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Sensitivity: Public 9Children (<5 yrs), Adolescent (10-19 yrs), *School-age children between 5-9 years old

9 in 101 in 3 1 in 4
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Urban 
penetration(1)

Rural 
penetration (1)

HFD
67% 28%

69% 45%
Coffee

Urban 
penetration(1)

Rural 
penetration (1)

60% 26%

SOUTH EAST

X

3X

Volume 
Contribution

SACHET PACK
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Out of Home / HTS

Shakti Channel

MT & E-Commerce

12

HUL – F&R
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~0.5 Mn ~18 Mn

~1.7 Mn ~84 Mn

<1 Mn ~89 Mn

Maternal 
nutrition

Adult deficiency 
& Wellness

Women’s
nutrition
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CCBT INTEGRATION
TEAM

Nutrition Business Head

•

•
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Overall Integration

Business 
process 

transformation

Rewiring 
Nutrition 

(SAP)

Capacity and 
Cost Synergies

Functional 
Integration

Go to Market 
Synergies

Talent and 
Culture
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