as there was no reportable event
during the financial year underreview;

(f) The Securities and Exchange Board of India
(Registrars to anlssue and Share Transfer Agents)
Regulations, 1993 regarding the Companies
Act and dealing with client - Not applicable as
the Company is not registered as Registrar to
an Issue and Share Transfer Agent during the
financial yearunderreview;

(g) The Securities and Exchange Board of India
(Delisting of Equity Shares) Regulations, 2009
(upto 09th June, 2021) & The Securities and
Exchange Board of India (Delisting of Equity
Shares) Regulations, 2021 (with effect from
10th June, 2021) - Not applicable as there
was no reportable event during the financial
year under review;

(h) The Securities and Exchange Board of India
(Buyback of Securities) Regulations, 2018 - Not
applicable as there was no reportable event
during the financial year under review; and

(i) The Securities and Exchange Board of
India (Listing Obligations and Disclosure
Requirements) Regulations, 2015.
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(vi) The Company has identified and confirmed the
following laws as being specifically applicable
to the Company:

(@

The Hazardous Wastes (Management, Handling
and Transboundary Movement) Rules, 2008;

(b)
@]
(d)
(e)

The Insecticide Act, 1968;
The Drugs and Cosmetics Act, 1940;
The Legal Metrology Act, 2009;

The Legal Metrology (Packaged Commodities)
Rules, 2011;

(f) Food Safety and Standards Act, 2006 and Rules

2011 with allied rules and Regulations;

(9)

Applicable BIS Standards for various categories
and production process.

We have also examined compliance with the applicable
clauses of the following:

(i) Secretarial Standards with respect to Meetings of
Board of Directors (SS5-1) and General Meetings (S5-2)
issued by The Institute of Company Secretaries of India;

(ii) Listing Agreements entered into by the Company

with BSE Limited and National Stock Exchange
of India Limited.

During the period under review, the Company has
complied with the provisions of the Act, Rules, Regulations,
Guidelines, Standards etc. mentioned above.

We further report that:

(i) The Board of Directors of the Company is duly
constituted with proper balance of Executive
Directors, Non-Executive Directors, Independent
Directors including a Woman Independent Director(s).
Changes in the composition of Board of Directors that
took place during the year under review, were carried
out in compliance with the provisions of the Act;
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(ii) Adequate notice is given to all Directors to schedule
Board Meetings; agenda and detailed notes on
agenda were sent at least seven days in advance
and a system exists for seeking and obtaining further
information and clarifications on agenda items
before the meeting and for meaningful participation

at the meeting;

Allthe decisions of the Board and Committees thereof
were carried through with requisite majority.

(i)

We further report that based on review of compliance
mechanism established by the Company and on the basis
of the Compliance Certificate(s) issued by the Company
Secretary and taken on record by the Board of Directors at
their meeting(s), we are of the opinion there are adequate
systems and processes in place in the Company which is
commensurate with its size and operations, to monitor and
ensure compliance with applicable laws, rules, regulations
and guidelines; and

We further report that during the financial year under
review, no events/ actions having a major bearing
on the Company’s affairs in pursuance of the above
referred Laws, Rules, Regulations, Guidelines, Standards,
etc., have occurred:

This Report is to be read with our letter of even date which
is annexed as Annexure A and forms an integral part
of this report.

For S.N. Ananthasubramanian & Co.
Company Secretaries

ICSI Unique Code: P1991MH040400

Peer Review Cert. No.606/2019

S.N. Ananthasubramanian
Partner

FCS: 4206 | COP No. 1774

ICSI UDIN: F004206D000191791

Thane,
25th April, 2022
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Annexure A to Secretarial Auditors’ Report

To,

The Members,

Hindustan Unilever Limited

CIN: L15140MH1933PLC002030

Unilever House, B D Sawant Marg,
Chakala, Andheri (East), Mumbai - 400099

MANAGEMENT’S RESPONSIBILITY

1. Itis the responsibility of management of the Company to maintain secretarial records, devise proper systems to
ensure compliance with the provisions of all applicable laws and regulations and to ensure that the systems are
adequate and operate effectively.

AUDITOR’S RESPONSIBILITY

2. Our responsibility is to express an opinion on these secretarial records, standards and procedures followed by the
Company with respect to secretarial compliances.

3.  We have conducted the Audit as per the applicable Auditing Standards issued by the Institute of Company
Secretaries of India.

4. We believe that audit evidence and information obtained from the Company’s management is adequate and
appropriate for us to provide a basis for our opinion.

5. Wherever required, we have obtained reasonable assurance about whether the statements prepared, documents
or Records, in relation to Secretarial Audit, maintained by the Auditee, are free from misstatement.

6. Wherever required, we have obtained the Management’s representation about the compliance of laws, rules and
regulations and happening of events etc.

DISCLAIMER
7. We have conducted our Audit remotely, based on the records and information made available to us through

electronic platform by the Company, due to Covid-19 pandemic induced lockdown and restrictions/ work from home
policy of the Company in place, for the purpose of issuing this report.

8. The Secretarial Audit Report is neither an assurance as to future viability of the Company nor of the efficacy or
effectiveness with which the management has conducted affairs of the Company.

9. Wehavenotverified the correctness and appropriateness of financial records and Books of Accounts of the Company.

For S. N. Ananthasubramanian & Co.
Company Secretaries

ICSI Unique Code: P1991MH040400

Peer Review Cert. No.606/2019

S.N. Ananthasubramanian
Partner
FCS: 4206 | COP No. 1774

Thane, 25th April, 2022 ICSI UDIN: FO04206D000191791
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Economic Value Added

ADDITIONAL INFORMATION: ECONOMIC VALUE
ADDED (EVA)

Whatis EVA ?

Traditional approaches to measuring Shareholder’s
Value Creation’ have used parameters such as earnings
capitalisation, market capitalisation and present value of
estimated future cash flows. Extensive equity research has
established that it is not earnings per se, but VALUE that is
important. A measure called ‘Economic Value Added’ (EVA)
is increasingly being applied to understand and evaluate
financial performance.

*EVA = Net Operating Profit after Taxes (NOPAT)
- Cost of Capital Employed (COCE), where,

NOPAT = Profits after depreciation and taxes but before
interest costs. NOPAT thus represents the total pool of
profits available on anungearedbasis to provide areturnto
lenders and shareholders, and COCE = Weighted Average
Cost of Capital (WACC) x Average Capital Employed

*Cost of debt is taken at the effective rate of interest
applicable to an “AAA” rated Company like HUL for a short
term debt, net of taxes. We have considered a pre tax rate
of 6.43% for 2021-22 (6.28% for 2020-21)

*Cost of Equity is the return expected by the investors to
compensate them for the variability in returns caused by
fluctuating earnings and share prices.

Cost of Equity = Risk free return equivalent to yield on
long term Government Bonds (taken at 6.84% for 2021-22)
+ Market risk premium (taken at 3.68%) (x) Beta variant
for the Company, (taken at 0.614) where Beta is a relative
measure of risk associated with the Company’s shares as
against the market as a whole.

Thus HUL's cost of equity = 6.84% + 3.68% (x) 0.614 = 9.09%
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What does EVA show?

EVA is residual income after charging the Company for
the cost of capital provided by lenders and shareholders.
It represents the value added to the shareholders by
generating operating profits in excess of the cost of capital
employed in the business.

When will EVA increase?
EVA will increase if:

a. Operating profits can be made to grow without
employing more capital, i.e. greater efficiency.

b. Additional capital’s invested in projects that return
more than the cost of obtaining new capital, i.e.
profitable growth.

c. Capitalis curtailed in activities that do not cover the
cost of capital, i.e liquidate unproductive capital.

EVA in practice at Hindustan Unilever Limited.

In Hindustan Unilever Limited, the goal of sustainable long
term value creation for our shareholders is wellunderstood
by all the business groups. Measures to evaluate business
performance and to set targets take into account this
concept of value creation.
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Economic Value Added

IGAAP
2012-13 2013-14 2014-15

Cost of Capital Employed (COCE)

2015-16

2016-17

2017-18

IND AS

2018-19 2019-20

2020-21

[ in crores)

2021-22

Average Debt 0 0 0 0 0 0 0 0 0 0
2. Average Equity 4,018 3,715 4,338 5,664 5,831 6,181 6,668 7,227 46,890 47,156
3. Average Capital Employed: (1)+(2) 4,018 3,715 4,338 5,664 5,831 6,181 6,668 7,227 46,890 47,156
4. Cost of Debt, post-tax % 6.02 6.36 5.56 5.43 4.90 5.21 5.77 5.25 4.70 4.81
5. Costof Equity % 10.07 11.62 1091 11.98 12.25 14.19 11.84 9.11 8.86 9.09
6. Weighted Average Cost of Capital % 10.07 11.62 10.91 11.98 12.25 14.19 11.84 9.1 8.86 9.09
(WACQC)
7. COCE: (3)x(6) 405 432 474 679 714 877 789 658 4,153 4,289
Economic Value Added (EVA)
8  Profit after tax, before exceptional 3,314 3,555 3,843 4,116 4,247 5,135 6,080 6,743 7,963 8,724
items
9. Add: Interest, after taxes 17 24 1 0 0 0 0 0 0 0
10. Net Operating Profits After Taxes 3,331 3,579 3,854 4,117 4,247 5135 6,080 6,743 7,963 8,724
(NOPAT)
11. COCE, as per (7) above 405 432 474 679 714 877 789 658 4,153 4,289
12. EVA:(10)-(11) 2,926 3,147 3,380 3,438 3,533 4,258 5,291 6,085 3,810 4,435
*Opening balance adjusted for GSK CH merger
ECONOMIC VALUE ADDED
6500
6,085
6000
5500 5,291
5000
4500 4,258 4,435
4000 3,810
533
3500 3380 3438 3
3,147
3000 2,926
2500
2000
1500
1000
500
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Independent Auditor’s Report

To the Members of Hindustan Unilever Limited

REPORT ON THE AUDIT OF THE STANDALONE
FINANCIAL STATEMENTS

Opinion

We have audited the standalone financial statements
of Hindustan Unilever Limited (the “Company”), which
comprise the standalone balance sheet as at 31 March
2022, and the standalone statement of profit and loss
(including other comprehensive income), the standalone
statement of changes in equity and the standalone
statement of cash flows for the year then ended, and
notes to the standalone financial statements, including a
summary of the significant accounting policies and other
explanatory information.

In our opinion and to the best of our information and
according to the explanations given to us, the aforesaid
standalone financial statements give the information
required by the Companies Act, 2013 (“Act”) in the manner
so required and give a true and fair view in conformity with
the accounting principles generally accepted in India, of
the state of affairs of the Company as at 31 March 2022,
and its profit and other comprehensive income, changes
in equity and its cash flows for the year ended on that date.

Revenue recognition - Discounts and rebates
See note 25 to the standalone financial statements

The key audit matter

Basis for Opinion

We conducted our audit in accordance with the Standards
on Auditing (SAs) specified under Section 143(10) of the
Act. Our responsibilities under those SAs are further
described in the Auditor’s Responsibilities for the Audit
of the Standalone Financial Statements section of
our report. We are independent of the Company in
accordance with the Code of Ethics issued by the Institute
of Chartered Accountants of India together with the
ethical requirements that are relevant to our audit of the
standalone financial statements under the provisions of
the Act and the Rules thereunder, and we have fulfilled
our other ethical responsibilities in accordance with these
requirements and the Code of Ethics. We believe that the
audit evidence obtained by us is sufficient and appropriate
to provide a basis for our opinion on the standalone
financial statements.

Key Audit Matters

Key audit matters are those matters that, in our
professional judgment, were of most significance in our
audit of the standalone financial statements of the current
period. These matters were addressed in the context of our
audit of the standalone financial statements as a whole,
and in forming our opinion thereon, and we do not provide
aseparate opinion on these matters.

How the matter was addressed in our audit

As disclosed in note 25 to the standalone
financial statements, revenue is measured net
of any trade discounts and volume rebates to
customers (“discounts and rebates”).

Certain discounts and rebates for goods sold
during the year are only finalised when the
precise amounts are known, and revenue
therefore includes an estimate of variable
consideration. The variable consideration
represents the portion of discounts and rebates
that are not directly deducted on the invoice
and involves estimation by the Company in
recognition and measurement of such discounts
and rebates. This includes establishing an
accrual at year end, particularly in arrangements
with customers involving varying terms which
are based on annual contracts or shorter-term
arrangements. In addition, the value and timing
of promotions for products varies from period
to period, and the activity can span beyond the
year end. The unsettled portion of the variable
consideration results in discounts and rebates
due to customers as at year end.

Our audit procedures included:

Understanding the process followed by the Company to determine the
amount of accrual for discounts and rebates.

Evaluating the design and implementation and testing operating
effectiveness of Company’s general IT controls, key manual and
application controls over the Company’s IT systems including controls over
rebates agreements / arrangements, rebate payments / settlements and
Company’s review over the rebate accruals.

Inspecting on a sample basis, key customer contracts. Based on the terms
and conditions relating to discounts and rebates, assessing the Company’s
revenue recognition policies with reference to the requirements of the
applicable accounting standards.

Performing substantive testing by selecting samples of discounts and
rebates transactions recorded during the year as well as period end
discounts and rebates accruals and matching the parameters used in the
computation with the relevant source documents.

