HUL Q3 Sales Surge on Dem ‘\

Margins and profits also rise am|d improving sen‘ument co expects clear demand“ouﬂook

OUr Bureau

Mumbai: - Hindustan Unilever
(HUL), India's biggest pure-play
consumer company by market va-
lue, reported its fastest sales volume
growth in six years in the December
quarter, pointing to a gradual revi-
val of demand in Asia’s third-big-
gest economy that witnessed major
structural reformssince late 2016,
The local unit of the Anglo-Dutch

company, for long considered a good

proxy to gauge consumer sentiment
across the country’s socio-economic
spectrum, said a clear demand outlo-
ok would emerge only after the next

couple of quarters. The November -

2016 demonetisation and 2017 rollout

of thesingle producerlevyhadupen-

ded consumption and stocking pat-
terns, making it difficult for executi-
ves to establish clear trend lines. .
“The past few quarters saw some
turbulence in the shape of de-mone-

- tisation, pipeline changes and GST. |
Itisvery difficulz todecipheratrend

when the market has been so turbu-
lent. For us to say categorically if
this is a trend, we have to wait for a
quarterortwo,” said HULmanaging
director Sanjiv Mehta said after the
earnings were announced.

HUL said net sales are not compa-

rable as turnover in the latest De-

cember quarter was calculated net
of GST. Earlier, it was gross of exci-
se, which in turn was baked into the
costs. As a result, HUL reported sa-
les rose margmally by 2% to 8,323
crore from 8,124 crore in the year-
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ago period, which the company at-
tributed to “accounting impact.”

In reality, net sales rose 17% on a
comparable basis after including

net excise duty, fiscal exemption or .

refund and net input taxes. Even in
margins, the company reported a
350 bps margin expansion but on a
comparable basis, the increase was
110 bps. Profit before exceptional.

_items increased 80% to ¥1,198 crore

atthe Indian unitof Unilever. -
“Evenexcludinglow base effect, the
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have to wait for a
quarter or two to
see a definite trend
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company must have grown 4-5% in
volume and has been a broad-based
growth. Rural is growing faster than
urban and herbal brand Ayush se-
ems to be picking up, which bodes

well for the company;” said Abneesh

Roy, senior vice-president, institu-
tionalequities, Edelweiss Securities.

The maker of Rin detergent and
Lux soapsaw volume growth increa-
se 11%. Volume indicates the actp.al
number of products that customers
were putting intheir carts.

. urban level, with cons

HUL said average vdlume growth
in the market between 2013 and &016
was about 3%, with rural markets
growing at a faster clip than urban
centers. However, 2016 Isaw riral
market growth falling to that of the

ption af-
fected by less disposable cash. This
seems tobe changing. 4 When you lo-
okatthescenarioof better monsoon
withthe government’g thrustof put-
tingmore money in the hands of far-
mers, it ahould augur well (for con-
sumer companies),” Mehta said

A year ago, HUL saw volume"

- growthdecline4% in the quarteren-

ded December — its worst perfor-
mance since March 2009 — after the
government decided to Ewap high-
denomination currencies. This af-
fected ruralmarketsrr ores sincecon-
sumption is primarily driven thro-
ugh cash-based wholesale channels.
HUL’s personal ca re busin ess,
which accounts for nearly half its
overall sales, was flat at 74,090 crore
intheq rter while homecare grew
3% t0 22,741 crore. On a comparable
basis, the personal portfolio grew
17% while home care business sawa
20% jump, the company said. Pur-
chases of consumer ptoducts recor-
ded their fastest growth in nearly fi-
ve years, underpinne by good mon-
soon and improving sentiment after
introduction of GSTkamong (ther

macroeconomic facto; )
Demand for daily groceries and ho
me and pgrsonal products peaked in
November with 9% volume growth,
the mosttﬁince 2010, according tﬁ the
latest Niélsen data. | [
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