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Winning In Metaverse
Will Be A Marathon, Not A
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echnologies such as cloud

computing, augmented and

virtual reality, Web 3.0 and

now, very soon, even 5G;
have given or are giving thrust to tech
town's new and favourite buzzword,
'themetaverse.'ltisaninterconnected
and limitless virtual world, providing
anextensiontoourphysicalidentities.
Whileitmaynotbe hereinfull capacity
asofnow, itisundoubtedly the nextbig
thing.

As people spend more time online,
theydevelop adistinctrealand virtual
life. Thismakes itimperative to ensure
thatthe metaverse onwhichourvirtual
lifewillrevolveis safe forusage; hence,
we need to build it for good.

Sanjiv Mehta, CEO and MD,
Hindustan Unilever, while speaking
at the 17th edition of the BW
Businessworld Marketing Whitebook
Summit 2022 said that what we do
in the metaverse willbecome part of
ourlegacy. "We must learn fromreal-
world events and ensure that we don't
recreate society's problemsin the
virtualworld," he added.

He laid out a four-fold governance
stack that would help build the
metaverse forgood. The firstrevolves
around ensuring dataprivacy, focusing
on raising data governance and
privacy literacy. Other pillars include
emphasising equality, diversity and
inclusion, keeping the metaverse
people-centric and ensuring its low
carbon footprint.

"We need to design metaverse so
thatitcanstand up to ethics, inclusion
and safety, whichis coded right from
the beginning," stated Mehta.

He concludedby suggesting, "Towin
inthe metaverse willbe a marathon,
notasprint."