Examining historical rebate accrual together with our understanding of
current year developments to form an expectation of the rebate accrual
as at year end and comparing this expectation against the actual
rebate accrual, completing further inquiries and obtaining underlying
documentation, on a sample basis, as appropriate. Further, we also
performed retrospective review to evaluate the precision with which
management makes estimates.
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The key audit matter

How the matter was addressed in our audit

Therefore, there is a risk of revenue being
overstated due to fraud through manipulation
of discounts and rebates accruals recognised,
resulting from pressure the Company may feel to
achieve performance targets at the year end.

We identified the evaluation of accrual for
discounts and rebates as a key audit matter.

Checking completeness and accuracy of the data used by the Company for
accrual of discounts and rebates.

Testing actualisation of estimated accruals on a sample basis.

Testing a selection of rebate accruals recorded after 31 March 2022 and
assessing whether the accrualis recorded in the correct period.

Testing a selection of payments made after 31 March 2022 and where
relevant, comparing the payment to the related rebate accrual.

Critically assessing manual journal entries posted to revenue, on a
sample basis, to identify unusual items and examining the underlying
documentation.

Impairment assessment of Food & Refreshment Cash Generating Unit (F&R CGU)
See note 4 to the standalone financial statements

The key audit matter

How the matter was addressed in our audit

As disclosed in note 4 to the standalone financial
statement, the F&R CGU includes 17,301 crores
of goodwill and %27,210 crores of indefinite life
intangible assets which together represents 64%
of total assets of the Company as at 31 March
2022.

The recoverable value of the F&R CGU which
is based on the value in use model, has been
derived from discounted cash flow model. This
model requires the Company to make significant
assumptions such as discount rate, near and
long-term revenue growth rate and projected
margins which involves inherent uncertainty
since they are based on future business
prospects and economic outlook.

Due to the materiality of above assets in context
of the standalone financial statements and
sensitivity of discount rate and near and long-
term revenue growth rate assumptions where a
minor change could have a significant impact on
the recoverable value, we have considered the
impairment assessment of F&R CGU to be a key
audit matter.

Our audit procedures included:

Understanding the process followed by the Company in respect of the
annualimpairment analysis for F&R CGU.

Evaluating the design and implementation and testing the operating
effectiveness of key internal controls related to the Company’s process
relating to review of the annual impairment analysis, including controls
over determination of discount rate, near and long-term revenue growth
rate and projected margins.

Challenging the reasonableness of the assumptions, particularly
forecasted revenue growth rate and margins based on our knowledge of
the Company and market. Assessing historical accuracy by comparing past
forecasts to actual results achieved.

Involving the valuation professionals with specialised skills and knowledge
to assist in evaluating the impairment model used and assumptions
(including discount rate and long-term sales growth rate applied by the
Company by comparing it to a range of rates that were independently
developed using publicly available market indices and market data
for comparable entities). Applying additional sensitivities to assess the
reasonableness of the above key assumptions.

Testing data used to develop the estimate for completeness and accuracy.

Performing a sensitivity analysis to evaluate the impact of change in key
assumptions individually or collectively to the recoverable value.

Evaluating the adequacy of the Company’s disclosures in the standalone
financial statements in respect of its impairment testing.
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Provisions and contingent liabilities relating to taxation, litigations and claims
Seenote 21 and 24 to the standalone financial statements

The key audit matter

How the matter was addressed in our audit

The provisions and contingent liabilities
relate to ongoing litigations and claims with
various authorities and third parties. These
relate to direct tax, indirect tax, transfer
pricing arrangements, claims, general legal
proceedings, environmental issues and other
eventualities arising in the regular course of
business.

As at the year ended 31 March 2022, the amounts
involved are significant. The determination
of a provision or contingent liability requires
significant judgement by the Company because
of the inherent complexity in estimating future
costs. The amount recognised as a provision
is the best estimate of the expenditure. The
provisions and contingent liabilities are subject
to changes in the outcomes of litigations and
claims and the positions taken by the Company.
It involves significant judgement and estimation
to determine the likelihood and timing of the
cash outflows and interpretations of the legal
aspects, tax legislations and judgements
previously made by authorities.

Our audit procedures included:

Understanding the process followed by the Company for assessment
and determination of the amount of provisions and contingent liabilities
relating to taxation, litigations and claims.

Evaluating the design and implementation and testing operating
effectiveness of key internal controls around the recognition and
measurement of provisions and re-assessment of contingent liabilities.

Involving our tax professionals with specialised skills and knowledge
to assist in the assessment of the value of significant provisions and
contingent liabilities relating to taxation matter, on sample basis, in
light of the nature of the exposures, applicable regulations and related
correspondence with the authorities.

Inquiring the status in respect of significant provisions and contingent
liabilities with the Company’s internal tax and legal team, including
challenging the assumptions and critical judgements made by the
Company which impacted the computation of the provisions and
inspecting the computation.

Assessing the assumptions used and estimates of outcome and financial
effect, including considering judgement of the Company, supplemented by
experience of similar decisions previously made by the authorities and, in
some cases, relevant opinions given by the Company’s advisors.

Testing data used to develop the estimate for completeness and accuracy.

Evaluating judgements made by the Company by comparing the estimates
of prior year to the actual outcome.

Evaluating the Company’s disclosures in the standalone financial
statements in respect of provisions and contingent liabilities.

Other Information

Management’s and Board of Directors’

The Company’s Management and Board of Directors
are responsible for the other information. The other
information comprises the information included in the
Company’s annual report, but does not include the
standalone financial statements and our auditor’s
reportthereon.

Our opinion on the standalone financial statements does
not cover the other information and we do not express any
form of assurance conclusion thereon.

In connection with our audit of the standalone financial
statements, our responsibility is to read the other
information and, in doing so, consider whether the other
information is materially inconsistent with the standalone
financial statements or our knowledge obtained in the
audit or otherwise appears to be materially misstated. If,
based on the work we have performed, we conclude that
there is a material misstatement of this other information,
we are required to report that fact. We have nothing to
reportin this regard.

Responsibilities for the Standalone Financial
Statements

The Company’s Management and Board of Directors are
responsible for the matters stated in Section 134(5) of the
Act with respect to the preparation of these standalone
financial statements that give a true and fair view of the
state of affairs, profit/loss and other comprehensive
income, changes in equity and cash flows of the Company
in accordance with the accounting principles generally
accepted in India, including the Indian Accounting
Standards (Ind AS) specified under Section 133 of the
Act. This responsibility also includes maintenance of
adequate accounting records in accordance with the
provisions of the Act for safeguarding of the assets of
the Company and for preventing and detecting frauds
and other irregularities; selection and application of
appropriate accounting policies; making judgments
and estimates that are reasonable and prudent; and
design, implementation and maintenance of adequate
internal financial controls that were operating effectively
for ensuring the accuracy and completeness of the
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accounting records, relevant to the preparation and
presentation of the standalone financial statements
that give a true and fair view and are free from material
misstatement, whether due to fraud or error.

In preparing the standalone financial statements, the
Management and Board of Directors are responsible for
assessing the Company’s ability to continue as a going
concern, disclosing, as applicable, matters related to
going concern and using the going concern basis of
accounting unless the Board of Directors either intends to
liquidate the Company or to cease operations, or has no
realistic alternative but to do so.

The Board of Directors is also responsible for overseeing
the Company’s financial reporting process.

Auditor’s Responsibilities for the Audit of the
Standalone Financial Statements

Our objectives are to obtain reasonable assurance about
whether the standalone financial statements as a whole
are free from material misstatement, whether due to fraud
or error, and to issue an auditor’s report that includes
our opinion. Reasonable assurance is a high level of
assurance, but is not a guarantee that an audit conducted
in accordance with SAs will always detect a material
misstatement when it exists. Misstatements can arise from
fraud or error and are considered material if, individually
or in the aggregate, they could reasonably be expected
to influence the economic decisions of users taken on the
basis of these standalone financial statements.

As part of an audit in accordance with SAs, we exercise
professional judgment and maintain professional
skepticism throughout the audit. We also:

- ldentify and assess the risks of material misstatement
of the standalone financial statements, whether due
to fraud or error, design and perform audit procedures
responsive to those risks, and obtain audit evidence
that is sufficient and appropriate to provide a basis
for our opinion. The risk of not detecting a material
misstatement resulting from fraud is higher than for
one resulting from error, as fraud may involve collusion,
forgery, intentional omissions, misrepresentations, or
the override of internal control.

« Obtain an understanding of internal control relevant to
the audit in order to design audit procedures that are
appropriate in the circumstances. Under Section 143(3)
(i) of the Act, we are also responsible for expressing our
opinion on whether the company has adequate internal

financial controls with reference to financial statements
in place and the operating effectiveness of such controls.

- Evaluate the appropriateness of accounting policies
used and the reasonableness of accounting estimates
and related disclosures made by the Management and
Board of Directors.

« Conclude on the appropriateness of the Management
and Board of Directors use of the going concern basis
of accounting in preparation of standalone financial
statements and, based on the audit evidence obtained,
whether a material uncertainty exists related to events
or conditions that may cast significant doubt on the
Company’s ability to continue as a going concern. If
we conclude that a material uncertainty exists, we
are required to draw attention in our auditor’s report
to the related disclosures in the standalone financial
statements or, if such disclosures are inadequate, to
modify our opinion. Our conclusions are based on the
audit evidence obtained up to the date of our auditor’s
report. However, future events or conditions may cause
the Company to cease to continue as a going concern.

« Evaluate the overall presentation, structure and content
of the standalone financial statements, including the
disclosures, and whether the standalone financial
statements represent the underlying transactions and
events in a manner that achieves fair presentation.

We communicate with those charged with governance
regarding, among other matters, the planned scope and
timing of the audit and significant audit findings, including
any significant deficiencies in internal control that we
identify during our audit.

We also provide those charged with governance with
a statement that we have complied with relevant
ethical requirements regarding independence, and
to communicate with them all relationships and other
matters that may reasonably be thought to bear on our
independence, and where applicable, related safeguards.

From the matters communicated with those charged with
governance, we determine those matters that were of
most significance in the audit of the standalone financial
statements of the current period and are therefore the key
audit matters. We describe these matters in our auditor’s
report unless law or regulation precludes public disclosure
about the matter or when, in extremely rare circumstances,
we determine that a matter should not be communicated
in our report because the adverse consequences of doing
so would reasonably be expected to outweigh the public
interest benefits of such communication.
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Reporton OtherLegaland Regulatory Requirements

1.

As required by the Companies (Auditor’s Report)
Order, 2020 (“the Order”) issued by the Central
Government of India in terms of Section 143(11) of the
Act, we give in the “Annexure A” a statement on the
matters specified in paragraphs 3 and 4 of the Order,
to the extent applicable.

Asrequired by Section 143(3) of the Act, we report that:
(@

We have sought and obtained all the information
and explanations which to the best of our
knowledge and belief were necessary for the

purposes of our audit;

(b) In our opinion, proper books of account as
required by law have been kept by the Company
so far as it appears from our examination

of those books;

(c) The standalone balance sheet, the standalone
statement of profit and loss (including other
comprehensive income), the standalone
statement of changes in equity and the
standalone statement of cash flows dealt
with by this Report are in agreement with the

books of account;

(d) In our opinion, the aforesaid standalone
financial statements comply with the Ind AS

specified under Section 133 of the Act;
(e)

On the basis of the written representations
received from the directors as on 31 March 2022
taken on record by the Board of Directors, none
of the directors is disqualified as on 31 March
2022 from being appointed as a director in terms

of Section 164(2) of the Act; and

(f) With respect to the adequacy of the internal
financial controls with reference to financial
statements of the Company and the operating
effectiveness of such controls, refer to our

separate Reportin “Annexure B”.

With respect to the other matters to be included in
the Auditor’'s Report in accordance with Rule 11 of
the Companies (Audit and Auditors) Rules, 2014, in
our opinion and to the best of our information and
according to the explanations given to us:

(@) The Company has disclosed the impact of
pending litigations as at 31 March 2022 on its
financial position in its standalone financial
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(b)

(©

(@)

statements - Refer Notes 21 and 24 to the
standalone financial statements;

The Company did not have any long-term
contracts for which there were any material
foreseeable losses. The Company has made
provision, as required under the applicable
law or accounting standards, for material
foreseeable losses on derivative contracts - Refer
Note 45 to the standalone financial statements;

There has been no delay in transferring amounts,
required to be transferred, to the Investor
Education and Protection Fund by the Company;

(i) The management has represented that,
to the best of its knowledge and belief, no
funds have been advanced or loaned or
invested (either from borrowed funds or
share premium or any other sources or kind
of funds) by the Company to or in any other
persons or entities, including foreign entities
(“Intermediaries”), with the understanding,
whether recorded in writing or otherwise,
that the Intermediary shall:

+ directly or indirectly lend or invest in
other persons or entities identified in
any manner whatsoever (“Ultimate
Beneficiaries”) by or on behalf of the
Company or

+ provide any guarantee, security or
the like to or on behalf of the Ultimate
Beneficiaries;

(ii) The management has represented that,
to the best of its knowledge and belief, no
funds have been received by the Company
from any persons or entities, including
foreign entities (“Funding Parties”), with the
understanding, whether recorded in writing
or otherwise, that the Company shall:

+ directly or indirectly, lend or invest in
other persons or entities identified in
any manner whatsoever (“Ultimate
Beneficiaries”) by or on behalf of the
Funding Party or

- provide any guarantee, security or the
like from or on behalf of the Ultimate
Beneficiaries; and
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(iii) Based on such audit procedures as
considered reasonable and appropriate
in the circumstances, nothing has come
to our notice that has caused us to believe
that the representations under sub-clause
(d)(i) and (d)(ii) contain any material
misstatement; and

(e) The dividend declared or paid during the year
by the Company is in compliance with Section
123 of the Act.

