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Competitors’ Information

To promote fair competition  
Unilever gathers and uses 
competitor’s information that is  
in the public domain, for example, 
from newspapers, the internet 
and company filings. This provides 
Unilever with valuable insights 
and helps us achieve our purpose 
of making sustainable living 
commonplace, and our vision 
 that being a purpose-led,  
future-fit company will deliver 
superior performance. 

This Code Policy outlines what 
employees and others working for 
Unilever must do to legitimately 
obtain and use competitor 
information and at the same 
time respect the confidentiality of 
competitor’s information. 

Unilever respects the confidential 
information of third parties, including 
competitors, suppliers and customers. 
Confidential information is information 
about another company that is not in the 
public domain, has value and could be 
used for commercial benefit. Accepting 
or using competitor’s’ confidential 
information risks being a serious 
infringement of competition laws and/ 
or trade secrets/intellectual property 
laws, leading to significant penalties for 
Unilever and individuals.

Competitor information encompasses 
many areas from marketing and financial 
information to Intellectual Property such 
as 2D and 3D designs. If you are in any 
doubt consult your Legal Business Partner.

Musts

Employees must:

•  Only gather and use competitors’ 
information from the public domain

•  Ensure the information is from a 
legitimate source and document  
the source

•  Keep up to date with training and the 
latest policies on obtaining competitor 
information

•  Clearly record the sources of data in all 
communications so their legitimacy is 
beyond doubt

•  If they acquire a competitor’s 
confidential information 
unintentionally, they must notify their 
Legal Business Partner immediately

Must nots

 Employees must not:

•  Seek to obtain competitor’s confidential 
information from new employees  
or otherwise
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