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Safe Harbor Statement

This Release / Communication, except for the historical information, may contain statements, including the words or phrases such as ‘expects,
anticipates, intends, will, would, undertakes, aims, estimates, contemplates, seeks to, objective, goal, projects, should” and similar expressions or
variations of these expressions or negatives of these terms indicating future performance or results, financial or otherwise, which are forward looking
statements. These forward looking statements are based on certain expectations, assumptions, anticipated developments and other factors which are
not limited to, risk and uncertainties regarding fluctuations in earnings, market growth, intense competition and the pricing environment in the
market, consumption level, ability to maintain and manage key customer relationship and supply chain sources and those factors which may affect our
ability to implement business strategies successfully, namely changes in regulatory environments, political instability, change in international oil
prices and input costs and new or changed priorities of the trade. The Company, therefore, cannot guarantee that the forward looking statements
made herein shall be realized. The Company, based on changes as stated above, may alter, amend, modify or make necessary corrective changes in
any manner to any such forward looking statement contained herein or make written or oral forward looking statements as may be required from time
to time on the basis of subsequent developments and events. The Company does not undertake any obligation to update forward looking statements

that may be made from time to time by or on behalf of the Company to reflect the events or circumstances after the date hereof.
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Hundustan Unilever Limited

Clear and compelling strategy
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MQ “17: Summary

L Market conditions stabilize in the quarter

O Input cost inflation moderates

O HUL: Profitable volume driven growth delivered
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MQ’17: Profitable volume driven growth delivered

d Domestic Consumer growth at +8%; underlying volume growth at +4%

O EBITDA at Rs. 1,651 Crores up by 12%; margin up 90 bps

. COGS lower by 20 bps as inflation moderates

. Brand communication objectives met, while delivering 80 bps of BMI savings

Q PAT (bei) at Rs. 1,118 crores up 8%; Net Profit at Rs. 1,183 crores up 6%
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Segmental Performance Hinduot. Uniltor Uit

Sales Growth* (%)

Home Care 8% Home Care: Broad based growth driven by premiumization

Sereprell e 8% Personal Care: Growth rebounds in both Personal Products & Personal Wash
[ 204 Foods: Modest growth in packaged foods

YO A N 1% Refreshment: Robust growth sustained

Domestic Consumer 8%

Sales growth = Segment Turnover growth excluding Other Operational Income

*Excludes impact of A&D
7
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Hind Unilover Limited

Continued focus on innovations
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Progressively building the naturals portfolio

S oY
GO oY
-5

Hundustan Unilever Limited

Within the existing portfolio Extending to new geographies Building a master brand

TRIPHALA SHAMPOD

Natural variants introduced in
existing brands

Faird: |ayurvedic

Love/y care

fair
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Expanding footprint to
North & Central India

LEVER Ayush launched in South
India in DQ"16 well received
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Home Care

Broad based growth driven by premiumization

O Fabric Wash: Growth driven by the premium segment

. Surf sustains strong volume led growth momentum

O Household Care: Vim liquids sustain strong performance

O Water: Strong volume led growth delivered
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Personal Care

Growth rebounds in both Personal Products and Personal Wash

O Personal Wash: Broad Based growth across all brands

Pears
. Input costs stable
Stay young,
stay fresh . Dove and Pears lead premiumization
this summer.

n Lux new variant well received

O Skin Care: Robust growth driven by Fair & Lovely relaunch

L W0 O Hair Care: Broad-based double digit growth delivered

LUX Dove Pears Rexoma Hamm &2 “Y, ponps

ayush axe
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Personal Care : Contd.

Growth rebounds in both Personal Products and Personal Wash

O Colour Cosmetics: Lakmeé delivers strong innovation led growth

O Oral Care: Subdued performance
_ n Close up relaunched
] : i . Lever Ayush oral range well received

LAKME ABSOLUTE ARGAN DIL LIP COLOR O Deodorants: Axe delivers strong growth

LUX_  Dove Pears Rexona Hamam R, POND'S

LAvE  Stlves CHINIC 5 hulekha | P Pepsodeme  FYUSIl  OXE
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Hundustan Unilever Limited

Foods
Modest growth in Packaged Foods

\r d Continued focus on market development
kissan :

B SQUEEZO |

Q Kissan: Strong growth delivered in Ketchups and Jams

O Knorr: Growth impacted by strong comparator

kastan e Auropurs
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Robust growth sustained

d Tea: Broad based double-digit growth

PRESENTING

THREE UNIQUE d Coffee: Bru Gold continues to drive premiumization
FLAVOURS

-

(d Ice Cream & Frozen Desserts: Robust innovation led

growth delivered

[ Lipton BRU>
KWALITY WALL'S'
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MQ 2017: Results Summary

Rs. Crores
Particulars MQ’17 MQ’16 Growth %

Sales 8,773 8,193 7*

EBITDA 1,651 1,470 12

EBITDA Margin (%] 18.8% 17.9% 90 bps

Other Income 83 101

Exceptional Items - Credit / (Charge) (1) 51

PBT 1,619 1,534

Less : Tax 436 420

PAT bei 1,118 1,039 8

Net Profit 1,183 1,114 )

= Domestic Consumer growth at 8% (*Reported growth includes impact of A&D)

= Exceptional item includes sale of Modern Foods business in the base
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Hundustan Unilever Limited
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Full Year Performance
FY “16-17
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Hundustan Unilever Limited
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FY 2016-17: Results Summary

Rs. Crores
Particulars FY’15-16 FY’16-17 Growth %
Sales 32,929 33,895 3*
EBITDA 5,749 6,047 5
EBITDA margin (%) 17.46 17.84 38 bps
PAT bei 4,116 4,247 3
Net Profit 4,137 4,490 9

= Domestic Consumer growth at 4%, underlying volume growth at 1%

- Improvement in operating margins delivered for 6" consecutive year

[*Reported growth includes impact of A&D)
Base numbers adjusted as per IND AS
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Final dividend

Particulars FY'15-16 FY'16-17
Dividend Per Share 16 17
Interim 6.5 7
Final* 9.5 10

No. of Shares (Cr.) 216.39 216.43
Total Dividend (Rs. Cr.] 3462 3679
Div. Dist. Tax (Rs. Cr.] 677 715
Total Dividend Outflow (Rs. Cr.) 4140 4394

*Final Dividend number for FY 2016-17 is subject to approval by the shareholders at the AGM
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Hundustan Unilever Limited
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In the Short Term
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Hundustan Unilever Limited

GST - Welcome reform; Transitional challenges to be addressed

Trade pipelines likely to thin down
. Presumptive credit percentage, a key

concern

Impact to vary across channels

Open ltems Transition to GST

Q

Q

Final rates for various products

Formal confirmation of start date

Compensation for fiscal benefits

Other operational details

E.g.: GST return formats

Q

Net benefits on tax rates to be

passed on

HUL & our eco system targeting to
be ready on time for July 15

transition

However, smooth and timely
transition requires early

clarification on open items
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Looking ahead

Near term

d Consumer sentiment improving
O Input costs stable

0 GST : Welcome reform; Transitional challenges to be addressed

Strategy unchanged
O Focus on volume driven growth and improvement in operating margin

0 Consistent, Competitive, Profitable, Responsible Growth
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Hundustan Unilever Limited
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For more information & updates

Visit our website HUL Investor App

http://www.hul.co.in/investorrelations/

Available on the
[D App toreJ
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