With respect to the matter to be included in the
Auditor’s Report under Section 197(16) of the Act:

In our opinion and according to the information and
explanations given to us, the remuneration paid by

Mumbai
27 April 2022

the Company to its directors during the current year
is in accordance with the provisions of Section 197 of
the Act. The remuneration paid to any director is not
in excess of the limit laid down under Section 197 of
the Act. The Ministry of Corporate Affairs has not
prescribed other details under Section 197(16) of the
Act which are required to be commented upon by us.

ForBSR&Co.LLP
Chartered Accountants
Firm’s Registration No: 101248W/W-100022

Aniruddha Godbole

Partner

Membership No: 105149

ICAI UDIN: 22105149AHWXQC2679
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Annexure A

totheIlndependent Auditor’'sreport on the standalone financial statements of Hindustan Unilever Limited for the year
ended 31 March 2022

(Referred to in paragraph 1 under ‘Report on Other Legal and Regulatory Requirements’ section of our report of
evendate)

(®

(i)

(@)

(b)

(0

(d

(e)

(@

(A) The Company has maintained proper records showing full particulars, including quantitative details and
situation of Property, Plant and Equipment.

(B) The Company has maintained proper records showing full particulars of intangible assets.

According to the information and explanations given to us and on the basis of our examination of the records
of the Company, the Company has a regular programme of physical verification of its Property, Plant and
Equipment by which all property, plant and equipment are verified in a phased manner over a period of two
years. In accordance with this programme, certain property, plant and equipment were verified during the year.
In our opinion, this periodicity of physical verification is reasonable having regard to the size of the Company
and the nature of its assets. No material discrepancies were noticed on such verification.

According to the information and explanations given to us and on the basis of our examination of the records of
the Company, the title deeds of immovable properties (other than immovable properties where the Company
is the lessee and the lease agreements are duly executed in favour of the lessee) disclosed in the standalone
financial statements are held in the name of the Company, except for the following which are not held in the
name of the Company:

All amounts in % crores

Whether promoter,
Gross directoror Reason for not being
carrying theirrelative or held in the name of

Description of property value Held in the name of employee Period held the Company
Owned properties
Freehold land 0 TATA Oil Mills No 18 years Pending litigation

Company Limited
Building 34 HMM Limited No 2 years Pending litigation
Building 1 Lakme Lever Private  No 26 years Pending litigation

Limited
Building 1 Ghansham Makhija  No 2 years Pending litigation
Building 0 Indexport Limited No 22 years Pending litigation
Leasehold properties
Leasehold land 13 Trent Limited No 23 years Pending application
Leasehold land 0 TATA Oil Mills No 28 years Pending litigation

Company Limited

According to the information and explanations given to us and on the basis of our examination of the records of
the Company, the Company has not revalued its Property, Plant and Equipment (including Right of Use assets)
orintangible assets or both during the year.

According to information and explanations given to us and on the basis of our examination of the records of
the Company, there are no proceedings initiated or pending against the Company for holding any benami
property under the Prohibition of Benami Property Transactions Act, 1988 and rules made thereunder.

The inventory, except goods-in-transit and stocks lying with third parties, has been physically verified by the
management during the year. For stocks lying with third parties at the year-end, written confirmations have
been obtained and for goods-in-transit subsequent evidence of receipts has been linked with inventory records.
In our opinion, the frequency of such verification is reasonable and procedures and coverage as followed by
management were appropriate. No discrepancies were noticed on verification between the physical stocks
and the book records that were more than 10% in the aggregate of each class of inventory.



(iii)

(iv)

(]
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(b) Accordingtothe information and explanations given to us and on the basis of our examination of the records of
the Company, the Company has not been sanctioned any working capital limits in excess of five crore rupees in
aggregate from banks and financial institutions on the basis of security of current assets at any point of time of
the year. Accordingly, clause 3(ii)(b) of the Order is not applicable to the Company.

According to the information and explanations given to us and on the basis of our examination of the records of the
Company, the Company has not provided any guarantee or security or granted any advances in the nature of loans,
secured or unsecured, to companies, firms, limited liability partnership or any other parties during the year. The
Company has made investments in companies and granted secured and unsecured loans to companies and other
parties, in respect of which the requisite information is as below. The Company has not made any investments in or
granted any loans, secured or unsecured, to firms and limited liability partnership.

(a) Based on the audit procedures carried on by us and as per the information and explanations given to us, the
Company has provided loans to any other entity as below:

All amounts in % crores

Particulars Loans

Aggregate amount during the year ended 31 March 2022

- Subsidiaries* 436
- Others 4
Balance outstanding as at balance sheet date - 31 March 2022

- Subsidiaries* 432
- Others 4

*as per the Companies Act, 2013 (‘the Act’)

(b) Accordingtothe information and explanations given to us and based on the audit procedures conducted by us,
in our opinion the investments made and the terms and conditions of the grant of secured and unsecured loans
are, prima facie, not prejudicial to the interest of the Company.

(@) According to the information and explanations given to us and on the basis of our examination of the records
of the Company, in the case of secured and unsecured loans given, in our opinion the repayment of principal
and payment of interest has been stipulated and the repayments or receipts have been regular. Further, the
Company has not given any advance in the nature of loan to any party during the year.

(d) Accordingtothe information and explanations given to us and on the basis of our examination of the records of
the Company, there is no overdue amount for more than ninety days in respect of secured and unsecured loans
given. Further, the Company has not given any advances in the nature of loans to any party during the year.

(e) According to the information and explanations given to us and on the basis of our examination of the records
of the Company, there is no loan granted falling due during the year, which has been renewed or extended or
fresh loans granted to settle the overdues of existing loans given to same parties. Further, the Company has not
given any advances in the nature of loans to any party.

(f) Accordingto the information and explanations given to us and on the basis of our examination of the records of
the Company, the Company has not granted any loans or advances in the nature of loans either repayable on
demand or without specifying any terms or period of repayment.

According to the information and explanations given to us and on the basis of our examination of records of the
Company, the Company has not provided any guarantee or security as specified under Sections 185 and 186 of the
Act. In respect of the investments made and loans given by the Company, in our opinion the provisions of Sections
185 and 186 of the Act have been complied with.

The Company has not accepted any deposits or amounts which are deemed to be deposits from the public.
Accordingly, clause 3(v) of the Order is not applicable to the Company.
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Annexure A

(vi) We have broadly reviewed the books of accounts maintained by the Company pursuant to the rules prescribed by the
Central Government for maintenance of cost records under Section 148(1) of the Act in respect of its manufactured
goods by the Company and are of the opinion that prima facie, the prescribed accounts and records have been
made and maintained. However, we have not carried out a detailed examination of the records with a view to
determine whether these are accurate or complete.

(vii) (@)

(b)

The Company does not have liability in respect of Service tax, Duty of excise, Sales tax and Value added tax
during theyearsince effective 1July 2017, these statutory dues have been subsumedinto Goods and Services Tax.

According to the information and explanations given to us and on the basis of our examination of the records
of the Company, amounts deducted / accrued in the books of account in respect of undisputed statutory dues
including Goods and Services Tax, Provident fund, Employees’ State Insurance, Income-Tax, Duty of Customs,
Cess and other statutory dues have been regularly deposited by the Company with the appropriate authorities.

According to the information and explanations given to us, no undisputed amounts payable in respect of
Goods and Services Tax, Provident fund, Employees’ State Insurance, Income-Tax, Duty of Customs, Cess and
other statutory dues were in arrears as at 31 March 2022 for a period of more than six months from the date they
became payable.

According to the information and explanations given to us, statutory dues relating to Sales Tax, Value Added
Tax, Service Tax, Goods and Services Tax, Provident Fund, Employees State Insurance, Income-Tax, Duty of
Customs, Duty of Excise or Cess or other statutory dues which have not been deposited on account of any
dispute are as per Annexure | to this Report.

(viii) According to the information and explanations given to us and on the basis of our examination of the records of the
Company, the Company has not surrendered or disclosed any transactions, previously unrecorded as income in the
books of account, in the tax assessments under the Income Tax Act, 1961 as income during the year.

(i) (@)

(b)

(9]

(d)

(e)

)

According to the information and explanations given to us and on the basis of our examination of the records of
the Company, the Company did not have any loans or borrowings from any lender during the year. Accordingly,
clause 3(ix)(a) of the Order is not applicable to the Company.

According to the information and explanations given to us and on the basis of our examination of the records
of the Company, the Company has not been declared a wilful defaulter by any bank or financial institution or
government or government authority.

According to the information and explanations given to us and on the basis of our examination of the records
of the Company, the Company has not taken any term loans from any lender. Accordingly, clause 3(ix)(c) of the
Orderis not applicable to the Company.

According to the information and explanations given to us and on an overall examination of the balance sheet
of the Company, we report that no funds raised on short-term basis have been used for long-term purposes
by the Company.

According to the information and explanations given to us and on an overall examination of the financial
statements of the Company, we report that the Company has not taken any funds from any entity or person on
account of or to meet the obligations of its subsidiaries or associates as defined under the Act. The Company
doesnothold anyinvestmentinanyjointventure (as defined underthe Act) duringthe yearended 31 March 2022.

According to the information and explanations given to us and procedures performed by us, we report that the
Company has not raised loans during the year on the pledge of securities held in its subsidiaries or associate
companies (as defined under the Act). The Company does not hold any investment in any joint venture (as
defined under the Act) during the year ended 31 March 2022.
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(xX) (@ The Company has not raised any moneys by way of initial public offer or further public offer (including debt
instruments). Accordingly, clause 3(x)(a) of the Order is not applicable to the Company.

(b) According to the information and explanations given to us and on the basis of our examination of the records
of the Company, the Company has not made any preferential allotment or private placement of shares or
fully or partly convertible debentures during the year. Accordingly, clause 3(x)(b) of the Order is not applicable
to the Company.

(xi) (a) Based on examination of the books and records of the Company and according to the information and
explanations given to us, considering the principles of materiality as outlined in the Standards on Auditing,
we report that no fraud by the Company or on the Company has been noticed or reported during the
course of the audit.

(b) According to the information and explanations given to us, no report under sub-section (12) of Section 143
of the Act has been filed by the auditors in Form ADT-4 as prescribed under rule 13 of Companies (Audit and
Auditors) Rules, 2014 with the Central Government.

(©) Wehavetakeninto consideration the whistle blower complaints received by the Company during the year while
determining the nature, timing and extent of our audit procedures.

(xii) Accordingtothe information and explanations given to us, the Company is not a Nidhi Company. Accordingly, clause
3(xii) of the Order is not applicable to the Company.

(xiii) In our opinion and according to the information and explanations given to us, the transactions with related
parties are in compliance with Sections 177 and 188 of the Act, where applicable, and the details of the related
party transactions have been disclosed in the standalone financial statements as required by the applicable
accounting standards.

(xiv) (@) Based oninformation and explanations provided to us and our audit procedures, in our opinion, the Company
has an internal audit system commensurate with the size and nature of its business.

(b) We have considered the internal audit reports of the Company issued till date for the period under audit.

(xv) Inouropinion and according to the information and explanations given to us, the Company has not entered into any
non-cash transactions with its directors or persons connected to its directors and hence, provisions of Section 192 of
the Companies Act, 2013 are not applicable to the Company.

(xvi) (@) The Company is not required to be registered under Section 45-IA of the Reserve Bank of India Act, 1934.
Accordingly, clause 3(xvi)(a) of the Order is not applicable to the Company.

(b) The Company is not required to be registered under Section 45-1A of the Reserve Bank of India Act, 1934.
Accordingly, clause 3(xvi)(b) of the Orderis not applicable to the Company.

(@) The Company is not a Core Investment Company (CIC) as defined in the regulations made by the Reserve Bank
of India. Accordingly, clause 3(xvi)(c) of the Order is not applicable to the Company.

(d) According to the information and explanations provided to us during the course of audit, the Group (as per the
provisions of the Core Investment Companies (Reserve Bank) Directions, 2016) does not have any CIC.

(xvii)The Company has notincurred cash losses in the current and in the immediately preceding financial year.

(xviii) There has been no resignation of the statutory auditors during the year. Accordingly, clause 3(xviii) of the Order is
not applicable to the Company.
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(xix) According to the information and explanations given to us and on the basis of the financial ratios, ageing and

expected dates ofrealisation of financialassets and paymentof financial liabilities, otherinformation accompanying
the standalone financial statements, our knowledge of the Board of Directors and management plans and based
on our examination of the evidence supporting the assumptions, nothing has come to our attention, which causes
us to believe that any material uncertainty exists as on the date of the audit report that Company is not capable of
meetingits liabilities existing at the date of balance sheet as and when they fall due within a period of one year from
the balance sheet date. We, however, state that this is not an assurance as to the future viability of the Company.
We further state that our reporting is based on the facts up to the date of the audit report and we neither give any
guarantee nor any assurance that all liabilities falling due within a period of one year from the balance sheet date,
will get discharged by the Company as and when they fall due.

(xx) (@) Inour opinion and according to the information and explanations given to us, there is no unspent amount
under sub-section (5) of Section 135 of the Act pursuant to any project other than ongoing projects.
Accordingly, clause 3(xx)(a) of the Order is not applicable.

