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HUL plans capex boost;
eyes entry into new areas

TimMes News NETWORK

Mumbai: After two years of
sluggish growth, Hindustan
Unilever (HUL) is stepping
up investments to defend
market shareamid stiff com-
petition from a clutch of
new-age brands and chang-
ing shopping patterns. On
Friday, the consumer goods
giant said that it will boost
capex to 3% of turnover
from 2% in thelast five years
and “decisively” enter select
high growth spaces.

In its presentation to in-
vestors on Capital Markets
Day, the company said that it
will bet on the emerging
pockets of consumption to
drive expansion—a strategy
the firm has dubbed inter-
nally as ‘winning in new In-
dia.’ “Structural shifts in
new India present an attrac-
tive FMCG growth opportu-
nity,” HUL said.

Last year, HUL replaced
former CEO Rohit Jawa, pas-
sing on the baton to another
company insider Priya Nair.
Under Nair, the firm has be-

“en sharpening focus on con-

sumer approach, crafting
different strategies for diffe-

HUL has spent on
new-age brand
acquisitions -
bringing D2C
startups such as
Minimalist to its fold
and is stepping up
focus on distribution
rent consumer classes. In a
category like hair careforin-
stance, growth inruralareas
will come from increased

consumption and premiu-
misation while in big urban

cities, addition of new pro-

ducts to haircare routine
and increased penetration

will boost demand, the com-
pany said.

“HUL will leverage its
iconic portfolio to unlock
competitive volume-led
growth through consump-
tion, premiumisation, mar-
ket making and entering
new spaces,” the maker of
Knorr soups and Dove sham-
poos said.

HUL has spent on new-
age brand acquisitions
bringing D2C startups such
as Minimalist to its fold and
is stepping up focus on dis-
tribution through quick
commerce channels as con-
sumers increasingly take to
instant delivery of groceries
and other household staples.
In the June quarter, HUL
posted an underlying sales
growth of 10%, deliveringits
highest growth in 13 quar-
ters. HUL's share price en-
ded at Rs 1,974 apiece on the
BSE on Friday, up0.9%.
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