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distributors any time. In
FY23—12millionretail outlets
used the Shikhar app to place
orders. Since HUL sells a wide
variety of products spanning
soaps, detergents, shampoos,
washing bars, ketchups to
soupsandice-creams; retailers
find it useful to place orders

tribute their wide assortment
of goods. Nine out of ten
householdsin Indiause oneor
more ofits brands,

The ‘company recently
tolled out the ‘Power to The
Retailer’ campaign that helps
local retailers offer custom-
ized, celebrity-fronted adver-

tisements—astrategyaimed at
boosting their store footfall
and customer engagement,
the company said. The feature
is available to over 1.3 million
retailers on Shikhar, In the
first two weeks of the cam-
paigngoinglive, the company

is generating one customised
advertisement every 20 sec-
onds.

Shopkéepers can use an
in-built feature within the

app—within minutes of sub-

mitting, a customised celeb-
ity (Arshad Warsi) endorsed

tomer Develop-
ment at HUL, said. This, in
turn, will pushshopperstobuy
moreof the company'shrands
suchas Vim, Dove, Pears, and
SurfExcel, among others.
“As digital commerce plat-
forms grow, shoppers are
shifting to these platforms,

HUL adds pizzazz so app can help outdo e-comm platforms

address these

issues, we have designed this

campaign to democratise
advertising by empowering
neighbourhood  kirana
stores,” Lele said.

Formerly, suchpromotional
tactics were the domain of
large, resource-rich chains.