(b) Inrespectof ongoing projects, the Company has transferred the unspent amount to a Special Account within a
period of 30 days from the end of the financial year in compliance with Section 135(6) of the Act.

ForBSR&Co.LLP

Chartered Accountants

Firm'’s Registration No: 101248W/W-100022

Aniruddha Godbole

Partner

Mumbai Membership No: 105149

27 April 2022 ICAIUDIN: 22105149AHWXQC2679
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Annexure A

Annexure |
All amounts in % crores
Period to
which the
Amount amount
Name of the Statute Nature of dues Demanded AmountPaid relates Forumwhere disputeis pending
Central Excise Act, 1944  Excise duty (including 154 5 1991-2018 Appellate Authority upto
Interest and penalty, Commissioner’s level
if applicable)
Central Excise Act, 1944  Excise duty (including 94 6 1994-2017 Customs, Excise and Service
Interest and penalty, Tax Appellate Tribunals of
if applicable) various states
Central Excise Act, 1944  Excise duty (including 206 - 2003-2019 High Courts of various states
Interest and penalty,
if applicable)
Customs Act, 1962 Custom Duty, (including 297 11 2011-2019 Appellate Authority upto
Interest and penalty, Commissioner’s level
if applicable)
Customs Act, 1962 Custom Duty, (including 58 54 2012-2022 Customs, Excise and Service
Interest and penalty, Tax Appellate Tribunals of
if applicable) various states
Central Sales Tax Act, Sales tax (including 118 31 1984-2022 Appellate Authority upto
1956 and Local Sales Tax interest and penalty, Commissioner’s level
Act # if applicable)
Central Sales Tax Act, Sales tax (including 85 14 1991-2018 Sales Tax Appellate Tribunals
1956 and Local Sales Tax interest and penalty, of various states
Act # if applicable)
Central Sales Tax Act, Sales tax (including 264 102 1977-2018 High Courts of various states
1956 and Local Sales Tax interest and penalty,
Act # if applicable)
Central Sales Tax Act, Sales tax (including 18 9 1997-2007 Supreme Court
1956 and Local Sales interest and penalty,
Tax Act if applicable)
Service tax (Finance Act, Service tax (including 38 3 2005-2017 Appellate Authority upto
1994) interest and penalty, Commissioner’s level
if applicable)
Service tax (Finance Act, Service tax (including 120 7 2005-2017 Customs, Excise and Service
1994) interest and penalty, Tax Appellate Tribunals of
if applicable) various states
Goods and Service Tax Goods and Services tax 7 0 2018-2022 Appellate Authority upto
Act, 2017 (including interest and Commissioner’s level
penalty, if applicable)
Goods and Service Tax Goods and Services tax 366 90 2017-2018 Delhi High Court
Act, 2017
Income Tax Act, 1961 Income Tax (including 98 - 1979-1980, Appellate Authority upto
interest and penalty, 1991, 2009- Commissioner’s Level
if applicable) 2010, 2005-
2006
Income Tax Act, 1961 Income Tax (including 272 - 2011-2012, Income Tax Appellate
interest and penalty, 2013-2014to Tribunal, Mumbai
if applicable) 2015-2016
Income Tax Act, 1961 Income Tax (including 1,290 99 2007-2008to Income Tax Appellate
interest and penalty, 2011-2012, Tribunal, Chandigarh
if applicable) 2013-2014 to
2015-2016
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totheIlndependent Auditor’'sreport on the standalone financial statements of Hindustan Unilever Limited for the year

ended 31 March 2022

Report on the internal financial controls with reference to the aforesaid standalone financial statements under

Section 143(3)(i) of the Companies Act, 2013

(Referred to in paragraph 2(f) under ‘Report on Other Legal and Regulatory Requirements’ section of our

report of even date)

Opinion

We have audited the internal financial controls with
reference to standalone financial statements of Hindustan
Unilever Limited (“the Company”) as of 31 March 2022

in conjunction with our audit of the standalone financial
statements of the Company forthe year ended onthat date.

In our opinion, the Company has, in all material respects,
adequate internal financial controls with reference
to standalone financial statements and such internal
financial controls were operating effectively as at 31
March 2022, based on the internal financial controls with
reference to standalone financial statements criteria
established by the Company considering the essential
components of internal control stated in the Guidance
Note on Audit of Internal Financial Controls Over Financial
Reporting issued by the Institute of Chartered Accountants
of India (the “Guidance Note").

Management’s Responsibility for Internal Financial
Controls

The Company’s management and the Board of Directors
are responsible for establishing and maintaining internal
financial controls based on the internal financial controls
with reference to standalone financial statements criteria
established by the Company considering the essential
componentsofinternalcontrolstatedinthe Guidance Note.
These responsibilities include the design, implementation
and maintenance of adequate internal financial controls
that were operating effectively for ensuring the orderly
and efficient conduct of its business, including adherence
to Company’s policies, the safeguarding of its assets,
the prevention and detection of frauds and errors, the
accuracy and completeness of the accounting records, and
the timely preparation of reliable financial information,
as required under the Companies Act, 2013 (hereinafter
referred to as “the Act”).

Auditor’s Responsibility

Our responsibility is to express an opinion on the
Company'’s internal financial controls with reference to
standalone financial statements based on our audit. We
conducted our audit in accordance with the Guidance Note
and the Standards on Auditing, prescribed under Section
143(10) of the Act, to the extent applicable to an audit of

internal financial controls with reference to standalone
financial statements. Those Standards and the Guidance
Note require that we comply with ethical requirements
and plan and perform the audit to obtain reasonable
assurance about whether adequate internal financial
controls with reference to standalone financial statements
were established and maintained and whether such
controls operated effectively in all material respects.

Our audit involves performing procedures to obtain audit
evidence about the adequacy of the internal financial
controls with reference to standalone financial statements
and their operating effectiveness. Our audit of internal
financial controls with reference to standalone financial
statements included obtaining an understanding of such
internalfinancialcontrols, assessingtherisk thatamaterial
weakness exists, and testing and evaluating the design
and operating effectiveness of internal control based on
the assessed risk. The procedures selected depend on
the auditor’s judgement, including the assessment of the
risks of material misstatement of the standalone financial
statements, whether due to fraud or error.

We believe that the audit evidence we have obtained is
sufficient and appropriate to provide a basis for our audit
opinion on the Company'’s internal financial controls with
reference to standalone financial statements.

Meaning of Internal Financial Controls with
reference to Standalone Financial Statements

A company’s internal financial controls with reference to
standalone financial statements is a process designed to
provide reasonable assurance regarding the reliability
of financial reporting and the preparation of standalone
financial statements for external purposes in accordance
with generally accepted accounting principles. A
company’s internal financial controls with reference to
standalone financial statements include those policies and
procedures that (1) pertain to the maintenance of records
that, in reasonable detail, accurately and fairly reflect the
transactions and dispositions of the assets of the company;
(2) provide reasonable assurance that transactions
are recorded as necessary to permit preparation of
standalone financial statements in accordance with
generally accepted accounting principles, and that
receipts and expenditures of the company are being made
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only in accordance with authorisations of management
and directors of the company; and (3) provide reasonable
assurance regarding prevention or timely detection
of unauthorised acquisition, use, or disposition of the
company'’s assets that could have a material effect on the
standalone financial statements.

Inherent Limitations of Internal Financial Controls
with reference to Standalone Financial Statements

Because of the inherent limitations of internal financial
controls with reference to standalone financial
statements, including the possibility of collusion or
improper management override of controls, material
misstatements due to error or fraud may occur and not be
detected. Also, projections of any evaluation of the internal
financial controls with reference to standalone financial

statements to future periods are subject to the risk that the
internal financial controls with reference to standalone
financial statements may become inadequate because of
changes in conditions, or that the degree of compliance
with the policies or procedures may deteriorate.

ForBSR&Co.LLP
Chartered Accountants
Firm’s Registration No: 101248W/W-100022

Aniruddha Godbole

Partner

Membership No: 105149

ICAI UDIN: 22105149AHWXQC2679

Mumbai
27 April 2022
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Standalone Balance Sheet

as at 31st March, 2022

(Allamounts in % crores, unless otherwise stated)

As at As at
Particulars Note 31st March, 2022 31st March, 2021

ASSETS

Non-current assets

Property, plant and equipment 3 5,813 5,786
Capital work-in-progress 3 901 623
Goodwill 4 17,316 17,316
Other intangible assets 4 27,905 27,925
Financial assets
Investments in subsidiaries, associates and joint venture 5 610 310
Investments 6 2 2
Loans 7 541 385
Other financial assets 8 720 748
Non-current tax assets (net) 9D 1,107 1,200
Other non-current assets 10 175 181
Total - Non-current assets (A) 55,090 54,476
Current assets
Inventories 11 3,890 3,383
Financial assets
Investments 6 3,510 2,683
Loans 7 34 34
Trade receivables 12 1,932 1,648
Cash and cash equivalents 13 988 1,740
Bank balances other than cash and cash equivalents mentioned above 14 2,630 2,581
Other financial assets 8 1,070 1,116
Other current assets 15 580 438
Assets held for sale 16 13 17
Total - Current assets (B) 14,647 13,640
TOTAL ASSETS [(A) + (B)] 69,737 68,116
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(Allamounts in  crores, unless otherwise stated)

Particulars

As at As at
Note 31st March, 2022 31st March, 2021

EQUITY AND LIABILITIES

Equity
Equity share capital 17 235 235
Other equity 18A 48,525 47,199
Total - Equity (A) 48,760 47,434
Liabilities
Non-current liabilities
Financial liabilities
Lease Liabilities 19 686 679
Other financial liabilities 20 329 266
Provisions 21 1,553 1,551
Deferred tax liabilities (net) 9C 6,141 5,986
Non-current tax liabilities (net) 9D 1,324 1,359
Total - Non-current liabilities (B) 10,033 9,841
Current liabilities
Financial liabilities
Lease Liabilities 19 285 264
Trade payables
total outstanding dues of micro enterprises and small enterprises 22 56 64
total outstanding dues of creditors other than micro enterprises and 22 8,808 8,563
small enterprises
Other financial liabilities 20 823 892
Other current liabilities 23 638 567
Provisions 21 334 491
Total - Current liabilities (C) 10,944 10,841
TOTAL EQUITY AND LIABILITIES [(A) + (B) + (C)] 69,737 68,116
Basis of preparation, measurement and significant accounting policies 2
Contingent liabilities and commitments 24

The accompanying notes 1 to 50 are an integral part of these standalone financial statements

As per our report of even date attached For and on behalf of Board of Directors
ForBSR&Co.LLP Sanjiv Mehta

Chartered Accountants Managing Director and

Firm’s Registration No. 101248W/W - 100022 Chief Executive Officer

[DIN: 06699923]

Aniruddha Godbole Kalpana Morparia
Partner Chairperson - Audit Committee
Membership No. 105149 [DIN: 00046081]

Ravishankar A
Group Controller

Mumbai: 27th April, 2022 Mumbai: 27th April, 2022

Ritesh Tiwari

Executive Director, Finance & IT
and Chief Financial Officer
[DIN: 05349994]

Dev Bajpai

Executive Director, Legal & Corporate
Affairs and Company Secretary
Membership No. FCS 3354

[DIN: 00050516]
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Standalone Statement of Profit and Loss

for the year ended 31st March, 2022

(Allamounts in % crores, unless otherwise stated)

Year ended

Particulars Note 31st March, 2022 31st March, 2021
INCOME

Revenue from operations 25 51,193 45,996

Otherincome 26 393 513
TOTALINCOME 51,586 46,509
EXPENSES

Cost of materials consumed 27 15,869 14,951

Purchases of Stock-in-Trade 28 9,274 7,117

Changes in inventories of finished goods, Stock-in-Trade and work-in- 29 (19) (391)

progress

Employee benefits expense 30 2,399 2,229

Finance costs 31 98 108

Depreciation and amortisation expenses 32 1,025 1,012

Other expenses 33 11,167 10,766
TOTAL EXPENSES 39,813 35,792
Profit before exceptional items and tax 11,773 10,717
Exceptional items (net) 34 (34) (227)
Profit before tax 11,739 10,490
Tax expenses

Current tax 9A (2,778) (2,458)

Deferred tax charge 9A (143) (78)
PROFIT FORTHE YEAR (A) 8,818 7,954
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(Allamounts in  crores, unless otherwise stated)

Year ended

Particulars Note 31st March, 2022 31st March, 2021
OTHER COMPREHENSIVE INCOME
Items that willnot be reclassified subsequently to profit or loss

Remeasurements of the net defined benefit plans 39C 41 3)
Income tax relating to items that will not be reclassified subsequently to
profit or loss

Remeasurements of the net defined benefit plans 9A (10) 1
Items that will be reclassified subsequently to profit or loss

Fair value of debt instruments through other comprehensive income 18C m 0)

Fair value of cash flow hedges through other comprehensive income 18C 85 70
Income tax relating to items that will be reclassified subsequently to profit
orloss

Fair value of debt instruments through other comprehensive income 9A 0 0

Fair value of cash flow hedges through other comprehensive income 9A 0) 47)
OTHER COMPREHENSIVE INCOME FOR THE YEAR (B) 115 21
TOTAL COMPREHENSIVE INCOME FOR THE YEAR (A+B) 8,933 7,975
Earnings per equity share

Basic (Face value of 1 each) 35 ¥37.53 333.85

Diluted (Face value of 31 each) 35 ¥37.53 333.85
Basis of preparation, measurement and significant accounting policies 2

The accompanying notes 1 to 50 are an integral part of these standalone financial statements

As per our report of even date attached

ForBSR&Co.LLP Sanjiv Mehta
Chartered Accountants Managing Director and
Firm'’s Registration No. 101248W/W - 100022 Chief Executive Officer

[DIN: 06699923]

For and on behalf of Board of Directors

Aniruddha Godbole Kalpana Morparia
Partner Chairperson - Audit Committee
Membership No. 105149 [DIN: 00046081]

Ravishankar A
Group Controller

Mumbai: 27th April, 2022 Mumbai: 27th April, 2022

Ritesh Tiwari

Executive Director, Finance & IT
and Chief Financial Officer

[DIN: 05349994]

Dev Bajpai

Executive Director, Legal & Corporate
Affairs and Company Secretary
Membership No. FCS 3354

[DIN: 00050516]
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Standalone Statement of Changes in Equity

for the year ended 31st March, 2022

(Allamounts in % crores, unless otherwise stated)

As at As at
Note 31st March, 2022 31st March, 2021

A. EQUITY SHARE CAPITAL

Balance as at the beginning of the year 17 235 216
Changes in equity share capital due to prior period errors - -
Restated balance at the beginning of the year 235 216
Changes in equity share capital during the year 17 0 19
Balance as at the end of the year 17 235 235

B. OTHEREQUITY

Items of Other
Reserves and Surplus Comprehensive Income (OCI)
Employee
Capital Stock Options Debt Cash flow
Capital Redemption Securities Outstanding Retained Other instruments Hedges
Reserve Reserve Premium Account Earnings Reserves through OCl  through OCI Total
As at 31st March, 2020 4 6 153 16 7,664 9 - (37) 7,815
As at 1st April, 2020 * 4 6 153 16 7,664 9 - (37) 7,815
Profit for the year - - - - 7,954 - - - 7,954
Other comprehensive income - - - - (@3] - 0) 23 21
for the year
Total comprehensive income - - - - 7,952 - (0) 23 7,975
forthe year
Hedging loss/(gain) - - - - - - - 34 34
transferred to non-financial
assets (net)
Dividend on equity shares for - - - - (8,811) - - - (8,811)

the year (Note: 36)

Issue of equity shares - - 40,223 - - - - - 40,223
on account of business
combination (Refer note 41)

Stamp Duty on issue of equity - - (44) - - - - - (44)
shares on account of business
combination (Refer note 41)

Deferred Tax on Stamp duty - - 9 - - - - - 9
(Refer note 9A)

Issue of equity shares on - - 9 9) - - - - -
exercise of employee stock
options

Equity settled share based - - - (2) - - - - )
payment credit

As at 31st March, 2021 4 6 40,350 5 6,805 9 (V] 20 47,199
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Items of Other
Reserves and Surplus Comprehensive Income (OCI)
Employee
Capital Stock Options Debt Cash flow
Capital Redemption Securities Outstanding Retained Other instruments Hedges
Reserve Reserve Premium Account Earnings Reserves through OClI  through OCI Total
As at 1st April, 2021 * 4 6 40,350 5 6,805 9 0) 20 47,199
Profit for the year - - - - 8,818 - - - 8,818
Other comprehensive income - - - - 31 - m 85 115
forthe year
Total comprehensive income - - - - 8,849 - 1) 85 8,933
fortheyear
Hedging loss/(gain) - - - - - - - (85) (85)
transferred to non-financial
assets (net)
Dividend on equity shares for - - - - (7,519 - - - (7,519)
the year (Note: 36)
Deferred Tax on Stamp duty - - 2) - - - - - 2)
(Refer note 9A)
Issue of equity shares on - - 4 4) - - - - -
exercise of employee stock
options
Equity settled share based - - - m - - - - [@))
payment credit
As at 31st March, 2022 4 6 40,352 - 8,35 9 (4] 20 48,525

*There are no changes in other equity due to prior period errors

Refer note 18B for nature and purpose of reserves

The accompanying notes 1to 50 are an integral part of these standalone financial statements

As per our report of even date attached

ForBSR&Co.LLP
Chartered Accountants

Firm’s Registration No. 101248W/W - 100022

Aniruddha Godbole
Partner
Membership No. 105149

Mumbai: 27th April, 2022

For and on behalf of Board of Directors

Sanjiv Mehta

Managing Director and
Chief Executive Officer
[DIN: 06699923]

Kalpana Morparia
Chairperson - Audit Committee
[DIN: 00046081]

Ravishankar A
Group Controller

Mumbai: 27th April, 2022

Ritesh Tiwari

Executive Director, Finance & IT

and Chief Financial Officer
[DIN: 05349994]

Dev Bajpai

Executive Director, Legal & Corporate
Affairs and Company Secretary

Membership No. FCS 3354
[DIN: 00050516]
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Standalone Statement of Cash Flows

for the year ended 31st March, 2022

(Allamounts in % crores, unless otherwise stated)

Year ended Year ended
31st March, 2022 31st March, 2021

A CASHFLOWS FROM OPERATING ACTIVITIES:

Profit before tax 11,739 10,490
Adjustments for:
Depreciation and amortisation expenses 1,040 1,069
(Profit) / loss on sale of property, plant and equipment (99) (57)
Government grant accrued (net) - 13
Contingent consideration true up for business combination 9) (22)
Finance income (207) (350)
Dividend income (131) (102)
Other non operating income - Fair value (gain)/loss on investments (55) 61)
Interest expense 98 108
Provision for expenses on employee stock options m 2)
Profit on sale of brand rights (29) -
Inventory written off net of Provision/(write back) for Inventory 145 195
Bad debts/assets written off net of Provision/(write back) “17) 74
Mark-to-market (gain)/ loss on derivative financial instruments M 25
Cash generated from operations before working capital changes 12,473 11,380
Adjustments for:
(Increase)/decrease in Non-Current Assets 2 1
(Increase)/decrease in Current Assets (257) (395)
(Increase)/decrease in Inventories (737) 472)
Increase/(decrease) in Non-Current Liabilities 92 30
Increase/(decrease) in Current Liabilities 111 780
Cash flows generated from operations 11,684 11,324
Taxes paid (net of refunds) (2,720) (2,367)
Net cash flows generated from operating activities - [A] 8,964 8,957
B CASHFLOWS FROM INVESTING ACTIVITIES:
Purchase of property, plant and equipment (916) (629)
Sale proceeds of property, plant and equipment 146 97
Purchase of intangible assets 3) (3,422)
Sale proceeds of intangible assets (brand rights) 29 -
Investment in subsidiary (300) (60)
Contingent consideration paid on business combination 41) (33)
Purchase of current investments (47,928) (38,450)
Sale proceeds of current investments 47,173 37,076
Stamp duty on issue of equity shares - (44)
Loans given to subsidiaries (436) (180)
Loans repaid by subsidiaries 284 126
Loans given to others 4) -
Investment in term deposits (having original maturity of more than 3 months) (3,619) (2,375)
Redemption/maturity of term deposits (having original maturity of more than 3 months) 3,582 6,139
Investment in non-current deposits with banks m -
Redemption of non-current deposits with banks - 1
Interest received 171 285
Dividend received from subsidiaries 130 101
Dividend received from others 1 1
Net cash flows used in investing activities - [B] (1,732) (1,367)
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C CASHFLOWS FROM FINANCING ACTIVITIES:

Year ended Year ended
31st March, 2022 31st March, 2021

Dividends paid (7,519) (8,811)
Principal payment of lease liabilities (388) (383)
Interest paid on lease liabilities (75) 81)
Interest paid other than on lease liabilities ) (5)
Proceeds from share allotment under employee stock options/ performance share 0 0

schemes

Net cash flows used in financing activities - [C] (7,984) (9,280)
Net decrease in cash and cash equivalents - [A+B+C] (752) (1,690)
Add: Cash and cash equivalents at the beginning of the year 1,740 3,130

Add: Cash acquired under Business Combination - 300

Cash and cash equivalents at the end of the year (refer note 13) 988 1,740

Note: The above Standalone Statement of Cash Flows has been prepared underthe ‘Indirect Method’ as setoutin Ind AS 7, ‘Statement of Cash Flows'.

The accompanying notes 1 to 50 are an integral part of these standalone financial statements

As per our report of even date attached For and on behalf of Board of Directors
ForBSR&Co.LLP Sanjiv Mehta

Chartered Accountants Managing Director and

Firm’s Registration No. 101248W/W - 100022 Chief Executive Officer

[DIN: 06699923]

Aniruddha Godbole Kalpana Morparia
Partner Chairperson - Audit Committee
Membership No. 105149 [DIN: 00046081]

Ravishankar A
Group Controller

Mumbai: 27th April, 2022 Mumbai: 27th April, 2022

Ritesh Tiwari

Executive Director, Finance & IT

and Chief Financial Officer
[DIN: 05349994]

Dev Bajpai

Executive Director, Legal & Corporate
Affairs and Company Secretary

Membership No. FCS 3354
[DIN: 00050516]
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to the standalone financial statements for the year ended 31st March, 2022

NOTE 1 COMPANY INFORMATION

Hindustan Unilever Limited (the ‘Company’) is a public
limited company domiciled in India with its registered office
located at Unilever House, B.D. Sawant Marg, Chakala,
Andheri (East), Mumbai 400 099. The Company is listed
on the Bombay Stock Exchange (BSE) and the National
Stock Exchange (NSE). The Company is in the Fast moving
consumer goods (FMCG) business comprising primarily
of Home Care, Beauty & Personal Care and Foods &
Refreshment segments. The Company has manufacturing
facilities across the country and sells primarily in India.

NOTE 2 BASIS OF PREPARATION, MEASUREMENT
AND SIGNIFICANT ACCOUNTING POLICIES

2.1 Basis of Preparation and Measurement
(a) Basis of preparation

These financial statements have been prepared in
accordance with the Indian Accounting Standards
(hereinafter referred to as the ‘Ind AS’) as notified by
Ministry of Corporate Affairs pursuant to Section 133
of the Companies Act, 2013 read with Rule 3 of the
Companies (Indian Accounting Standards) Rules, 2015
as amended from time to time.

The standalone financial statements have been
prepared on accrual and going concern basis.
The accounting policies are applied consistently
to all the periods presented in the standalone
financial statements.

All assets and liabilities have been classified as
current or non-current as per the Company’s normal
operating cycle, paragraph 66 and 69 of Ind AS 1 and
other criteria as set out in the Division Il of Schedule IlI
to the Companies Act, 2013.

An assetis treated as current when itis

a. Expected to be realised or intended to be sold or
consumed in normal operating cycle:

b. Held primarily for the purpose of trading;

Expected to be realised within twelve months
after the reporting period; or

d. Cash or cash equivalent unless restricted from
being exchanged or used to settle a liability for
at least twelve months after the reporting period.

All other assets are classified as non-current.
A liability is treated as current when

a. It is expected to be settled in normal

operating cycle;
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(b)

(Allamounts in % crores, unless otherwise stated)

b. Itis held primarily for the purpose of trading;

c. Itisdue to be settled within twelve months after
the reporting period; or

d. There is no unconditional right to defer the
settlement of the liability for at least twelve
months after the reporting period.

All other liabilities are classified as non-current.

Based on the nature of products and the time
between acquisition of assets for processing and
their realisation in cash and cash equivalents, the
Company has ascertained its operating cycle as
12 months for the purpose of current or non-current
classification of assets and liabilities. Deferred tax
assets and liabilities are classified as non-current
assets and liabilities.

The standalone financial statements are presented
in Indian National Rupee (INR), the functional
currency of the Company. Items included in the
standalone financial statements of the Company are
recorded using the currency of the primary economic
environment in which the Company operates (the
‘functional currency’). Foreign currency transactions
are translated into the functional currency using
exchange rates at the date of the transaction. Foreign
exchange gains and losses from settlement of these
transactions are recognised in the standalone
statement of profit and loss. Foreign currency
denominated monetary assets and liabilities are
translated into functional currency at exchange rates
in effect at the balance sheet date, the gain or loss
arising from such translations are recognised in the
standalone statement of profit and loss.

The expenses in standalone statement of profit and
loss are net of reimbursements (individually not
material) received from Group Companies.

The Company has decided to round off the figures to
the nearest crores. Transactions and balances with
values below the rounding off norm adopted by the
Company have been reflected as “0” in the relevant
notes to these financial statements.

The standalone financial statements of the Company
forthe year ended 31st March, 2022 were approved for
issue in accordance with the resolution of the Board of
Directors on 27th April, 2022.

Basis of measurement

These financial statements are prepared under the
historical cost convention except for certain class of
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financial assets/ liabilities, share based payments
and net liability for defined benefit plans that are
measured at fair value.

The accounting policies adopted are the same
as those which were applied for the previous
financial year.

Key Accounting Estimates and Judgements

The preparation of standalone financial statements
requires management to make judgments, estimates
and assumptions in the application of accounting
policies that affect the reported amounts of assets,
liabilities, income and expenses. Actual results may
differ from these estimates. Continuous evaluation
is done on the estimation and judgments based on
historical experience and other factors, including
expectations of future events that are believed to be
reasonable. Revisions to accounting estimates are
recognised prospectively.

Information about critical judgments in applying
accounting policies, as well as estimates and
assumptions that have the most significant effect
to the carrying amounts of assets and liabilities
within the next financial year, are included in the
following notes:

a. Measurement of defined benefit obligations
- Note 39

b. Measurement and likelihood of occurrence of
provisions and contingencies - Notes 21 and 24

c. Recognition of deferred tax assets -Note 9

Key assumptions used in discounted cash flow
projections - Note 41

e. Impairment of Goodwill and Intangible assets
-Note 4

f. Indefinite useful life of certain intangible assets
- Note 4

g. Measurement of Right of Use Asset and Lease
liabilities - Note 3 and Note 19

Amendments to Schedulelll of the Companies
Act, 2013

Ministry of Corporate Affairs (MCA) issued
notifications dated 24th March, 2021 to amend
Schedule Ill of the Companies Act, 2013 to enhance
the disclosures required to be made by the Company
in its financial statements. These amendments are
applicable to the Company for the financial year
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(Allamounts in  crores, unless otherwise stated)

starting 1st April, 2021 and applied to the standalone
financial statements:

a. Lease liabilities separately disclosed under the
head ‘financial liabilities’, duly distinguished as
current or non-current.

b. Certain additional disclosures in the standalone
Statement of Changes in Equity such as changes
in equity share capital due to prior period errors
and restated balances at the beginning of the
current reporting period.

c. Additional
of promoters.

disclosure for shareholding

d. Additional disclosure for ageing schedule of
trade receivables, trade payables, capital
work-in-progress.

e. Specific disclosure such as compliance with
approved schemes of arrangements, compliance
with number of layers of companies, title deeds
of immovable property not held in the name of
the Company, loans and advances to promoters,
directors, key managerial personnel (KMP) and
related parties etc.

f. Additional disclosures relating to
Corporate Social Responsibility (CSR) and
undisclosed income.

Recent Accounting Developments

Ministry of Corporate Affairs (MCA), vide notification
dated 23rd March, 2022, has made the following
amendments to Ind AS which are effective
1st April, 2022:

a. IndAS109: Annualimprovements to Ind AS (2021)

b. Ind AS 103: Reference to Conceptual Framework
Ind AS 37: Onerous Contracts - Costs of
Fulfilling a Contract

d. Ind AS 16: Proceeds before intended use

Based on preliminary assessment, the Company does
not expect these amendments to have any significant
impact on its standalone financial statements.

Significant Accounting Policies

The significant accounting policies used in
preparation of the standalone financial statements
have been included in the relevant notes to the
standalone financial statements.
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(Allamounts in % crores, unless otherwise stated)

NOTE 3 PROPERTY, PLANT & EQUIPMENT AND CAPITAL WORK-IN-PROGRESS

As at As at
31st March, 2022 31st March, 2021

Owned Assets 4,810 4,795
Leased Assets 1,003 991
Total Property, plant and equipment 5,813 5,786
Total Capital work-in-progress 901 623

146

A

Owned Assets

Property, plant and equipment is stated at acquisition cost net of accumulated depreciation and accumulated
impairment losses, if any. Cost of acquisition or construction of property, plant and equipment comprises its
purchase price including import duties and non-refundable purchase taxes after deducting trade discounts,rebates
and any directly attributable cost of bringing the item to its working condition for its intended use.

Property, plant and equipment acquired in a business combination are recognised at fair value at the acquisition
date. When parts of an item of property, plant and equipment having significant cost have different useful lives,
then they are accounted for as separate items (major components) of property, plant and equipment.

Subsequent costs are included in the asset’s carrying amount or recognised as a separate asset, as appropriate,
only when it is probable that future economic benefits associated with the item will flow to the Company and the
cost of the item can be measured reliably. All other repairs and maintenance cost are charged to the standalone
statement of profit and loss during the period in which they are incurred.

Gains or losses arising on retirement or disposal of property, plant and equipment are recognised in the standalone
statement of profit and loss.

Property, plant and equipment which are not ready forintended use as on the date of Balance Sheet are disclosed as
“Capital work-in-progress”.

Advances paid towards the acquisition of property, plant and equipment outstanding at each balance sheet date is
classified as capital advances under “Other Non-Current Assets”.

Depreciationis calculated on pro rata basis on straight-line method based on estimated useful life prescribed under
Schedule Il of the Companies Act, 2013. Freehold land is not depreciated.

The useful life of major components of Property, Plant and Equipment is as follows:

Asset Useful life*
Factory Buildings 60 Years
Plant and equipment 3-21 Years
General Furniture and fixtures 10 Years
Office equipment (including Computers) 3-5 Years

* In case of certain class of assets, the Company uses different useful life than those prescribed in Schedule Il of the Companies Act, 2013.
The useful life has been assessed based on technical evaluation, taking into account the nature of the asset and the estimated usage basis
management’s best judgement of economic benefits from those classes of assets. The exception are as under:

a) Plantand equipmentis depreciated over 3 to 21 years

b) Assets costing%5,000 or less are fully depreciated in the year of purchase

c) Accelerated Depreciation is charged in case of assets forming part of a restructuring project basis planned
remaining useful life of assets.
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The residual values, useful lives and method of depreciation of property, plant and equipment is reviewed at each

financial year end and adjusted prospectively, if appropriate.

(Allamounts in  crores, unless otherwise stated)

Furniture
Freehold Plant and and Office

land Buildings equipment fixtures equipment Total
Gross Block
Opening balance as at 1st April, 2020 59 1,529 3,984 133 131 5,836
Additions through business combination 421 367 328 1 16 1,133
Additions - 56 448 6 23 533
Disposals / Reclassifications 3) “n (49) m 2) (66)
Opening balance as at 1st April, 2021 477 1,941 4,711 139 168 7,436
Additions - 81 573 3 11 668
Disposals / Reclassifications (0) “n (170) 3 (6) (195)
Balance as at 31st March, 2022 477 2,011 5,114 134 173 7,909
Accumulated Depreciation
Opening balance as at 1st April, 2020 - 264 1,585 79 83 2,011
Additions * - 89 524 11 30 654
Disposals / Reclassifications - ()] (20) (@] 2 (24)
Opening balance as at 1st April, 2021 - 352 2,089 89 111 2,641
Additions * - 81 493 10 26 610
Disposals / Reclassifications - (6) (133) 8) (5) (152)
Balance as at 31st March, 2022 - 427 2,449 91 132 3,099
Net Block
Balance as at 31st March, 2021 477 1,589 2,622 50 57 4,795
Balance as at 31st March, 2022 477 1,584 2,665 43 41 4,810

*Includes %15 crores (31st March, 2021: ¥57 crores) of accelerated depreciation which has been charged to exceptional items under a

restructuring project

NOTES:

(a) Buildingsincludez0crore (31st March, 2021:30 crore) being the value of shares in co-operative housing societies.

(b) The title deeds of certain freehold land and buildings are in the process of perfection of title. Details of such
freehold land and buildings are as follows:
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(Allamounts in % crores, unless otherwise stated)

Details as on 31st March, 2022

Whether title deed

holderis a promoter, Reason for not

Gross director orrelative/ being held in

Description of item of carrying Titledeeds employee of promoter/ Property held since the name of the
property value heldin the name of director which date Company
Building 34 HMM Limited No 1st April, 2020 Pending litigation
Building 1 Lakme Lever Pvt. Ltd. No 1st April, 1996 Pending litigation
Building 1 Ghansham Makhija No 23rd January, 1981 Pending litigation
Building 0 Indexport Limited No 24th December, 1999 Pending litigation
Freehold land 0 TATA Oil Mills No 25th September, 2004 Pending litigation

Company Limited
36

Details as on 31st March, 2021

Whether title deed

holderis a promoter, Reason for not

Gross director orrelative/ being held in

Description of item of carrying Title deeds employee of promoter/ Property held since the name of the
property value held in the name of director which date Company
Building 34 HMM Limited No 1st April, 2020 Pending litigation
Building 1 Lakme Lever Pvt. Ltd. No 1st Apri, 1996 Pending litigation
Building 1 Ghansham Makhija No 23rd January, 1981 Pending litigation
Building 0 Indexport Limited No 24th December, 1999 Pending litigation
Freehold land 0 TATA Oil Mills No 25th September, 2004 Pending litigation

Company Limited
36

(@ The Property, Plant and Equipmentin 3Aincludes assets given on lease as follows:

Plant and Furniture and Office

Building equipment fixtures equipment Total
Gross Block as at 31st March, 2021 0 73 0 0 73
Accumulated Depreciation as at 31st 0) (39) 0) 0) (39)
March, 2021
Net Block as at 31st March, 2021 0 34 0 0 34
Gross Block as at 31st March, 2022 0 110 0 0 110
Accumulated Depreciation as at 31st 0) (64) 0) 0) (64)
March, 2022
Net Block as at 31st March, 2022 0 46 0 0 46

The lease payments received under operating leases amounting to15 crores (FY 2020-21:312 crores) are recognised
as otherincome in the standalone statement of profit and loss.

(d) The Company has not revalued any of its property, plant and equipment.

Leased Assets

The Company’s lease asset classes primarily consist of leases for Land & Buildings, Plant & Equipment, Furniture &
Fixtures and Office equipment. The Company assesses whether a contract is or contains a lease, at the inception of
a contract. A contract is, or contains, a lease if the contract conveys the right to control the use of an identified asset
for a period of time in exchange for consideration. To assess whether a contract conveys the right to control the use
of an identified asset, the Company assesses whether:
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(Allamounts in  crores, unless otherwise stated)
() thecontractinvolves the use of an identified asset

(i) the Company has substantially all of the economic benefits from use of the asset through the period
of the lease and

(iii) the Company has the right to direct the use of the asset.

The right-of-use asset is a lessee’s right to use an asset over the life of a lease. At the date of commencement of the
lease, the Company recognises a right-of-use asset and a corresponding lease liability for all lease arrangements in
whichitis alessee, exceptforshort-termleasesand leases of lowvalue assets. Forthese, the Company recognises the
lease payments as an operating expense.

The right-of-use assets are initially recognised at cost, which comprises the initial amount of the lease liability
adjusted for any lease payments made at or prior to the commencement date of the lease plus any initial direct costs
less any lease incentives. They are subsequently measured at cost less accumulated depreciation and impairment
losses, if any. Right-of-use assets are depreciated from the commencement date on a straight-line basis over the
shorter of the lease term and useful life of the underlying asset.

The lease liability is initially measured at the present value of the future lease payments. The lease payments
are discounted using the interest rate implicit in the lease or, if not readily determinable, using the incremental
borrowing rates. The lease liability is subsequently remeasured by increasing the carrying amount to reflect interest
on the lease liability and reducing the carrying amount to reflect the lease payments made.

A lease liability is remeasured upon the occurrence of certain events such as a change in the lease term or
a change in an index or rate used to determine lease payments. The remeasurement normally also adjusts the
leased assets.

Lease Liability and Right-of-Use Asset have been separately presented in the Balance Sheet and lease payments
have been classified as financing cash flows.

Plant, equipment

Land & Building and others* Total
Gross Block
Opening balance as at 1st April, 2020 341 705 1,046
Additions through business combination 47 29 76
Additions 221 470 691
Deletions (164) (221) (385)
Opening balance as at 1st April, 2021 445 983 1,428
Additions # 287 163 450
Deletions (181) (133) (314)
Balance as at 31st March, 2022 551 1,013 1,564
Accumulated Depreciation
Opening balance as at 1st April, 2020 77 169 246
Additions 188 202 390
Deletions (118) (81) (199)
Opening balance as at 1st April, 2021 147 290 437
Additions 21 194 405
Deletions (164) 117) (281)
Balance as at 31st March, 2022 194 367 561
Net Block
Balance as at 31st March, 2021 298 693 991
Balance as at 31st March, 2022 357 646 1,003

* Others include Furniture and fixtures & office equipments

# includes addition of 292 crores for the year ended 31st March, 2022 (31st March, 2021: 2190 crores) pertaining to prior period with
corresponding impact taken in lease liabilities.
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(a) The Company incurred %65 crores for the year ended 31st March, 2022 (31st March, 2021:¥83 crores) towards
expenses relating to short-term leases and leases of low-value assets. The total cash outflow for leases is 527
crores for the year ended 31st March, 2022 (31st March, 2021:¥547 crores), including cash outflow of short-term
leases and leases of low-value assets. Interest on lease liabilities is ¥75 crores for the year ended 31st March,
2022 (31st March, 2021:%81 crores).

(b) The Company’s leases mainly comprise of land and buildings, plant, equipment, furniture and fixtures and
office equipments. The Company leases land and buildings for manufacturing and warehouse facilities.

() The title deeds of certain Leasehold Land and Building are in the process of perfection of title. Details of such
leasehold land and building are as follows:

Details as on 31st March, 2022

Whether title deed
holderis a promoter,

Gross director or relative/ Reason for not being
Description of item of carrying Title deeds employee of Property held since held in the name of
property value held in the name of promoter/ director which date the Company
Leasehold Land 13 Trent Limited No 1st December, 1998 Pending application
Leasehold land 0 TATA Oil Mills No 28th December, 1994  Pending litigation
Company Limited
13

Details as on 31st March, 2021

Whether title deed
holderis a promoter,

Gross director orrelative/ Reason for not being
Description of item of carrying Title deeds employee of Property held since held in the name of
property value held in the name of promoter/ director which date the Company
Leasehold Building 6 Corn Products No 31st July, 1964 Lease registration
Company (India) applied for

Pvt Ltd
Leasehold Land 13 Trent Limited No 1st December, 1998 Pending application
Leasehold land TATA Oil Mills No 28th December, 1994 Pending litigation

Company Limited

19

(d) Leasecommitments and Lease liability: Refer Note 24 B and Note 19 respectively.

(e) The Company has notrevalued any of its right of use assets.

Capital work-in-progress

Capital work-in-progress comprises of property, plant and equipment that are not ready for their intended use
at the end of reporting period and are carried at cost comprising direct costs, related incidental expenses, other
directly attributable costs and borrowing costs.

Temporarily suspended projects do not include those projects where temporary suspension is a necessary part of
the process of getting an asset ready for its intended use.
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Ageing of CWIP as on 31st March, 2022

Amountin CWIP for a period of

(Allamounts in  crores, unless otherwise stated)

Less than 1 year 1-2years 2-3years Morethan3years Total

Projects in Progress 559 243 55 30 887
Projects temporarily suspended 0 4 5 5 14
Total 559 247 60 35 901
Amount

Projects which have exceeded their original timeline 374
2

Projects which have exceeded their original budget

Details of capital-work-in progress whose completion is overdue as compared to its original plan as

at 31st March, 2022
To be completed in

Less than 1year 1-2years 2-3years Morethan3years Total
Under Progress (A) 340 20 1 2 363
Project at Kolkata Factory 71 - - - 71
Project at Assam Factory 47 - - - 47
Project at Rajahmundry Factory 24 - - - 24
Project at Khamgaon Factory 20 - - - 20
Others* 178 20 1 2 201
Temporarily Suspended (B) 9 - - 1
Others* 9 - - 11
Total (A+B) 349 22 1 2 374

*Others comprise of various projects with individually immaterial values.

Details of capital-work-in progress which has exceeded its cost compared to its original plan as at 31st

March, 2022

There were no material projects which have exceeded their original plan cost as at 31st March, 2022.

Ageing of CWIP as on 31st March, 2021

Amount in CWIP for a period of

Less than 1year 1-2years 2-3years Morethan3years Total

Projects in Progress 353 141 30 12 536
Projects temporarily suspended 44 37 5 1 87
Total 397 178 35 13 623
Amount

384

Projects which have exceeded their original timeline

Projects which have exceeded their original budget
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Details of capital-work-in progress whose completion is overdue as compared to its original plan as

at 31st March, 2021
To be completed in

Lessthan 1year 1-2years 2-3years Morethan3years Total
Under Progress (A) 255 84 4 - 343
Project at Kolkata Factory - 53 - - 53
Project at Chennai Warehouse 28 - - - 28
Project at Khamgaon Factory - 22 - - 22
Project at Haldia Factory 21 - - - 21
Others* 206 9 4 - 219
Temporarily Suspended (B) 41 0 - - 41
Others* 41 0 - - 41
Total (A+B) 296 84 4 - 384

*Others comprise of various projects with individually immaterial values.

Details of capital-work-in progress which has exceeded its cost compared to its original plan as at 31st
March, 2021

There were no material projects which have exceeded their original plan cost as at 31st March, 2021.

For contractual commitment with respect to property, plant and equipment refer Note 24 B(ii).

NOTE 4 GOODWILL AND OTHER INTANGIBLE ASSETS

Intangible assets purchased are initially measured at cost.

The cost of an intangible asset comprises its purchase price including duties and taxes and any costs directly attributable
to making the asset ready for their intended use.

Intangible assets acquired in a business combination are recognised at fair value at the acquisition date. Subsequently,
intangible assets are carried at cost less any accumulated amortisation and accumulated impairment losses, if any.

Subsequent expenditure is capitalised only when it increases the future economic benefits embodied in the specific asset
to which it relates. All other expenditure is recognised in standalone statement of profit or loss as incurred.

The useful lives of intangible assets are assessed as either finite or indefinite. Finite-life intangible assets are amortised
on a straight-line basis over the period of their estimated useful lives. Estimated useful lives by major class of finite-life
intangible assets are as follows:

Design and Know-how -10years
Computer software -5years
Trademarks -5years
Distribution network -15years

The amortisation period and the amortisation method for finite-life intangible assets is reviewed at each financial year
end and adjusted prospectively, if appropriate. Indefinite-life intangible assets comprises of trademarks and brands,
for which there is no foreseeable limit to the period over which they are expected to generate net cash inflows. These
are considered to have an indefinite life, given the strength and durability of the brands and the level of marketing
support. For indefinite-life intangible assets, the assessment of indefinite life is reviewed annually to determine whether
it continues, if not, itis impaired or changed prospectively basis revised estimates.

Goodwill is initially recognised based on the accounting policy for business combinations and is tested for
impairment annually.

152



. Financial Statements

(Allamounts in  crores, unless otherwise stated)

Otherintangible assets

Indefinite life
intangible assets

Finite Life Intangible assets

Brands/ Brands/ Knowhow Computer

Goodwill Trademarks Trademarks and Design Software Others Total
Gross Block
Opening balance as at 36 311 18 65 36 27 457
1st April, 2020
Additions through business 17,280 24,335 - - 4 80 24,419
combinations
Additions - 3,136 - - - 3,136
Disposals - - - - - 0
Opening balance as at 17,316 27,782 18 65 40 107 28,012
1st April, 2021
Additions - - - - 3 - 3
Disposals - - - - (5) - (5)
Balance as at 31st March, 2022 17,316 27,782 18 65 38 107 28,010
Accumulated Amortisation and
Impairment
Opening balance as at - - 9 26 22 5 62
1st April, 2020
Additions - - 3 7 10 25
Disposals - - - - - 0
Opening balance as at - - 12 33 27 15 87
1st April, 2021
Additions - - 3 7 6 9 25
Disposals - - - - @] - (7)
Balance as at 31st March, 2022 - - 15 40 26 24 105
Net Block
Balance as at 31st March, 2021 17,316 27,782 6 32 13 92 27,925
Balance as at 31st March, 2022 17,316 27,782 25 12 83 27,905

Other Intangibles include Customer Relationship, Distribution network, etc.

The Company has not revalued any of its intangible assets.

Impairment

Assessment for impairment is done at each Balance Sheet date as to whether there is any indication that a non-financial
asset may be impaired. Indefinite life intangible assets are subject to review for impairment annually or more frequently
if events or circumstances indicate that it is necessary. For the purpose of assessing impairment, the smallest identifiable
group of assets that generates cash inflows from continuing use that are largely independent of the cash inflows from
other assets or groups of assets is considered as a cash generating unit. Goodwill acquired in a business combination
is, from the acquisition date, allocated to each of the Company’s cash generating units that are expected to benefit

153



Hindustan Unilever Limited | Integrated Annual Report 2021-22

Notes

to the standalone financial statements for the year ended 31st March, 2022

(Allamounts in % crores, unless otherwise stated)

from the synergies of the combination, irrespective of whether other assets or liabilities of the acquiree are assigned
to those units.

If any indication of impairment exists, an estimate of the recoverable amount of the individual asset/cash generating
unitis made. Asset/cash generating unit whose carrying value exceeds their recoverable amount are written down to the
recoverable amount by recognising the impairment loss as an expense in the standalone statement of profit and loss.

The impairment loss is allocated first to reduce the carrying amount of goodwill (if any) allocated to the cash generating
unit and then to the other assets of the unit, pro rata based on the carrying amount of each asset in the unit. Recoverable
amount is higher of an asset’s or cash generating unit’s value in use and its fair value less cost of disposal. Value in use
is estimated future cash flows expected to arise from the continuing use of an asset or cash generating unit and from its
disposal at the end of its useful life discounted to their present value using a post-tax discount rate that reflects current
market assessments of the time value of money and the risks specific to the asset. In determining fair value less costs of
disposal, recent market transactions are considered. If no such transactions can be identified, an appropriate valuation
modelis used.

Assessment is also done at each Balance Sheet date as to whether there is any indication that an impairment loss
recognised for an asset in prior accounting periods may no longer exist or may have decreased. Basis the assessment
a reversal of an impairment loss for an asset other than goodwill is recognised in the standalone statement of
profit and loss.

No impairment was identified in FY 2021-22 (FY 2020-21: Nil).

Significant Cash Generating Units (CGUs)

The Company has identified its reportable segments, i.e. Home Care, Beauty & Personal Care, Foods & Refreshment
and Others as the CGUs. The goodwill and indefinite-life intangible assets acquired through business combinations
have been allocated to CGU ‘Beauty & Personal Care’ and “Foods & Refreshment”. The carrying amount of goodwill and
indefinite-life intangible assets is as under:

As at 315t March, 2021

Beauty & Foods and Beauty & Foods &

Personal Care Refreshment Personal Care Refreshment

Goodwill 15 17,301 15 17,301
Indefinite life intangible assets 572 27,210 572 27,210
Total 587 44,511 587 44,511

The recoverable amount of each CGU has been calculated based on its value in use, estimated as the present value of
projected future cash flows.

Following key assumptions were considered while performing Impairment testing

Beauty & Foods & Beauty & Foods &

Personal Care Refreshment Personal Care Refreshment

Average Annual Growth rate for 5 years 8.0% 9.5% 8.0% 11.0%

Terminal Growth rate 5.0% 5.0% 3.5% 3.5%

Weighted Average Cost of Capital % (WACC) post tax 9.1% 9.1% 8.9% 8.9%
(Discount rate)

Segmental margins 27.5% 18.6% 28.5% 16.6%

The projections cover a period of five years, as the Company believes this to be the most appropriate timescale over
which to review and consider annual performances before applying a fixed terminal value multiple to the final year cash
flows. The growth rates and segmental margins used to estimate cash flows for the first five years are based on past
performance, and on the Company’s five-year strategic plan.
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Weighted Average Cost of Capital % (WACC) for the Company = Risk free return + (Market risk premium x Beta

for the Company).

The Company has performed sensitivity analysis and has concluded that there are no reasonably possible changes to

key assumptions that would cause the carrying amount of a CGU to exceed its recoverable amount.

NOTE 5 INVESTMENT IN SUBSIDIARIES, ASSOCIATES AND JOINT VENTURE

Investments in Subsidiaries, Associates and Joint Venture are carried at cost less accumulated impairment losses, if
any. Where an indication of impairment exists, the carrying amount of the investment is assessed and written down
immediately to its recoverable amount. On disposal of investments in subsidiaries, associates and joint venture, the
difference between net disposal proceeds and the carrying amounts are recognised in the standalone statement of

profit and loss.

As at As at
31st March, 2022 31st March, 2021
Investment in Equity Instruments - Subsidiaries
Quoted
7,36,560 equity shares [31st March, 2021: 7,36,560] of Nepalese 3100 each held in 5 5
Unilever Nepal Limited
Unquoted
29,75,000 equity shares [31st March, 2021: 29,75,000] of 10 each held in Unilever India 73 73
Exports Limited
3,59,07,547 equity shares [31st March, 2021:3,59,07,547] of 210 each held in Lakme Lever 172 172
Private Limited
3,60,00,00,000 equity shares [31st March, 2021: 60,00,00,000] of 21 each held in Unilever 360 60
India Limited
1,79,10,132 equity shares [31st March, 2021: 1,79,10,132] of 1 each held in Pond’s Export - -
Limited [net of impairment in value of 3 crores (31st March, 2021: %3 crores)]
50,00,000 equity shares [31st March, 2021: 50,00,000] of 210 each held in Jamnagar - -
Properties Private Limited [net of impairment in value of %5 crores (31st March, 2021: %5
crores)]
2,21,700 equity shares [31st March, 2021:2,21,700] of 310 each held in Daverashola - -
Estates Private Limited [net of impairment in value of ¥4 crores (31st March, 2021:34
crores)]
50,000 equity shares [31st March, 2021: 50,000] of 210 each held in Levindra Trust Limited
50,000 equity shares [31st March, 2021: 50,000] of 210 each held in Hindlever Trust
Limited
50,000 equity shares [31st March, 2021: 50,000] of 210 each held in Levers Associated 0 0
Trust Limited
7,600 equity shares [31st March, 2021: 7,600] of 210 each held in Hindustan Unilever 0 0
Foundation
10,000 equity shares [31st March, 2021: 10,000] of 210 each held in Bhavishya Alliance 0 0
Child Nutrition Initiatives
Total 610 310
Aggregate amount of quoted investments 5 5
Aggregate Market value of quoted investments 879 930
Aggregate amount of unquoted investments 605 305
Aggregate amount of impairment in value of investments 12 12
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Investment in Associate

(Allamounts in % crores, unless otherwise stated)

The Company holds 24% of equity holdings in Comfund Consulting Limited and 26% equity and preference capital holding
in Aquagel Chemicals (Bhavnagar) Private Limited. The Company does not exercise significant influence or control on
decisions of the investees. Hence, they are not being construed as associate companies. These investments are included
in “Note 6 - Investments” in the standalone financial statements.

Information About Subsidiaries

Name of the company

Country of
incorporation

Principal activities

Proportion (%) of equity interest

As at
31st March, 2022

Subsidiaries

As at
31st March, 2021

Unilever India Exports Limited India FMCG export business 100 100

Lakme Lever Private Limited India (i) Beauty salons 100 100
(ii) Job work business

Unilever India Limited India FMCG business 100 100

Unilever Nepal Limited Nepal FMCG business 80 80

Pond's Export Limited India Leather products business 90* 90*
(discontinued operations)

Jamnagar Properties Private Limited  India Real estate company 100 100

Daverashola Estates Private Limited  India Real estate company 100 100

Levindra Trust Limited India Discharge trust business as a 100 100
trustee

Hindlever Trust Limited India Discharge trust business as a 100 100
trustee

Levers Associated Trust Limited India Discharge trust business as a 100 100
trustee

Hindustan Unilever Foundation India Not-for-profit company 76* 76*
in the field of community
development initiatives

Bhavishya Alliance Child Nutrition India Not-for-profit company that 100 100

Initiatives

works in the area of social
development issues

*Hindustan Unilever Limited (the Company) indirectly holds remaining percentage of the Equity Share Capital through one of its 100% subsidiary

(Unilever India Exports Limited).

The Company has complied with the requirements of the number of layers prescribed under clause (87) of section 2 of the
Companies Act, 2013 read with Companies (Restriction on number of Layers) Rules, 2017.

NOTE 6 INVESTMENTS

Refer note 37 for accounting policy on financial instruments

Non-Current Investments

As at
31st March, 2022

As at

31st March, 2021

A. Equityinstruments

Fair value through profit and loss
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Quoted 0 0
Unquoted
Total (A) 1 1
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As at As at
31st March, 2022 31st March, 2021

B. Otherinstruments

Amortised cost

Unquoted

Investment in debentures and bonds

Investment in National Savings Certificates 0 0

Fair value through profit and loss

Unquoted
Investment in preference shares 1 1

Total (B) 1
Total Non-Current Investments (A+B) 2 2
Refer Note 42 for details on non-current investments.
Current Investments
C. Otherinstruments

Fair value through other comprehensive income

Quoted

Investments in treasury bills 2,023 647

Fair value through profit and loss

Quoted

Investments in mutual funds 1,487 2,036
Total Current Investments (C) 3,510 2,683
Total (A+B+C) 3,512 2,685
Aggregate amount of quoted investments 3,510 2,683
Aggregate Market value of quoted investments 3,510 2,683
Aggregate amount of unquoted investments 2 2
Aggregate amount of impairment in value of investments 0 0

Refer Note 37 forinformation about fair value measurement and Note 38 for credit risk and market risk of investments.

NOTE 7 LOANS

(Unsecured, considered good unless otherwise stated)

Refer note 37 for accounting policy on financial instruments

Non-Current

As at As at
31st March, 2022 31st March, 2021

Loans to related parties (Refer Note 42) 432 280

Others (including employee loans) 109 105
Total (A) 541 385
Current

Others (including employee loans) 34 34
Total (B) 34 34
Total (A+B) 575 419
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As at As at
31st March, 2022 31st March, 2021

158

Sub-classification of Loans:

Loans Receivables considered good- Secured 4 -

Loans Receivables considered good- Unsecured 571 419

Loans Receivables which have significant increase in Credit Risk - -

Loans Receivables - credit impaired - -

Refer Note 38 for information about credit risk and market risk for loans.

1) Inline with Circular No 04/2015 issued by Ministry of Corporate Affairs dated 10th March, 2015, loans given to
employees as per the Company’s policy are not considered for the purposes of disclosure under Section 186(4) of the
Companies Act, 2013.

2) Therearenoloansoradvancesinthe nature of loans granted to Promoters, Directors, KMPs and their related parties
(as defined under Companies Act, 2013), either severally or jointly with any other person, that are:

(a) repayable ondemand;or
(b) without specifying any terms or period of repayment

NOTE 8 OTHER FINANCIAL ASSETS

(Unsecured, considered good unless otherwise stated)
Indemnification Asset

Initial recognition

Indemnification asset is recognised at fair value at the time when the seller contractually agrees to indemnify, in whole
orin part, for a particular uncertainty. It is initially measured on the same basis as defined in the agreement, subject to
collectability.

Subsequent measurement

As at eachreporting period, the Company re-assesses the indemnification asset that was recognised initially on the same
basis as defined in the contract subject to collectability of such asset. The Company derecognises the indemnification
asset only when it collects the asset, sells it or otherwise loses the right to it.

Refer note 37 for accounting policy on financial instruments

As at As at
31st March, 2022 31st March, 2021

Non-Current

Security deposits 98 135
Investments in term deposits (with remaining maturity of more than twelve months) 1 0
Indemnification Asset 608 608
Other assets (includes other receivables etc.) 13 5
Total (A) 720 748
Current
Security deposits 52 38
Receivables from group companies 169 102
Fair Value of Derivatives 52 29
Consignment Receivables 226 198
Other assets (includes Government grants, other receivables, etc.) 571 749
Total (B) 1,070 1,116
Total (A+B) 1,790 1,864

Refer Note 43 for information about receivables from related party.
Refer Note 38 for information about credit risk and market risk for other financial assets.
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NOTE 9 INCOME TAXES

Income tax expense for the year comprises of current tax and deferred tax. It is recognised in the standalone statement of
profit and loss except to the extent it relates to a business combination or to an item which is recognised directly in equity
orin other comprehensive income.

Current tax is the expected tax payable/receivable on the taxable income/loss for the year using applicable tax rates
for the relevant period, and any adjustment to taxes in respect of previous years. Interest expenses and penalties, if any,
related to income tax are included in finance cost and other expenses respectively. Interest Income, if any, related to
income taxisincluded in otherincome.

Deferred tax is recognised in respect of temporary differences between the carrying amount of assets and liabilities for
financial reporting purposes and the corresponding amounts used for taxation purposes.

A deferred tax liability is recognised based on the expected manner of realisation or settlement of the carrying amount
of assets and liabilities, using tax rates enacted, or substantively enacted, by the end of the reporting period. Deferred
tax assets are recognised only to the extent that it is probable that future taxable profits will be available against which
the asset can be utilised. Deferred tax assets are reviewed at each reporting date and reduced to the extent that it is no
longer probable that the related tax benefit will be realised.

Current tax assets and current tax liabilities are offset when there is a legally enforceable right to set off the recognised
amounts and there is an intention to settle the asset and the liability on a net basis. Deferred tax assets and deferred tax
liabilities are offset when there is a legally enforceable right to set off current tax assets against current tax liabilities; and
the deferred tax assets and the deferred tax liabilities relate to income taxes levied by the same taxation authority.

Uncertain Tax position:

Management periodically evaluates positions taken in the tax returns with respect to situations in which applicable tax
regulations are subject to interpretation and establishes provisions where appropriate. The provision is estimated based
on one of two methods, the expected value method (the sum of the probability weighted amounts in a range of possible
outcomes) or the single most likely amount method, depending on which is expected to better predict the resolution of
the uncertainty.

A. Components of Income Tax Expense
I. Taxexpenserecognisedin Profitand Loss

Year ended Year ended
31st March, 2022 31st March, 2021

Current tax
Currentyear 2,896 2,617
Adjustments/(credits) related to previous years - (net) (118) (159)
Total (A) 2,778 2,458

Deferred tax charge

Origination and reversal of temporary differences 143 78

Adjustments/(credits) related to previous years - (net) - -
Total (B) 143 78
Total (A+B) 2,921 2,536
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Il. Tax expenserecognisedin Other Comprehensive Income

Year ended
31st March, 2022 31st March, 2021
Deferred tax
(Gain)/loss on remeasurement of net defined benefit plans 10 m
(Gain)/loss on debt instruments through other comprehensive income 0) 0)
(Gain)/loss on cash flow hedges through other comprehensive income 0 47
10 46
lll. Tax expense recognised in Equity
Year ended
31st March, 2022 31st March, 2021
Current tax
Stamp Duty on issue of equity shares on account of business combination - -
Deferred tax
Stamp Duty on issue of equity shares on account of business combination 2 9
2 (9)

B. Reconciliation of Effective Tax Rate

The reconciliation between the statutory income tax rate applicable to the Company and the effective income tax

rate of the Company is as follows:

Year ended

31st March, 2022 31st March, 2021

Statutoryincome tax rate applicable for the year 25.2% 25.2%
Differences due to:

Expenses not deductible for tax purposes 1.0% 1.1%

Income exempt from income tax -0.3% -0.2%

Others* -1.0% -1.9%

Effective tax rate 24.9% 24.2%

* Others include prior period adjustment tax refunds and tax on exceptional items.

160



. Financial Statements

(Allamounts in  crores, unless otherwise stated)

Movement in Deferred Tax Assets and Liabilities

Credit/
Credit/ (charge)
(charge) on inthe Credit/(charge)
As at account of Statement in Other Credit/ As at
Movements during the year ended 31st March, business ofProfitand Comprehensive (charge) in 31st March,
31st March, 2021 2020 combination Loss Income Equity 2021
Deferred tax assets/(liabilities)
Provision for post retirement 30 - 6 1 - 37
benefits and other employee
benefits
Provision for doubtful debts and 14 2 15 - - 31
advances
Expenses allowable for tax 161 71 (55) - 9 186
purposes when paid
Property, plant and equipment (238) (6,215) (169) - - (6,622)
and Intangible assets
Fair value gain/(loss) (35) m 64 47) - (19)
Impact of Right of Use Asset and 0 1 0 - - 1
Lease Liabilities
Other temporary differences 329 10 61 - - 400
Total 261 (6,132) (78) (46) 9 (5,986)
Credit/ Credit/(charge)
As at (charge) in the in Other As at
Movements during the year ended 31st March, Statementof Comprehensive Credit/(charge) 31st March,
31st March, 2022 2021 Profit and Loss Income in Equity 2022
Deferred tax assets/(liabilities)
Provision for post retirement benefits 37 22 (10) - 49
and other employee benefits
Provision for doubtful debts and 31 4) - - 27
advances
Expenses allowable for tax purposes 186 (14) - 2) 170
when paid
Property, plant and equipment and (6,622) (154) - - (6,776)
Intangible assets
Fair value gain/(loss) (19) 2 0 - “17)
Impact of Right of Use Asset and Lease 1 - - 5
Liabilities
Other temporary differences 400 1 - - 401
Total (5,986) (143) (10) (2) (6,141)
Tax Assets and Liabilities
As at As at
31st March, 2022 31st March, 2021
Non-current tax assets (net of tax provision) 1,107 1,200
Non-current tax liabilities (net of tax assets) 1,324 1,359

Disclosure in Relation to Undisclosed Income

During the year, the Company has not surrendered or disclosed any income in the tax assessments under the Income
Tax Act, 1961 (such as, search or survey or any other relevant provisions of the Income Tax Act, 1961). Accordingly,
there are no transaction which are not recorded in the books of accounts.
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As at As at
31st March, 2022 31st March, 2021

NOTE 10 OTHER NON-CURRENT ASSETS

Capital advances 38 71
Advances other than Capital advances
Deposit with Government Authorities (Customs, GST, etc.) 133 110
Other advances (includes advances for materials) 13 17
Less: Allowance for bad and doubtful advances 9 “17)
Total 175 181
The movementin allowance for bad and doubtful advances is as follows:
Balance as at beginning of the year 17 22
Change in allowance for bad and doubtful advances during the year @ m
Written off during the year m 4)
Balance as at the end of the year 9 17

The Company has not given any advances to directors or other officers of the Company or any of them either severally or
jointly with any other persons or advances to firms or private companies respectively in which any director is a partner or
adirector ora member.

NOTE 11 INVENTORIES
Inventories are valued at the lower of cost and net realisable value. Cost is computed on a weighted average basis.
Cost of raw materials and stores and spares includes cost of purchase and other costs incurred in bringing the inventories

to their present location and condition. The aforesaid items are valued at net realisable value if the finished products in
which they are to be incorporated are expected to be sold at a loss.

Cost of finished goods and work-in-progress include all costs of purchases, conversion costs and other costs incurred in
bringing theinventories to their presentlocation and condition. The netrealisable value is the estimated selling pricein the
ordinary course of business less the estimated costs of completion and estimated costs necessary to make the sale.

As at As at
31st March, 2022 31st March, 2021

Raw materials [includes in transit: ¥73 crores (31st March, 2021:368 crores)] 1,691 1,228
Packing materials 104 96
Work-in-progress 409 428
Finished goods [includes in transit: T34 crores (31st March, 2021:324 crores)] (Refer note (a) 1,580 1,542
below)

Stores and spares 106 89
Total 3,890 3,383

(@) Finished goodsincludes good purchased for re-sale, as both are stocked together.

(b) During FY 2021-22 an amount of %145 crores (31st March, 2021:3195 crores) was charged to the standalone statement
of profit and loss on account of damaged and slow moving inventory. The reversal on account of above during the
year amounted to Nil (31st March, 2021: Nil).
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NOTE 12 TRADE RECEIVABLES
(Unsecured unless otherwise stated)

Refer note 37 for accounting policy on financial instruments
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31st March, 2022 31st March, 2021
Trade Receivables considered good- Secured - -
Trade Receivables considered good- Unsecured 1,955 1,670
Less: Allowance for expected credit loss (23) 22)
Trade Receivables which have significant increase in credit risk - -
Trade Receivables - credit impaired 74 85
Less: Allowance for credit impairment (74) (85)
Total 1,932 1,648
The movementin change in allowance for expected credit loss and creditimpairment
Balance as at beginning of the year 107 34
Change in allowance for expected credit loss and credit impairment during the year (10) 75
Trade receivables written off during the year 0 2)
Balance as at the end of the year 97 107

Refer note 38 for information about credit risk and market risk of trade receivables.

Refer note 43 for information about receivables from related party.

Ageing for trade receivables from the due date of payment for each of the category as at 31st March, 2022

Not due

Outstanding for following periods from due date of payment

Lessthan 6
months

6 months -
1year

1-2years

2-3years

More than 3
years

Total

Undisputed trade receivables 1,